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Abstract

Dhamma Dissemination for the New Generation in the New Normal Era has adjusted the learning
process from Passive Learning to Active Learning through Five Teaching Models, depending on the context,
readiness and suitability of the institution or various organizations, namely: 1) Online 2) On-Demand 3) On-
Air 4) On-Hand 5) On-Site. Online learning is a 2-way communication through digital platforms or
applications by broadcasting via the Internet, which is the most commonly used in the New Normal era.
Using contemporary model and easy-to-understand format, content, language, also a study of behaviors,
attitudes and values of the new generation help lecturers understand and reach the new generation easily,
conveniently, quickly, safely, also, save time and money. Giving love and compassion to build faith and
wisdom in Buddhism, we have to make new generations aware and bring the Dhamma of the Buddha to
behave and to conduct it for their own benefits and happiness of themselves and others in society, so that

the Buddha's Dhamma can still be continued and inherited.
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https://www.obec.go.th/archives/377135. JuduAU 9 Augeu 2564).
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3.2 MSINEURTITUHUUTFUTWUAzallaU TR
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Active Learning LUNT2UIUN5INNISTEUSITIINANLLIANAT9assANIeTayayn 9
¥ a ¥ J d’" a a YV a Yal 1 1 =

Wunsyuiumsseuiinnnitiiennidnnis nelalenaligiseulatiausinlunisseunsasu

wazaslloUfURMmenuekuEe AINTTL 30lATIUANNY TnanTsaiadsunisdnnisuasnisuneed

A5 MaNNTS nieUszaunisalnieg wndeules daowduiiissuuzidy nsvdu duasy a9

U3381N1A AN15I9UKY U309nAINTsuNTauLazaInaiy Iaenadesiuiienuaziia tned

Asewdugudnardlunssuiunisdanissen; msadeuduiug waenisudamihianusuiinveuly

nMsvhuswiusEