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Abstract

This article has the following objectives: 1. To study the origins of the carbon credit
market, 2. To analyze the carbon credit market situation in Thailand, 3. To analyze the crisis
and opportunities for the Thai economy arising from carbon credits. Through literature review,
it is found that over the past year, the greenhouse gas emissions has become a pressing
environmental concern. The increasing levels of greenhouse gases have had adverse impacts
on humans, including changes in climate and rising sea levels, negatively affecting various
sectors. Consequently, countries worldwide have collaborated to reduce greenhouse
gas emissions through protocols like the Kyoto Protocol, which served as a model for
carbon credits. Environmental measures have gained recognition as crucial factors in trade
competition, as seen in the Clean Competition Act of the United States and the European
Union Emission Trading Scheme. Thailand has been making efforts to foster collaboration

among all sectors to reduce greenhouse gas emissions through carbon credits.
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Recognizing the importance of carbon credits should stem from strategic levels and
cooperation between greenhouse gas management organizations and agencies under the
Ministry of Natural Resources and Environment. Large corporations and companies are
registering green energy-consuming factories in compliance with carbon credit standards
and developing their carbon credit registration and trading systems. Registering green
energy-consuming factories is favorable for organizations' image and credibility. Carbon
credit trading is still voluntary in Thailand, and the government should support and
promote environmentally friendly businesses, particularly in technology and finance, to

gain a competitive edge in the global market in the future.

Keywords: Carbon Credits, Carbon Credit Market, Crisis and Opportunity for Thailand's

Economy
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ETS MARKET

i = i

Entities accountable
Emisslon units allocated
issi Emission units
GOVERNMENT (free, earned or auctioned) for emissions surrendered OOVERNMERT
le.g fossils fuel importar/
S producers, incustrial producers,
{andhit operators)
—

TRADING
Offset units
(external mechanisms

and/er international
trading)

ETS compliance adds 60
o the cos of higher

St g wad NZ ECONOMY

i

> hanging behaviour
@ 10 reduce emissions

At-risk Producers who
producers remove emissions

[free allocation [e.g forestry, other
recipients) carbon storage)

i (YY)

@
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What it means
to be carbon neutral

MITAtR-0

Emissions Remaining Offset projects Zero emissions
emissions to eliminate (The state of being
remaining emissions carbon neutral)
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CO: Emission from Energy Consumption by Sector

300,000.00

25000000

200,000.00

150,000.00
100,000.00

. 1 i 1 I | | ] 1 1 I N

2011 2012 2013 2014 2015 2016 2017 2018 2018 2020 2021

=}

m— Power Generation m— Transport mm |ndustry m Other m— Total  ceeeeeeee 2 per. Mov. Avg. (Total)

A9 4 dns1n1suandassfnaisuaulaeanlenainnislsndanuvesUsemealne
o o o
Aun: EnauuleuIshas NUNEIY (2565)

Usenrlnglsussqennasiia (Paris Agreement) flgamgil 1.5 sariwalduauas
yadrdaudunanmsarsveulud aa. 2050 Tnenisaanisudesfineansusulasenledluvane
AAFIY WU NIARGINEINY A1AEREINTIH A1ATUEY waznislndenuluenans miﬂ.ﬁgﬂf‘j
SudufenfnduiahegUasduazgunu

dﬁaqﬂwwu%éfaw%’uLﬂ?iaulﬂiﬁwé’muﬁaLwﬁﬁamwﬁmﬁumsﬁnﬁ’uLLazﬁmﬁ‘u
famasuoulaeanlen (Bioenergy with Carbon Capture and Storage: BECCS) uagwanliln
Frondsrumuido Wy nEuaN ndsuuaeIfing waendanudemasianin el
Uszimadngenundunarmsansuauldsingtu

Aeguasdazdasusuldndsnuiifiussaninmgsduuaslfinaluladiivdos iy
m3sueulasenlusiii dumevudsmsiiumsldvudanssasuazsnsuindsnuliihuagndsnu
Fomdsthnm malifuesmsle o nearUdesiedounszaniiutuedsiesay 2.8 ded
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Scheme: EU ETS) Tuvausiiussmalnefinnametswednsdslunsysannsaiusiudedgn
nanedulunsiuindouulevieiiieysgidvansanfedeunszantuasusunsin 1wy
nsduirdeu BCG luina as1aasughadanin iesugiavaudeu uaziasugiadien (Bio-Circu-
lar-Green Economy) zjmiﬁmmiuLmamiwgﬁaﬁﬁ'ﬁu @519 News S-Curve MNAAsEgAY 594
femsdaaiunansinunslunisanfneBeunszan massssyndlinaluladifiednduauou
nsliszleriuazdniiuasueu (CCUS) ludamndud nsusuugengszileudetiiuniangmung
msaisyaruiuaSuaasin Andusslominen® mamuinalnrainaiuounsiniidluay
ialsena sadsduaSuasdanuilunisdisia T-VERs Tiungsianisinuasing (aua.menain
Asuauasinlaus Alulenanainuasinedsoondudanaiivey, 2566)

nsuTuuleusuazszilsuteteduvaniady

Tuvauzifeatu araimedunstauiessgiafsiuafuewnsin annsissuy
msﬁs@ﬁwaﬂaﬂﬁwé’aﬁmsLiJ?alauLLUaaL‘fJuﬂ1i%a%uﬁwﬁﬁmm%"Uﬂmjawiaﬁaﬂuﬁmﬁuiugﬁmﬂ
e 9 vadlan liusemalnedosdinisssidunsifieliiunisisuwas daduanurineg
Ay lunsinmuniasssiauardiny Tnglanizidelandosnsmunaensdn Tasfinisain
1ININIFAAAUNITAINTDUINNYUUIBUINTNISUSUAISUBUR DU INIUWAY (Carbon Border
Adjustment Mechanism: CBAM) iloUsusimaudnidnfiasisuiisusunanisudesansueou
furta3s 1Baernnisdl EU Snmsldssuu BV EST TumsBenedvlunsudesmiveuiieliussg
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Wwneanfeeunsyantul a.e. 2030 (W.e. 2573) avanfingiseunsyanatiosas 55 uaglidu
Aulud a.a. 2050 (n.a1. 2593) neiedosiladdnie msiiunSansusuandudmitdhanunmsms
CBAM Tnatfaduldlud wa. 2566 laefidudn 5 Ussaniitinszuiunsuaniiuaosfinensusunie
fneFounszangs lawn Fuud il Jo wdnuazimdnnd wazezgiilion lngasTsduldinuuuuy
wazveneTIenIsauiiaseunqulul we. 2569

N15A4AANITAINUAINAIU WA

UssmalnefanussiufiaranmsudesfimizeunssannglitonnasseninteUssme wu
ANUANaIUITa (Paris Agreement) NM3AIRANTITAIMUIINANUTEIMAlUlATINITANTUBIATAR
annsatielivssaidmmnenisannisuasefingifounsyan wazaenndosiununeIenlung
‘UiiL‘V]’]ﬂ’]iLU?iIEJULLUmaﬂWWQﬁEﬂmﬂIaﬂ (@nUsvvIA, 2015) INTIZALANUITARIYANITAIIU
neUsena danudidydenisiiulawasnisiauiasegialudsendlne nsfnwinagnsiu
MsagANsasuIINsUsEmMARINSITesTyulsusua LU URTITUS AvENa Teilugnns
#5197 ANUATIUTININALLLAE LLa:mi"L'waLﬂﬁwaaﬁunuﬁlﬂmﬁu (World Bank, 2020)

wultunisasuitlangsgdsauansvausuaruisnduivodantddauuima 56
(Environmental, Social and Corporate Governance) Lﬂuuiamwa”ﬂiumiamu Fansil
Uszinalneldnondudmnefidanulunisyszeau COP26 fikiuan nfeuiiuansdnanimgu BCG
(Bio-Circular-Green Economy) wagnisnanlwiiianwdsnunyuisuileteuniagsia audu
nelmifiddyiazdiefsganisamuidivsemndlud wa. 2565 gsfafdnnssudunslaun
mMaRaukazduasunsldnduazein msinfufingaisueulasenladmemaluladadeln
warmafiufiuiiddoliiulivasgaduieeivoulasonledmusssumi (ntergovernmental
Panel on Climate Change, 1996; Marcu et al., 2018)

Tugaiienuinadiudanadomiiunintu fn1sdsuwiasszdulanlugnisamui
fadu Uspmalneanunsanshumisieadugemneaemaiinisgaladmivinamusiiema
ﬁé’faqmiaﬁ‘umguimqmﬁﬁmﬁmﬂ’;m€J"q§u uddasansfiadensuenasan (United Nations,
2020) a$rslonmatunisieilutsemdlneld ddudeddydmsunisdanistunsiisnuuas
iJ‘%JUIJ?naJ’Imgmﬂ’]iﬂiad%W (Organisation for Economic Co-operation and Development,
2021) Tneilms3Eudniunsdal

1. Wiziwﬁ’iyzﬁamnﬂ?ﬁmuﬂaaamwmmﬂ (Climate Change Act) finsfufudes
AISUBULATAN mauﬁasﬂuﬂqwﬁmﬁmimdauﬁ%aua AT,

2. seudumuauamaludesiy wuaSulinisanfeFeunsansefulssinaussgg
e WunguneasswandiafunSansveudiluly asswandinanansaludanismBidemasls
sandsnsud 87 ndddu uasmdiedesiionns q ufssndeudosniuey Tnesudusos
Tufunsidlouiu TGO ieTansudesriou dulidsiidesse Yeifonstesiunsiianana Tunstugh
iels egaliilusssu vsenisdnasunisieasialulszmesenldldvsszma Ussmeisies
frinsmunumsaeleumsusululsemade dddusuiansioad
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3. mafvuaulsvisuazngranetfafulilsl AduninenssssunAifiunumdidy
Tunmstherraomaifistuvesgamgilanuazaieliansaussqiimae Net Zero Emissions
wag Climate Neutrality Imai'Jﬂﬁf\]mﬁ’mﬁwﬁ@Jm%’vﬁwmi‘uaulmaaﬂiﬁﬁﬁﬂhumzmumié’qmiwﬁ
uasuazAsmduaivouddnifvegludeld wenantdnmsudmatanaminensuiliidaely
AansianegesBungldnmadenuauna Sineinuassgianaianisainseldainnis
Fovrwmsueu Teldnnmaduundsioniiiluguey Simedudiautaeliiiansidiusm
anuandadlunmssuiuianssunsdanistilyl wasdiimeiuasnndeudumsdnwundsiut
UsTMsEAUANLTUIS N SeiTANIssTIINR Dreifiumnuvanmanoynadinmluszuuiog
sufssanuaiivaieganindunndey uenaniifuduninernsdrdylunissesiuuazan
NanszEnUTAnIINN1snnElansIuBnge

fiwg gl (2560) ldnssmuaulouefuiuiitliae uiad ol il issmn
30 &ulinelud wa. 2037 uagsnwiuiitnliinsegsn 148 Eils lutufithsssueni Juesugia
wagiuiididelundouazsuun daasiidnsninnisgandufimideunssangnisn 120
MtCO2eq 9nmstmuauleuieisrfudaasunisulsdunisvouasin (Fredounszandi
Aniuld) TulassnisanfedeunszanmeainslamusinsgiuvesUssmelng T-VER suthlduaz

v '
& a

fuddentl 2 Ussian Ao n1sugnu/ilsl uazmseysne/Alumdn

99ANITUTIITINNITAYIFOUNTZAN (DIANITUNITU) FUAUNUIBUNTANTENTI
ningnsssuvAkasAundeuldudndulinnadniduslunsanieGounszanaeiils
wariuiidden Sdainmsdaisudeutetiuiiddmyieduiuiiiuinfedounsyanveansensa
ninenssTIIIALazAuanden 2 atufe selsunauminensmmeianazaneilsindhonisugn
wazUngalneian dmsuesAnsuiauananisuen w.e. 2564 wagseileunsuUilidnmienis
wiadluansusuasinannnisuan Uige eusng LLazﬁuvjﬂﬂiuﬁuﬁﬂwiﬁ WAl 2564 Genguang
Mapsmtulinisusdunfvewasiniasins Wiwusludndiudesay 90 dmsuesdnsvde
yaramoueniitniaulasinis wazdesay 10 dmiunsumineinsmamziauazvneile/nsu
187 viomufinnasiu lnsasdosimundndiudviunsuninensmmeiauazvisile/nsuvaldl
laitlesnindosay 10

N13398uaTNIANTIY

anrun1sfnen wdieunessuazionay dadiuieanudidglunisidenazasie
UINNTTUNATULATANAITUDULAZ NITHAIUINAINUNALNY (Renewable Energy) wiu Tul w.a.
2566 uinendugstatudindhddisunefiausaiveupniuwivesesdnaiiosuiiunisudon
feBounszaniidmansenudeanimnaden mugiumsanauniifouasauuimsinnsiite
Aawnndeuuaznsianngsivegadedy uninerdededmifauirnfuanssiuiu 36 uvs
panalnnmsWauiazenaves COM lasthyavesansinvhiuwenilulunszuiunesdanseua
Iifgesdsaulniinguna Feezdisannisuaesfneidounsyanlaesiulaninday 240,000 fu
relmAnmnanliihanndsnunudouielasnd 30 e FswiliAansinadives
Rupsnelssmaannsviensuamasinlatalas 115 AUIm 13an1saniugsnanundsnu
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uasoindusolgarsviisumunalnues COM U8 walidd 91ia (v Jevidyy e
AsvewasAnyarnIiudumdunaid 21 U dunistiiluvislSaea (Eletricité de France)

nsafeAUnsERiingUsTvIYY

1. fgueuuloveifeniumsansanunsevingiAiiuanudsulamesanmgiiennie
mwdiRefuliuims/msuslaaiulinsiudaneden ulounedng 4 MiAutesiumiveuiasin
asguurulassiusmine donguiileamunsie iy iesmnuminerdeinisasiuiisiuauain
Fanszeinussme

2. msasenunseiniliiuUssnawhuuTihuna wieuismitionamnssuaunn
gy Anfiunisugninlidinieadagla dunalnvesesdnisusmsinnisieEeunsean (@ans
UNTU)

n13UTuAIv8INIATINR

TnymAsnndou i fuLmgNNTEUIUNSLATYEAILAL GAATVINTINA AN TENUATS
sennulueguomywduazanmgiionna sesdianusiudeanyndie Ussinegmannnssulinam
ausaielunsannistdesfedeunsyantiiu “nalnnisimuiiazenn” (Clean Development
Mechanism: CDM) Imeil CDM Executive Board L‘i‘]wgﬂizLﬁuiz‘u‘umiU%miLLazisﬁumiUéaﬁJ
fmiFeunszanlugaaminssuiie dulunuinmsguves COM wazoonionatsiusesiinafie
Zounszanfianasld (Certified Emission Reductions: CERs) Failu “a1iuaulasin”

mAgsialugands COVID-19 Snlufesin Growth Engine fagasrsnsiiulnogaddu
waymsufuilisiutuussmalusiumesdaumiuoumuaznisininenssssumniegng
AuAN Aal Sustainable Development Goals (SDGs) wazdannasia lngsamdansivdsundasng
NANIMIINTAIEUNINTNSTUSUANSUBUNB LT NTLLAU (Carbon Border Adjustment Mechanism:
CBAM) vaaglsy

A"3ve3UTeY Carbon Footprint faduiifien %ﬂuﬂmﬂ’uﬁwamﬁmeﬁ 1,884 nan 9
910 151 U3 1dSunsfuses uasmhesnumaiglésGunalnifeafufweunseanvioniueu
w3da lasansaniiseunszanaaaliasla (T-VER) ilviguseneunisansnsaliniiueuasin
awen1sUasfingiiounsyanvesesAnIvsenaning a51951eldainnisuieasusasin waz
Tassnsthiesszuumstensluougnddesfsideunsvanaeadinsla (Thailand Voluntary
Emissions Trading Scheme: Thailand V-ETS) ﬁLﬂwwmweiuﬂWiL%miLLazLﬁi’fﬂaﬁswmi%ama
TueyadesfeEounszan daduguuuuidedldiuinlulumeUssmea (quéiseonsslne, 2564)

unasuuasdalauanu
melansdsunlasiutiiuanvedlan JymiGosUSunauneEounsyantdululym

o
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= |
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warnisvieadien Usemesng q Saldauslotummalunsannisuaeefnedeunsean Tufigans
1AEale (Kyoto Protocol) Tull a.a. 1997 AslaiintannaslunisannistdesUsunaineisounszan
Tutssmanguepawnssliianas uanfufiinvesaivewasin Sedimsdenemsuou wasrmua
nalneng q dusulsemdalnglanunisantaesfingsounszanlavaiaslaniulasinisnalnnis
Warunfiazonn

wnsmsiuduneden feduteufifsmatefldfunissouiuinduiudsddnlu
Msuvsiunensignatnndnedne ansgeuidniiifinguane (Clean Competition Act: CCA) way
anamelsuiifiszuumsdeneluaygyinudesfineFeunsyan (European Union Emission Trading
Scheme: EU ETS) Tuvasdiussmalnesinnametswedisdslunisysannsanusiuiiedsgn
nnnedanlunstuindeuulovis Wossgilmneaniiedounsyankiunisuauiasin sl
msduedoumanszntingiemnudduosmiveuasinmafntuansedugvsmans lasoadnis
UIM3INNSEToUNTZIN (89ANTUMIV) SAAUNLIBNUNEAINTENTINTNINTTTTUVFUAE
danndon udnduairauumsfoaTaiulinnniadaulidusalunisanfiieFounsyan
matlduasuiidifen dmivesdnsuarusvmensuraivg saudsdatunsine s
susifEaumuddusuaunndoutazanuaulafuasusuasinunnty Tnedinnsiilseny
dnduadoluumandoununasguasvewasin wasdinsiaunssuunstuns dounas
srUUTorEASUaLIATANTIMLLDY win1sTomemiauashnlulnedadunstenelavaiingla
mié'??ama?iﬁﬂﬁ’magﬁwdwqaﬁ%mﬂmmj (B2B) ﬁm:ué"]ﬁ’z:ymawmmm%vau%ﬁmmsﬁu T
maziaslasgdonaeidu Business Model szdlivihazdsnaienmdnuwaluazanuidede
990983 sAIodlivdesduide thanpulismmusie wesiiumusuidulunue mnddane
somsudosAsusu uaziduuszazenlumsanasusuasediieles diensegsenuenisii
saneagnedsiiu sotinasu sedliaudesedte dudeslutimnasnnionnderusuld iligua
asliinsaduayuiardaaiy Tomeiumelulafuasnmatuuiiuszneums Bailds) sl
wilws Aezdulemaanunsaadmnulmuseulunsuisiuluniilanuisouanle

dsidudedunuannsnulunsdansaivenasinluussdlne Tnoausdideu

Y o

fatedunald 2 Usynns eail

1. anuianudilavesansvawasinluuszmealng

Mnmsnumudeyaazidaiiuldin mfveuasinidsieidubesilnilulsemalng
semnutnlaveay WimadszTukazahsnuing 9 Tunssdununtonisussanduig
Tudesidadltondad as.mEin wavauysel (2 gvassmnlaulneluldluainanlansou,
2560) 59H81UILNTRIANITUTINTIANTIToUNTEAN neSuelidn auassaddtyfe Husms
mionuisnatsuisdananuiarudladesnsveunaniu fedounszanviondnnig
anlanfou szdmhenudgdlafeglinsaduayuind wu nalnann® nalnsusian
nsadaussgslamanivilingudnanuaznguiuslnamsamiiofumnnasgativayuegiafui
wteanaalvl neulidsruilanlinnuauladesansuounpmiwitun udiluudnisie
aanasueuanswiteidugsheildladaunnden
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2. MsBevneariuauasinlulszmdlng

%’ayjamﬂiﬂmm “State and Trends of Carbon Pricing 2022” 1a® Krungthai Compass
(2665) Wui mandeneansuaululnedadivuimdn Taelull 2021 Amduiiiesdosay 0.1 ves
feeunsvaniivsandlneUdosnmunselivindu Feninansmsiusiaansusuvedan
finseunquiesay 23 vesimidounszanilanlnemmemstoululye widintuurideglussdy
i dleiisuiuamamatsdiulussussmetu ssuu ETS vesglsuiisimansusuegiisn 80-100
noaansavsgn desunsueulaeenled vazinalulneedsaand a.m. 2022 8¢l 107 U n3e
Uszannd 3 noaansanis seduniueulaeenled aonandosiuil lwuiassn aees wagaus (2564)
flFAnwiFes “Jymngmneiietunmstereesvounsinlulsamalne” wud ufindagiu
UszinalngazdlifansesuiinveulunisannisuassfneiFeounszanlugiugilasnlvdne
Tufigasiealafiavannisudesfedeunszan FmarsnmadiludadlneSuiinisiusuiush
wazwIsumsiiesunsziuiinveulumsannsudesiaideunsyanilasiniuluewian (Um
Suwues n3u 911in, 2553) laeriunisannsdaseinelaednilusuuuuredasinisaeldnaln
i 3 Aagansnviemiveuasinildunisaamzouaineudng UNFCCC TWudssimedu
viselusmamiuenld uethalsfimusamelvemsrdesusvdiuanumsaiionsssintulumsue
Asuauashn edlagiungumuneuieisnistereaiveunsaniduneunisdereiiduney
inneardudounn ildnstereaivewasaniulssmalnefudesdion Faumnsean
meUsmATiinsdnnsnsteensusuasanliituneuiine uavazninuninsdnvenenyy
WielliuszavBnmuaznssinguizasduesisansifelalunisaniedounszan

uaﬂﬁ]mmsmiﬁﬂms’ﬁagaﬁé’ﬂwudw nsUdesUsinafeEeunszaniilanysyana 45,000
dusfunsueu wasUsumaniuTnumsudesiuideunszangsan 2 suffuusn fie Ussmadu
Uszana 10,000 arwsuaisueudn Wudosas 22 uazUszwmansgonsniussuna 6,000 d1usu
msueu Aniduderay 13 dudssmalveiiviinansudesineEeunsyaneei 350 duduaiuou
Andudosar 1 wazvnUsumaiieglunguaanuan 1 hiawnsnanfeEounszanasldazimui
§i1 40-100 glssipdiupnsuou (Tums wsughlsnd wazany, 2551) oy msgememiuewAsAn
Faduwumanisiiosnsn iletiemdeussmeatieglungunanuin 1 lifesgnading iiesan
ansvowasandudmaununisuassfinamsuoulaeenlasiidmulnginanmsmnangity
Aululsssugnamnssumiesueud nUssimaioglundguananuan 1 udililaunsaanuadiv
vosnulsonsolufedldistiemndolssmanduiauitazUssmanssiauiliannisvassiig
Founszan eanldaznareidunsusunsinvesmues Mililidesteausu uwivsemnelng
lsinsddulassnisnalnmsimuiiielildundinveunsinoonunugliiulsemaiioglu
nauaAran 1 TaefimsuszanumsaniildesnmilsdofusesUmafimideunssaniianldiies
3.5 Sudumivey mnwssuidleuiulasssnalnnsimutmuntlanddadulsinatie
Sounszaniianldds 1,500 drusuaduou wiriuisewalnefiusununsuounsanfiaiunse
eonuelunainnuauasiniissdesas 0.23 (3nuan 153adiAy, 2558) SerduuSuadides
wnilensuiisuiusemadsnua Sseglunduendeusieiufvsumalnendunuin Ussine
Aeausiivinamiveuasiniiannsathesnueglunainmiveunsanlsfeiesas 1.5 (yaids
dniATaienswanUsEwndlne, 2553) FaiiinnninUsemelneds 6 i



18 SUTHIPARITHAT JOURNAL Vol. 38 No. 4 October - December 2024

S18N15919949

2 guassavhliaulnelidliduainanlandou. (2560, 24 nsngnaw). ANTAAN. https://www.
komchadluek.net/news/scoop/288984

NENTINSNENTSTIUNR LAz AMINgaY, drdnnuulsusLazuN U NE N s TIIYRAIINE R,
(.44, waumsUsUF OIS UUYAIENINDTDINIAUAITIA. http://vww.oic.
go.th/FILEWEB/CABINFOCENTER38/DRAWER027/GENERAL/DATA0000/00000852.
PDF

NFENTINENY, SInUUlEUIBUATULNUNA 1. (2567). n15UaseRTRIsuaulneenlas
u,z/nﬁwﬁ@ﬁmwﬁmagswmmmswgﬁﬂ https://www.eppo.go.th/index.php/th/
energy-information/static-energy/static-CO2

929 wiangnssal, widly gviny, wag nilagvie wavin. (2555). a1susuATAN: g3AvanlanTow.
MsmTIMeImansuazialiulad un meragumansais, 31(2), 178-185. https:/
WWW. thaiscience info/joumals/Artide/JSMU/10888217 pdf

WAITIO SRS, LN3BIANA IGUW]NLH‘EJW] Jsvdni Augnatud, 57 wuglnlsat, uaz gmiune
Hunlwsing. (2564). ﬂmmﬂgumammﬂumwaﬁmEJmiuaume’LuUivLwﬂiwa
NIAITUYWIAIANTUALIAUMITNT 191 INEIALTIUI)enT571, 10(1), 145-158.
https://s006.tci-thaijo.org/index.php/hsudru/article/view/247859

U Fuiues nu diin. (2553). mrsvemATAs: gsnauaiiy)lansou. http/www.
rubbergreen.co.th/unaudilisy/A1susuLAsan. html

Touns wisughlsnyd, vdud duiianinis, Ununad Invuna g9f, dsua gsssuia, uag dlans
wivduRguiena. (2551). InsanIsiuIn 1 guazensmansnIugINanNaInynIf

I NUTHVIAR TUEUINA DU (71e97RvvaNYsal lay 3) [MenuNan1TIdy, drdnay

AMENTINNTANLETLINE MR TITuLazWInNTu]. TU Digital Collections. https://
digital.library.tu.ac.th/tu_dc/frontend/Info/item/dc:71385

Useiasg Auauussiasy. (2566). uleuguasununadsrumyudsurasusymalneg. hitps://www.
thailand-energy-academy.org/assets/upload/coursedocument/file/Renewable%
20Energy%20Policy.pdf

fuwwg 9wdvgdl. (2564). nstaguuasanmgleInIa. https://shorturlasia/Nankw

3

s
a =<

Wans Wesuung, aligiaal Yudansfen, 13t wadRuSNgNs, Fuiu Srunamue, uay e3a9)
Winsuuna. (2564, 11 dsneaw). Ysunszuawimdnisianiesisgaaudunarinis
ArsUauYaasAulneg. https://shorturl.asia/zMHDC

yadBantuiduiilensiaundsemelne. (2553). uwamnmsaauasunisiaunlasanisnaln
niLITiaYeIm. BIAN1TUIINIIANITANTeunsEan (B9ANITUITL).

Watut funeasd. (2565). nrsWeniTeasaenisdowemsueunsinlulszmalne Wiy

UnusUSynu]vadin, aansaluvnineae]. Chula Digital Collections.

https://digital.car.chula.ac.th/chulaetd/6721/?utm_source=digital.car.chula.

ac.th%2Fchulaetd%2F6721&utm_medium=PDF&utm_campaign=PDFCoverPages



o

NI TENIUTYiIAY U oz atull @ ganau - Funau oo

Inuan 53, (2558). AISUeUIATAN: §sNvanlansou. drlinivims drdnnuarisnig
AEAN.

A35nu dwsny, Wawius Sauiug, o17ing Wussny, uay andsmi Anfnsdiiey. (2563).
wamwwaqamwgﬁmmﬂﬁLﬂﬁUuLLaniaw%’wmmﬁmazmﬁﬂms,
375@’7550443@5@1/, 24(1), 1-8. https://ej.eric.chula.ac.th/storage/ckeditor/file/
file-264-Thai-987218034.pdf

aun. WenaAANsUULATARlALSS Tilulananianunsinediendudanasuey. (2566,

7 L UYgW). 5;’5@07588u25i https://mgronline.com/business/detail/9660000032411

DIANITUTINTIANIIABITOUNTZAN (DIANITUNITW). (2555). HAINAITUSULATAS. https://
carbonmarket.tgo.or.th/

DIANITUTINTIANIIAIFOUNTEAN (DIANSIMTL). (1.U.U.). maImRIsueuAsesls. https://
carbonmarket.tgo.or.th/index.php?lang=TH&mMod=Y29uY2VwdF9tYXJrZXQ=

Eryk Szmyd. (n.d.). Emissions trading - How to invest in carbon CO2?. https://www.xtb.
com/en/education/emissions-trading

Intergovernmental Panel on Climate Change. (1996). Greenhouse gas inventory reference
manual Intereovernmental Panel on Climate Change. Cambridge University
Press. https://krungthai.com/Download/economyresources/Economy
ResourcesSlideInfographic_474Slide REC.pdf

Marcu, A., Hernandez, J. F. L., Alberola, E., Fare, A., Qin, B., O’Neill, M., Schleicher, S.,
Caneill, J. Y., Bonfiglio, E., & Vollmer, A. (2020, April 26). 2022 state of the EU ETS
report. https://ercst.org/2020-state-of-the-eu-ets-report/

Organisation for Economic Co-operation and Development. (2021, January 26).
Investment policy reviews: Thailand. https://www.oecd.org/daf/inv/investment-
policy/Investment-Policy-Review-Thailand-2021.pdf.

Pye, O. (2012). Carbon markets and REDD in South-East Asia: An interview with Chris Lang
from REDD-Monitor. ASEAS-Austrian Journal of South-East Asian Studies, 5(2),
352-358. https://doi.org/10.4232/10.ASEAS-5.2-11

The World Bank Group and Asian Development Bank. (2021). Thailand - Climate change
knowledge portal. https://climateknowledgeportal.worldbank.org/sites/default/
files/2021-08/15853-WB_Thailand%20Country%20Profile-WEB_0.pdf

United Nations. (2020). World investment report 2020: International production beyond
the pandemic. https://unctad.org/system/files/official-document/wir2020_en.pdf

United Nations Development Programme. (2021). UNDP annual report 2020. https://
www.undp.org/publications/undp-annual-report-2020

United Nations Framework Convention on Climate Change. (2023). What is the United
Nations framework convention on climate change?. https://unfccc.int/process-
and-meetings/what-is-the-united-nations-framework-convention-on-climate-

change

19



20 SUTHIPARITHAT JOURNAL Vol. 38 No. 4 October - December 2024

aa o Q)

N1NAINAINAUAZAIMUAALAUNEINARDLEUNI

1'%

wpAnssugnaAr lunstaduAunlananIulle
Y29 uilna Gen Y ludaningsnegisil

Digital marketing and opinions affecting the
customer’s journey in purchasing products via
live streaming of Gen Y consumers in Surat

Thani Province

Received: August 15, 2024
Revised: September 11, 2024
Accepted: October 8, 2024

YIYIUN FroIALLA*
Khwanchanok Saardkaew*
T UuaTy**
Charunya Parncharoen**
afityeyn Aeniderx

Sukanya Singtui***
YAT153F QnalgdTIaTx

Chutitanrat Uttamasiriseni****

*, R o g deUIMsEINANInNTsuLaENTUT unIne degsiatnding

¥, xx xxx o xeexCollege of Innovative Business and Accountancy, Dhurakij Pundit University
*Email: 65130096@dpu.ac.th

**Email: charunya@dpu.ac.th

***Email: sukanya.sin@dpu.ac.th

#**Email: chutitanrat.utt@dpu.ac.th



o

NI TENIUTYiIAY U o aluil @ Aa1eu - Sunay beoa 21
unfnga

MUt ngUsrasdileIsuidiouidunimgfinssugnénlumstodudrinumaladi
an3uiisveafuilan Gen Y Tudmingsugisnd Swunmudnvuzmassnnsmans waz
Lﬁaﬁﬂm@m%waﬁummsmmmﬁ%ﬁaLLasmmﬁﬂLﬁuﬁﬁﬁmé’umawqﬁﬂsiuqﬂé’ﬂumssﬁaauﬁw
iumalaianiuisvesnguiuilan Gen ¥ ludwingsiugisnd mnsiiusiunudeyase
LuUABULINEUSIAR Gen Y AARszmined n.e. 2524-2539 wazendueeludia

919 iifinetedudrinumndlaiianiufissiuin 400 au vhmsliasgidoyadae
ANso8aY ﬁﬂLaﬁadauLﬁaaLuuMﬂmigwu T-Test F-test Laz Multiple Regression Analysis
ansAnwInuin fuilam Gen Y ludawninginug$snd ifony sedumsfinw wazaauamaysa
uansneiu Sdumanginssugnénludedudmaladianduds uenand dauin mananaddva
mmma%maLé’umawqaﬂiimaﬂﬁ'ﬂumi‘%@%uﬁww'mmN"Laﬂam%ﬁwaaﬂduﬁuﬁm Gen Y
Ludoniagaugionilld 71.80% (R* = 0.516) Imamsmammmawuamwamﬂwamﬂa auiuled
sesaan Ao Fumaadaion dunsavuiefouazuenndindu dunaauuulita uas
sulssmnduiusesulal mudiu nansEnwdimudt anuAamiuaninsnesuedu g ATy
andlunsdedudriumsladaniufmwesnguiuslan Gen Y ludmingsugiondld 77.80%
(R = 0.606) TnganuAnuiiuiiidviwamnilando fugsha sesasnde funisdeas fu
nsuanseonAafInu Munstufis warsuransynUsodsn suady Fefuszneunisananse
twadded Tunaunuadanagnslimnganiuduilaauaziduuumisliiusznouniaiden
Fosmamsvhnsmanaldnssiungutimang lusufwduwmdunisdauaiunsmandiaie
nszfuideld wiolmAnnnuddulunsvingshadely

o

ANENALY: NINAIAATYT

a

Lﬁ‘LWl'N‘Wi]G]ﬂ'ﬁimaﬂﬂﬂUﬂWi"U@’dUﬂ’] mmmmumamiiU%ﬁLaWamum

Abstract

This research aims to compare the customer’s journey in purchasing products
via live streaming of Gen Y consumers in Surat Thani Province classified by demographic
characteristics and to determine the influence of digital marketing and opinions on the
customer’s journey in purchasing products via live streaming of Gen Y consumers in Surat
Thani Province. A questionnaire was used to collect the data from 400 Gen Y consumers
born between 1981 and 1996, living in Surat Thani Province and used to purchase
products via live streaming. Data were analyzed using percentages, means, standard
deviations, t-Test, F-test, and Multiple Regression Analysis. The results of this study revealed
Gen Y consumers in Surat Thani Province with different in age, education level, and

marital status have statistically different in customer’s journey in purchasing products
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via live streaming. In addition, it was found that digital marketing can explain customer’s
journey in purchasing products via live streaming of Gen Y consumers in Surat Thani Province
by 71.80% (R* = 0.516). The digital marketing that has the most influence is the website,
followed by the content marketing, mobile and application marketing, viral marketing, and
online public relations, respectively. The study also found that opinions can explain
customer’s journey in purchasing products via live streaming of Gen Y consumers in Surat
Thani Province by 77.80% (R’ = 0.606). The opinions that have the most influence is business,
followed by communication, self-expression, entertainment, and social impact, respectively.
Entrepreneurs can use these research results for planning strategies that are appropriate
for consumers and serve as a guideline for entrepreneurs to choose marketing channels
that are in line with their target groups, which will serve as a guideline for promoting digital

marketing to stimulate buyers in order to create sustainability in business.

Keywords: Digital Marketing, Customer’s Journey, Opinions towards Live Streaming
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A15197 2 Anteds wazdudoauunnsgu NeatuAnuAnusen sTeAuA R U lalansudl

auAaLiudensdoaudrunsladansudia X S.D. |szAuANUdIAY
sunsieans 430 | 051 wniian
AT 4.20 | 0.54 tly
AULIAT 4.26 | 0.50 1niian
sugsfia 427 | 049 wniian
AUNTTHARIDONTIFINL 4.27 | 0.50 wniian
AUNANTENUADEIAY 4.26 | 049 wniiae
AWTW 426 | 0.38 wndign

wansfnw wuin guilam Gen Y ludmingsmgisndiduiesnafissiuanudaii
fonstoauAEIunslaanduils “lummwagﬂuszé’umaﬁqm (X =4.26, S.0.=0.38) dle
finsansedunuin funisdeans daedsanniian fssduanuddyeglusefuunndian
(X =4.30, S.0.=0.51) s9%ANAR FUNITHARdIBRNTIAY Hszruauddgegluseduuin
fign ( =6.27, 5.0.=0.50) wasumstudis Tendeosiian fszfunnudidnegluszduvann
() =4.20, 5.0.=0.54)

wanshasziidunianginssugndilunisdedudnidlaianiuiavasfuilon Gen Y
ludaningaugssnil

m3efl 3 Aiads uazandrudsauunesgiu ietudumeaginssugnnlunisdedudmala
avdufisvesfuilne Gen Y ludmingsiugioni

1Y

S.D. |szauAdudAty

x|
e

WunmanginssugnAnlunisdedudmlananiuile
vae5juslnn Gen Y Tudsningsnugssnil

fusug (Aware) 430 | 039 wniia
AuRgala (Appeal) 4.20 0.47 1N

AUEDUNY (Ask) 4.27 0.46 wniign
Auadian (Act) 4.22 0.49 1niign
AuN1swugvIauansiedudl (Advocate) 4.25 0.52 1niign

NI 425 | 036 undign
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HANTSANYY WU lumaginssugnAntudedudinislailansuiisvesiuslan Gen Y
Tudswminasugistlindusieds Tunmsinedluszduunniian () =4.25, 5.0.=0.36) Lile
#IUTIWAUNUI AUTUT (Aware) TAnadenniige HsvauanudAyegluseduannign

a

(X =4.30, S.0.=0.39) 59%A4UAB FuaeunIY (Ask) HszAuauddgeyluszduuinian

(X, =4.27, 5.D.=0.46) uagiuiagala (Appeal) fradetiosiign fszfunnuddnyegluszauann
(% =4.20, S.D.=0.47)

HANTVIAHOUANNAFIY

sundAgd 1 §uslan Gen Y ludsinasiugsoniid
fufidumenginssugndlunistodudsiumsladaniudeiiunnsieiy
A58 4 AN SMRABUANNAFIL 1

@

NYUENIUTEINNTAEASTLANG

dsunansnadauduNRgIu
ANWINIUTZYINTANENS T-test F-test Sig. | wWamsnAgdaUy

FUNAFIY
LW 029 - 0.911 Talupneng
218 - 11.887 .000% WANA"Y
FZAUNTANY - 8.151 .000% WANFNY
DTN - 1311 244 laiupneng
seldratfou - 1.870 099 Talumneing
ANUNINAUTA - 42.008 .000* UANANY

*ydAgynanANTzau 0.05

NANS1W 4 HaNIRdeUANNRFINN 1 wud duslaa Gen Y Tudaningsnugiondl
Mdleny seAun1sAny) wazanuAmENsa uanieiy ddumeanginssugnanlugedusmsla
ansuily uane1siuegslitedAgynIeata (Sig.<0.05)
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AUNRAFIUN 2 N1IAIARITRdHadald Uy RnssugnATluNsTeRuARUNlaTanS
uilawewuslng Gen Y ludwmingsiugssnil
A19199 5 HANMTNAFDUANNRFIUN 2

Unstandardized | Standardized Collinearity
ASAANAAINA Coefficients | Coefficients t | Sis. Statistics
B Std. Beta Tolerance| VIF
Error

(Constant) 1.149 | .161 7.133].000*
punaaLuulsa 115 .039 136 2.943].003*| .583 | 1.716
(Viral Marketing)
aulsznduiusosulail 119 | .038 135 3.140| .002%| .664 | 1.507
(Online Public Relation)
AuaIRvnedlannsetind 030 | .027 047 1.112| 267 | .705 | 1.419
(E-mail Marketing)
AupaInuulonaway 123 | 034 164 3.606|.000%| 599 | 1.670
wonmalAdu (Mobile and
Application Marketing)
funaneadedan 056 | 034 075 1.619] .106 | 583 | 1.715
(Social Media Marketing)
AuiUle 167 | .033 239 5.037|.000%| .548 | 1.824
(Website Marketing)
cs’fmmam%al,ﬁam 123 .034 166 3.579|.000%| 577 | 1.732
(Content Marketing)
R® = 0.718, Adj. R2 = 0.516, F =59.604, Std. Error = 0.25471, Sig. = 0.000*

*fifudfyneadniszau 0.05

M9 5 wamIvAFeUANNRgILT 2 wuhnmameaeudosuiefunuduiusves
fuUs MienmgTAnudiusSHudy (Multicollinearity) lasnsmageusigadia Tolerance
waz VIF iensiaaeuilymanuduiusiazanuulsumiuvesiaunls wuii e Tolerance 1nnn
0.19 wagAn VIF Hoend 5.30 waned1 ifideymnniesiunmdadu (Hair et al, 2010, 1sdisly
3T Wesvue, 2562) Jenunsaimsliasiginnneenvan (Multiple Regression Analysis)
#e38 Enter uanslifudn n1smanaRdvaannsnoduedumanginssugnélunisdedudn
rnuvdlatlasiuiisveanguifuslan Gen Y lufwmingsugistdls 51.60% (Adjusted R = 0.516)
waziilovhmmeaouausRguiisziuanudoiu 95% wuin mInaeRIviaddvEnasioldunis
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wefnssugnénlunistedudviumsladaniufsonguiuilon Gen v lufwiagrugiod
$1unu 5 Fauds Tnesuules (Website Marketing) fi8viswastensgodudimilafaniuiiees
fuslan Gen Y ludwringsnugimilunniign sesasn fe drunaraidailen (Content Marketing)
fumateuuiiedouazwenndindu (Mobile and Application Marketing) fnunanauuulaa (viral
Marketing) hagauuszvdunusosulail (Online Public Relation) sy

AuNRgIUN 3 AnuAniudmasaldunangAnssugnAlunsteduAriundlaianiy
fsvesrfuilaa Gen Y ludwmingsnugiond

A19197 6 HANTNARDUANNRFIUN 3

Unstandardized| Standardized Collinearity
AMUAALTIY Coefficients Coefficients t Sig. Statistics
B Std. Beta Tolerance|  VIF
Error

(Constant) 1.132 | .130 8.684|.000%
ﬁmmi?iams .158 .031 .220 5.1441.000%| .547 1.829
AUNTTULIA 130 .029 .193 4.5571.000%| .559 1.789
AUAN .047 .032 .065 1.491| .137 | .535 1.869
ﬁ’luﬁﬁﬁ% 161 .030 .220 5.3811.000%| .602 1.662
AUNTUANIDDNAIFIRY 146 | .030 201 4.878(.000%| 591 | 1.691
AUNANIENUsDdIAY 089 | .029 119 3.067|.002%| .662 | 1.510
R? = 0.778, Adj. R” = 0.606, F = 100.594, Std. Error = 0.22953, Sig. = 0.000*

'
@ aa 1Y

*ydAgynanANTzau 0.05

NN 6 HaMIVAdeUALLAZILT 3 WUt ManeaeuilesuAnatuATIdLTUSYes
AU WsangTANudITuSHudY (Multicollinearity) lnsnsvaaausigadia Tolerance
way VIF diensyaaeuilymanuduiudiasanuuysusiuvesianus wuii én Tolerance 1nnnin
0.19 wazAn VIF doandi 5.30 wanedn Wifidgmnniesaunmdadu (Hair et al, 2010, 19didly
3T Wesvue, 2562) Jenunsaihmsliasiginnnsenvan (Multiple Regression Analysis)
Ae35 Enter uandliiiudn mmﬁﬂLﬁummma%maLé’umqwqamimqﬂﬁﬂuﬂ’]is’?jyaauﬁwhuma
lalarduisvesnguiuslan Gen ¥ ludmingsiugssndlel 77.80% (R? = 0.606) wazilesinns
nagouaNIAgILTisEuANIdeli 95% Ui mnuAnusiBvEnadeldunamgAnssugndn
lunstedudinumslafianiufsvesngufuilng Gen v lufmingriugdsrd s1uau 5 fuds
Fosmudndu fail 1. fugsfia (Beta=220) 2. Funsdeas (Beta=220) 3. Fumsuansoan
fladinu (Beta=.201) 4. Anun1sUuLiia (Beta=.193) uae 5. Aunanssnusediny (Beta=.119)
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n3AUTIeHE

nkamsAne afuTeralddel

Nnuansinseiiionaaeuin §uilan Gen Y Tudmingsnugisidinddnvauzms
Usgrnsemansiuansnstudidumangfnssugnénlunstedudinumdadaniufsiunnsaiu
wuin fuslan Gen Y Tudmingsiug soilfitleny sedunsfinu wazanunwansa uansnaiy
fidunsngAnssugnaludodudmnsladaniuds wandnsfueg edifoddymieadn il
fraonndeafunuidoues manzdu feuds (2564) liFnuidaiReriunsnainuuuAdviadidesa
somIneuauasienisteduiesulativesauiovhoulunsammmuaslutasaniunisolleia 19

mnmamiamﬁwmLwawmaaummmimmmmwamwammaumqwqmﬂiimaﬂﬂﬂumi
Fodudrunslaianiufsosusln Gen Y Ludawingugiond anueuniigiu vis 7 oy
wuin nsamaRdTiaanasaesIsd U AnssgnélunstoAudrunslaianiueve
nauuslne Gen Y Tudmingstugilld 71.80% (R? = 0.516) uaziilovhmsvaaeuaunigiu
fisvduarmidodiy 95% wud1 nsmaeRIaTIEVENasod UMM AnTILgNATluN1 oAU
rnumalalasiuiisweanguifuslan Gen Y ludmingsiugssnt S1uou 5 fuds Besmuddu
el 1. duduled (Website Marketing) 2. $numanaidaiiion (Content Marketing) 3. funann
vuilefouazuennaiadu (Mobile and Application Marketing) 4. fumaiawuuhifa (Viral
Marketing) uaz 5. futszanduitusooulatl Middsaenndastunuisovessuimi aidnual
way Usdl Bouageadnd (2567) IiAnuideiintu nmsdeansnsnaiauuuidvauasidunis
Usgaunsain1slduinisuesgna

MMuanTeziifienndey anuAaiiudsmasodumaginsaugndlunistedudn
iunslaflandufisvesiuslnn Gen Y Tufwmingsiugiond wuin anwAndivanunsassune
dumanginssugnénlumstedudrnunidlaianiufisesnguiuilan Gen Y ludmiagaug o
16 77.80% (R = 0.606) uaziilevinnsnaaeuausfigiuiissduanudosiu 95% wuin anudaiiud
Svsmarodumanginssugnilumstedudriumdlatianiuiosnduduslan Gen Y ludwmin
9193511l $117u 5 fauds Gesmudu Sl 1. dussiia 2. Frunisdeans 3. Fumsuansoan
fasfanu 4. funsthudis uay 5. Funanssnusediey il Swrenadestusmidbvesansiius
neyauna (2560) IeAnu1iteiBes naAnssuuazanuAaiuresuslnalungummamuassens
Juw Live Video Streaming

daieuauuy

farauauusitldannniside

1. fuszneunietnnisaatnaishianudidgynisiinisnaindiuivlesd (Website
Marketing) u1ndu LﬁamauiwﬁmmuﬁwL%a5@1ﬁﬁ’uQU%ImViﬁmﬂ%Lﬂuﬁhmumﬂ way
msriladsdnuaslszans 0 91y szAun1sAne uaraatunwansamy wszdagiuiuled
\Wunilsluresmmdniifuslnalilumsfumdoyaiierivauduazuinig msaiaduledid
aranidefiouarlvideyaiidaauausaifiunnudulalituduilon enainddwiliduilae
ansadnfadudviouinmsidnasaan lidasdunsgin ien vieneaziBendud dsdiens
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UNAnNEa

meidateilfnguizasdiio 1. Anviladuvesesdninafiuguruidadogdauas ade
AU 2. Anwaraidsswesesdnsmsiiuguy 3. AnzvesdUssnouidsusutihifidmaseny
\deavesesdnsmifugusuniglianmnisal CovD 19 1tunuAteidesinu Mivedansinsgi
a3FUsnoUeBUSU (Confirmatory Factor Analysis) 1itensivdeunnudenadosuadiunanisin
Uadeidmasionnuidssesesinsnisiuguu aneldan1anisal COVID 19 ngusgrsililunis
Wode an1funstugury $1uau 10 wie lnedenfegawuulainuisas 20 au 53y 200
A fiuTuTudeyalagliwuuasuniy ’Jmewmauaimiﬁﬂil,l,ﬂimmLiﬁ]'ﬁﬂmnaam adamlilunns
AnszidoyaUszneusie Afosar Aeds wazdrndosuuiasgiu adadseyun aun
N153ATI¥NBIAUTENBURNEUEY (Confirmatory Factor Analysis: CFA) NaN15398WUIN ANEUA
nsufuluiaaesAusznaudedududiudstadeqsla (FO) A1 CMIN/Af=2.8072, CFI=0.945,
IFI=0.938, RMR=0.046, RMSEA=0.044 waziiA1 p-value of Chi-square = 0.000 s?'mma{jﬁaﬁqqu
(FH) fiF1 CMIN/df=2.747, CFI=0.935, IFI=0.910, RMR=0.010, RMSEA=0.044 uariln p-value
of Chi-square = 0.000 Fauvsanudeslunisudmsdnnisesdns (Risk) den CMIN/df=2.697,
CFI=0.934, IFI=0.950, RMR=0.034, RMSEA=0.045 wazfien p-value of Chi-square = 0.000 fatiu
lnaesAusenau@sdududnan danuaenndesiudoyalieusydng

v
o o

AdAey: osAnsN1sRuYNYY Jadegehh Tadurnqu anudes nslesgvinsdusenouideduduy
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Abstract

This research aimed to 1. study the motivating and sustaining factors of
community financial organizations, 2. study the risks of community financial organizations,
and 3. analyze the confirmatory factor analysis of factors affecting the risk of community
financial organizations under COVID 19 circumstances. This was a quantitative study using
the confirmatory factor analysis technique to check the consistency of the measurement
model of the factors affecting the risk of community financial organizations under
COVID 19 circumstances. The sample used in the research consisted of 10 community
financial institutions, with a quota of 20 people per institution, totaling 200 participants. Data
were collected using questionnaires and analyzed using statistical software. The statistics
used in the data analysis included percentage, mean, and standard deviation, while
inferential statistics included Confirmatory Factor Analysis (CFA). The research results found
that after adjusting the confirmatory factor model, the motivation variable (FO) had CMIN/df
= 2.807, CFI = 0.945, IFl = 0.938, RMR = 0.046, RMSEA = 0.044, and a p-value of Chi-square
= 0.000. The maintenance factor variable (FH) had CMIN/df = 2.747, CFl = 0.935, IFI = 0.910,
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RMR = 0.010, RMSEA = 0.044, and a p-value of Chi-square = 0.000. The organizational risk
management variable (RISK) had CMIN/df = 2.697, CFI = 0.934, IFI = 0.950, RMR = 0.034,
RMSEA = 0.045, and a p-value of Chi-square = 0.000. Therefore, the confirmatory factor

model was consistent with the empirical data.

Keywords: Community Financial Organizations, Motivation Factors, Maintenance Factors,

Risk, Confirmatory Factor Analysis
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Trandunsiudssnauaninsadiiunsdusuasvesyuauiiiussavsamuas ufivoniuuay
PndavesanBnuasUssmauluiuil augnssunsimunssuuanitunisiulssesvuldonn
Ussmardvuald 1. nguesumingviengudass 2. nquoounindiiionsndn 3. anidunisiiu
Uy uag 4. Iamiaguruiiliuinsmamstuueylidulfyaea Wuesdnsnsiumuiianuse
fushvennzdouduaniunsiulsznvu sudiseendszmaivuslisuasifiensinunsiay
avnIninsnues (5.0.4.) wazswinrseendu Wusuans fuszanuanuvesantunistulssnoy
il pednsmatugsuiiaulasgaans Souduanidumaiulsssvuansafndodudive
wmadouldfianunes 5.n.a. viesumsssuduluiiuil (hsensanmsnds, 2562)

asfnImsiuiinsdadilaenulugursu Wuduresaulugusu Snsuimsdanislaegu
ALANSY mm@mmﬁﬁm%ﬂuqmu uenanNamIdeEestadofidmarienudiiavesanitu
Msuuvy AunwUivgasygianeifiss fnwui Tomamiudisatladesuanndn st
wazanznssunslaslamzfihuasauenssumsimuddyiazdmunlenaluanudisaliiu
anUunIRuYNYY Q’ﬁ'}u,axﬂzuzﬂiiumslﬁum%fw8Wﬂi:uywéﬁnﬁuﬁﬁaqmimiﬁ’@umﬁﬂwﬂuﬁm
msdamsmstudusgrsiiiiennudiievesesdnsuaziiioaivmuiduudognsddu (Fsman
UstiadgAs uazanig, 2561) Ssdidafoammdulaividlinguiesndyfulymumaniu nssuaums
Tunseuauaradsandussils wavardsnatuosdnsogils exladudafodeammmdriy
neldan1anisainisiiinlsaseuin COVID 19
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nniinaaniuIwihlidideaulandnunnsieseiesiuseneuetuduledeiidme
AaAudsswasaIinIn1sRuyusy Meldaniinisal COVID 19 wislmdunumslumsuiudss
wily JasiussdnsyuvuliliAnumsnisaldurzneliinanuifioudounaranudemennyuyy

QUIZAIANTITY
1. Lﬁaﬁﬂm{]ﬁwana&ﬁﬂimsﬁuﬁ;muﬁq{]ﬁagﬂaut.as{‘]aﬁ]’ahgwagu
2. lefnuAadssetesdnInIsiiuguu 4 §u Usenouse funagms Fuufon
M3 AMUMIUIMTIANININITRY wagsunsuuanungsedeutededuvemmhsnumiugua
3. e pvissduszneudeBuduiadufidimadonnudesvesesdnsnisiuguy

Meldaninisal COVID 19

wwIRnuazassNssUTiAEdas

ausnalaluau

awitswelalua mnefis mwdEnd videflanafivnauindensvinnu suiilesnain
nsfiyararhadldunmovaussaudiesnslussAuiiyanaman il el duenudosms
nelureayARalas WU N1sfesnsAtEaNsy anumagilaluaues nsldfigadauaiuse
LazARUAUBIALABINTINAEUeN WU lefudneuunuaInmsyhay Fnlanusiunuas
fiauazenaueannBeiy (Anyninet pnanseiming1dy, 2559)

Herzberg et al. (1993) fithifnionsAusznau 2 Usenns fifianuduiustuauiionele

v
°

waglaiftanelalunsufiaau loun Jadeqala (Motivation Factors) uagUader1qu (Maintenance
Factors) setaduaveudy (Hysiene Factors) tawevguijaasladed ?aﬁqﬂﬂaé’mmimﬂmi
yhautuannsoutseonlfidu 2 ndu nduniladudsiiistuanaudiomnismeluresana
fifosnssianuaradinussyenauliiiatuiufienmsvhautiu 9 wagBnnauLTY
anudAirnuareniakazausUIulunsyhau é’mﬂuﬁugmﬁﬁﬁwﬁaﬂﬁuﬁL?{m%mLLas
awhliiyanaaansaiiisaudesnslunguiiniald

1. thdpgdls utldviinseiiliyeraifnnnufiselalunisvihau Faduussdaliyana
Tanumenenuuazanuvumlunsvhoulivssaunnudide Ussneudme anudisalunisieu
nslésunmsgensuiuiie dnvarauiiuitn anusuRaveu uageuinavth

2. Yadednqu Huesduszneuiiifendestuanimmnadonuarassasaruaznindedie
laflFonamsvinu vieanusyavsamussnisviauas ndmdntends Jedeaquiuiadede
asirdestunazanaylifionelaftezifatulunsvhondy o Wldddilddnanuioels
Toenss Uszneudie wlewieuazn1suims nmsunasesdafulae anuduiusiuieusiuanu
Anuduus fugdafutye antw/feulumsiieny Guideu Findud anuduiusiy
daaduliyn gour wazesiuns
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nsudmsaadesluesdng (Enterprise Risk Management: ERM)

mIuNTeUNITUSIIANULABdlueIRnIues COSO (Committee of Sponsoring
Organizations of the Treadway Commission, 2017) lélArnumuneves MsuImsAades
Tusadnsie nszvIuMsAARIINMsAdunsTnsnuznITNNTUIMS {3 uaswiinauwes
09Ans Bathluldlunmsivunnagniuasyiyndiuvesesdng wlesey Jiaseyt Usaidu dns way
Anmueudssiionafinansenudenisussginguszasdvesesdng SuunUszanvesaudes
aanlu 4 Uszian leun

1. Anudssinunagnd (Strategic Risk) AudssiAgtosiunsimuausunagns
urumssuiuey wagnnhusuginanluufoResdlivangan uenand Audsaiunagns
Fasmfinaudsunasntadonisusnuastaduaelu Sudmansenudensivuanagns wie
mstulunuieliussginguszasdndn wWhvne wazuumamssdunuvesesdng

2. prundeaduUftAanng (Operational Risk) Anuidesiiieadesiunsufifnues
usiagnszuIuNs vieRanssungluewing muiiaudssiifedesiunisuimstanisteyadu
wialulaBansaume uazdoyaninuieng o ielrmsufiRnuussqimnediimue fannudes
AUUFURN1TIT AN TENUADUTEANSAMYBINTEUIUNM TV Waen1susTa TnqUsvasAndnes
aAnslun sy

3. anudeaiiAgIdestumsuimsdnnnsmenisiu (Financial Risk) Tnsenaiduauides
Adnndaduniely wu nmsimsdanisiuanmages suesin sufuanu vieantedy
meuen Wy mMadsuasmesinaeenide Sasuaniuiou vieaudssiigdyanliannse
UftRmuanszniuiinnadld Sudsansenusenisisie sufsdmaliifinanuidemesiossins

4. auideafitisadesfunisufiinungseidou Tedifvvemuisanuiifugua
(Compliance Risk) Wu Augnssunsituraninduazaaiananning [udu ST
AReafungrmnegsng 9 Mineadestunsdiiugsiavesnduaaiandnning Judefinnuidss
Fuiliniu wwdmansenurodeidsuaznmdnuaivesosinslngs

nsdamsanudesesdng (ERM) i adanagnéisjatiunissey Useiiiu wazdnms
AmudssiifnansenudoingUszasdvetesdng uumidlifissusiieostumstmuauazdans
sty usgrnddaasesing 1 fifkaroUszanSamusenszuIuns ERM fae Tnewamnng
Uady LLiagﬂaLLaz{Ja%’aﬁgwgu Fsmumquiaesiladoves Herzberg fumumandnlunisdmanszvu
AaUsEaNEAIMNSYINUTDINTINMU u,azﬁwmaﬁﬁqﬁSwﬁwaﬁaﬂssﬁw%mwmaa ERM

Uadeusegdlaly msvimsanudesluadng
Uadausagela wu audiSe nswensu wazanusuiaveu Wuladeiifinansenulnenss

a

somufinelauazUssAnBnmemidnmy Menwwudt mafisturesdadoussgdaiifiony
FuusiunsdinUseansnmnsyhanuveminnuluaninwndeusiie 4 wu luannwindex
Yo inends mafisduvesiiadoussgilaiinariliussdvsnmmahaufisdu 0.643 i
snuziluningranssy Jadendeatuiidenalifindu 0,245 e (kudaibergenov et al,, 2024)

a

delluandaiiiiudn wilnaundusegelagaduwiliuiesiidiusnlunszuiunis ERM agnadl
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UsyAvEnimanniu uanaini Famuanudiusiudaunsaseninedadoussgdaduussgdlalunis
yuveantinau Inedmanudusiusfisesay 8.55 (Arka’a, 2018) wansliiiuiusegslaluseiv
geflmudfaysionsiidrusindegnlunszuiuns ERM fidesniseussiusasnsiidiusiueis
soiiles

Tadeanqulumsuimsanudesluasing
Tumanduiuladeequ wu ulsvieveaudsv anwnsvia wazswsiou Wuladen
lldsasuusepdalagnsauwaiiunumdfglunistesiuanulinelalunuiazadeanimwindey

PuAINLEeRaN15I ERM 28198UsEaNSan fsgnadiy wlguigvesuseninansenuegnad

v o w

todaiousagdlalunmshaulugnamnssudmenaziadosusienis (Pham & Nguyen, 2020)
Turngiitadomaibiamnsniuussgdalnenss wiaunsadestummnilinelafienaduglassade
punenenlunisih ERM W egrslsiinnn wnaanishinuaulasedadegueunds e1aild
ganuilimelavesmiinnu Fsagshansaumensalunsly ERM Tnewudn Smnudusiussewing
Tadeinuguowdeiuusedlavesminnuisfovay 9.40 (Arka’a, 2018) uansd1 nsaziaelady

wianflannsaanussgdlaldegaditeddy

nslfaunsuimsaruidesdussdns (ERM) uazuSunvesasdng

nsld ERM agnalidszansamdndusesdinisysannistadoussgdlanazaveundeegiad
nagms Jadpusagslaannsaduindeunisiiiunuidnagnsves ERM Tasmsnszaulviniinaudl
drusnlunszuiunsesaiiseavsnm luvasitadvaueundofunumlumsaianimundes
fatfuayuuasdosiuanulinels Grebel & Rajmane, 2023) miy'ﬁmmiﬁé’aﬁwLﬁuﬁaﬂﬂmim
fausunanizvetwiarasinskaranavnssuiie Tunausnismnenistiu Yadesne 9 wu any
annsalunsviils aness wavdudises Sanuddyesabsiontsld ERM Fatufisnan
Fudulunisusuumanisly Erm Iaenadesfuiadoussgdlauasaueuniofianzianzasdmiv
Qmamﬂsmﬁgu 9 (Azman et al,, 2022)

wihiladoussgdlanasauaunsioinnudalunsidviwasionisuimsanuidesodng
(ERM) Lm'mamwwmﬁa%’améwﬁmaLLmmfmﬁuiﬂiuﬁwmmaaﬁmuazqmammimma 9
e msrutdomaddfunsuii® ERM msvinethaiinagndlasdisdsinuasamsuay
AufeInsveusiazesdnsifleriinUsyaviamnsianisanudesldegiadui

NNWNAN Naud ssunssuLarAdERRtaEmsahinahadunseuuufnuas
ausfg NIl

=1
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Uadedla

(Motivation Factors)

AL IINTUSUNSTINNISBIANT

UaduAqu

(Maintenance Factors)

AN 1 NFDUBLNIANUAALUASIFY

dunfgu
H : Tuwamuaunisiuaenadosiudeyaiiasyind

v €

H : TumanwassiigiubizenadosiudoyadsUssing

/A NLUNITIVY

nsiveaseilifunuddedeUlina (Quantitative Research) Winafansiaszsiesd
Uszneudeiiudu (Confirmatory Factor Analysis) iensiageuaudenndewadluinanisin
Uadefidmarionundssvesdnsnstugusuneldianninisal Covip1g {iduldddunsiy
YoiiasanIsesTIuN N luLywsennnITuNMINTIdeluuyyd ininendemalulagsvung
aruoen wu181aY COA No.009 RMUTTO REC No.038/2566 Yufisusos 4 wwiou w.e. 2566
Tneifiznssndunmsisesd

UsEINIUAzNguA29E19

Uszans (Population) fillunsidedie anUunNsRuYNYY UTEnaume AnNIIUNTg
AN anTuNsRuYNYY (U8919u) Myuavu1amiegns 31u3u 200 AW AIeIBLUURIZIS
Tngdonaatunisiiuguoy 91uau 10 wiv wagldnsduuuulanuisas 20 au Wudlideyalu
9198

wnsasileildlumsise

n93delunfadlfuuuanuniy (Questionnaire) WWurdesiiolunsifiusiusudoya e
wisoonidu 3 dau léun 1. uwuaeunuiiieafudeyainluvesneunuuaeuay 2. uuuaeun
feafutiadugela (Motivation Factors) léuA eudigalunisviau (Achievement) dnwasy
931U (Work Itself) n1slasuniseensuiiuiie (Recognition) Anusulinwey (Responsibility)



44 SUTHIPARITHAT JOURNAL Vol. 38 No. 4 October - December 2024

AN (Advancement) LLaxﬂﬂﬁﬁgﬁqu (Maintenance Factors) lain Rutiiou (Salary) Tena
fagldFuanuimiiiluswian (Possibility of Growth) Avaidiiusszmineyana (Interpersonal
Relation) @01uzvese1Tn (Status) Ausiuasluau Job Security) ulguronazn1susms
(Company Policy and Administration) @n1wn151911 (Working Condition) ¥inaausia (Personal
Lift) nsunasestiadusaywn (Supervision) S1uau 14 do 3. uuuaeuaufiieItuanudsves
osdnsmsiugvy liun Audssiunagms (Strategic Risk) msdBssuUftRn3 (Operational
Risk) AnadesfiAeadostun1sudnmsdnnismisnisdu (Financial Risk) Anudesdiieadostu
nsufUAnungszley Jededuvemiisnuiiugua (Compliance Risk) 31w 21 9o
Fainaslunssvuadthainresnisussfiunduy 5 sedumudTvesdiddn (Likert) uas
a. ferauouus dnvazuuumanuUaila (Open Ended Question) ATIvaBUANNNIATESETE
TnenageuaaLiisansamaiiien (Content Validity) vosuvuasunnlaggifeavigsiuiu
3 i Ideduilauaenndesewing 0.50-1.00 IntusTivdeunmAadetu (Reliability)
MnnguadieFiegsiuiu 30 au ldadudsransuearnuasnseuuia semine 0.910-0.961
wansiwuLasunafinutndede

mafusansmdaya

Yoyaugugdl (Primary Data) léandeyafiifidevinsiiununudeyannmsnoulu
LUUABUAT (Questionnaire) Aififasneiu Midevnauingusrasd uwafin ngwd Taawfudoya
NNFIUNUDIANINITRUINTY UTIUTINRUUABUNTUYI 1 NeuanAw-30 Siquiou w.a. 2566

Yoyanfind (Secondary Data) leun JeyaiigfAnunldvinnsinu duathein wilsde
U 13T e 9 Tiieades maamu@mé’mmmqLLu’Jﬁmﬂﬁ{]’m&u’aamﬁ’uﬂﬁﬁuﬁmu uay
uneaifgdesniszneunsinwuesduuumdumsairsuvuasualuadsd

adanldlunmsieseideya

1. ad@Benssasn LA nswanuasndnud (Frequency) Seeae (Percent) Aiade (Mean)
LLazdauLﬁmwummgm (Standard Deviation)

2. afAdeyuY aRRBseyLY (Inferential Statistic) ilenpasuaNLAgunTITe Tae
|8 MsiaTvviesrusenauldedudu (Confirmatory Factor Analysis: CFA) WWunsiiasizi
lumans¥n (Measurement Model) 1umalinnisinsigdanuduiusseninsuwlsdanale
(Observed Variable) futladausls (Latent Variable) iflevnannuduusseninadudsdanale
uazdafoudsiiuuslulinansintiaenndesiutoyadsydntuiela ileefiusoasdoma
yasfuUsTivhnsfinm

HaN1339Y

Foyamnludiuyanavesnounuuasuay wuin dnlugifumeane Sovay 53.80 o1y
semine 41-50 U Feway 38.10 seiumsAnwsziuUszanfnu $evas 66.20 anuAgaiuiy
anrtunstuymilagisshunisagiubuandn Yevay 80.50 Yszavnanfisinrmduiug
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uanfunstuguvudlugaan 11-15 U §1uiu 87 au Anlufosas 41.40 Ussinnnguannsal
wazeauUNING Seuay 57.00

Aadanssandnvazvesiinlsdanaldnuit fudsdanalsynfiedeeglusedu
Urunans (((=2.510-3.360) Fsadsfananiuandliiiiiuin grevuuuasuniy g
1. fustladoidenaemnuideweissdnsnsfuyguey aeldaninnisal COVID-19 Useneu
Fesudsdanaldve 2 dauus Tdun {]mwgﬂfﬂ (FO) LLau{]ﬁ]%mﬁ;u (FH) 2. dhuvsmuides
Tumsudmsdanisesdng Useneuse fuusduneliv 4 fuus Iiun anudesdunagns (SR)
anuAssiuUFoRnTg (OR) randssiiiiadestunisuimsdanisniesnisiu (FR) wagauides
AfdesiumsuiRmungsadeu detiafuveamsnuiiugua (CR) egluszdutunans uas
fidndudoauunasgiu (S.D.) gsening 0.452-0.997 Aannat (Skewness) ag5eing -0.046
§14-0.913 Firaulas (Kurtosis) 8g5endne -0.737 fig 3.358 Aanuidibaraulasinuuaneig
ngudiisnanies widnitlndaud Fadedrduusdunalainisuanuanduldsund Tl
ansnzanfozi Ui ilinaaunsiddasaiig

HAN133AT1EBeAUENBULTEUEY (CFA)

AIdpvetlauaNanTiATIEiesAUsEnoudsduduvesiulsiunsouuinu@a Tny
Wausnan1TiaTziasdusEnaulsdudu (CFA) lavinisiesgsidauusues Tunseuuwifn
MeiTet 2 Fauus Tasarinsgidudsussiuiulsdunaldfasiuusuds WWua 1. fuus
Uadofidmasernuidssososdnnstugusy aeldaniinisal COVID-19 Uszneuse fuds
Aanaldvis 2 Fus uae 2. daudseudedlunisuimsdanisesdng (RISK) Ineiingusvasdiile
finrsanaiminesduseneu (Regression Weight) vowsardoranulneJadefideuddyves
asAUsEnoulileoasdiAn CR. (Critical Ratio) Ssvianedisen Z fifn > 1.96 warAn p-value < 0.05
o miinthdvesuusdunaldvariulivhiugudosneifoddyiisedu 0.05 (p-value < 0.05)
waEiITaNANNMNITaLYelIAaNTIRFIv LU TR FLUTPemMEalR InANLAeARRE U
Tuwa aannarditmual3lduiaadn CMIN/GE iffie Smsrduszwine Chissquare fuasen
Base (df) vesluan MioUssiiunnunefvesluna Aadin AGF Ariliue GFI fignusulsiils
feduwuiudsuarasmdaslulung Yrsuansdimnunefvediunalelsulvmngauiudiuiu
daudslulang nadd Gl anildifieTanuaonadosednaaiudeyadusydng aedn crdu
Sndmilsitfaenunedvedinalneisuifisuiulnnatuguitlifaonuduiussewinaseada
IFI Antledneitu CAl g Tnanunefvedusaiudoyadessinddladioutlmmafiugiu aadi NF
Sorneumeiveddunafisuulsaiugldfieds eridelunsussduilueaiiaiedudy
fanusngautudeyannnilueaiiugiuviold uay aadn RMSEA nddunildusiiifouun
fgelunsinarumefivedluing RMSEA farnadsnufismaiavesnisuszsnalinna daunislim
pvalue of Chi-square () Ineuaenndosedlunaidosin fo a1 K azilduntuile
naufeesdvuelng uazilefisuuiudsulann Suilvilenaufies H, Feduidiolanaa
Ujwas H Tifiansan a7 dof Femsfientiesnin 3.00 iduanunsoasuamnuasnadosestuing
9INANGRRA CMIN/DF, AGFI, GFI, CFI, IFl uag RMSEA Wi Aadi Chi-square () ¢ ynnsdliidl
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nauMeE1avUaLan Comnell Statistical Consulting Unit wuztilisnesuamz Model Chi square,

RMSEA, CFI wag SRMR lneiisazidendaiiiauaenndosasinadiinustadegda (FO) Uady

Mau (FH) waganudsdlunisuimsdaniseadns (RISK) fams1sil 1 (Bollen, 2014; Hooper,
et al,, 2008; Kline, 2016)

M13°99 1 Aadiauaenndesatlinadiulsladegele (FO) Tadumqu (FH) uazanandssly
NNIUIMTIANITOIANT (RISK)

v

el [Tadegale|  UedwAnqu (FH) | anudeddunisuims
fatinnudenndes | Tunis (FO) IN1599ANS (RISK)

N5 | Aluea | newdsu | wdsusu | Aeudsu | wasusu

Tuea | luea Tuina Tuina

Relative Chi-Square| < 3.00 2.8072 5.374 2.747 4.320 2.697
((’/ df)
CFI > 0.90 0.945 0.793 0.935 0.573 0.945
IFI > 0.90 0.938 0.710 0.910 0.575 0.950
RMR < 0.05 0.046 0.015 0.010 0.034 0.034
RMSEA < 0.05 0.044 0.269 0.044 0.239 0.045

1. fuustadesla (FO) danaiia
fudayaleUsydndladegdlasgluinein

°

NNOTUUAN W

a

Jamnunaunduvedllnaasrlsena Ut udunmMrun
IUMANTAN ()7 df) Wiy 2.8072 F9A73

fietfenndn 3 Jauansliiuinlunassdusznoudadudumudiimun danunaunduiudeya
Wauszdng Ansanldan ¢/ df) wihiu 2433 Faflendesndt 3 idulumunasifidivun Tae
Ifehatinineuaonadosadluina il CMIN/Af=2.8072, CFI=0.945, IFI=0.938, RMR=0.046,
RMSEA=0.044 wazilA1 p-value of Chi-square = 0.000

Chi-square= 15.036, chi-square/df= 2.8072, df= 5, p=0.000, CFI=0.945, IFI=0.938, RMR=0.046,

RMSEA=0.044

Mui 1 Nsasgvissauseneudeduduvestadeydla (FO)
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M19199 2 AEBANTIATIEiesAUsTnaulsBuiuvesladuqila (FO)

FaA1au fawls Estimate S.E. CR. P
FO1 <--- FO 933 .066 16.439 Fxx
FO2 < FO 927 .073 16.278 Hxx
FO3 < FO 935 .063 16.484 Hxx
FO4 < FO .850 .072 14.259 Hxx
FO5 < FO .804

o w

e, fuddyn1sadifisedu 0.001 (p-value < 0.001)

AT 1 uaransed 2 wud anivdnesddszney (Regression Weight) U94#1liUs
duneldldsasudstadogdla Tevegsening 0.804-0.935 uazAntmiinesdUsznauvesiauls
duneldmndaiien CR. (Critical Ratio) > 1.96 SsagUldidudsdunaldmniiduinesduszney
liwidugud egadifodfamnaadafisesu 0.05 (p-value < 0.05) wanshsudsdunaldivantu
Lﬁué’]’aﬂﬂ%ﬁﬁwﬁmmﬁaLLUSLLN&

Meviainsuiulieaesruseneudeduduimustadegda (FO) wi Favihlilunaesd
Usgneudadudiumaiiinvun danuaonadosiuteyaidesying

2. dudsiladoanqu (FH) fdnadninanunaunduveslinmassdusznoudsdududitmun
fudeyadeszdnmudstihfornqu (FH) vsdulioglunasififvun finrsamdndian (¢ df)
winfu 5.374 Fsmsiiatiosndn 3 Fauansliuinlunassduszneuidadudunaiidiivun fianu
naunduiuteyaeUsedny wirdnatifinanuaenndesedunanangdmdlinunme Jsaisan
mimmaﬁﬂa:uﬂﬁuﬁ’uﬁa;ﬂaL%Wis%’ﬂ&ﬁ@lﬁlﬁlmLmaﬁﬁmmiwﬁma%ﬁﬁﬁaﬁﬁﬁgmaaﬁﬁasjwLLﬁﬁa
Feusuluealni lnsefomanadmauiusznaumdviiuiuudslinna (M) deusulnnalvinaundu
uédsldeglunasifiiimun fasanlsan (¢ df whiu 2.747 Fedidtdosndn 3 uluaa
inausifitvun Tagldnadi auaenadesasluing ¢l CMIN/AF=2.747, CFI=0.935, IFI=0.910,
RMR=0.010, RMSEA=0.044 waziien p-value of Chi-square = 0.000

Chi-square= 44.301, chi-square/df= 2.863, df= 27, p=0.000, CFI=0.935, IFI=0.910, RMR=0.010,
RMSEA=0.044

AN 2 MIlaTeesrUsenaulstuduresladurqu (FH)
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v

A15199 3 AnadAnITiATIzesAUsEnaulsEuduvesladerqu (FH)

YoAnu fruus Estimate S.E. CR. P

FH2 <--- FH .815

FH3 <--- FH 792 .085 13.051 e
FHA <--- FH .857 .076 14.677 e
FH5 <--- FH 877 071 15.207 e
FH6 <--- FH .876 .070 15.186 e
FH7 <--- FH .827 .078 13.896 o
FH8 <--- FH .838 .078 14.171 o
FH9 <--- FH .832 .088 14.023 Hx

'
o w aada o

NUYLUR. ¥ ﬁﬁfﬂmmymﬁaammmu 0.001 (p-value < 0.001)

AT 2 uaransadt 3 wud Amesddsyney (Regression Weight) ¥83suUs
Sunaldifliinsuustiaderqu (FH) Seogsening 0.792-0877 uazdAniwiinesdusznautes
dudsdaunaldvnsagien CR. (Critical Ratio) > 1.96 FaagUldinduusdunaldnndaihiminosd
Uszneulsiwiiugud egnsiifuddyyaadanisziu 0.05 (p-value < 0.05) wanadt Fuusdans
Vlﬁma'wﬁuLﬁuﬁaﬂa%ﬁﬁﬁmmﬁaLLUiLLm

Fafideldinsusulunalasnisdadednmded FH1 senanlunaaunislassaiis
fuvstiadednqu (FH) mevdinisuiulunasssusznauideduduiuustadesqu (FH) uwia
Fuhlilunaesduszneuddudumuiiivun dauaenndesiudeyaidesying

3. fhuvseudsdlunsuimsdansesdns (RISK) deadainnnunaunduveduiaa
osdUsEnoudsduduiitmuaiuteyaiBesyindduusaundsdunisuimsdanisesdns (RISK)
vshulsiogluinasiiiiisun finrsanmdndian (%/df) winiu 4.320 Fsmsfientiesndn 3 Jauang
Tt lumassddszneu@sBudiunudiimun fnnunaunduivdeyadwszdng urdrada
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donnanIvesluag ﬁ&ﬁl CMIN/df=2.697, CFI=0.934, IFI=0.950, RMR=0.034, RMSEA=0.045 uag
31#A1 p-value of Chi-square = 0.000
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Chi—square: 409.944, Chi—square/df: 2.697,df= 152, p=0.000, CFI=0.945, IFI=0.950, RMR=0.034,
RMSEA=0.045
A 3 ANULEssluNISUSTNSIANIS89ANS (RISK)

A15199 4 ANERRNITIATIETBIAUTENEUTNE UTUIRIANUEEIlLAISUSINSIANITBIANS (RISK)

JaAnnu fiauus Estimate S.E. C.R. P

SR1 <--- RISK .681

SR3 <ee RISK 763 112 10.116 e
SR <ee RISK 626 107 8.425 *k
SR5 <oee RISK 729 097 9.703 e
SR6 <--- RISK .745 115 9.894 wxx
SR7 <e- RISK 747 116 9.928 *k
SR8 <es RISK 759 .105 10.066 e
SR9 < RISK 815 112 10.742 i
SR10 <ee RISK 861 124 11.282 *re
OR1 <es RISK 745 .105 9.895 e
OR3 <--- RISK .759 .106 10.068 xxx
OR4 <ee RISK 848 117 11.132 *k
OR5 <es RISK 789 111 10.425 e
OR6 < RISK 774 111 10.246 *ox
OR7 <ee RISK 854 125 11.197 *k
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JaAny fianus Estimate S.E. CR. P
FR3 - RISK 773 106 10.233 Hoex
CR1 <ee RISK 717 116 9.553 Hoex
FR2 - RISK .800 115 10.561 Hoex
FR1 < RISK 819 110 10.786 Hoex

v o w ad o

nuewma. *** fdydfgyneaiiniiseau 0.001 (p-value < 0.001)

9NAMT 3 uaransedt 4 wud Avdnesddsyney (Regression Weight) w99suus
Funaldlidamuusanndsdunisuimsinnisesdns (RISK) fldagsewing 0.626-0.861 uas
Athmiinesdusznevvesiulsdunaldvnidien CR. (Critical Ratio) > 1.96 Jeagulédauus
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FaiAdeldinsuiulumalnenisiatedawded SR2 uaz OR2 eenainluinaaunns
Tassadrefudsanudsddunisumsinnisesdng (RISK) anevdsnisusulunassdlszney
Befudusuusendsdunisuimsdansesdng (RISK) wd Juilflunassduszneuddusu
muiifmu anuaenadesiudeyadUsying

&
SR3
n
SRe iz ee
1 SRS ) pe EH3 ‘@
o= A\\\* Y
& SRT 4 THE (
3 SR3 FH ‘:: = = 6
SRI 4 100 FHT '_ :
3 SR10 FHE  lea€1)
3 o - RISK FHI |@
2 OR3 s 23
2 OR4 o FO1 1
> — o . Fo2 J=€D chi-square =664.05
3 gy Fo ”39 Fos €D chi-square/df = 1.425, df= 466,
= U p=0.000, CFI=0.980, IFI=0.970,
OR7 FO5 1
— RMR=0.036, RMSEA=0.045
2 FR2 .

A 4 a3UaNINTIREeUANARAATERslAAT UTaY AT TEANYNAS
Usuluna Jadegsla (FO) Uadumqu (FH) wazAudedlunisuimsdnns
i 83An3 (RISK)
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vosnswesiumalulatlval uwseenidu 3 13 loud fAfvils SAdueamdenuaznisaliuayu
Tumsltimeluladlvs Uszneusetads 4 dade 16un 1.1 anudeshluguinns 1.2 msilneusa
1.3 msfidausalunisinduls 1.4 avumdousnumalulad way fAfiaes DRdwUssavBamuas
nsltmelulaglval Usgneude 5 Uade laun 2.1 n1ssuiusslend 2.2 nmssuimnudglunisly
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waznsidmalulaglnl anududouvesnalulagivg

Abstract

This research examines the acceptance of new technologies, referring to the level of
willingness of users to adopt emerging technologies such as Artificial Intelligence, Blockchain,
the Internet of Things, Virtual and Augmented Reality, Quantum Computing, and others in
their work. The belief is that utilizing such technologies will enhance work efficiency. The
objectives of the study are: 1. To explore the components of factors influencing the
acceptance of new technologies, and 2. To analyze these components and develop a model
for new technology acceptance in the Bangkok area. This research follows a quantitative
approach. The sample consists of 385 technology users, including students and working
professionals in Bangkok, selected through simple random sampling. The research instrument
used was a questionnaire, and the statistical analyses included frequency, mean, standard
deviation, and exploratory factor analysis (EFA). The study's findings reveal that the
exploratory factor analysis of new technology acceptance can be divided into three

dimensions. The first dimension, Readiness and Support for New Technology Adoption,
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consists of four factors: 1) Trust in Leadership, 2) Training, 3) Involvement in Decision-
Making, and 4) Technological Readiness. The second dimension, Efficiency and Utilization
of New Technology, includes five factors: 1) Perceived Usefulness, 2) Perceived Ease of Use,
3) Attitude Toward Using, 4) Relative Advantage, and 5) Observability. The third dimension,

Complexity of New Technology, is represented by a single factor: Complexity.

Keywords: New Technology Acceptance, Readiness and Support for New Technology
Adoption, Efficiency and Utilization of New Technology, Complexity of New Technology
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AdueSunenginssuvesnudinunsdolossevinaanad (Attitude) uazngAnssu (Behavior)
vesyana Davis IdUfudsunazihundszyndldfuuunvesmalulad Tneifindudsddgy
dosafe “n1sfuiteUselonl” (Perceived Usefulness : PU) uar “n1ssuitiannudisluns
THa” (Perceived Ease of Use : PEOU) fudsitsassiiieifutladoddniiimuaingliaseensy
wialulaglvinseld (Davis, 1989)

2. NgufsmIiemseensukarMsltinalulad (Unified Theory of Acceptance and
Use of Technology : UTAUT) Wunildlulinafifiauddalunisinuifeafunissessuuay
msltanumalulaginl ﬂimagﬂﬁ’@umﬁummwuﬁwam Technology Acceptance Model (TAM) LAl
Tn Venkatesh wazaazludl .. 2003 Fdunaineneusuuafneg q MnwuUsaesnseeysy
walulaBvansuuudndeiu Weatapmesiiluonnmuazasounquunndsiu Tasdsznause
nan1sELaunuiaawis (Performance Expectancy) AUNeNETiAAn e (Effort Expectancy)
Svdwannsdenu (Social Influence) waziiouluduisAinuazain (Facilitating Conditions)
(Venkatesh et al., 2003)

3. naufin1snazaneuinngsu (Diffusion of Innovations Theory) Wungufiiianilag
Everett M. Rogers #slénanerfunsounguiiddnllumsdnuifeduismsfimaluladviouwndn
Tyl  gnoeukazuninszagludinuuarosdng nuiineliinideuasiufiRnsansadila
fenszuumsuasiadeitinasionissensuuianssulléntau Ssladeiiduasonissonsuuianssy
figedl Arwldd3eudauiaudiou (Relative Advantage) Anudniuld (Compatibility) Aw
Fudfau (Complexity) nsnaaadld (Trialability) uazn1sifuraiivniau (Observability) (Rogers,
2003)

4. yquijnsaduayuesdng (Organizational Support Theory) (Hunguiifisjatiulud
msatuayuininuldfunesdns degnimunlag Eisenberger uazanlul 1986 nnudii
auddglunsAnvifeaiunisseniukasmslinumaluladlivilussdng esnmsatuayuy
nesdnsiunumddnlunisduaiuanusivlawazanundenveantnaulunisusuiiu
mMswasuulas Uszneude N3atuAYUIIMNBIANS (Perceived Organizational Support) N3
auauuAINEUIINT (Managerial Support) n1sinausy (Training) n¥mensfisndu (Necessary
Resources) (Eisenberger et al., 1986)

5. Tawan1sdnnisnisidsuntas ADKAR Model (Sunwafifaunifiesivesdng
Tunisdnnisnisdsuudasegneivszansam wildulimadildsuanuieuesunsvasie

ADKAR Model &uimunlag Jeffrey M. Hiatt linailgnesnuuuniiiiayigliefnsanunsainuny
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wazdniunsiasuuladldegiafuszuunasdsdu ssdusznauves ADKAR Model Usznause
wédnfidunsdsuulamginssunasiiruaivasynnaluasdng @eil n33ug (Awareness) A
U5150U1 (Desire) mm%: (Knowledge) Auanunsa (Ability) wazn1siasuasna (Reinforcement)
(Hiatt, 2006)

6. fuUsdu 9 naAdvesifeiifedetunissensumaluladlv wu famsssu
99AN3 (Organizational Culture) Arunsaumumalulad (Technological Readiness) Usgaunisal
nauni (Previous Experience) n1siidausalunisndula (Involvement in Decision Making)
u599alamanisiiu (Financial Incentives) Avidesiulugfusms (Trust in Leadership) wa
HansEnuseANUasnsBuarAaluaIusa (Impact on Security and Privacy) {usu

7. nguimenegiesdUszneu iumedansadfnoenuuuiiiensaaeulaseaing
vosaiulsuazesueauduiusseniesiuUsluguvessuuditesiigauesiuusudaiidang
Tailé dudsudwonsdussnoumaniliannsadunaniealdlnenss uiannndredsldmaden
Nnteyavesiindsidunald msiwsgiesdusznoufunszurumsiliifiedame (Uncover)
fudsusiifiog IneAnvanuusunussrisgavesiaudsiidansld adaivaglunisandiuou
fuvslasnisinufdassaiannuduiusvesiuys uazadsiuuslmifidenin “esduseneu”
Fsazmneudsifaudiiusiugansuiuiuesiuszneuien dumuusiiinnuduiuse
visolifimnuduiusiuazgnineglussduszneuiiunnsineiu (Thurstone, 1931)

Wanliun1side

dwudumeunisdiumiade fdednssuumasiiiuns 6 Suroundn iomsiases
oadUsEnoudsdisavesnseensumeluladlu fedl

Funeudl 1 Sunoumsfineiuinfin nquisne q uasuvmunssunssuiiivadesinumds
foyanfogil (Secondary Sources) HleviligAdelaFuauiitugnulunsife wasiamuinsou
WNAANISITY

o

funauil 2 SumeunstmuansouunAnn1side uarvouwnmsite fignfesuazeseungy
muvdnMsIdeiignios

fupoudl 3 Funounisataedesdionside (isuldadueiesdonuuaouniuainms
Jupsned waziaundednmainnsnumussunssiisddes uazvinsnseaeununm
wdnaflelnedidelddauuvasunuligiforny 3 viu nsaadeusn 10C 9 10C dunasitush
0.66 ynfermnuuazyhmsmageummeLITesiu (Reliability) InsnsvagouTsduusavsusan
¥94A30UUIA (Cronbach’s Alpha Coefficient) Inenisnaaestinuuvaeunululdiungudiegng
(Try Out) Ahilafeeaiswasanuidde s1uau 30 9 rewhuuvasuanilUlflumsifusiunudoya
3¢ Tnedmidondemauiifian oL faus 0.80 Fuly Fotrlesmuiienudesiu (luns Aadans,
2555, 4. 419-420) HaNSATIVFBUAAINLTRIY MU uuvABUTIlFUTUUTIINMSAIIEEY
Aflsmsaudnluneass (Try Out) Tneflmenuidesiulaesiudl 951 uanii iesdleddooglu

wnaeinanunsaslvduadesdlefnuiseselule
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fupoudl 4 Fupounafununadoya waenmsieseitoys Tnefdiselddudunaiv
swnndeyassuuuauay (Questionnaire) Augldimalulad Tasuszmnsililunside fe
nauildumnalulaglunindiusing q Tuwansannamiuas laevinsAiunguiiegsniegns
voals o1 Idnduitegnesua 385 1o \iudeyakeusifeu nangnau-Fanau n.e. 2567
rnuvnasenlatiuazdeiian uaznsasoumugndesteumsinesiteyaselusunsudisagy
Tnensldmatinads n19IlAT1¥9eIAUTENOUNA1TI3 (Exploratory Factor Analysis : EFA)

Fumeuil 5 %umaumsaqﬂwa waraAUIIUHANITITY Lﬂu%y’umauﬁﬂiﬁaaqﬂLLaza%msJ
dlomanszdrdliiinnueseuaquiainguszasduaamsfinunie 2 4o Manlunside way
ammmumiaﬁ]81/134’3%1%’1‘1/114@11’3 ANUVANNNTITEMdsaNAans

Funoudl 6 Tuneumaimuriuuy Wudunouifidouandiifuisdafonssensu
walla8lvl fildanmsihdeyadeszdndunoudiou e lliusslovilunmseAunena
warvanunsathlduiuuulunslivssleni@adnnseely

NANNTIVELAZRAUTIENE

1. mamiimiwﬁ%aﬂaﬁ'ﬂﬂmmﬁaaﬂw wud d@wlugidumwands $auiu 262 au
wiriuesag 68.1 warsasawndunare Sruiu 123 au wiriuiesay 31.9 auddu wazdoya
919 Inedrulugo@ninBeu/dndny) 91uu 212 AUYINAU 55.1 589891UsNa U TNNINIIU
U3t $uau 165 A windu 42.9 fmdeiluendndu q wazdeyaeny lnvdulvgiiseiveny 15-
27 Y (Generation 2) $1uau 322 AU wiiuSesar 83.6 Awdeidugudu 9

2. namslaszienainnuguessyiunsuensumalulaglusiua 30 fuds T
(A1) M33uFUselend (Perceived Usefulness) mslimaluladlmiszaneifinussavsnmmsvhay
Yoeviu (A2) MsFuianudnglunisld (Perceived Ease of Use) ialulaglusidodldnuldie (A3)
vimualun1sldany (Attitude Toward Using) fldasiivirun@idsonislénumalulaglmi (Ad)
ausslatarld (Behavioral Intention to Use) ﬁﬁ%’é]’mﬁmmgﬂﬂﬁ%Tfﬁmﬂiuiaﬁiwﬁ[,umiﬁww
(A5) nansifinauiinnanda (Performance Expectancy) uenanivinmalulaslusiagyael
FendldAdadu (A6) mnuneneuiimenda (Effort Expectancy) vimumainmsiimalulading
aglifodldmnunetenumnnin (A7) Svsnaniedans (Social Influence) diteusuaunsormiiem
fiBvsnasensinaulalimaluladlnl (A8) Seulavnssnearuayenn (Facilitating Conditions)
Fosininennsuasnsatiuayuiifisswelunistinaluladlu (A9) muddlald (ntention to Use)
viusslafiarliinalulatlmifluounan (A10) mnuldiussudad3eudiou (Relative Advantage)
wielulaglmiinruilfiuisudlefisuiuiinindy (A1) mnudhduld (Compatibility) inalulagivi
msaenndeainfuldAfuIBnsvinuivinuduine (A12) mududeu (Complexity) walulagll
fanududousonsidau (A13) nmsveaassls (Trialability) Q‘l%mi:ﬁi@ﬂwaﬁ%maaﬂ%mﬂﬂaﬁ
Tnsineunsnanldesnanieds (A14) mawtunadidaiu Observability) fliansnsaifiusadnsan
nsldmalulaglvylaegadaau (AL5) nMsatiuanuaInesAns (Perceived Organizational Support)
aAnsasatuayunsiiimalulaglval (A16) msaduauuangusms (Managerial Support) {u3ns
Tinsatuayuegraisanelunisldmaluladlv (A17) n1siineusu (Training) msAinausudndu
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dmsunsldmelulagl (A18) n¥mennsitsndu (Necessary Resources) dasiinsnennsiisndu
Tunslfinaluladlv (A19) M53u3 (Awareness) viuilauianinddusesimsiasuulas
wieliimaluladlmi (A20) mnassaw (Desire) Fosdauussouniiagliinaluladlni (A21)
M3 (Knowledge) Fasfimmiiifisanaiisafunistiinaluladlvi (A22) avwanunsa (Ability)
fosiauaunsanutiglunsldmaluladlmiled (A23) nisiaiuasis (Reinforcement)
Fosldsunsatuayuainesdnslunisldimaluladlndegereoiilos (A24) Smusssuesdng
(Organizational Culture) TausssuesAnsinananiseausumalulading (A25) Aundou
arumalulag (Technological Readiness) asAnsassiiaunionlunislamaluladln (A26)
Usvaunisaineuwti (Prior Experience) Uszaunisaiifannistiineluladiniluefinddwlunis
gansunmsltmaluladlu (A27) nsfdusiulunisanaula (Involvement in Decision-Making)
mstldusulunsdndulafsrfunsimeluladlmiundlussdnsazsilinnuidnesnldany
11034 (A28) usegslavnansiu (Financial Incentives) l#suussgdlamsnisiulumsliinalula
TyiagvhlinuFnesnldouanniu (429) anuideduluguivng (Trust in Leadership) #osdl
anudediuludguimslunisimaluladlvisnld uas (A30) nansenuseauUaendouas
aududiuds (The impact on Security and Privacy) Anufmaisafuransynuseniny
Uasnadfouazanududmiannisldmaluledlml (30 dodnm) fuly ilefnwdnumenis
NIEABLAYNITUAINUAIVBITUUSUAaze abRdesiuilld Iiun Anade (Mean) Adsauunasgu
(SD) AzuuUgeEn (Max) Azluusian (Mix) A1am (Skewness) AnAmles (Kurtosis) Lite
nsRaeUIILlsHidn v ILINLRMANARINTAUNAINiEda nan1swssideya WUl
fuvssziunssensumalladlvl wuin Saedeeglussdvanndanniian (3.744-4.536) lag
swiudsdansldmndafinenszanetdos wasnisnseaeueuiulnfvesdoyaluaded 14lde
Skewness Wa Kurtosis lunasilumsfiansan dswuin deyafinmsuanuaddndidssiunisuaniag
Uniimeldinast -2 89 2 (West et al, 1995) uafifaudsaesiiidaniuimun 1oun (A5) nanis
fufiuaufinanis (Performance Expectancy) vinumanienmeluladvlagdieliviaulss
Batiu fiF Kurtosis = 2.920 ffu (A9) mwsalald (intention to Use) iusidlafiagléinelulaglvsl
luowian fid1 Kurtosis = 2.306 Feagn1euonNsITINILINLIULUNG Feosdusznay A9
fidhundoniaiussdusznay Ad asdtsznou A5 Tdundoadstuasdussnou Al dafugide
Fimsdinfulsisaasioenludowiu udnideyaiivie 28 fludulutuseusely

3. HANSNARBUANAMNITANTBIYARILUSTU ANy Tnen13iAT el Kaiser-
Meyer-Olkin Measure of Sampling Adequacy Juadfldlunisnsinaeuaruimvianzauves
Joyadmiun1siins1enlady (Factor Analysis) agen KMO azuaniisninnileanerawiiedng
fandiengilundveansduiusszninadiuus mnd1 kMO fiangs (nd 1) uneama
auduRussEnisuUsiinnumnzauiiassin Factor Analysis Tuvnensefudny e KMO
i (g 0) muneAud fegrendldvianzaudmiunisvih Factor Analysis nalunsisondad
WuA1 KMO 9138 MSA ity 1958 Basnnndn 90 wanein dauds $1unu 28 dauls vesyniidai
winzaulasiudnzdesruszneulussiusenBeumunaiaes Kaiser-Meyer-Olkin (KMO)
LAZHANTNAGDUALAUNUS Bartlett’s Test of Sphericity Fadunsneaeumeadadilily
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NMFIATIEANNMNIEaNYDITRLANoUNTIINTIATI8TUade (Factor Analysis) laevaseu
auufiguiamIngnsanduius (Correlation Matrix) veafaudseng 4 duluumsndiondnual
(Identity Matrix) winuansnaaeuiiieddn1eadn (p-value #ndn 0.05) mneaun wwing
nsanduiusiulildamindiondnual uazdeyadaumngandmiunsh Factor Analysis
(Bartlett, 1950) Fans3sundadl wu é‘hLLUiﬁmmﬁuﬁuﬁ‘ﬁ’uaéwaﬁﬁaﬁﬁmmmﬁaﬁszﬁu .001
w@n931 fuUsang o @nansathluldinssviesausenauls

4. wansMadBUANNIINEaNvesYAdaul ST ANy §3deldinsmaaeuaiy
mmzamaﬁagmﬁ‘uLaiﬂﬂ‘amimﬂ'ﬂ MSA (Measure of Sampling Adequacy) A mildlunisnsan
AoumNNIINEALvBITeyad MIUNMTIATETady (Factor Analysis) Adsnaniduaniidiuan
910 Anti-image Correlation Fadunsaduinsosmng (Sign) vesreenlnerneua (Off-diagonal)
Tumsngnsanduius (Correlation Matrix) TWnsaiudnu Anti-image Correlation %8lunis
asaeud Muustafinuduiusiusulsdu o wnteedieds Taedie MSA vassudsle
fifnge AndiAestu 1) uansi fuusiumnzaulunisiantdly Factor Analysis wu 1 Anti-
image Yefiniladu 963a el Aiwanseanzadlunsasulsiululnansinses
U948 61A1 Anti-image AU .963a WaAII A1 MSA (Measure of Sampling Adequacy) ¥94
FuUstivindy 963 demuiu tiesandn MSA Wuiildnann Anti-image 1nenss (Kaiser, 1970)
Fuilonsrveounaiinszst wuih fudsia 28 deflen 0.878a-0.976a Beiinidnlng 1 Feaunse
agulén dhudaits 28 dudstumngaslunsiuldlu Factor Analysis

5. HaN13ANNRIAYTENOUAIBITNITIATIZRRIAYSENOUNAN (Principal Component
Analysis) WU31 AMNEILTI (Communality) vesuUsuiaiildlunsinseiosiuseneu
nsveusumelulatlval saumuasiuau 28 ffegsyning 0.440-0.729 uarn15m1 Total
Variance Explained lagld Principal Component Analysis (PCA) anusnesuneldfmnsned 1
sl A Rotation Sums of Squared Loadings Ingn1svisiu (Rotation) gninanldlu PCA wiels
nsfienuessUsznaudietu Tasnsuyuartaeliimansyasanuulsunusswiessszney
othariifleusuainntu Tunsdld nswyuinliien % of Variance vetesiusznoudl 1 anaudu
26.130% uavesusznaud 2 Wty 24.635% Fuilanuudsusiunszaenntusewing
pefUsznauINa asrUsznauiisiuiy udaunsassuismnunlsusiunaunldde 60.279%
Famnennu deyeduatiugnesungldesnsissesdussnautiaanuid

nmsulanaagUldde dnsifiuinu 3 esdusznoufieduisanuudsusiuvesioya
Igannitgn

sAUsENoUR 1 aFunelel 26.130% ﬁuaqm'mLLUsUmuﬁy’wmwé’amsmu

osFUsznaudl 2 o5unelé 24.635% vesANLUSUTIUTNAVE IS

sAUsznaUT 3 aFunelel 9.511% suaqmmLLUiU'ﬁ’Juﬁy’wmuﬁnmwgu

FeosUsznauTauirufuwdaunsaelunemuulsuniuld 60.279% nieUszana
60%
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M1357991 1 A1 Total Variance Explained vasiudsszaunssonsumaluladi

Initial Eigenvalues Rotation Sums of Squared Loadings

fiauus Total % of | Cumulative | Total % of | Cumulative
Variance % Variance %

1. Al 14.353 51.262 51.262 7.317 26.134 26.134
2. A2 1.338 4.778 56.040 6.898 24.635 50.768
3. A3 1.187 4.239 60.279 2.663 9.511 60.279
4. Ad .894 3.192 63.472
5. A6 .822 2.937 66.408
6. A7 196 2.844 69.252
7. A8 132 2.616 71.868

8. A10 .666 2.379 74.247

9. Al1 .599 2.139 76.386

10. A12 567 2.026 78.412

11. A13 547 1.952 80.364

12. A14 524 1.872 82.236

13. A15 478 1.706 83.942

14. A6 472 1.686 85.628

15. A17 437 1.562 87.190

16. A18 419 1.497 88.687

17. A19 379 1.354 90.041

18. A20 .350 1.250 91.290

19. A21 .328 1.173 92.463

20. A22 .305 1.090 93.553

21. A23 .296 1.058 94.612

22. A24 281 1.004 95.616

23. A25 261 931 96.546

24. A26 .248 .887 97.433

25. A27 216 771 98.205

26. A28 182 .649 98.853

27. A29 .166 .594 99.447

28. A30 .155 .553 100.000
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6. navesaFUsznouiiadinanisensumealuladln saufimunsiuou 28 a1 den
9gj55MINg 0.339-0.780 Feflduuiiuusdiuaumnn mumsiedl 2 JdldRasaniuunliudiviee
annsaneglussduszneulaesduszneunisld uaznanismyuLAueIAUsENBULUUYNRIN
(Orthogonal Rotation) #1838 wasuaund (Varimax) aumnsnsil 3 Ingagunanisiiasizs
29AUTENOUNAN (Rotated Component Matrix) 31nNANITILATIZROIAUTENOUNAN (Principal
Component Analysis) #38n15vuwnY Varimax wandliiiudn dadlusuugeuaiugninangs
sonlu 3 ssduszneundninasiitenldlunsdensiwusdifuesdussneulu Factor Analysis
Tnensfiansananan Loading gandn 0.5 (Hair et al, 2010) Tusuidonsadl {3duldinasion
Loading 1nndn 0.65 Fululunisinsizriesdussneu (Factor Analysis) Wunsidendiduae
wazannsaldld feitorlulsnfuresanudnauvesesduszney Tnsmasunusigaagyilsimiugs
fifin Loading slsignaueglussduszney dsaelifianudaaunniuierivisiudas
aeRUsENOULY wazfuUsfifia Loading fgumsLf]uéf’sl,muﬁﬁsuaamﬁﬂsmau Feoraviler
namAT gL ey defelfinnty

A1319% 2 A1 Rotated Component Matrix 19983AUsENOURNA TN swausumALulaglA

Component

Auls 1 2 | 3

1. aaduszneud 29 farudetuluiguimslunistimaluladlnduly | .733

2. 3AUsENaUN 17 Msunausudwdudmsunisitwalulaslng .682

3. psAUsEnaun 27 Msildwslumsindulainesiunish 678 | .413
walulaglniunldlussdnsasiinuidnesnldauunniu

4. 93fUsznaudl 25 asrnsdosdinumsenlunisldmeluladiv 664 |.468
5. 9afUszNOUT 21 ﬁmmimﬁ‘&J&waﬁmﬁ’umﬂ%’mﬂﬂaﬁwﬂ 620 |.302
6. 93FUsENOUT 20 faruussaundiegldmelulading 619 | 397
7. a3fUsznaudt 26 Ussaunisaiidainnnslémealuladlniluedn 607 |.394

fauluniseeusumsidmalulaging

8. padUsznouil 18 Innensisudulunisliimaluladlnl 605 |.493

9. paddsenouil 23 lifunsafuayuainasdnslunislivaluladlval 604 |.383 |.325
ogeseiilos

10. 0aAUsznauT 16 fuimslimsatiuayuetrafivmelunisld 595 |.407
walulagll

11. psdUsznaudl 15 ssdnsmsatuayumsliineluladlvl 594 |.549

12. 9adUsznaud 28 Iisuussgdamensiulumsldinelulaglvs 582 | .448

agyhlimnuidneennldauuniy
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A15197 2 A1 Rotated Component Matrix 90983AUsENDUEE S9N swausumAluladln

(#9)
Component
fiankUs 1 |2 |3
13. peAdszneauil 30 auinaisfuransenusenulasndouay 581
Aududiuiannisidnaluladlv
14. p3FUsEnaUil 22 Semuaunsarudunglunsdmeluladludléd | 570 513
15. psAdszneuil 24 Sausssuasinsiinadonseensumeluladling 556 |.463
16. oeFUsznavil 1 nslineluladlmlazgaafinussansnmansviauvi 814
17. asdUsznaudt 2 weluladluddeddnulaie 766
18. p3dUsznaUT 3 fldiviruaRvdsenstnumaluladll 306 |.700
19. psAUszneauil 10 waluladlmifenulfSsudedisuiuisnsiu .686
20. psAUsENOUT 14 Aldanusaiunadnsannnsldiveluladivg 465 |.681

loagnednau

21. a9aUsznaud 11 wealuladlmiasaenrasadniulaanuisasviam | 350 | .654

Aiuduing

22. psAdszneud 13 Tleonaiasvaasdddmeluladlvineunisihuld 405 |.653
DH1993999

23, p3AUsynaudt 4 fanuddlafierldimaluladlmlunsiey 351 |.632 (.302

24. paAusEnaunl 8 Insnensuazmsatiuayuiiisanalunisldmalulag | 458 |.551

25. 9sfUsznoUudl 19 fnmswdsuudandiielfinaluladl 506 |.526

26. psAUsznaud 12 waluladlmidnududeusonisldy .780
27. asfusznoudl 6 nslimealulasludlddoddanunereiumn 339 |.601
28. 9erUsznaUTl 7 Woutwnuseuthnuiisvinasenisandulald | 348 .600
waluladlvy

v

7. naannssnfnUsdesdussneudsulnsiadeuasietensAuszneu S9a1nms1edl 3
wud fulsiililunisiesesifann $1uau 28 f asnsadandudiesduszneu (Component)
I#81uau 3 eadusznau firleiny (Eigenvalue) Wi 1.00 Fauanei wiayvedusenauauisaniy
wUsuUsIvesudsaiun 28 f Td%evay 60.279 fhulsusazinfidndiosiusynauudaiian
YminesdUszneusus 0.664-0.780 3eldduusiidnassidonisldsivau 10 fauds lu
osfdsznau (dufudsdn 18 fauds Ailenthwinesdusznaulsife 0.66 Tahianld) §ide3a
Usulassadeesnuseneumuaumnzadliusazesnusynau Usenoume fmlusanauieliu
a3t 4
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A191991 3 NANITIATILNNNTIILUNDIAUTENBUTIETID

I3
2sausenau
378013 1 2 3

1. ssAusznoun 29 danudweluluiuimsiumsdinalulaglvsdinly | .733

2. aapUsenaudl 17 nsinausudndudmsunisidimaluladll 682

3. arUsenaun 27 nsidusinlunsandulafeniunisia 678
walulaglniunldluesinsazhlviniuidnesnldauanniy

4. 9afUsznoud 25 asrnsiiaaumdenlunisldmalulading 664

5. aeAvszneud 1 nslimeluladlmiszgodiudsyaninmnsyauveai 814

6. asrusznaud 2 wmeluladlmideddnulsie 766
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AEnARy: ANaIsatun1siiils aunmimls aaierdanninduisUsemelng
Abstract

This research article is intended to study profitability that affects the earnings quality
of listed companies on the Stock Exchange of Thailand. It is the use of quantitative research
model by studying from secondary which collects data from financial statements, annual
information (Form 56-1) and annual reports of companies listed on the Stock Exchange
of Thailand and SETSMART since 2020 to 2022, throughout the 3 years, there were 465
companies, 1,395 firm-year observations. The statistics used in the research are 1. descriptive
statistics and 2. Inferential statistics consist of the analysis of the Pearson coefficient and
the analysis of multiple regression equations.

The results of the research found that Profitability affects the quality of profits
of listed companies in the Stock Exchange of Thailand, including the return on assets
(ROA), affecting the same direction to the quality of profit measured by the method of
outstanding transactions from working capital. Operating Cashflows affects the opposite
direction to the quality of profit measured by the method of outstanding transactions from
working capital. And the rate of return from assets Gross margin and net profit affect in the

same direction to the quality of profit measured by the method of outstanding transactions
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from net operations. The cash to profit ratio affects the opposite direction to the quality of

profit measured by the method of outstanding items from net operations significantly at 0.01

Keywords: Profitability, Earnings Quality, Stock Exchange of Thailand
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wnnzvideyalagliata laun 1. adAlanssau (Descriptive Statistics) Usgnaume
A0dy (Mean) fgean (Maximum) Adngn (Minimum) uazdrudeauuanmsg iy (Standard
Deviation) lun1sesuneiuys 2. afifdeeuunu (nferential Statistics) Usgnausmie mylnsien
HusyavSandiuiudifiesdu (Pearson Correlation) WagNs3ATIZVANNISAANDELUUNYAN

(Multiple Regression Analysis) Lﬁlamwmaauaumagm

Fanuuitldlunsinen
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WCA = b0 + b1ROA + b2ROE + b3CFO + bdGPM + b50PM + b6NPM + € Lhay

NOA = b0 + b1ROA + b2ROE + b3CFO + b4dGPM + b50PM + b6NPM + €
Tneivunli

b0 Ao Aaadl

bl - b6 Ao AduUszavsnsannee

€ Ao mAuRaALAAeL

WCA fio Aaunmilsitinde B nemInsiannduunude
NOA Ao qmmwﬁﬂiﬁi’mé”sEﬁ%iwmimﬁwmﬂmiﬁﬂLﬁumuajm%
ROA fip NS IHARBULNUABAUNSNE

ROE Ao NanBUWVILYDIAILYBIT oY

CFO fip ons1dRUaRRDNTINALS

GPM Ao Sasimlsiudy

OPM fio onsinsvimlsannnisaiuau

NPM Ao dasilsgs

Nan1528uLazanUsIENa
A157197 1 HANNSIATIEAAADADINTTUUNVBIA LU DATELALF LU AU

Vel A AgeEn Auade | daudsauuannsgiy
(Min.) (Max.) (Mean) (Std. Deviation)
ROA % -50.52 64.17 5.86 9.49
ROE % -632.78 102.78 4.54 26.96
CFO wh -2.13 4.18 0.25 0.48
GPM % -193.15 98.69 23.02 20.17
OPM % -295.77 292.59 26.36 59.16
NPM % -301.21 290.16 1.97 35.58
WCA Wi -3.36 4.41 0.21 0.73
NOA 11 -0.52 0.45 -0.01 0.09
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N7 1 91980 HANTIATIZAMADRRTNITULN WU SRS INERDULNURBAUNINE
fidnuads Sovar 5.86 nanouwuYedILveNievulidady Jovar 4.50 Sanduiuandens
vimlsilAeas 0.25 wih snsinlstuduiidneds fevay 23.02 §nsimsvinmilsanmssduny
firnads Sovay 26.36 Snrilsans Taade Yevay 1.97
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WCA NOA ROA ROE CFO GPM NPM OPM
WCA 1
NOA .644%* 1
ROA .308%* | .403* 1
ROE 209%* | .293% | 568** 1
CFO | -.211%% | -283%* | .398%* | .207** 1
GPM .067* .063* 326%% | 217 | T 1
NPM -.010 -.002 -.058* -057* -.020 .020 1
OPM JA18% | .328%F | .491%F | 421%* | .218% 3717 | -.010 1

**Correlation is significant at the 0.01 level (2-tailed).
*Correlation is significant at the 0.05 level (2-tailed).

NaN3NIIvEBUAINENTUS SEMI AR iU sBaseAifiansanaInA1add Pearson
Correlation mum5197l 2 sy nudn Mudsdassynmidatiosndy 0.65 uagannsaTadoy
mugiumaia Tolerance wagan VIF lumsiefl 3 uazsnanadl 4 wudn Muusdaszyniiien
Tolerance lsidhlndgue nanfefiAnunnnii 0.10 uaze VIF vesiuusdasznniasnnii 10 iy
laifithym Multi-collinearity Fsanunsaldudsdassnndaifudeyalumsfinuidonded
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M15199 3 wadATIERNENTaluNIsIIlsTidsmasanunInilsiinme3saenisadnemin
Run vy (WCA)

Unstandardized |Standardized P-Value | Collinearity Statistics
fiauus Coefficients Coefficients | t-Test | (Sig.)
B Std. Error Beta Tolerance| VIF

(Constant) 0.155 0.030 5.240 | 0.000**
ROA 0.035 0.003 0.460 14.186 | 0.000** | 0.528 1.896
ROE 0.001 0.001 0.049 1.667 | 0.096 0.650 1.539
CFO -0.595 0.039 -0.394 -15.317 | 0.000** | 0.838 1.194
GPM 0.000 0.001 -0.010 -0.385 | 0.700 0.832 1.202
OPM 0.000 0.000 0.007 0.277 | 0.782 0.994 1.006
NPM -0.001 0.001 -0.038 -1.344 | 0.179 0.682 1.466

R =0.480, R square = 0.230, Std. Error = 0.644

**Correlation is significant at the 0.01 level (2-tailed).

N9 3 198U wamsinszsinsanaeemvgal Ineisnsdnideniin (Enter) wui
fifulsdassiidmarenmuamiilsiindeitenisasianEuumuiou (WCA) Tnganuso
oSu1ensasunlaseaiilsiinfeinenmsasiannuyumuiou (WCA) lé¥esay 23.0
(R square = 0.230) MnfinrsanaNanansalumsyinlsiidmasonuninilsifaseissens
AIANAIINRUNUMYUIEY (WCA) WU 8RTNaNaULNUAINGunsng (ROA) wardnsdiuliuan
#onavinriils (CFO) denarennniwnlsiiaseismensnsieaniunumuiiou (WCA) fiszdu
fiffidiey 0.01 Tnedmsmanauunuanduning (ROA) dwalufirmaientusenuamilsiise
fheimemsasnanniunuvyuioy (WCA) Ssdmsnsdmiiuandensiils (CFO) daa
Tufianenssfudnusonmunmiilsiiadeisaenisasnnfuumuidoy (WCA) uenainil
FuUsBasosnedhamaneuuvesdIuealiioviu (ROE) Snstrilstusiu (GPM) nsnisviils
nmsiuliunu (OPM) wagdnsrinlsans (NPM) liidswasienanmilsiifaseissensnsdig
INEUUNYUTLU (WCA) mmmaqﬂlﬁuammﬂﬁﬁaﬁ

WCA = 0.155 + 0.035ROA - 0.595CFO + €
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M195199 4 wadAsIzeNaIsalunIsiilsfidmananunnilsninme3saenisaiinemin
AluaUENS (NOA)

Unstandardized |Standardized P-Value | Collinearity Statistics
fiauus Coefficients Coefficients | t-Test | (Sig.)
B Std. Error Beta Tolerance| VIF

(Constant) -0.009 0.003 -2.760 | 0.000**
ROA 0.005 0.000 0.521 18.705 | 0.000** | 0.528 1.896
ROE 0.000 0.000 0.041 1.635 0.102 0.650 1.539
CFO -0.102 0.004 -0.526 -23.798 | 0.000** | 0.838 1.194
GPM 0.001 0.000 -0.099 -4.458 | 0.000** | 0.832 1.202
OPM 0.000 0.000 0.007 0.355 0.723 0.994 1.006
NPM 0.001 0.000 0.206 8.424 | 0.000** | 0.682 1.466

R =0.657, R square = 0.432, Std. Error = 0.071

**Correlation is significant at the 0.01 level (2-tailed).

NP7 4 $hasfu wamsTiaszinisanneemygal las3BnsAaideniin (Enten) wui
fiuusdaseiidsnasionanmrilsitinsneissemsansmnmsdiiunuays (NOA) Tasanansa
osuIsnsdsuntasesiilsfiindeitnenisasinannmssiiiunuans (NOA) Ii$osay 43.2
(R square = 0.432) MnfisanaNansalumsvinlsiidmaronuninilsidaseiBens
AIANINMIANTUILANT (NOA) Wud1 SnsHanauunuanduning (ROA) snsduliuanse
nsviils (CFO) Snsrnlatudu (GPM) wadaailsans (NPM) dswastennnindilsdingeis
MeMInsanMIRiuvugns (NOA) fsgfutioddai 0.01 lnednaranouunuanduning
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FuUsdaseet R IHARaULNUYeEINTRIEADYY (ROE) wazdnsin1svimlsninnisaniuny
(OPM) lsldwmarianmnmiilsitindeitsenisasinaanmasiiiunugns (NOA) ansoasuiliu
aunslésed

NOA = -0.009 + 0.005ROA - 0.102CFO + 0.001GPM + 0.001NPM + €

PNNSANBIEEY ANaIsalunsyihmlsfidmasnenunmiilsvesusgnivaveideu
TupaavrannsndwisUsemalng aunsaefusenanisisele sadl
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Abstract

This research aims to develop guidelines to empower local innovators and assess
their impact on the sustainable management of the Salee-Ping-Jai-Kaew-Kuang traditional
handicrafts community enterprise in Faham Sub-district, Chiang Mai. A mixed-methods
approach was applied, combining qualitative data from semi-structured interviews and focus
group discussions with 24 participants, including local innovators, community members,
and Faham officials. Quantitative data was gathered through structured questionnaires
from 375 stakeholders in Faham Sub-district, such as the mayor, municipal members,
community leaders, enterprise members, and customers. The research framework covers
four key dimensions. Including economic sustainability, cultural preservation, sustainable
resource management, and social entrepreneurship, aimed at empowering local innova-

tors for sustainable management. Statistical analysis showed significant positive correla-
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tions between the development guidelines and sustainable management of traditional
handicrafts enterprises. Specifically, the promotion of economic sustainability (Beta = 0.630,
t =32.857, p < 0.001), support for cultural preservation (Beta = 0.650, t = 26.000, p < 0.001),
engagement in local resources management (Beta = 0.600, t = 28.000, p < 0.001), and
job and income creation within the community (Beta = 0.700, t = 42.500, p < 0.001) were
all strongly correlated. The model demonstrated high explanatory power with 90.3% of
the variance in sustainable management (R? = 0.903) and is robust (F-value = 1024.500,
p < 0.01), confirming the effectiveness of these development guidelines for the sustainable

management of traditional handicrafts community enterprises.

Keywords: Local Innovators, Traditional Handicrafts, Community Enterprise, Sustainable

Management

Introduction

The sustainable management of traditional handicraft community enterprises
is essential not only for community development but also for cultural preservation. In
particular, these enterprises preserve cultural heritage while significantly contributing to
local economies by providing livelihoods for artisans. However, to ensure their sustainability,
producers must balance innovation with tradition, enhancing quality and efficiency while
also maintaining authenticity (Shafi et al., 2022). For instance, the Salee-Ping-Jai-Kaew-Kuang
traditional handicrafts community enterprise in Faham, Chiang Mai, illustrates these
challenges and opportunities. Moreover, Thai handicrafts are closely connected to the
traditional Thai lifestyle, focusing on practical use for people from all walks of life. The
designs of these crafts have evolved through skilled techniques and improvements in order
to make them more useful. Thus, to keep improving and developing them, it's essential
to use the right knowledge and carefully select materials that meet everyday needs
(Pattanapanithipong & Chandhasa, 2018). This research aims to empower local innovators
with sustainable management guidelines applicable to other communities facing similar
challenges.

Small businesses in the handicraft sector face challenges such as limited financial
resources, insufficient business management skills, and inadequate marketing techniques
(Putra et al.,, 2023). Traditional handicrafts, often produced with outdated tools, struggle
to compete with modern machine-made products (Shafi et al., 2022). Empowering local
innovators involves providing tools, knowledge, and skills to overcome these challenges.
Financial literacy is essential for economic sustainability, helping innovators manage

budgeting, investment, and risk (Geissdoerfer et al., 2017). A fair-trade approach benefits
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traditional handicraft enterprises by ensuring better trading conditions, fair prices, and
improved living standards for artisans, promoting sustainable materials, and contributing
to the circular economy (Kim, 2023). These can further support businesses in accessing
resources and markets.

The sustainable management of community enterprises is essential not only for
promoting economic growth but also for preserving cultural heritage and protecting the
environment within local communities. However, many traditional handicraft businesses
face challenges, such as limited financial resources, outdated business skills, and increasing
competition from mass-produced goods. Despite these challenges, adopting sustainable
practices can help these enterprises build resilience and remain viable in the long term.
Furthermore, rooted in local culture and craftsmanship, these businesses not only create
jobs but also play an important role in preserving cultural identity (Suriyankietkaew et al.,
2022). By applying circular economy principles, such as reducing waste and maximizing
resource use, traditional handicrafts can utilize eco-friendly materials and recycling to reduce
environmental impact, which appeals to environmentally conscious consumers (Moulaert
et al,, 2013). Moreover, social entrepreneurship addresses both social and environmental
challenges, helping to protect cultural heritage (Law et al., 2022). Additionally, integrating
Enterprise Resource Planning (ERP) systems can enhance efficiency, resource management,
and productivity, enabling artisans to focus on their craft while improving business operations
(AlMuhayfith & Shaiti, 2020). Altogether, these strategies can empower local innovators to
sustainably manage traditional handicraft community enterprises.

This research uses a mixed-methods approach to develop and evaluate guidelines
for empowering local innovators. It aims to create relevant and validated guidelines, with
the hypothesis that empowering local innovators will have a significant positive impact on
the sustainable management of traditional handicraft community enterprises, enhancing
economic sustainability, cultural preservation, resource management, and job creation.
Ultimately, the findings will provide guidelines for policymakers, community leaders, and

stakeholders to support the sustainable management of traditional handicraft enterprises.

Research Objectives

1. To create guidelines for empowering local innovators for the sustainable
management of traditional handicrafts community enterprises.

2. To evaluate the impact of empowering local innovators on the sustainable

management of traditional handicrafts community enterprises.



o

NI TENIUTYiIAY U o aluil @ Aa1au - Sunay beoa 91

Research Hypotheses

H - Empowering local innovators by promoting economic sustainability has a
significant positive impact on the sustainable management of traditional handicraft
community enterprises.

H,: Empowering local innovators by supporting cultural preservation has a
significant positive impact on the sustainable management of traditional handicraft
community enterprises.

H,: Empowering local innovators by engaging local resources management has
a significant positive impact on the sustainable management of traditional handicraft
community enterprises.

H,: Empowering local innovators by creating local job and income has a significant
positive impact on the sustainable management of traditional handicraft community

enterprises.

Literature Review

Empowering local innovators in traditional handicraft community enterprises is
necessary for sustainable management. This literature review explores four key dimensions,
which are economic sustainability, cultural preservation, local resources management, and
social entrepreneurship.

Economic sustainability relies on financial literacy. Having financial literacy
enables individuals to manage their money, make informed decisions, and ultimately
achieve long-term financial stability (Lusardi & Mitchell, 2014). In addition, the sufficiency
economy philosophy, introduced by King Bhumibol Adulyadej, emphasizes moderation
and self-reliance as key principles for building economic resilience (Jeerat et al.,, 2023).
Moreover, entrepreneurial empowerment plays an important role in fostering skill
development, which supports sustainable development goals such as economic growth,
environmental conservation, and social well-being (Hanuun et al., 2023). Therefore, financial
literacy workshops, which focus on budgeting, saving, and investing, provide local innovators
with the tools they need in order to achieve economic stability. Based on this understanding,
the research proposes the following hypothesis.

H. : Empowering local innovators by promoting economic sustainability has a
significant positive impact on the sustainable management of traditional handicraft
community enterprises.

Cultural preservation through digital marketing plays an essential role in
supporting traditional handicrafts. By using digital platforms, artisans are able to reach larger
audiences, which helps both to preserve cultural traditions and to expand their market

presence (Kartajaya et al., 2019). Additionally, tools such as social media marketing and
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online sales platforms significantly increase visibility, while content creation and digital
branding further engage customers (Ryan, 2016). Moreover, sustainable practices, including
the use of renewable energy, contribute to enhancing environmental conservation, business
competitiveness, and community resilience (Kim, 2023). Furthermore, providing practical
training in these areas empowers local innovators to build online profiles, create appealing
content, and boost their online sales. Building on this understanding, the research proposes
the following hypothesis.

H: Empowering local innovators by supporting cultural preservation has a
significant positive impact on the sustainable management of traditional handicraft
community enterprises.

Local resource management aligns with the principles of a circular economy,
which emphasize using resources efficiently and reducing waste (Geissdoerfer et al., 2017).
By adopting eco-friendly materials and recycling, businesses can effectively minimize their
environmental impact and, at the same time, attract eco-conscious consumers (Murray
et al,, 2017). In addition, access to training, capital, and markets further enhances local
innovators' ability to sustain community enterprises (Shafi et al., 2022). Moreover, training
programs that teach sustainable practices enable innovators to incorporate these principles
into their daily operations, thereby reducing waste and increasing the use of renewable
resources. Based on this understanding, the research proposes the following hypothesis.

H: Empowering local innovators by engaging local resources management has
a significant positive impact on the sustainable management of traditional handicraft
community enterprises.

Social Entrepreneurship effectively combines business strategies with social
and environmental goals in order to address community challenges (Nicholls, 2006). One
important tool that supports social entrepreneurship is Enterprise Resource Planning (ERP)
systems, as they help to enhance operational efficiency. Specifically, ERP training covers
topics such as inventory management, order processing, and financial tracking, which aid
in streamlining operations and improving decision-making (AlMuhayfith & Shaiti, 2020).
Furthermore, community-based social enterprises in Thailand provide clear examples of
successful entrepreneurial empowerment for sustainable development (Suriyankietkaew
et al,, 2022). This type of integration leads to shorter processing times, improved inventory
management, and clearer financial insights, all of which contribute to sustainable growth.
Building on this understanding, the research suggests the following hypothesis.

H,: Empowering local innovators by creating local job and income has a
significant positive impact on the sustainable management of traditional handicraft

community enterprises.
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This literature review demonstrates that targeted interventions in financial

literacy, digital marketing, sustainable resource management, and ERP systems can

significantly improve the sustainable management of traditional handicraft enterprises,

preserving cultural heritage and promoting economic and environmental well-being, as

outlined in the conceptual framework below.

Salee-Ping-Jai-Kaew-Kuang Traditional Handicrafts Community Enterprise
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The Sustainable Management of Traditional Handicraft Community Enterprises

Figure 1 Conceptual Framework

Research Methodology

The conceptual framework in figure 1 outlines the methodology for empowering

local innovators in the sustainable management of traditional handicraft community

enterprises, focusing on four dimensions, which are 1) Economic sustainability, 2) Cultural

preservation, 3) Local resources management, and 4) Social entrepreneurship. This research

employs both qualitative and quantitative methods to collect and analyze data from 30

November 2023 to 1 October 2024 as follows.

Qualitative research involves in-depth exploration of local innovators' experiences

and perspectives. Data will be collected through semi-structured interviews and focus group

discussions with 24 participants, including local innovators, community members, and Faham

officials. The goal is to analyze the challenges, opportunities, and effects of empowering
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local innovators. The analysis will be used to design the development of comprehensive
guidelines of empowering local innovators for the sustainable management of traditional
handicraft community enterprises.

Quantitative research used structured questionnaires to collect data from a
sample of 375 stakeholders, including the mayor, municipal members, community leaders,
enterprise members, and customers, were selected through purposive sampling. in the

Faham Sub-district, calculated using Taro Yamane's formula (1973) with a 95% confidence
5,980

~ 145,980 (0.05)°
stakeholders, where n is the sample size, N is the population size, and e is the margin

leveland a 5% margin of error. The formulais n = 1+,l\l\le2 Thus,n =374.92=375

of error. The surveys assessed the impact of empowerment initiatives on economic
sustainability, cultural preservation, resource management, and job creation using a 5-point
Likert scale (Jebb et al., 2021). Data analysis will involve statistical methods like regression
and correlation to test hypotheses and evaluate the relationships between empowerment
practices and sustainable management, complementing the qualitative findings.

Three experts in business administration and mathematics assessed the research
tools for structural and content validity. The questionnaire's Index of Item-Objective
Congruence (I0C) ranged from 0.66 to 1.00, with an acceptable threshold above 0.5.
Reliability testing with 50 individuals showed item-total correlation values from 0.30 to 0.82
and a Cronbach's Alpha of 0.87. These research tools were developed through literature

review, expert, and pre-tested. These validated tools ensure robust and credible findings.

Experimental Results

Developing guidelines to empower local innovators for the sustainable management
of traditional handicraft community enterprises focused on four main dimensions as 1)
Economic sustainability, 2) Cultural preservation, 3) Local resources management, and 4)

Social entrepreneurship, as outlined in figure 2 below.
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of Traditional Handicrafts Community Enterprises
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The Sustainable Management of Traditional Handicraft Community Enterprises

Figure 2 Guidelines for Empowering Local Innovators in Sustainable Management of

Traditional Handicraft Enterprises

The guidelines in figure 2 outlines the results of targeted interventions conducted
through semi-structured interviews and focus group discussions with 24 participants, including
local innovators, community members, and Faham officials. These interventions significantly
enhance the sustainable management of traditional handicraft community enterprises, as

detailed below

Dimension 1 Economic Sustainability

The guidelines for enhancing economic sustainability focus on financial literacy
workshops, which aim to inspire the principles of the sufficiency economy. These workshops
are designed to improve financial management skills among community members, covering
areas such as budgeting, savings, and investment. By understanding financial risks and the
importance of moderation, prudence, and resilience, participants can better manage their
finances, promoting long-term economic stability. Implementing these workshops involves
qualified facilitators, practical tools, and continuous support through mentorship programs,

ensuring that innovators can effectively apply these principles in their daily lives.
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Dimension 2 Cultural Preservation

To foster social innovation and expand market reach, digital marketing training is
essential. This training includes modules on social media marketing, online sales platforms,
and digital branding. The aim is to equip innovators with skills to enhance their online visibility
and sales. Practical, hands-on sessions enable participants to create social media profiles,
develop engaging content, and set up online shops. The expected outcome is increased
online presence and sales, fostering cultural preservation by promoting traditional handicrafts
to a broader audience. Ongoing support and personalized feedback during training sessions

help maintain high engagement levels and ensure successful implementation.

Dimension 3 Local Resources Management

Sustainable resource management practices are necessary for implementing circular
economy principles within traditional handicraft enterprises. These practices involve recycling
waste materials, using eco-friendly raw materials, and minimizing resource wastage.
Training sessions focus on practical demonstrations of these practices, encouraging
community members to adopt at least one sustainable method. By integrating these
principles into the core values of the enterprises, innovators can reduce environmental
impact and attract eco-conscious customers. The expected outcome includes a significant
reduction in waste production and an increase in the use of renewable resources,

contributing to long-term environmental and economic sustainability.

Dimension 4 Social Entrepreneurship

Integrating Enterprise Resource Planning (ERP) systems enhances operational
efficiency and social entrepreneurship within traditional handicraft enterprises. ERP training
sessions cover essential modules such as inventory management, order processing, and
financial tracking. By piloting the ERP system in select enterprises and providing ongoing
support, community members can streamline their operations and improve decision-making.
The benefits include reduced order processing time, accurate inventory management, and
better financial insights, leading to sustainable growth. The ERP system fosters a culture
of innovation and collaboration, enabling innovators to share data and insights, enhancing
overall productivity and sustainability.

These guidelines provide a comprehensive approach to empowering local
innovators for the sustainable management of traditional handicraft community
enterprises. By focusing on economic sustainability, social innovation, environmental
practices, and operational efficiency, these guidelines ensure that traditional handicrafts
can succeed in @ modern context, preserving cultural heritage while promoting economic

and environmental sustainability.
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The impact evaluation of empowering local innovators for the sustainable
management of traditional handicraft community enterprises.
1) Analysis of empowering local innovators affecting the sustainable management

of traditional handicraft community enterprises is shown in table 1 below.

Table 1 shows the mean and standard deviation of opinions on local innovator
empowerment that affect the sustainable management of traditional handicrafts

community enterprises.

Opinions on empowering local innovators affecting
sustainable management of traditional handicraft )_( S.D. | Interpretation

community enterprises

Promoting economic sustainability 450 | 0.20 Very High
Supporting cultural preservation 4.60 | 0.25 Very High
Engaging local resources management 455 | 0.22 Very High
Creating local job and income 470 | 0.18 Very High

Average 4.59 | 0.21 Very High

Table 1 indicates that opinions on empowering local innovators for sustainable
management of traditional handicraft community enterprises are very high, with an overall
mean of 4.59. Creating local job and income, with the highest mean value of 4.70 and
a low standard deviation of 0.18, is seen as the most significant benefit, highlighting the
effectiveness of ERP systems and other strategies in generating employment. Supporting
cultural preservation, with a mean of 4.60 and a standard deviation of 0.25, underscores
the role of digital marketing in maintaining cultural heritage. Promoting economic
sustainability has a mean of 4.50 and a standard deviation of 0.20, emphasizing the
importance of financial literacy workshops. Engaging local resources management, with a
mean of 4.55 and a standard deviation of 0.22, reflects the positive impact of sustainable
resource practices like recycling and using eco-friendly materials.

2) The relationship between variables was tested using Pearson’ s Correlation
Coefficient (PCC) to identify significant correlations at the 0.05 level. Only variables with

significant correlations were included in the multiple linear regression analysis.
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Table 2 The correlation coefficients between the dependent variable and the independent

variables.
Variables Y (Sustainable management of traditional
handicraft community enterprises)
(X1) Promoting economic sustainability 0.890**
(X2) Supporting cultural preservation 0.830**
(X3) Engaging local resources management 0.810**
(X4) Creating local job and income 0.920**

**The statistical significance level is 0.01.

Table 2 shows the correlation coefficients for factors affecting sustainable
management of traditional handicraft community enterprises. Creating local job and
income (X4) has the highest correlation coefficient at 0.920, indicating a very strong positive
relationship, emphasizing the importance of employment opportunities for sustainability.
Promoting economic sustainability (X1) follows with 0.890, showing financial literacy
workshops enhance sustainability. Supporting cultural preservation (X2), with 0.830,
emphasizes the importance of heritage through digital marketing and innovation. Engaging
local resources management (X3), at 0.810, highlights eco-friendly practices for environmental
sustainability. All factors have strong, statistically significant relationships with sustainable
management at the 0.01 level.

3) Testing the relationships between independent variables to ensure they do not

cause multicollinearity problems by analyzing Tolerance values and VIF values.

Table 3 Tolerance values and VIF values analysis.

Predictive variables Tolerance VIF
(X1) Promoting economic sustainability 0.700 1.429
(X2) Supporting cultural preservation 0.380 2.632
(X3) Engaging local resources management 0.640 1.562
(X4) Creating local job and income 0.570 1.754
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Table 3 shows that promoting economic sustainability, supporting cultural
preservation, engaging local resources management, and creating local job and income
have low multicollinearity. The highest Variance Inflation Factor (VIF) is 2.632, and Tolerance
values are all above 0.2, confirming no multicollinearity. Each variable uniquely contributes
to the model, ensuring reliable predictions of sustainable management. Economic
sustainability and local resources management have the lowest multicollinearity,
emphasizing their distinct roles. Cultural preservation and job creation, despite some shared
variance, remain significant components, ensuring the model's robustness and validity.

4) Using the variables that affect the Sustainable Management of Traditional

Handicrafts Community Enterprises to perform multiple regression analysis.

Table 4 The multiple regression analysis of the independent variables affecting the

sustainable management of traditional handicrafts community enterprises.

Predictive variables B Std. Error | Beta t Sig.

Constant -0.150 0.130 -1.154 | 0.249

(X1) Promoting economic sustainability 0.920 0.028 0.630 | 32.857***| 0.000

(X2) Supporting cultural preservation 0.780 0.030 | 0.650|26.000***| 0.000

(X3) Engaging local resources management| 0.700 0.025 | 0.600 | 28.000***| 0.000

(X4) Creating local job and income 0.850 0.020 | 0.700 | 42.500***| 0.000

R = 0.950, R* = 0.903, F = 1024.500, Sig = 0.000**

*** The statistical significance level is 0.001.

Table 4 shows that empowering local innovators significantly impacts the
sustainable management of traditional handicraft enterprises. Creating local jobs and income
(X4) has the highest positive impact (Beta = 0.700, t = 42.500), highlighting the importance
of job opportunities for economic growth. Supporting cultural preservation (X2) also plays
a key role (Beta = 0.650, t = 26.000), emphasizing digital marketing and innovation.
Promoting economic sustainability (X1) is essential (Beta = 0.630, t = 32.857), demonstrating
the importance of financial literacy. Engaging local resources management (X3) positively
impacts sustainability (Beta = 0.600, t = 28.000), underscoring eco-friendly practices. The
model explains 90.3% of the variance in sustainable management (R2 = 0.903) and is robust

(F = 1024.500, p < 0.001), confirming the significance of these factors.
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Discussion

This research achieves two main objectives, which are creating guidelines for
empowering local innovators and evaluating their impact on sustainable management.
Overall, the findings show that empowering local innovators positively affects economic
sustainability, cultural preservation, resource management, as well as job creation.
Specifically, improvements in financial literacy, digital marketing, resource management,
and job opportunities confirm the effectiveness of the guidelines.

The first objective of the research was to develop guidelines for empowering local
innovators with the goal of improving the sustainable management of traditional handicraft
community enterprises. In fact, the findings support the effectiveness of interventions, such
as financial literacy workshops, digital marketing training, sustainable resource management,
and the integration of Enterprise Resource Planning (ERP) systems (Shafi et al., 2022). Notably,
these interventions have been shown to positively impact four key dimensions, including
economic sustainability, cultural preservation, local resource management, and social
entrepreneurship. Moreover, the second objective of the research was to evaluate the impact
of empowering local innovators on the sustainable management of traditional handicraft
community enterprises. The statistical analysis provides strong support for the research
hypotheses, confirming the significant positive impact of empowering local innovators on
sustainable management practices. Therefore, empowering local innovators is important
for promoting economic growth, environmental conservation, and social welfare (Hanuun
et al,, 2023), as related to the hypotheses below.

The hypothesis 1 results reveal that economic sustainability, facilitated through
financial literacy training, has a significant positive effect on the management of community
enterprises. The regression analysis shows a high correlation (Beta = 0.630, t = 32.857,
p < 0.001) between promoting economic sustainability and sustainable management. This
supports the first hypothesis (H1), emphasizing that financial literacy and budgeting skills are
essential for long-term viability. Participants’ high ratings (mean = 4.50, SD = 0.20) suggest
that improving financial skills leads to enhanced economic stability. These findings align
with the literature, which highlights how financial empowerment creates jobs and improves
living standards (Suriyankietkaew, et al., 2022).

The hypothesis 2 results reveal that digital marketing and cultural preservation also
proved to be essential in sustaining traditional handicraft businesses. The findings (Beta =
0.650, t = 26.000, p < 0.001) confirm that supporting cultural preservation through online
visibility and branding has a significant impact on sustainable management, validating the
second hypothesis (H2). The positive reception (mean = 4.60, SD = 0.25) indicates that
preserving cultural identity while expanding market reach is valued by the community. This
is in line with the idea that local innovators who integrate cultural traditions with modern

business practices can enhance sustainability and competitiveness (Shafi et al., 2022).
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The hypothesis 3 results reveal that sustainable resource management practices,
such as using eco-friendly materials and recycling, are strongly correlated with successful
community enterprise management. The analysis (Beta = 0.600, t = 28.000, p < 0.001) shows
that engaging in sustainable resource management leads to a positive impact on business
operations, supporting the third hypothesis (H3). The results (mean = 4.55, SD = 0.22)
highlight the importance of circular economy principles in reducing environmental impacts
and maintaining business sustainability. The role of renewable energy, waste reduction, and
eco-friendly products in enhancing environmental conservation and business reputation
has been emphasized (Suriyankietkaew et al., 2022).

The hypothesis 4 results reveal that the creation of local jobs and income emerges
as the most significant factor in empowering local innovators, with the highest correlation
(Beta = 0.700, t = 42.500, p < 0.001) and mean value (mean = 4.70, SD = 0.18). This strong
relationship confirms the fourth hypothesis (H4), showing that fostering employment and
income generation through social entrepreneurship and ERP integration has a profound
effect on the sustainability of community enterprises. According to previous research,
entrepreneurial empowerment and ongoing mentorship are significant in fostering long-term
business success (Hanuun et al., 2023; Kim, 2023).

Interventions for traditional handicraft enterprises address sustainable management
challenges by integrating traditional practices with sustainability principles. Local innovators
are important in blending cultural traditions with modern techniques to enhance
competitiveness and sustainability (Shafi et al., 2022). Empowering them through business
growth fosters job creation, boosts economic growth, and improves living standards. Social
and environmental benefits, like renewable energy, waste reduction, and eco-friendly
products, enhance conservation and reputation (Suriyankietkaew et al., 2022).
Entrepreneurial empowerment supports economic growth, environmental preservation, and
social welfare, aligning with sustainable development goals (Hanuun et al., 2023). However,
gaps remain in skills for fostering sustainable development (Kim, 2023). This research
provides guidelines, including financial literacy, digital marketing, resource management, and
ERP integration, with ongoing mentorship to support local innovators, promoting sustainable

and thriving handicraft enterprises.
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Empowering Local Innovators for Sustainable Management of Traditional Handicraft Community Enterprises
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Figure 3 Interventions for traditional handicraft community enterprises

The evidence strongly supports that empowering local innovators through
targeted initiatives significantly improves the sustainable management of traditional
handicraft community enterprises. The combination of modern business practices with
traditional craftsmanship fosters a thriving and sustainable economic environment, offering
a model for other communities (Shafi et al.,, 2022; Suriyankietkaew, et al., 2022). Impact
evaluation shows high ratings for empowerment practices (mean = 4.59), with job creation
and income generation rated highest (mean = 4.70). Statistical analysis found strong positive
correlations between empowerment and sustainable management, with job creation (0.920),
economic sustainability (0.890), cultural preservation (0.830), and resource management
(0.810) contributing significantly. Regression analysis confirmed these factors positively
influence sustainable management, with job creation having the greatest impact. By
addressing local innovators’ needs, this research enhances their ability to manage enterprises

sustainably and supports broader community development.

Conclusion and recommendation

This research successfully developed and evaluated guidelines for empowering local
innovators to manage traditional handicraft enterprises sustainably. The findings confirmed
that empowering local innovators significantly improves economic sustainability, cultural
preservation, resource management, and job creation. Statistical analysis showed strong

positive correlations, with creating local jobs and income having the greatest impact,
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followed by promoting economic sustainability, supporting cultural preservation, and
engaging in resource management. These results show the importance of interventions,
such as financial literacy, digital marketing, and sustainable resource, in promoting long-term
sustainable management.

This research suggests that policymakers, community leaders, and enterprise
members should implement tailored interventions to empower local innovators. Financial
literacy workshops, digital marketing training, sustainable resource management practices,
and ERP integration are essential for improving economic sustainability, cultural preservation,
and job creation. Providing continuous mentorship and support is important for ensuring
the successful application of these practices. Policymakers should consider integrating
these guidelines into broader community development strategies to enhance the long-term
sustainability of traditional handicraft enterprises and promote regional economic growth.

Future research should explore the long-term effects of financial literacy and digital
marketing on the sustainability of traditional handicraft enterprises. Comparative studies
across different regions could reveal the influence of cultural and contextual factors. These
studies would benefit community leaders and policymakers by providing vision into more
effective strategies for supporting local innovators and promoting sustainable management

practices across diverse communities.
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Abstract

This study aims to 1. The level of Service quality and the clients’satisfaction.
2. Service quality factors Affecting to satisfaction of clients in Doem Bang Nang Buat Hospital.
The Sample is clients of Doem Bang Nang Buat Hospital. The instrument used was a
questionnaire consisting of 400 people by accidental sampling. The average of Iltem-Objective
Congruence Index (I0C) was 0.77 and the Reliability index was 0.81. The statistics used for
data analysis were percentage, mean, standard deviation and Multiple Regression statistics.
The findings disclosed as follows: 1. The overall quality of service was exceptional. Upon
evaluating each facet, it was determined that service recipients prioritized the tangibility of
the service and the assurance provided to them, followed by the responsiveness to their
needs, with overall satisfaction among service recipients reaching its peak. Upon evaluating
each facet, it was determined that the element most valued by service receivers was the
knowledge provided by the service (medical knowledge), followed by the amiability and
engagement of the service provider (courtesy). 2. The influence of service quality on trust

(Beta = 0.664), responsiveness to clients (Beta = 0.291), and assurance to provided to clients
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(Beta = 0.161) significantly affects client satisfaction in descending order, with a statistical

significance at the 0.001 level.

Keywords: Satisfaction, Service Quality, Hospital
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Soondoanuanlavesilsiuinig (Courtesy) Jayailédiuainuinis (Medical Information) Aaunw
U3n13 (Quality of Care) alda1eiiieldu3nis (Out of Pocket Cost) fdnuauzidiuuuu Five Point
Scale

dwit 4 HudoiausuuzuazanuAniiuifiuidy

msnsIRaeULUUAB UM FenadestunUATETITinLTauYeINK Heur
wagymsnngeuAMmsIveiiem (Content Validity) Inglmasnanduasfiorgysum 3
Vi Welidsmainnsanuasmdviianuaenadesszristeramiuinguszasd (index of
ltemn Objective-Congruence: 100) li#n 10C Wiy 0.77 &sfimnannndn 0.50 wamain fasan
TuuuasunufiaruasaedesmaingUsvasdusinside suvimagouaudoduvesniasie
Tasthuuuasunalunmaesiudeyadwau 30 s1o shildfedrsiinnluussnmsdmivay
3901 Tudosduneunsmagousssluvmsnsammeaanuiissserudoty Reliability) Tne
T¥&uusansuoanivesaseuuin (Cronbach’s Alpha Coefficient) liAduuszansuoanves
ASBUUIA WU 0.81 39 A1 anAnn 0.70 5adwsﬁaﬁwmmﬁmmﬁaﬁuqﬁ (e NTvdUny,
2559) anxnsatluldlunsf@nuldegavnzay

sdanidlunshinneidoya
abAdanssasun (Descriptive Statistic) Lo An¥ewas (Percentage) Aade (Mean) uaz
ﬁ’uﬁwwummg’m (Standard Deviation)
atAgaeuNY (Inferential Statistic) louA N1siATIerinIsanneadadunuunvam

(Regression Analysis) Ttinafininsnlsdaszdiannisnigisuuuduneu (Stepwise Method)
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inaueilunsulannuvng
MakUanumIENARRLEYANNTDRARIANLANA1IYRITeYa tnevinnisAu
MmAAZLULLRAY AMvusnuginIsklanurung (Faen 1dadveyan, 2559) aall

AAzLLLIRAR L 4.21-5.00 MBI 1nTide
ANAZLUULAER I 3.41-4.20 PUIBAIINIT 1A
AAZLLULIADR U 2.61-3.40 $19A1177 UIUnans
AAZLUULAEH A 1.81-2.60 MUNYAIININ U
AAzuULRAB R 1.00-1.80 vaneANuin desdige

NANN5IBUAZRAUTIUNE

NAN1SANEN

naa SNy U GFuuinisdulvgidumemds flongsening 41-60 U Usznauendn
%’U%’Nﬂl"ﬂﬂ/ﬂsmmLLaziwléw"@iaLﬁauasviszmw?mdw 15,000 U LA¥ANS197 1 LAASHANSANN
szﬁummﬁmLﬁmﬁmﬁ’mmmwmiu%ms‘uaﬂiawmmaLaumqmamﬁu 5 5w louA sumanudu
sUs53Uv99115UINS Aunuidedelingdald funiseevausssegiuuinig frunsli
mmﬂ"ﬂmmﬁ%’uﬁmﬁ supnudlawasiveniiulalugsuuinis Iﬂammauaa”lusvﬁumrwﬁam
O = 4.27) deRasuidunedu wui mwsmﬂmmmmﬂmmﬂmamﬂa anuugusssy
maamimmimmumm'ﬂmmmmﬂfﬂngiwimi (X = 6.32) 599091AD N1INDUAUDING
F3utins eglusziuanniian (= 4.29) auandiu

= i a oA Y a & v a
A13°99 1 ALREY () ANLUBAUULINTEIY (S.D.) VOITEAUANUAALAUATUAMNINAITUINIT

AMNTNAITUINNS e S.D. LAUANNFIARY

1. AudugUsssunreanIsuinig 4.32 0.60 Wndian
2. anueiiolindald 4.17 0.57 N

3. NINBUAUDIABETUUITNT 4.29 0.61 WINiign

4. mslvaudulaungsuuinag 4.32 0.60 uniia

5. anudlauazviueniwiulalugiuuinis 4.25 0.63 uniiap
a =

\ady 4.27 0.56 wNiign

Tuvaiedionsafl 2 uanssamsinwsduammuAniuReiuanuiianelavesifuuinslu
M3 uuinIsvedlsmeuIaiNuIIaUIY 6 i leud anufewelagidrsuusnmsdeanuasain
Alé¥U91nNn13U3N3 (Convenience) M3UszanUU3N3 (Coordination) Ssendamuavlavestls
U3n13 (Courtesy) “ﬁa;gaﬁ"lﬁ%’umﬂu%mi (Medical Information) AA1%U3N1T (Quality of Care)
Aldareiileldu3ns (Out of Pocket Cost) Tnsnwsamegluseiusnniian (= 4.21) Wlefiarsan
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Jusedn wui giuuinisienuddanniigadie Teyaildsuainuinis (Medical Information)
agluszAuinniign (Y = 4.31) sesaanfe dsenfuauaulavesgliuinis (Courtesy) agluszau
Wniga (Y = 4.30) mua1dv

M1519% 2 Anade ()) Andeauuninsgiu (S.0.) vessziuaNuAniusuauTisnelaves
H3UUINS

auswelavasgiuuinig X SD. | szAuANdAy

1. muagmniiléFuainnisuinis (Convenience) 4.28 0.60 1niian
2. M3Us8aIUU3N15 (Coordination) 4.28 0.60 mmﬁ'qm
3. dsenduanuaulavesgliusnig (Courtesy) 4.30 0.64 1niige
4. Foyaiilésuannu3ns (Medical Information) 4.31 0.62 niige
5. ANMUINS (Quality of Care) 4.28 0.62 1niian
6. Alianeileliiusns (Out of Pocket Cost) 424 | 034 niige
1de 421 | 037 andign

NINAFBUHNNAFIU

vBnavespaunmuims erundugusssuvesnisuinis (X) arwidetiolindaldt (x)
msmeuAueedsuUINTs (X)) mslieuuiulounfiuuins () wazenmdilauaziuenidiula
TudSuusnis (X) finasemufianelavestFuuinslsmeunaiuuisnnany Sminanssus

AdelanTvaeunuautiveeyalidenadasiudeimunlunsiiismslinseianoee
wmmwuﬁy’umau (Multiple Regression Analysis) tfufie fuUsdaszazdesiinnuduiudiusus
AnaLdudunss (Linearity) uagliliinanudusiussyninsulsdasemeiuies (Multicollinearity)
fio msfidudsiianudiudiuganniiuluazdadymilinansiesgidaiuaaaindeugs
1ngia150u1A7 VIF (Variance Inflation Factors) dwduduusdassusiagsa wuii A VIF dengegn
wiru 2.910 Fadulumuinasiinnsgiufe A1 VIF < 10 uagd Tolerance Suviniu 0.344-0.638
L“fluVLUmmLﬂm%mmgmﬁmﬁmagjiwdw 0-1 (faen NAWIVYY, 2559) Wanein MmuUsdasvusay
FlilgsudvinannduusdasyBu o dwnsed 8
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M990 3 WANTAATIERBNTNAAMAINNITUTNSTTRoANTanelavedFuUINIsisaneuIa

LANUNUINUIY
Unstandardized | Std. Collinearity
Model Coefficients |Coef.| t Sig Statistics
B Std. |Beta Tolerance| VIF
Error
(Constant) .451 .088 5.138 [.000%**
anuidetiolindlald X, 113 | 023 | .664 | 4.959 [.000***| 470 | 2.910

MspeUAUBBSUUIMS () | 246 | 024 |.291 |10.452|.000%| 638 | 1.567
nslmuiiulaundiuusnms ()| 541 | 031 |.161 |17.482|.000*| 344 | 2910

R Adjusted /?
931 .929

* fvdadAgyneadAnszau 0.001

NP7 3 Freiunuin nmsmsreseuaNaTRveseya nud iWulumudeimua
YRIMTUATIEVANUNANDEITINYAM (Regression Analysis) §IT8duiMmsiiaszianinaves
AuNMNIUINSTTRoANLanelavefFuUIMsIsmETIARNUIUNIIY LasvIndoUALLAF Y
TnganunsnagUlissd

Fudsildfunsdndendraunts fe dunudediolingald nsmevausssioriu
U3 nsimnusiulanng3uuing Tnefiduussavsanduiuswmgaiintu 0931 (R? = 0.931)
wariluszansanlunisvhuiefiuuudavindu 0.929 (Adjusted R? = 0.929) Tasamsauansle
Juaunisnisannes@annaa fail

Y =0.451+ 0.113 (Xz) +0.246 (X3) +0.541 (X4)

nauns Aunmusmsiunsimuiulaudgzuuins () druduiusiBdvina
IUIN (Beta = 0.161) vanganudn aanmusmssunisiinnusiulaungsuuinsiavsnase
ANUANETAYBIFTUUINIT TN TUIAANUINUIUI YUY

NANNTS ANNINUIASATUNSABUAUDBSUUSNS () HmuduiudiTedvina

' @

MIUIN (Beta = 0.291) vaNgANNI ANINUINNIAMUNNTRBUALBIARESULIN SV ENasan Iy
fianelavesfiuuinslameuiaduutunsuitgsiu

MNANNs AAAMUINIFUANdedelndlald (X,) fpnudiiusigaavsnaniauan
(Beta = 0.664) vansauin Aanmuimssueuidedelindalddsvinaseaufiowelaves
fsuuinsTameutafnulsueuITgety
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asllann nansidveensuanuigiulaenudl Yadenddvsnanniign As Anudeiiold
el nsmevauswiaysuUINsLarn1siauiulanngsuUINT muaiu egeiideddyn
adafiszdu 0.001

dsunauazaiusena

n1sAnudninavesnunInuInisifinanonufiswelavesguuinislsaneiuia
WHUU9UY wudn guusnisdinlng wudn Wumends Sengsening 41-60 U Usenouendn
%U%’N%lﬂ/ﬂsimﬂiLLazsw"Lﬁ@iaLﬁauagjizmw #1n91 15,000 UM izﬁummﬁmﬁmﬁ'mﬁuqmmw
n1susnisuazauianelavesSuuinislunsidrsuuinisvedsmeuiaiuuinnuiy lag
amsweglusziuann waznanismaaevaNuigiudadonunmuinisunsdedelindals
nMsmeuauswielfuuing mslianusiulaung3uuinns Tvdnadeuindeanuiisnelaves
ASUUTNTIINENUIAANUNUNUIY a1NsnefUTgNaufaaY ol

Fruarudeielinstald mndFuuimslisuduuzinszuiunmslunsuinisidaie
nssduneu-vds vestuneulumslivinmsvedsmeuia Asvhliguinmsfiomelalunsld
Uinauwanwssuiamuduneulfetnagnies idesanlunadhiuuinisgiuuinsieansidsums
Snwnfinsssnuanudesnisie menanemsiiuthe wagldmenislildsumsnnaidedenie
Auuzihlunsufoamiigndes amdssmenuiaunmeg waswenuiadanudenng uazsinnug
anutinglunsine wasudetu-nawagliludaiissynadiinmavienuunmdegdniou
Fruvinisfazifneudesiusarlilalunissnu aeandesiunisfinuves Dahyanto and Arofiati
(2018) ladnwmsinseianuianelavesiUislusienmuninuinisveslsangiuia Yogyakarta
Respira #U71 AuilanelageanvesSuuinis fie mssnwianuduvesiilsvesithe egieuay
80 Turauziiuszavsnmmsvhauvesunnd egiisesas 63.33 dadudenailiianUasndouay
avnela Wesnldsuanuiulannidmifinfaruannsn mshdede uasvinugianza
Tunslusmsmuaudiesnts uasmnanufiswslavesiiefifineusnisvedlsaeuiags sl
foeiluunliufazideteuarindaluuinmamnegsiilssenuiaduiuns

FrunsnauauasraluuIng Werliuinisiinisnevaussdenudesnisvesiu
UinsfagiliiAnanusaiudilafiazdiomdedfuuinislausdisiuarsinigs Gaawvinle
Fgansuuimstimnufianelalumsihfurinasnuaudesmsvesgitriuuimsfisands iesan
Y9EINIINIRDUAUBIRDANABINNTURIT LIS Wensuaussldfeszduvilsaznaneidu
densedu suAuanudesnsnienuaanitlunsldsuuinsuagnanadunudseivle wu
punsaunastewmdenuldldegnmiaiwiung sseznatlunissedinsasnwdanumuizay
W ilvimssousufiuuimadesonded lunthsuudy uila fFuuinisfifneudiela
Y23luN15IIUIN S0l UIARNUINUINUIY danndeiun1sinwves wigen Tania (2562)
laAnwaunmnisliuinmsvadrunnmdurulng lsmenuiawdes ennawidos Jaminmesys
wuin Aanmnsliuimsiunsmevausserfuuiniseglussfumniigafe Srusudmihi
WigamesiomuFINTYeFuUIng wardnnudmihiimeserudeinsvesFuuins
58I luN1350ABEVRINITHNTUUTMTUAaTILHLNWNNT AL YN UauaIAIINABINITVes
Aunsuuinisliegnesingy
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frunslianusivlaudgFuuins deffuuinsianuiulanisuinig wienisuinis
funandliddnshilalunisldsuuinig awiligdnsuuinistianufienelalunisdriuuing
ilesannslivinisvienisithiunsinugiuuinisiinnumanisiissmeaneinisiduloe
yngFuuimslasumuuziiensnssifinisaisnnuulathinefurinismssnunianduly
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What Was Wrong) Si’J’aaﬂaLﬁmﬁumﬂﬁmi%’ﬂmLLfiQ’i'Jw (Information about Treatment) Lu
nsUfiRnuestesdtasuaznislisn esursduneulunsnmadnulseliid-laldiduesaed
i fuuinsléfufesduagnginssunisuanioenyeaunng weruta wagtdmihdivinlviile
AflsfednsueafUisanusasnwmanudulsuuinig Wudu Avgvhlidsuuinisiinnufionela
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darauauuy
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Filaliuinsdnvesgnéngsiandtnatunnunuludorindedl falunsidedainalagly
wuuaounluguuuvesulat Usswnsililumsfinwedailde gnéwiediineliuinisne
wagnavesgsnardinasuanundludmin@edu Tudisfoumwgu-nsngiau w.e. 2567
lAgMuATWIAAIRE9T I 400 18 LAZYIINISAALERNAIBEINMUULNZAY KANITY Wud
aunmudnslusuanuiususssuveasing sumnudeiolndals sumsnevaussiegndn
Frumsliaruietusiognén uasduarudlagné Svsnamemssiearusdaliuinstives
gnégsinatnieueuasludomindedvsl fsefutoddgmeada 0001 wazanusaeduny
AuiuudsiiidvEnareauddlaliuinisevesgndngsiandinaiunrmaulddosas 724
(R = 0.724) BnvamAndeszaunsalusunmuamisnsliou duamamiseorsual uas
AUAMAININF AL ﬁﬁw%wa‘w1qmiqGiammc??ﬂﬂ%’u%ﬁ%ﬂﬁumqﬂﬁquﬁaﬂaﬁﬂLa%ummam
Tudmiadoddnl fiseduioddynieadi 0.001 wazarunsnedureanuduulsiisidninase
aruidlaliuinistvesgnéngsivndtniaiuminanlldosas 52.3 (R = 0.523)

ANENARY: ANNINUINNT AATTIUsEAUNTal ANATlaldusnIsen

Abstract

This research aimed to examine the influence of service quality and experiential
value on repurchase intention within the beauty clinic businesses in Chiang Mai. Employing
a quantitative research design, data were gathered through online questionnaires. The
population comprised male and female customers who had previously engaged with
beauty clinic businesses in Chiang Mai during the period from April to July 2024. A purposive
sampling method yielded a sample size of 400 participants. The research findings indicate
that service quality, encompassing the dimensions of tangibility, reliability, responsiveness,
assurance, and empathy, exerts a significant direct effect on repurchase intention to beauty
clinic businesses in Chiang Mai, with a statistical significance level of 0.001. This model can
explain 72.4% (R? = 0.724) of the variance in repurchase intention. Furthermore, experiential
value characterized by functional, emotional, and social value also demonstrates a direct
effect on repurchase intention to beauty clinic businesses in Chiang Mai, with a statistical
significance level of 0.001, explaining 52.3% (R? = 0.523) of the variance in repurchase

intention.

Keywords: Service Quality, Experiential Value, Repurchase Intention
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Tuanmnndoufiudsturuegadudulugnaminsnilivinisieiununy Tnsany
o Bslunaingranvinssuaiuanuasdiidafvlavessemalng anadifnisaianisalin
wwIliiuyaA1vesmaInenamnITHUINSERIANNNTluYSEWALE Y WA, 2565-2573 Azidule
fowar 10 vewdnTnsiulavesnsamu Guansinemded qudideiasugiauazgsia, 2566)
Tnelu® w. 2566 eahasdiyarimatnyseana 71,000-72,000 &uuTn setefauandsAndu
$ovar 2.3-3.6 il AeidmmmaivlaifintueswiaiosdswalmAnniaussdiulugnanunssudu
TWeghadutu wiadddnadufissnisuansdanisdulalunmsn oralildazviounalszney
miﬁﬁsﬁumaﬂﬂﬂszﬂaummmﬁsJ kol Naﬂizﬂaumimﬁm&UJﬁ’unwwauauamaﬂm’]’mmigﬂﬁw
wsludoswesaning sadey aunmiazanessulunisliuing mufwadwiuierufionels
Tuanumsliuinmsvesunmduazaniuuinig dadumadeniiduilnafisonisdenlduinsgsia
pAdnEBumLNLTLaninetusenly (quéidenansine, 2566) dmudmindedwidelsindu
JaniniAsugnaduduay o veauseme oshemnavesiufiuazunuussrnsiivuudurils
fuszneunssiuumnnideniiozanamulugnamnssuaddnaiuanuauludmindosn
wmszfidnsinseigidulags iesnnszuaionvesnsvividaenssunaznginssuguilan
ARgtestunsguanues mfsindoumedsnuiidaniudonsidasnssuludmin@edm
fdunufinmnty dsduilatuimiadedwifssianddnaiunununnndt 30 ud waed
wwildiufagifistuegisiaides Tvdsmadegsianainatuarunuludorindodiiagshiandin
WEBUANLIILUTUASENUTA (National Brand) Wagseuvieadiu (Local Brand) fn1sudsdumis
mmmmﬁqﬁu LLawhaﬁmiﬁwmu%’uﬂaqwﬁl,ﬁamauauaammﬁaqmssiaﬂfcjwﬂsi’fu%msﬁy’ﬂﬂ&ju
gnéAuuazngugndlvl ilevenegsislinseungquuagliiuisunenisuisduaingudslunaia
(MUWAFAT @591 WAZNIITIN NRITNIYIL, 2566)

ﬂwsLLﬂJq%’umaqqiﬁaﬂaﬁﬂLa'%mmmﬂmﬁqﬁuaEhwial,ﬁaa annmmsUIMIIsimihiidu
ﬂaqmﬁ‘mﬁmsmamﬁﬁﬁggﬁm%fuﬁﬂmimmmLLazr;liﬂizﬂEJ‘Umsﬁﬁ]ﬂ%l,ﬁamia%fwmmumﬂﬁi'lﬂﬁﬁu
Usmsvesnulimiieninguaannen1sasanmAIuazNTnaUaLeIAINABIN1SUBaNA1 (Ozment &
Morash, 1994; Sharma & Bahl, 2019) et qsﬁau’%mﬁaﬁwL‘T;Juéfaqﬁmiu%mﬁﬂmsﬁwqmmw
Uinsfidsuoulfurgndn esanaunimuinsasdsnarionufionela dwaorudidlatonio
#3139 FANAfDAIUINAYDIGNAN SnviadidamanerlsuosusEnandae (Kim, 2021)
uenaniinszuanmsuilaaluiiagtuldivasuanduduasuinislugussaumanivesgnén e
Beonin aruABsuszaunisel Sssiferdestudsiigndliuiieinmmianlussninenssuiuns
vhgansauieonun saufsnnsfufautus fugliuinsuasnanfusiviouinisiu q de lng
Usraumsaivanilianansovmield uiansafntuldndmnnszuumstenielduins (Schmitt
et al,, 2015) lugshvndinasuanunudulifisudidududwiouimsfiAaanUsyaunisalivhiy
widadunisdifugsiaidesiaunudesnisierimuauasinslavesgnanidundn e
ssnamddnaiuaunuddudusedimnuddgesidsiensiuiauaidussaunsalag s
yosgnAfiinaInnszuIunsliuInsveingsAaies (Chang et al, 2020) deiiedu
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nmaweuldlaeassszningsiiugnAdudunaunanesduseneuiiinainUszaunisal
fgndnlsanmsterselduins wielignddnlaindunsdndulaiigndesiigavsediignisaziin
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Tunsiagendnstausiviousnislsifugndn (Chen & Dubinsky, 2003) lesnaAnABsustaunsal
wariiausadseunnufionely uazlsraumsnifiunandiliiugndn sauisenadanasiens
ndusdeaudmiauinislusunan (Keng & Ting, 2009)

mnmitﬁiﬂmLLazmsLLﬂiﬂﬁﬁ’umammamﬁLﬁmﬁumaqqiﬁaﬂaﬁﬂLa%umwmm’lu%’mi’ﬂ
Fodlvad Foiligshedududesdinagnsnensnainiiddgiieldlunisadisanuunndig
lifuuinsvesnulvimileninguds Uszneudugsiaadinasuaiuaudesdianudidyiu
AuAdsUszaumsnifigndnlalanunsomdeld wiannsasuldnnnnszuiumstontelduing
shemmradsnandisiy fitedsaulafiezAnuguaimuing wasauandeszaunsaifidea
sormuilaliusnistvesgningsiaratnatuarunaludmiadedel Wevuldduuumis
Tunsimugsia vsethludssgndldlunismaununagnsnenisnanalasgamunzausioly
ingUszaeAn1sIdY

L. Lﬁaﬁﬂ‘lﬂ’]@mﬂWWU%mﬁﬁﬁﬂEJaW'aﬂ?'m&%ﬂﬂ%u%ﬂWﬁ{?”]“uaﬂQﬂﬁﬂﬁjﬁﬁlﬂaﬁﬂLﬂ%llﬂ?’]m’m
Tudwmindesdnl

2. \iefnwamAndalssaunisaifidssaronuilaliuinisdivesgnéigsfianain
suanuludmindednl

wudAauazasAINTsUTiEtaa

1. anaitelafath (Repurchase Intention) \uszauigninifislafiastonansusviouims
Wenfunnssiadudnads daduemnusjshuedidndeusinalunstonanfasiviouiniandu
Uz mantehmsguiusivieatuayunaniusiuasuinsidesnmsesvaihiauedeiodluouian
wiHnaedidafeduiinenemazaniidvinasomadeulavesuilaninu S deliinsaduayu
gou3y vielinanfusinaruinsdu 9 vesgsie wasilelafnuidndndasivieuinislmi 4 91n
gaafardevisoliusnisiane (Baker et al, 2002; Joshi & Rahman, 2015; Oliver, 1997) faifu
ms¥nweuiiladosvesgn wartesiuniauisuuadungfinssunistevesgndn iteliAn
aududamsgsiaiudsifianuddyegrannluuunmsutsiunisgsia Fslunisinwigndi
idudsioninmsmandil lesanngsiasissnisiiujduiiusiniugnéniuazaanisiia
Lﬁﬂ@ﬂ?ﬁﬂ’ﬁ%ﬂ%ﬁ‘ﬂaﬂ@ﬂﬁ’l (vt WSTITHA, 2567) el letiindvnisuagtinddevianeau
"Lé’ﬂa'nﬁaé’hLLUiﬁﬁ%w%‘wasiaﬂmué?ﬂas?‘?a%waqqﬂﬁw Wi AMNIMUINTS (Chang et al,, 2020)
wazAMARIUsEAaUN13al (Varshneya et al., 2017)

2. AWMU (Service Quality) A mnsuInsimhildunagnsddydmsu
wnn1smanalunisaiianuuansdiiuuinisvesnulviviloninguianignisasaguainag
NIADUAUBIAIINABINITVRIGNAT (Ozment & Morash, 1994; Sharma & Bahl, 2019) dwu
nsUszdiunmamuinstu EEnsiunsnasdutuniideniuuudaes SERVQUAL s
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Parasuraman et al. (1988) FsfieifunuAnnmuninuinsiidedes wagldfuniseensuiuegis
nfersndnisnmsuasdnide Snite Snsiluldlunsfinuitedunmuamuinisluiun
g 1 ug1wanann (Mamakou et al,, 2023) Usgnauldde 5 asduszneu liun anuugusssy
¥93U3N3 (Tangibility) Asidedielindlalé (Reliability) mMInouausisiagndn (Responsiveness)
nslirnuidesiusiegnd (Assurance) wagaradlagndn (Empathy) Auawuinisidunis
TusnsfiunnivSenssmuanumaniswessurins Jadubemweinsussiiuniemsuans
awAniuAeiuaududaveansuinsluams ﬁ%‘LﬁLﬁudwmsﬂmﬁuqmmwmﬂﬁﬁmi
aunisiuvesuslaadululuguuuuresnisiiouifisuiinuadiideuinisiiaaniuay
MsunseaRsuiiniianuaenadetuiiiods wardeasuiithaulausznisvileifie nisliuinng
fiftnuamiumneds nsliuinisfiaenndasiuaunianimesiuuinsudeduilnnegig
asiiaue (Parasuraman et al, 1988) Gsdenndasiunsinwives Kim (2021) ﬁizqdw AN
Uimsdusuusiiddnlunslimsnisgndn TaefimnuRedesiussiuaunmesamdnfusiuas
Uimsfidswaulifugndn fadu gatauimsdeududesiinsdansfuamninuinisiiosdens
sorufianela dwasdenrudsladonieliuinisd sudsdsnaiennudnivasgndn Snii
fadamaserlsvesuismdnie uazaonadesfunisAnunues Chang et al. (2020) iwuin A
U%ﬂﬁﬁﬁw%wamqmqsiammé‘?ﬂaﬂé’uuﬂ%ﬁmﬁ%ﬂ%mqﬂﬁﬂuqiﬁ%Lﬁ%j,mmmmmqmmwm?
fauansdr dgshaesuanunuissiununininsigasdiefiunnuddafiaznduinliuims
dvpsgnildiogieun

3. AuANRIUsTAUNI] (Experiential Value) msUssiiunminazagnielisduseneu
waznelfuauimiignénannandredduidld faduthmnevesmsadsnuaiiiugie madonles
Tnensessviesdniuasgndn Judunananesduszneuiiinnyszaunsaildannnisdenie
Tu3ms eliignénganladumsseaulafigniesiiannioffianissfnaueiisuituauilug
anufiswelasely sl auefignéiudidusnfadiddnlugumanans Tasduaudnuuzddy
ﬁiﬁiﬁumiﬁq@Jmmﬁmﬁmeﬁw%u’%mﬂﬁﬁ’ugﬂﬁw (Chen & Dubinsky, 2003) #sdedun1suszidiuves
fuslnafifdendnssinaruinms Teluegiuusraunisaifivarnuats (Mathwick et al, 2001)
TnsnaidsUszaunsalazlvimmuddnifuasdigusinalisuinieifinnnuianlussrinanszuiums
yhgsnssuianan udsnsiuuiussudiviuinsuasndnfasiviouinstu 4 de Gams
assnmuAidsraunsainaniasueuaruiiomels wasdszaunisaifiinandilvitugnd saude
anedwanensnduingedudvieuinsiuounean (Keng & Ting, 2009) &wSun1sinAMAILG
Uszaumsaivesgndniu Chang et al. (2020) l8l¥ismesdusenauvesnmAndsUssaumsnl
Tutunvesgsiaaiummanniiuszneulume 3 ssduszneu léud AaAmenisiany (Functional
Value) AauA1m 19915381 (Emotional Value) uaganiAvnedans (Social Value) Gaamnnisainuide
94 Chang et al. (2020) fanudnd1 auAndaszaunmsaiiuszneuse 3 ssduszneudieiu
ﬁ@w%wammim'amméﬁgﬂaﬂé’uuﬂﬁ’fu§ﬂﬁ%’1maqqﬂﬁ”ﬂuqiﬁaLa%ummqmmqmmwm‘
wanalsinauAdaszaunmsaiifivesgnanildfuainnssuaunislivinsiidutisdaaiuny
éfﬂi‘i}ﬁﬁ]SﬂélUlJ’ﬂ%U%mi‘g’]sUENQﬂﬁﬂ donAdDIiUNIANYIYBY Varshneya et al. (2017) iszyi
AuAdsszaumsniiidvinaromnudilatendnsuriviouinsvesgndlusuen uagyiuii
Juituiadoundniiogidemasarudilatovesgnidnde
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N =2

Aot feiwanBen fil

auigud 1 (H): quamuEmsiidrinanemssenudlaliuimsswesgnénssia
patnEsuANunUludmiagedn

auuRgIuil 2 (H2): aurBsszaumsaifdvinamansetonnuddlaliuinsswosgndn
gsnamdtinesuanundludmindednl

AMAINUINTS (Service Quality)

1. Tangibility

2. Reliability

3. Responsiveness H1

4. Assurance \ musslalduinsdn

5. Empathy YDIQNAGINAATIN

(Mamakou et al., 2023) LESHAIN9N
(Repurchase Intention)

ANANTIUTEAUNTAl (Experiential Value) H2

1. Functional Value
2. Emotional Value
3. Social Value

(Chang et al., 2020)

AN 1 NTBUBLIANI LY

Wanliun1side

msfinyAiteadsiifunsidodsadeUina (Quantitative Research) Uszannsiild@n
Tundded fo gniverfinsliusnmaimenasndeessiandtniaiuemnuludmiadedl
Tuthafeunmeu-nsngiau wea. 2567 Fdlinsudnaulsernsiueu Ssvhnisduiois
Tagl438v0s Cochran (1977) fisgfiumnuidesiu 95% nmsdunlduadiods 385 518
uitem Az mnlunsUszidiusa uazdesiunsianaiavestoya fiseTamuayadseafiuifu
8n 15 570 Sty Seflvwiaiogerimun 400 518 wazvmsAmdensegnauuuanzas (Purposive
Sampling) Fafumstdensegdlimssmuaemismansvesiide fe gnivdedfingliuinmsiane
wazugavesgsnanatniasunnunnludmin@edd Tutsfoumweu-nsngiau we. 2567
Tagldvihnsiiudeyadenues uazldin QR Code vaswuuasunueeulaulinugsiandin
e o Tudwindedu ol ntesdleildlumuidoRo wuuaounluguuuueouled
Alsimunudsuasdemaumannisumussunssy Jadsoonidu 4 d lsud 1. doyavily
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YosgRoULUUAIUAN 2. Teyalieiiunanmuing 3. deyaiieafugmuedstaunssl uay
4. fogaiiortuaruidlalivimaswesgnigatanatinaiuanun Insuuuasunsludiui 2-0
awfuludnuarvesunnsiauuuysziiiuen (Rating Scale) lvingusegslinzuuuluuvasuny
FudumsinsziuanuAniivvenguinena ngldumsiauuulseidiua 5 sefu amuansiin
WUUALAY (Likert’s Scale) Tngfl 1 vinefls toeflan wag 5 vanefa innilan (Hair et al, 2010)
Snvanuvasunnldilunaaeumnunsadaiionn (Content Validity) Tagldsuiinuaonndas
voailemn (item Objective Congruence Index: 100) Bsiiinsaanid uashiFemasiuau 3 viu
vhmsUssduiuuaouniu nansUszdiunui fesniuyndedien 10C K 0.67-1.00 Fannnd
0.50 wanvirdosnufianuiiswmsmonion (ssd unawng, 2551) nduiirlunaassd
(Pre-test) fungusoenaduau 30 516 Litevagoumdesiu (Reliability) fesnsvndudszans
AsauUIASan (Comnbach’s Alpha Coefficient) (fagn MawdUnyy, 2551) wazApadiAunnninmee
Wiy 0.70 wlawald fanhdedelusesufinnn videuuvaeunuilfianuiidefouazannin
wldiudeyasssialula (Hair et al, 2010) Tnglunnsiseilaansmageunnudosiu 0.951
Fafianannndn 0.70 wlawaldn danmhdefieluseiuiinn essyldn wwvasunmiifiaom
Weiteld uaranunsmirluifudoyasiwioly (Hair et al, 2010)

neleseideyavesuiseiliainBenssann (Descriptive Statistics) ldun ArAvud
ffevas Anads uazAdudsnuunAssIu dmiuaifideeyuu (nferential Statistics) Téun
nMnseiAnduUsEAvSanduiusiuuiosdu (Pearson’s Correlation Coefficient) s¥ming
fuds IneApuduiusuazduwUsluasiiiu 0.80 3ufviaszsien Tolerance wagAn Variance
Inflation Factor (VIF) vaadudsdase lngr Tolerance AosdiA11Inn31 0.10 Uagn VIF Aosiia
fludlng 10 LﬁaﬁmimﬂﬁaamwﬁﬁymﬁawLﬁmﬁﬁumﬂmiﬁuwﬁ'mﬁ’ummﬁuiﬂ
(Multicollinearity) (fiaen Mdwddayw, 2551; ans lneassal, 2561) wazn15ATILRANLAANDEY
\Badunyians (Multiple Linear Regression Analysis) wielilunsvasouayufsiu vieilevdvidna
vosiladonmamuinig usrauAdsUsraunsaifidmaronistiuinistivesgningsianainatu
Anualudmingedng

NAN13IY

sﬁ’aaﬂaﬁ’ﬂﬂmaq@fﬁaﬂwﬁwmu 400 518 WU fegrsduluyiumandgaiiuiu 247 Au
Anduseraz 61.6 Tegsening 20-30 U S1uau 154 Au Aadufesas 38.4 n1sfnweglusyiu
Usyyw3diwou 194 au Anlusesay 48.4 fseldeglusedu 15,000-25,000 um 1wy
158 Au AnduSosay 39.4 uaglenTmluninguuivn/gndng 31w 148 au Anllufesay 36.9

isﬁummﬁ@Lﬁuﬂ'ﬁﬁa@mmwu%mﬂumwmmagﬂuszﬁuma (= 391, S.D. = 0.624)
warSesdiuTenu wuln duanuduzusssuresudnns (Tangibility) fianudadiulussauunn
(X= 4.17, SD. = 0.563) 0% Auruilagnd (Empathy) faudadiuluseduunn
((=4.05,5.D. = 0.743) fupuideiolindals (Reliability) fanuAaiuluszsiuann (= 3.96,
SD. = 0.760) Funslimnudesiusiegndn (Assurance) SmuAailusyduin ( = 3.77,
S.D. = 0.768) LLazﬁwumimauauawiaQﬂﬁﬁ (Responsiveness) fmnuAniuluszAun ()_( =
3.61,S.D. = 0.741) /a1
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spiunwAniuitidenuAdsUszaunsaflunmsameglussduann @ = 4.1, SD.
= 0.647) uaziEEd1RUIIEIIY NUIT FUANAIMNINNISIENY (Functional Value) Smaufaidiu
lusgduunn (( = 4.14, S.D. = 0.563) 799a9U1AR AUANAIMINEITUA (Emotional Value)
faudawiuluszauann (( = 4.11, SD. = 0.577) wazauAmAINIedAL (Social Value)
fanuAauiulusziuinn ((= 4.09, S.D. = 0.599) MwEWU

sefumuRaiuTiTeAuddlaliuIITvegnAgsRvRatinaRumNaY TunTms
oglusziiuann (3 = 4.17, SD. = 0.509) WelEesdriusiesu nausegislimuAniiuin
desfuiidliuiniadudssdiodwiaidloningsiandinesuanunuuisd Sanudadiulussiy
wnfian ( = 4.29, S.D. = 0.691) sesaunie Welaimuiifindafusiviouinslv q 9ngsfa
pAtnEsuANuILsiABuRATIL I Nsvieatuayuegiate SanuAnfiulussduainniian
(Y =4.28,S.D. = 0.690) LLazé’amﬂé’wﬂ%ﬁmiqiﬁaﬂaﬁﬂLa'%ummmml,viaﬁﬁﬂﬂ%ga faugansian
%qﬁummmwmwgﬁﬁ] fanuAauiuluszauin (( = 3.96, S.D. = 0.571) AUEWU
HAN1TVARRUANNAFIU

mAfeildnmsinneimedussandanduiusuuufiesdu (Pearson’s Correlation
Coefficient) 5¥13196UU3 Lﬁaﬁmsmﬁaamwﬁ@mﬁmaLﬁmsﬁumﬂmsﬁul,mis'mﬁ’uumLf“m
1U (Multicollinearity) Tnsaruduiusunazianusliasiiu 0.80 (faen ndvdUeyan, 2551)
NaMFIAsIzimUI fuusngianuduiuiudainegisidoddgmsadinfszsv 0.001 Taed
AdszAnsanduiusorszning 0.198-0.797 dalfenndn 0.80 wanein lAntaymnsiiuuyssau
funnfuly Jsilunaaeunsiesginisannsedadunvansely (faen 1nlvddayw, 2551)
Famsadi 1

A15199 1 ANFUUSEANTENAUNUSWUUE S TUTE IR IUS

EETeT) AduUsravsandunusuuuiiesady
FL | F2 | F3 | F4 | F5 | F6 | FT | F8 |F9
Tangibility (F1) 1
Reliability (F2) .755%* 1
Responsiveness (F3) 572 | 708* | 1
Assurance (F4) 590%* | 797** | 759%* | 1
Empathy (F5) 6357 | 705%* | .676%* | .651%* 1
Functional Value (F6) 658%% | 748% | .436%* | 646 | .459%* 1
Emotional Value (F7) 6857 | 750%* | 524%* | 594%* | 606™* | .636™* 1
Social Value (F8) A20%% | A86™ | 562%% | 488 | .740** |.198** |.354%* 1
Repurchase Intention (F9) | .622%* | .614** | 568** | .675%* | .[785%* | 536** | 583** | 545%*| 1

o o a

newn. *seautdediagnieada 0.01
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uBNING WAMFUATIIIA Tolerance oy VIF vasashUsznoufilsnmnInyinig
WUl A Tolerance Bgj5¥WINg 0.188-0.421 Fsunnndn 0.10 uazen VIF ogseming 2.374-5.326
Fafielaidlng 10 Bnts esdUszneuMulsauAdsUssaunisal wud A1 Tolerance agsening
0.502-0.843 Fsann 0.10 uazAn VIF agsewing 1.145-1.847 Fafianlsidilng 10 uansin laiiin
Yayvnsiusdssauiunniiull (ens lneassel, 2561) F9915799 2 way 3 auansu

uuAgIud 1 (H1): quamuimsiidvinanmsseauidaliuimsewosgnénssia
patnEsuANunUludmiagedn

naMAAeUALLAgIUT 1 TnsminnevinruannesBadunuunygalagds Enter
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Abstract

The primary objective of this study is to identify strategies for successfully developing
café businesses in the border area of Chiang Rai by extracting lessons from 30 successful
cafés. The research employs both quantitative and qualitative methods, collecting primary
data from 400 customers as a sample group and conducting in-depth interviews with owners
of 30 successful cafés. Field data was gathered to analyze and synthesize development
strategies across eight areas: overall market analysis, business model, customer data, factors
influencing demand, unique strengths of café businesses, essential components for café
operations, risk factors and contingency planning, and identifying success factors. The findings
indicate that cafés are a potential high-demand urban business, attracting diverse customer
segments that value modernity. Key success strategies for developing a café business should
consider multiple factors, including café market trends, demand-influencing factors, critical

success components, and essential risk factors.

Keywords: Cafe Business, Market Analysis, Success Factors, Risk Factors, Border Economy,
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3. meneitoyagnénuailuiufiasugiawsuny

“slwdgnen (Consumer Profile)” visongugnAand vunengugsiand agdaelu
Fusznoumsmaudnuaeinluiivseneudne sedusels e undsiinvessield anmuam
ausa dnwazAsauA Mifin aanunisaliuaunw Sruaudnsiasin UkuumItsERu nsiden
Foowns uazfanssunisguagua nedeyaunanisdisie wanidenthisuedoyaiisieuigan
Famsedl 3

M13199 3 WUslvldgnen

a6 Anwaz/NgANIIY
1 [swle 4NN 15,000 (81%) |#ndn 15,000 (19%)
2 |5w31e 1NN 15,000 (89%) | #1ne1 15,000 (119%)
3 |uwnddunsield |Sudieinlu 29%) | gndnemus (25%) | gsiasusin (20%)
4 |we 79 (60%) 418 (40%)
5 [lsausednda Taigl (739%) 127 %)
6 |eudldusns |2 adwteieu (54%) |wnndn 2 afe (@6%)
7 |Wenedens 100-200 UM (32%) | 200-400 U (15%) | 400-600 U™ (10%)
8 |¥19znu WuEn (90%) 3u 9 (10%)
9 |puiiluge Lﬁau&gﬂ (60%) wn (20%) ATOUATI (10%)
10 |wieshudiveu | niuw (6%) 91 (24%) Yv/awals (109%)
11 |vewu loAn3u (55%) LAn (35%) wunis (10%)
12 | 91113 DWNTIUAEN (68%) | 0113A1UMAN (32%)
13 | 9IMIAUIA mmi%u/ijﬂu (35%) |ensnzuan (25%) | 019159 9
14 |5u9ans \iow/nseuata (60%) |deeeulat (30%) | 3w 9 (10%)
15 |wena wuledeassd (40%) | laidarlulvu 20%) | finseundeula (20%)
16 | Wsluduiitureu|druan (74%) YDuaH (9%) UnTaNtn (8%)
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uaﬂﬁ]’mﬁ?uE‘Tﬂ‘ﬁmmﬁﬂﬁmﬁuqmmwmﬂﬁﬁmﬁ WR191MNST NFUSNITOUNBIIIR S1ATEUWR
auwa uazlusludu (Govas 1)
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LazlaTead drdusionde AwazmnauisluninAums Gevar 7) mnuduiusiuidives
$u (Gova 5) fBumedidauaranusoduhenld Gevar 2) wavhinaaungay (Govay 1)
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UIN1IATUNIU 91 deyIad Wi-Fi ezl

AanssuLnAIINSANNIUA 919 81vs

YUY U3NSHRMAY
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M19199 4 nseitayagnaniuasl Tuiiuiwsvgiaveuau (o)

RV}

ANUALNOANTIULATYATNYBINEUGNAT
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N5EUBIANNABINITURIGNAT

Uadeiifinadonslduinig
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Wi gaNiuUTIALASAMNIN kaENTEUATY
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MINAAUAZUINIT KaZN1TESIeLAZULELD
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gadang
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yARINg
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H3nlausnis wuuileanan
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aunuuuzihgnAld uenanazdu
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a

aﬁmﬂﬂﬁqﬂﬁ%mﬁaum%aauﬁmé’a
anfanansainlladne Content Wious
poulauladnaie

UINI5LEU

o Foen13UsNI5Tndsdid (Delivery) wax
sruutsvRuvainvaty uazwyesulal
o dnuiifasEzen Lz iUsIIUG

4. Apsrzvtadefdinananiufeanis (Factors Influencing Demand)

Tumsfinwil lnvuedadeniinaseanussanislguinissiuai anuuRanimged

wazanAeineades Tdwauimun 83 Jade anunsoudsladeeeniu 3 naulng laun 1. Jade
FansEAuINdIUNENNI9NIINIIAATN Usenausie Tadevnessnundnduen Jadensinusauay
51818 Yademasnugosmenisliuinig wazladenisinunisaaasuyenisaana 2. Jadedanseeu

NaANINIRFENNEUN Usenaume Jadenesnunisiies Jadenemuiasugia Jadenieiu
dery Jademeiumalulaguaznisdeas wazdademeinuuleowis 3. Jadedanseduainnelu
yAra Usenaume Yadedmyana Tademeiausssy ademeiudiny wastademeinudnine

’{l’lﬂﬂ’ﬁﬁ’]i’]’ﬂﬂqﬁﬁlaULLUUE‘TQUG’]@J“U@GﬂEj@J(;]”]E]EJI’NE\I:U%IﬂﬂU%Iﬂﬂ KazIUIATITIALUINTIA

Uszanauen (Rating Scale) wazadfidanssauun (Descriptive Statistics) YilinsiufisssAuaziuu
vosladeiifinasianorusioinislduinisgsivaiilunaseluil
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Uady Aade S.D. inaginnsusziiu
ﬁanszﬁuaﬂndquwaquqmsmsmmﬂ 4.01 1.33 ADUT19UIN
1. Jadememnunandog 4.27 1.38 ADUYIIHN
2. Yadememusmuazsele 3.73 1.13 ABULNUIN
3. Jadumesuanuiidnsming 4.16 1.39 ADUYIIHN
4. YaumemuUNSaLE UN19N1SAATA 3.86 1.41 ADUY19N
danszduainaniwuindaunieuen 3.47 1.41 Aaudetioy
1. Yadememunisidies 3.20 1.54 ADUTNTDY
2. Yadumainuesugia 3.49 1.41 AoutnetioY
3. Yadeymemudsnu 3.87 1.24 ABULNUIN
4. Yademesnumeluladuaznisdeans 3.54 1.38 ADUYIIHN
5. Jadememuuleuny 3.24 1.46 ADUTNTDY
danszduannieluyana 3.66 1.39 ABULI9N
1. Yadediuynna 3.82 1.52 ABUYUN
2. Uademeinusssy 3.62 1.32 ADUYIIHN
3. Uadeymemudsnu 3.67 1.33 ABULNUIN
4. Yagemenuiniven 3.52 1.37 ADUYIIHN

ANAZUUUITIN 3.69 1.38 ADUL19UIN

“thdsdanseduniinsnaim” \Hutadiidmaiemnudoinisgeiian Weifisuiuiady
duin wardenseduneusnduanwiadey Jadedsnseiumanismaindidianenusionis
THu3n1svegnén i 4 YadeFosdrduandwapnnludos sl dadedunandost @.27)
gnAfianuiiui ;:JﬂizﬂEJ'Umimﬂﬁmmﬁﬁzgﬁ’usamammimnﬁqm 3998911 Ao ARVl
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sosawnfe Yadeduaniud (4.16) lnegndliaanuiudl MNELeIATOIANIUUINTT Uay

anunsansinulauiulegliddidana duauiniiae sesaswn fs dldzlidanvainvane

fWsduwmesiiln fnduauvsouswau Illwhowdssy wasiuaumnsnuseganuuesiu
muddu Jadedmuniseana (3.86) gndniiudn nsbidiuaniinaunniign sesawn Ae n1sli
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YOWUOY TAINTIUARATUNITVIY WU NANIADIMIT USNITURINTUIY dauuay Lavn1sadns
Wuandn audidu uazgevnede Jadesusim (3.73) fenuiuin siandufiiauimeasa
finauniian sesasunfe MenAudmauny wasTaduddu q dedes muddy Fadumn
JUszneuNIAeenInsEdunudesnnsgnAmsoennagnéiliaudifyiuganinems
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Tnaameladeiuseld wastuanluflovesgnd sesaunde Jaduiudsau (3.67) gnAniui
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Amdnwaifid M33ud wu msliuinsssfisnivisianngunisniwmaesual wievilhiAs
mslsunaeiinainniian wu mstdunsaiisussenidlunisvinanuriensau luanssumils
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“Soduduanimuandounesn” \Bulladenisueniiusenausie Lasugia maidles
wagwalulaBuaznisieans dsaroanudeanisliuinsgseau 9nnsdrsamuintade
flasmansenuaniianldun Jadesumaluladuaznisieas (3.56) gnAdiuicnudn dedsny
ooulay Wy Facebook weumwdladau3iniuenmns wlu uag Instagram finasnniian Mhlida
ANuFBINTNlagsRaAaILNNTTIITe LN Se9aen sruuthsziiuseulat wagnisidnds
doyasueaulall nua1fy

5. KAN1TIATIENIALAUTINATINIANN

nMsdunwaifUszneunisivsraunadi3afisgaidunisuredugsiessiionid wudn
fuduludueg 6 fu deil

“matginudos” msihgdsuidiesiliiAnmsiasuuvamans 9 du Taoowy
nsUfuAsusUuuUssiandafundugsieadiolndinntu dunaldanudsunas 4 Fw
1. szuumsuimssndizuiinsldmaluladuindaay anmsaatad dudamds Audeunnld
szUUUFURNS Point of Sale (POS) 2. ManALATIIINASIY ABuTinseenLUUTIuAIY

Fiuadou1nTusan15oonuuNelukaNI8UBNDIAT NTANWAIUTIEINIASILRINatedulady

'
a

ngnAliaudidy 3. msWawidsdiuiganuagainiviuads 3ngsAan i wuuaaLFy

a

MveanigaIesny wagvemniu Jagduinisliusnissuuuusne q Aneulandauadelv
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WINBWY Wun1s YSuviaw Fast print n1sligiiiunuszyn lealnduwmeside 1usaanes
Insvid LCD ludu 4. Mawinisiuussydausivasasndun fdadunsifudinudionnniu
Tald winui 11la vaen sudmaniunszeny s

yadaa o o L) o & 1 adda Y a &

Y IV UALY Ausgneumslimnauiiuiitdinaulugadadofouwlandugduuy

vuasiongstu andiuldnmadeuas 3 Fufidulddang 1. na auhanlutiagiu
finanssulunsli@ie saunsezandemnunnuitiuseluiinududesdliasanauy

€

studlenanissiuiu gnéfiaslevduiiineuaussanudonisldogisiurheg uenanigné

€

a

Hafoumituiivhauideliuinng 20 $alus (24/7) wndu ﬁaﬁuﬁazLLmamﬁjﬁﬁ]mLWﬁLﬂm
Tiusnsetuisduieuty 2. SwaunsldBumedids {uszneuniadiuin n1sillnsé
fioflouuvanivinwilflaniislugreuegluntaslnsdwd fruanindeyarnamseulay
Tnelamiznn 3ile viedin $rudeine 9 dedugshaeuiFananedu Space Provider Tsu3ms
fudlsfungugndundrdunindy wondisiusaruazaindiueims veamy 3o
wlestwesiiviuarty vesUsusinie wazdumesidnAnusags way 3. mswulzwany JUszneu
nslianuitudt syudidudnidenn sounulsdiassd fududlemalulanisdoansitu dau
aansnviiniilourseenumulsidlelnsile uazilenadsanufinuusdeassd Amidaidaudn
fifto gafaal dedunsfiailiuinisfiufinudedsassdorasudsyaniam Jadugasiu
yosgaRatiTigaRaduilalld
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Sudseniuresnuanniy Tnsamzdnfnwfiinaring dnflevundimungueunideni
gateauising o fuseneunisnandni “@aausvievuldld” eglsauffomuremnu
SeduniiiivesgshionuiAenisimuignsvomnmilignsatouvesgnéliuinign wasfidrdy
YovmukaziAesuinazIndstuane (Uszneuntsausnmeiudi 2 egtdlalunanioai
fuszneumslduugiuyresmuiifiuualduasduiifieninniufe veswmunguiuddanald
iniftequnn loan3uleuiunuiiogua vidovesmuifitinauasludusi

v

“pugulmidenyienidasy” dussneunsinmuAaidiiuin naugnénfituunliuiuiy
Aonguauyinnudase (Gig Economy) uaznguidviaususnd (Digital Nomad) dadunguiiviaiy
flyuAlditumoiidanasisiusaruazainduddviasa q gnéndudastunisteaiam
Tuailszeznands 2 dalustuly ddesnsfuiivhawifevasuuazdimundudui vonantdy
Hafinduauvinnuiifesinregndn Adnaedagnénunussruiigsionl gndnguiiazanfues
ninguusn wagdeanstizlvgnindmiunisuszgungu uazvhianssufienaliidesthadniies
nsfiaufulmifesvhaudassanntuiadudeivesgsival dvdufussnounsieiidudosdng
wltinmsAsuuasnaiognasninm wadosinungsheuillineulandgniegiaue

“lauselowinnnisasrmsmila (Traffic Generation)” fusgnaun1sliALLALIn
mMsasansmile fe nagnsvilsvesnsihgstaseulatfdatiuaiianssuansdivaivled e
Gulasinsmiflesnniagyilsilenanedudléinniun Gum“LmmﬂuﬁsmmLWﬂammsam%
Tfufufduioriy widunsameiafidunsdyasmesau o weenisinsogsia fady
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nsiiudeyangAnssuduilna N1559UNGUNNEINY N159UATIAY wasnITHmUIRUALAAA
N19deyasAnAn

6. asAUsznauiidnludmiuaniugsianwl (Essential Elements)
“@onuil” wseva fusznaumsiiszaunadiSalimuuzdnfeatunsdenyiiaing

P

fvlvuszaunadnsa 3 Usens laun 1. ag"[,ummﬁmﬁﬁmﬁmi desnnrualuwmiies
flomavgnAnldinnndt Waiiduaurhan dhvieadiss dnGeutndne vieaseunsa Snit
Fudugediannsadunsldaznin mite wazngugndndidensudseniuniu vewmnu uie
tahangsiaal daulvgazerdeluwailes 2. Taeasa Uadefiddydnuszmnilsdo nsdl
fvensa lesangndiutlduinisdilvgazifumsnsissasuddiui wagineglduinns
gananuilaishni 30 wid Sedusndusosiiivensalifuing 3. Indundegsia wu Tndaudnisén
pam suAs Tsmeuna wmiinende Tsadeu Wudu demedduduhaiinagiliusa
wadfa Tnefuszneumsdisdniafinm wandus Sunmannuds TsTudulfmneiuiia
wazngugnAlving

“9598uA7 (Brand)” Srmilstladeiifuszneunsleudidny msasrensiaudilindud
andagyilrgssniszaunadaldinnninduililinuddy msshunsaummsaenndes
fugauiuvesiu dnvazianzd uasgaeiiesnazinausligndn wu gsiaruiiunisl
U313 24 $lus waztiunnslifusnng Café and Working Space

“FuAmazuing (Good & Services)” nnsdunwaliUszneunsiuszaunadise
Igteiauauusfoniuiuduazuinsvesgsfnil fall dudn Usenaudae 3 dssan 1dud
913 LATDIPILAYTBIMIY LarU3N1T Ysenoudae nisliusmsiuivhaurderesusyy
fiswaBondd

“919175 (Food)” @M15LUgINaAWH Usenaumie 91vIIuEN kazeIMNSaNaN
‘?}ﬁ@?%ﬁﬁ‘\w%’]ﬂuﬁjﬁﬁ]ﬂ’]LW%UBEJﬁUﬁﬂUm%L@fu‘ﬂ@&qiﬁ%ﬂﬁLﬂLL(ﬂlazlJi%Lﬂ‘Vl NINTINIANAL
suSrudunuaielmi (Modern Café) wipsauade (Contemporary) 81msAIsiANTUESY
Wy ewnsida (Fusion Cuisine) ﬁﬁé’ﬂwm“wammmuiwmwammsmmﬂm&LLazi’@mawm 9
musatinveuilam mmiaﬂma waremsuunA Wusu mndudusuisssud Ay
Juingivessuniia ovnsifteaun adadnuazsalsl Wusy mnfugshsaifiiugaiiuves
Uszine 1wy EULszytju Theosedled Inealad Amsituormsussnaiu 9 tHudu

“Un309AY (Beverage)” \n3esdulugsianiiinoutrmainvats uaziulendnual
Lawwéfﬁuag’ﬁ"ummﬁmmmﬂauw\'az%’m NMIsENNwalUTENaUn1s TRAwuEdnd
Tagwdn 9 uduedesdulugsfenud Usznousae 1adesiun 8 Usean lédun 1. vuagniuw
(Coffee & Tea) 2. unuazlewisn (Milk & Smoothie) 3. Faalnudnuazlnld (Chocolate & Coco)
a. thualsl Quice) 5. Aonauazsionna (Cocktails & Mocktail) 6. Tean 7. ia3esiumnadon
(Alternative Drinks) 1ty in3oshsiitegunin 8. tndauazthug (Mineral Water) dun3asusiay
Ussiamanansaiiingiuiiisiieainaendnualivesinldvannvaneguuuy
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“yanau (Desserts)” Muglugsfann Usenausne 3 Ussiavvidn loun wdudsla
v3aty (Snow) lern3y (ice-cream) wasiuing3 (Bakery) drulngjvemmiuazegdunyiinage
gnnléme o Ausesin Taevhluwesgsivasidugassanaunyvommuiiidnvasnaunany
(Fusion Dessert) fiifudnuaisisureuayuamuuunmasnauiungiuisiuseusasssine
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Abstract

The purpose of this study was to investigate (1) the correlation between service
quality and satisfaction in personal income tax filing, and (2) the influence of electronic
service quality on satisfaction in personal income tax filing. A questionnaire was used as the
research tool with a sample size of 400 individuals. The statistical methods employed were
Pearson,s Correlation Coefficient and Multiple Regression Analysis. The findings revealed
that electronic service quality has a significantly high correlation with satisfaction (r = 0.715)
at the 0.001 level. Moreover, usability was found to have the greatest influence on
satisfaction (beta = 0.265), followed by system availability (beta = 0.237), privacy (beta
= 0.229), and achievement of results (beta = 0.142) in descending order. These factors

collectively explained 51.10% of the variance in satisfaction (R2 = 0.511).

Keywords: Electronic Service Quality, Satisfaction, Personal Income Tax Filing, Bangkok
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Alddnglunsiduma (mMuen Tsetlyan, 2564) uwagdaiinsvensnarduuuuuastsznnBesntiy
8n 8 Judwmiuglduins e-Filing (nswasswng, 2565) egslsfiniy mud3evesnisuns
Bidnmsaindiu lallddueg feuanistinaluladln uddsesinnsands “auammnisuinng”
fimhesaunaszueuliglduinee wnfa “quamnsuinns” fanuddyedisdilunisains
Anusnalaliuglduinig wazdudladefidmalnensidenisoensunarnsissuu e-Filing it
wuudaes SERVQUAL #annlae Parasuraman et al. (1988) Wuwilsluuuudassiiléiuaiiy
fesuazunivaglunanvansgnamnssudmiunsinauawsUing uwusieesivssnoude
5 3fndn Iun 1. anwdidanu (Tangibles) 2. Anutdedie (Reliability) 3. nsmavaues
(Responsiveness) 4. musiula (Assurance) wag 5. maidiuendivla (Empathy) Safifwenil
avvioufannumaniiaznisiuivesliuinsiiidenisuinisvesesdns (Parasuraman et al,
1988) Tugaidsia uwAnEosnunmn1sUINsidvensluguiunveanisuinsuuvesulal
Feondn E-S-QUAL Taestailay Parasuraman et al. (2005) wuushassiignesnuuuaniiiodn
aunmnsuinstuanmndouseulay Taewluil 4 fandn 1dun 1. Ussdvsamnsldau
(Efficiency) 2. msviliussaradisa (Fulfillment) 3. mum3auvasszuu (System Availability) wae
a. arwidudiua (Privacy) Famsnzaufiunisyszidiuaaninnisudnisluviunnisduns
Bidnmseind asifu nadeulesnmunmnisliuinmadniumstiun@sidnnseindSaduisddry
Tums@nunanuiselauazanumaniweslduinig wWeflazaunsaiauuasysudasng
Tneuaussierufessvesgliuinsldetnadiud msvszndliiuudiass E-S-QUAL Tuns
UszflugaunmnisTiusnig e-Filing azdrelinsuassninsaunsadilafigaudsuazynseuves
nsusnIslaegnelivseansnn

dafu fideladaiuisanuddaresnunmnsliuinmmedidnmsednd Ssdedullade

'
a1 '

drridwasoanuianslalunsiuiuuiansmensnmdluliyarasssunriudumeside 3

17
= a

aulafnwdninavesnuninnisiiuinismdidnvseindifideanuiswelalunisdunuunans
emMInBRuldyarasssuavesilitusnsTunsannamuas
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InUsTAeAYRINITITY

fnquavasdnisive i 1. efnwandiiusuesaunmnisliuimssennufianela
TumsBunuuuanisenismdfulsyanasssuavesdlduinslungammumiuas 2. Wednw
SnsnavesnunmnsliuinsmedidnnsedndiinennufiwelalunisBunuuuanssionis

MBRulduarasssunvedliuinslunsunnumiunas

wuaAALAZITTUNTIUTINE T

1. uu2fn ‘wqwﬁLﬁaqﬁ'un'ﬁ?ium@%ﬁnmaﬁné (e-Filing)

mstun@Bdnnseiind (e-Filing) Lﬂuﬁ'ﬁmiﬁ@ﬁam@mmm?J'usﬁa;ﬂaﬂmﬁam@shuma
seuveaulauldlaense lagludasinunssuiunismanenin Wy nsduenaisnisllsuald
wnAnLaEnguifiAtestunsBun@aidnmsedndanusautseanidu 3 dwmdn lHun 1. neud
nswausumalulad (Technology Acceptance Model-TAM) TAM Lﬁwqwﬁﬁaﬁmaﬁq{]a%’a
AfBvinadensuoniunaznsldmaluladlva Tneyaiufinissuifeusslond (Perceived
Usefulness) uagns3ufisanuiredenislio (Perceived Ease of Use) ngudiiianunsanunld
TunseduneingidemBsensunslisyuunisBun@didnusedndlfesnals (Davis, 1989) 2. nqui
NEANTIUAUUKY (Theory of Planned Behavior-TPB) mwﬁﬁa%madw nsfinaulanasngAnssy
Y83YARALATUBNTNAAINIAAR UTTTAgIUNIeEIAN Lagn1sTuinsamugungAnssueagisls
fenquiiivsslomilunisesuneigidendidenilaglinisiun@sidnnseindviold Tnogutiy
Adadesudsnunaznisiuinisaiuay (Ajzen, 1991) wagnguin1sdnnisnineins
(Resource-Based View-RBV) RBV wiufisn1slinineinsuazanuaiunsavesesdnslunisasng
anlsivSeulumsutedu mstiessuunmstun@didansedndunldannsagnuesindunisld
w%’wmmﬁ%ﬁaﬁmaLﬂmﬂig%w%mw’[,umﬁmﬂml,azamﬁunu (Barney, 1991). Features iRt
AumsBunEdidnuseiing 16 1. User Interface fiiusinssiefld (User-Friendly Interface) 53Ut
nsBun@didnmsedindfiiimthaemsldnuidulinsseglidieliidonSannsansendoyauas
fumSliionazsngs anaueaennlumsldou 2. msnseaeudeyauvuBealml (Real-Time
Data Validation) filaesiinaslifidundaunsonsisdeuaugniesesdeyaiinsenaduszuu
Igiui andeRnnatawaznisiosdundlunends 3. nsdndwuilefie (Mobile Accessibility)
MsfiszuusessumsBumSinuanvinuvdouiiuidn vilgidenSannsadunslsmniinnnan
WiuAnuavanaue 4. mIwiafioulasinnuaniuz (Notifications and Status Tracking) s¥uUU
nsudafouruduanie SMS HrelidumEnsivaniuzvesnisBunSuazanunsadnmusals
og1siwane luvaiedl arumandaveedliuinis szuumsBun@didnnsedndaanidiszuy
finwaznin g wasvaeads uenaint Ssmenidiszuuiinmstemdenanadaideiin
Uaym wu nmslidSnwiiutesmseeuladviielnsédny maufsnsundesdeyadiuynnaainnis
gnlasnssumaleiues (Shaikh et al., 2020)
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2. uuAn Naufiieafuauiamels

aufiswela Tuitl vaneds enafienelalunslduinisvesgnén (Customer Satisfaction)
fodunidunndavdniigndnwogisnirsvnddusiumsaaiauaznisdanisuing wsizdu
funuresfisevesiuilnandsmnnldsuuinmavidondndst wanduisddenuhanduly
n58en Timnsuaevulifamguiuasiuusaesiifertostuanuimelalunmsliusns
Foursduaznanie §ai 1. Tumanistudunnunians (Expectancy-Disconfirmation Model)
wuusaesi Wanslae Oliver (1981)lﬁ%’umiaau%’udwﬁ‘]wﬁﬂmmuﬁﬂamﬁugmﬁqﬂumiﬁﬂm
arwianelavesgndn nquiiosueiauimelivesgndintudefinisBuduaumands
(vaneds ieuszaumsaimsliuinmanssSeninfieandsld) videlifsweladlefinsliduduny
manis (mneds Weuszaumsaimsliuimstesninfiaianial?) 2. luea Kano veseuiienels
¥osgnin Tn3vnsedu Noriaki Kano Idiannuuudassiuengudnuazvemaniusivie
vinseeniduaslssim Ao audnuusiiFesd (Must-be) andnvagnilstu (One-dimensional
uazAudnuEuiY (Attractive) el anufiswelavesgnénaziiutuideuinsuienan st
asnsaifiunadnvaeibususuuasvilauld (Kano et al, 1984) 2. nquiimwiianslaves
gnénnmsiimalulad nsAnwiReriuanufisnelavesgninannsliialuladsingniionsan
lunwiAnves “n1ssuinunmuInIsmanalulad” vse “Technology Service Quality” wag
“msuienuielunisléon” vie “Perceived Ease of Use” mufiiauelneiinivinsvanevinu
Tusussuvasaumanazimeluladnsdants viehuiinanusuludwi 1Wud Davis (1989)
Fadugiaun “Tumanissensumalulad” (Technology Acceptance Model-TAM) Twail
jatiuil “mssudanudnglunslian” (Perceived Ease of Use) wag “nissuiuselow”
(Perceived Usefulness) 41 fnasteanudslalunisléineluladuazmssonsumelulad vousdi
Parasuraman et al. (2005) léauuuusians “E-S-QUAL” Fallunmsveneuuafnain SERVOUAL
iioUszifiunuaimuinisdidnnsednd lunaddaeinirgndnfinnufiswslaseuinismia
Sidnwseiindognsls d@u Venkatesh et al. (2012) laviun “lumaniseausumalulagduuusin”
(Unified Theory of Acceptance and Use of Technology-UTAUT) Iumaﬁa%madw Uadeeng o wu
aumanislunsussansain mnuaanidunssineanuazenn svswanisdsem uazouly
iliAnnssuilumsauny fnaseniseensuuaznsiéinalulad 3. (1538eves Johnston and
Clark (2008) la@nwanufisnelavesgnaluuiunvesnishiuinisuaglivugtitanuiianelaiin
nmavhenudlannudesnisvesgniiegdnts uasdweuuinsiAuarmeamts fadu
aufisnelalunisldusnsluifsd S usiinu sy aninavesuinisidlivindu widady
fusdnnudifalunisaserusnivesgnAuarnisuustinnisTaiugausnds nsfng
wazmaviernudlaluuseeundrifdaruddnnnlumstanwasusuusenmamnisly
UIN15luesAng



o

NI TENIUTYiIAY U oz aluil @ Aa1Au - Suau beos 169

3. wunAn Ngufiieafugaunimnsliusng (Service Quality)

aunmnsTivinslduamnuaulanndninmsranevinulussdvaina iddniian
Taun 1. wuus1aes SERVQUAL Waunlae Parasuraman, Zeithaml, wag Berry Tul a.d. 1988
Fedoifumsgulunsiananimnsuinisluuium Offline wagldfunmhluldunsvanglunany
9RAMNTTN WUUTIaee SERVQUAL dafaunmnisusmsiagld 5 Gfvedn laun 1. Tangibles
(@isnu) MeUTInguesAsiidesdudald 2. Reliability (ranindefio) rruanusalunislivinig
ogawiuduaziFotiold 3. Responsiveness (nsmeuauss) anudslalumsdiewmdegndi uas
T3nsenesiniga 4. Assurance (rusiule) anmannsalumsadeanuidesiunazanusila
Tiffugnén 5. Empathy (amiueniiula) msquagnéiegnaududiud (Parasuraman et al,
1988) 91NN"5AN®IY8Y Sureshchandar et al. (2002) wud AaNMNTIHUINSHBNSHATIUIN
somnufianslavesgni egrsliivdfny Jsaonndosriunanisinuives Pakurar et al. (2019)
WUl AuNMNsIUINsEEnSnalsuineauianelavesgnatsuimslulseimeesuau
pgilitlydAYy waranAdaaiuNan1SANYIT8Y Yum and Yoo (2023) Ui AsNINNISLIAUSNNS
fisvswadauansenufianelavesgnniiviigsivsiiu Mobile Social Media Tuuszimanva
agilfud ity wazdiduduainuanisfinwives Khoo (2022) wui Aaunnnsliuinisiiensna
Gannderuilenelavesgnniliuinisiiaslenslulssmaniade sgredifoddy 2. GAP
Model \funuuiraemilsifdvEnadaiauilag Parasuraman et al. (1988) wuffu lngsjatiy
n1slATIEiYasinsfienafintusenitaniseantwesgndtuarnissuslunisliuinisade
(Parasuraman et al., 1988) uuusiaesidelsansnuazulgsamnimnsuinsidesnad
Usrdvsnnlunanvaigaivignamnssy uazdagninluldlunsfinwuagimuiminsnisluns
UIN3gnAI

4. aaunmmsTiusnisuuuBidnnseiing (Electronic Service Quality; E-S-QUAL)
fuauianela

Hagtudugamaluladnisdearsesulay Wumaliaaamnsliuinisiuy SERVQUAL
Jawdsunnidunuy E-S-QUAL Basimunlag Parasuraman et al. (2005) fqmsjamneiite Tanainm
nsuinsluanmwindouseulatviedidnnseind Setaldwed 1. UszAnsniwnisliay
(Efficiency) mu1efa anudteaisuazauslumsidrdaivleduaznsmdeyadidesnis
2. myvildussauadida (Fulfillment) vinefls enmanansaveaiuledlunisliuinsiignies
WATATINUEYLN 3. AUNFBUVBITZUU (System Availability) niswsenldauvesszuuuas
waluladfiafios 4. mnaududiui (Privacy) mssnudeyadiuyanavesgninlsivasade
(Parasuraman et al., 2005) FILEAITI8AZIEIAlUNTOULLIAANTSITY AWt 1 et LUUsAs
E-S-QUAL ifudunilsvasnisimudeainiuusiaes SERVOUAL ifufiinamninnsuinis
Tuu3un Offline TngUsuasuliimnzaufuanmnadeunadidnnsedndifiniudesnns
wavAMUTMefiwanseenly 91nnsiteves Jayasekara and Francis (2023) wu31 E-S-QUAL
TnswalgavInseauianelavesgnatdmiunisvitgsnsusuimslulseinaasaen egadl
Hod Ay wardiaanndniurnaniIsAne1vee Hammoud et al. (2018) WU E-S-QUAL figndwa
FauandeanuiisnalavesgnAtdmsunisiginssusuasiulsemanuiiey eg1ldeddny
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LardIERAARDINUNANISANYIVBY Shankar and Jebarajakirthy (2019) wuiu lagladeAuny
Wisidud mnandudiui wazanulasadeiissfumnuiidvinauiniian uasSiaenadasiy
HAN13ANYIYS Ayinaddis et al. (2023) wui1 E-S-QUAL davisnalauindeauitsnelavesgna
dmfunaigsnssusuasiulszimaeslolls egiiteddy vaed Beshir and Zelalem
(2020) TiidfeAunuiindrefu fie E-S-QUAL fivEwadsuindenufimelavesgnindmsunisi
ganssuswIAnsiusemeeslely egildudfy wazdiaonndesiunaideves Sardana and
Bajpai (2020) it ety ndedununaidedszdng nuidelannsatmunauufisunside
failde “milsuimauuuBidnusedind (E-5-QUAL) iiBvdnadsuandeanufisnelavesliuinms”

NSAULUIANIUNNSIRY

A wNsiUSMsuuUBiannseiing

1. Uszdnsnmnisleanu (Efficiency) aufanelalunis
o v o = '

2. myviliussanadsa (Fulfilment) - SULUULERISIBANS

3. AUNTBUYBITEUU (System Availability)

mMBRuliyAnasTIIA
2 o .
4. anusluaiusaa (Privacy)

2NN 1 NTDURUIAALUNNTINE

91nnsoukuIAnNITITed1edy 1unis@nwinuainnisliuinisuuudidnusedng
(E-S-QUAL) Tnefiansaneinu ¢ fandn lown Ussansnmmslgeu (Efficiency) n1svinliiussg
HAESY (Fulfillment) ANun5auv8953UU (System Availability) wazaadudiusa (Privacy)
1 fdvEnaseruiimelvesflduinslunsBusuuianssenismeiulsyanasssunetisls

BAuUMTIY

1. UsE9nsuazAaegng

Usgnsiildide e fldusnsifmihfiduvdeinsduluuianinenisn@iuldyana
sssunudumefidnlunguvmuviuns Fdinsuruieussinsiuiueu AMutnuaiigng
Tneldigns Cochran (1977) fiszfunnuidosiu fevas 95 uazseniumNAAIALARDLIINATEM
eesliAu Jovas 5 Aunildvuesegniliitosnin 385 deee udiiteldesiuauiianain
INNTENTIIRIBEN LNAMULIUE VR IHAENS sauﬁqmiﬁ"dssmﬂiﬁmmmimguazﬁmmwmﬂ
aegs §iveTafusogng $1uau 400 au Mntu dufegnlagliondevguinnmiandudie
0duMPE19UUURI (Purposive Sampling) Wi maudeyalumnideliuuvasunueeulal
(Online Questionnaire) fifiofl Ao anansadhdsnguietnsifammainuansldetsazmnuay
5057 lnsamosnaBanguirosefililfidanlutuiinsliusns nnsnssnewuuaeunueseulad
JeAiuNSUTomMIRe 9 WU Bua insetedaueaulall wazuledfifeadestunisiuns
Favlriannsnaseunquiliuinislunsammumunasidesnaniisnng
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2. \n3silafldlun1s3de

wdnafleffliniside Ao wuuaouniu utseenidu 5 @ il dawdl 1 aunudanses
fegnafiiredunuutanssensnBiuldyanasssuniudumesidn dwui 2 deyaviluves
e 1 5 fa dwdl 3 aeunaivafuguamnsliEnsmedidnsedng 7 13 o
Fansounqu 4 Mudsdune Tdun Ussavsamnnslieu (Efficency) mavinliussauadiida
(Fulfilment) AuNEau8sszUU (System Availability) wazaududius (Privacy) duil 4
asunuAnfuanufiselalunisBuluuuanisensnStuldyanasssuniudumesidn
1l 3 Aoy duil 5 delausuuzuazANLAALY

3. N13INTIIABUAMAINVBNATENTID 1IuVUABUNILATIIFOUATIUATILE M
(Content Validity) shegidenmnay $1uau 3 ay ldmduiimnuasnades (0C) veawuuasunalag
21 0.91 uagiaatiuegsewing 0.61-1.00 uanyi1 Fosadiawaonadosiuinguizasdiviosns
awfa (Chen, 2010) 1 nifu thuvuaeuauiiviulssudludmatusedsililivssninsdmiu
M539eil $ruau 30 Ay udrdwaiildlunsieseuauiiies (Content Reliability) Tnesinen
duUszAvdueann (Alpha Coefficient) Tngldgmsvesaseuuin ldmanuiiss winitu 0.898 @
wnniunaificivue (Criteria) Ao 0.7 (Hair et al, 2010) WAn¥I1 wUUADUNIMAIRAN TS
aruiissvesauaenndesneluifem (intemal Consistency) nsafuingUsvasAifesnisin
Feaunsaliifudoyatusegsfinnidulssmnsdmsumaifodld

a. sdanldlumsieeidaya

nMenseitouniieada Stuneu il (1) Anwdnvuzialuvesinedns uagsedy
asiufeiRnafuaunnnslivinmdidnnseinduazanuiionels Sadeadfdnssan
leiun frmwd endesas Aade uazmdudsafvuinasgu (2) Anvanduiusvesnuninms
Tidnmsmedidnnseiinddeanufisnelalunisiunuuiansmenisn@iuldyaaasssuaves
Alduimslunsaunnuviuas naaevanuAgiunleaia Pearson,s Correlation Coefficient (r)
fsgutiodny 0.05 (3) Anwidviwavesnauammsliuinismedidnnselindifidernufisnels
TumsBunuuiansmonsndfuldyanasssunveslduinmslunsaymumiuas viede vassfg
muaBANTIATeiALaaneeldaduLUUNYAM (Multiple Regression Analysis) fisyauodndry
0.05 (3.1) as1vaeunsiiazdinteaunfideaia (Violate Assumptions) lin (4.1) asi9geuUAw
Lﬂuﬂiﬂamaﬁaaﬂa (Linearity: Skewness, Kurtosis) (3.2) A529@0UANNENNUSAULDIOIRILUS
Ve (Multicollinearity: VIF) (3.3) asiageusnunanndsunsazaiiaududaszaniu
(Autocorrelation: Durbin-Watson) (Byrne, 2010; Hair et al.,, 2010) (3.4) Mmaa‘uammagm
N193I98A8N1TIATIEANIAR R Rd UL UUNYA UAILUSIKNTIRaRa875 Enter uay
Uszanuadulszanswidud siunedeiBnnsamnuinasniugign (Maximum Likelihood
Estimates: MLE)
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NaN133eUazaiUTIENa

1. HaN1339Y

nan153deded 1 MnuanisAnwdnvaeialuvesiiegns nud fegrsdinlngidu
wiendls (Fosaz 76.30) d¥vengszning 21-30 U (Fesaz 51.50) dwilnajeglusvivusayaes
(fovaz 75) uavfetsdwlngilideya Samuin Uszneverdndrswns (Fesas 41.30)
wenanil fhegrednulng dediselddeiiou 92 15,001-30,000 v (ouay 59.30)

namideded 2 fliuinsfidunuunansensnSiuldyanasssuainudumesidn
Tungammunmiues Sanudiudiesenuninnisuinsnisdiannsedndlaesin eglussduuin
Fsidadonindu 4.321.14 wazilefinsanidusesunuin dadeanudududiiiedegeian
Wwinifu 4.400.09 ddiudain e aramiesmessruuiiraduviniu 4.331.20 mavidliussauadia
fiAnedowiiu 4.301.02 uazUszdvBnmiaadewindu 4.231.11 auddy

namsideden 3 fdunuuuansensn@tuldyanasssunsiudumedida e
fanelalunstuuuuuanssnensnSiuldyanasssuasitudumesidn Tassiueglusziuann
TnefiAadewintu 4.290.08

nanITeted 4 MnnansmageUaAg L WU AuAmMsIUIMIMBIEnmseling
flavduiusiBsuanluseiudeudnags (r=0.715) seruiswelavesifunuuuanssnensnsiule
yAnasTIunHIuBumedidn Tunsaummmiuns egsdifoddyiisedu 0.001 fuanssoaziden
Tupnsreil 1

M990 1 anduiusvesqauninnisliiuinsmedidnvsedndsearuiisnslaniufianslaves
ABunuukanasensnBiulduaaasssuniuBumesidalunsannumiuas

AMNINNITTAUINS AuNInalavasgBuLuULEns
mediannseiing emsmeduldyanasssuniiudumasiin
Correlation coefficient (r) 0.715%**
Sie. 0.000

***p-value 0.001

nanTetedl 5 MnnanImadeUaNAg I WU AuAmMMSITUIMIMBIEmseTing
owA Uszansnmlunsliam Beta = 0.265) Anumenveasyuu (Beta = 0.237) avwiludiud
(Beta = 0.229) wagnsitliussauadisa (Beta = 0.142) aud v veslduinisdnasie
anufenelalunistunuunanssonsnBiuldyarasssunsinudumesidelunsaunmamiuas
ot niivsdrfy Fenaunmnisliuinimmisdidnnsedndaunsnefuisannunussiuves
aufianelalunstunuunanisenmsaSiuldyanasssuaniudumefidalunsammamuns
Isigeis Yowar 51.10 fauansswazdealunsed 2
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715199 2 WinamuduiusiBddnavasgunmmsliuinismedidnnsedndiiiseanufisnela
Tunstunuunanssenisniuldyanasssuniiudumesids lunguvmmiuas

Unstandardized |Standardized
fiauusvinung Coefficients |Coefficients t Sig. | SK | KU | VIF
B Std. Beta
Error

Amafl (Constant) | 0.340 | 0.198 - 1717 0087 | - | - | -
Uszandainnsldey | 0.265 | 0.049 0.265 5.409***| 0.000 |0.69|1.11]1.938
nsvibiussaradsa | 0.160 | 0.060 0.142 2.652** | 0.008 [0.78|1.02|2.324
ANUNSONVDITEUU | 0.257 | 0.055 0.237 4.681***| 0.000 |1.03|1.98|2.079
Aadudui 0.233 | 0.043 0.229 5.395%**1 0.000 |1.10|1.42|1.460

R’=0.511, Adjusted R® =0.506, Std. Error=0.418, Durbin-Watson = 1.887
**p-value0.01  **p-value0.001

2. 8AUTYHANTIY

nansAsenuingUszasddedi 1 wu aanmnisliunismeBidnmsetinddanduiug
Feuanluseiuaouineg (r=0.715) semufienelavesgBuuuuuanssionisan@iuldypnasssumn
Huduwesiin egefituddnyfisedu 0.001 Faandliiiuis auduiusiiveddoynieada
seminnaamnslivinismedidnnselindruanuienelavesBunuunanssenisnSituld
yanassaunRIudumedidn Wegmnimmsliinisitu mufiovelaves)BunSargedunu
FhmadwsilildiAnnnaruiady feansalfeuihialdimsinueunimnisiiuinems
didnvselindurazifunagvsitussavsualumaiinanuiavelovesglivinislunstuiuund
paulall (Pham et al,, 2023; Saptono et al., 2023)

nan153Temaiaguszasddedl 2 auamnslisnismdidnnsedndliavisnasienn
famelavesffuuuuianisonsnSiuliyanasssuniiudume fidelungamumuas egnadl
toddy il aunmnisliuimsdmsumsinuidannsausnlustasUssiuden fuioluil

1. UszanSnmnisTdau (Efficiency) nan1sanwn wuin dnswavesussansninnisioau
(Beta = 0.265) fifisormilmelavesfiunuunansemsaSiulsyanasssunsindumesiin
vaneanut WevssAvsamnsldeufisdunilonieinnsgiu (Standardized Unit) pufianela
yosfliuinsnuanintulasiads 0265 mhewasgy Suandamsdsuasiluuinuas
Tidndndeada (Statistical Significance) uaneinUszansawnsliauduansenuiiiuuan
sorisnelavesiumediaiioss Lilifissuadadyandesdeyaiigndnu uieedue
Tdnladne « Ae dulsdfiiuszansnmnisliaud (Beta go) fldunisazdanudfianelaunnnii
viseuiuladfiduszavsamnsliamsi Beta i) flivinsedimnsfielatonas dsaonadosiy
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HANSANYIYRY d3ane Junsudl uazane (2566) wud1 Ussdnsamnisiiuvesssuuinaseniny
flanelaveagfliuinisBunvuuansensndfuldyenasssumyaeasssumeusyuudumeidn
Tnglamziuanulsendanaaraliang Auanuiung wassudeyagniesnsuniu

2. ANUNFBUVBITTUU (System Availability) nansfinwn wudn anumdeuesszuy
fi3viswa (Beta = 0.237) AonrwiawslovesfdunuunanisonsnSiuldyanasssunsiiy
Sumedidalunsamamiuns mneaudn earumientessruuivtunilmiisinagu
anufiswelaveagliuinisnu sdivtulaseds 0.237 mieinasgiu diu fresdnsfinisuiulss
wagiannszuulifiaimdonsniuasdidivssduaumelavesdliuims duhlugnisliou
sruuiiindunazerstasiiuanuilunisiinussuuitensiundosuladléngsty (Saptono
et al,, 2023) %ﬂLﬂuﬁqasﬁauﬁqm’mﬁﬂﬁ’iyuaamiﬂ’@umix‘uuﬁé}’aqmauauawiam'méfaqﬂml,az
mmﬁawahsum;ﬂ%u‘%nwﬂﬁmﬂﬁqmwhﬁ%v‘hlﬁ (Pham et al., 2023)

3. anududauda (Privacy) waiiasizsinnuidudiudi 98mswa (Beta = 0.229)
somufianelavesfunuunansemsmetuliyarasssunsndumesidalungamamunas
mneaui Weanumududiusmeslivinmaiutunimisinasgu anufielaves
;ﬂ%ﬂ%mimu%lﬁwﬁu Tagiads 0.229 heunsgiu esunelain anududusfivinadeun
seanuilenelavesltuinstunuunansenisndiuldyanasssuaiudumeside edld
vimsansiuleideyaduivowmldiunmsuntes wanwfiwun s favelatuuinauniu
genAgeuNan1sAny1ves Chen (2010) lafnwmansenuresaundudiuisiennufitnelaves
flivsnstiun@esulal wuin mnuidudumiivsnadauinderufionelovesglduinisedad
HedAny wazdiaenAasdfunanIsAn®Ives Martinez-Navalon et al. (2021) l9@Anwnansznuves
anulududsornufisnelavesdliuinisuu TripAdvisor Faduuwamesusiman lnewmely
i andudiudiigaty aamammﬂmamquwa%sumrfﬂsnmmﬁ Lmaﬁlsuusmiﬁamwmm
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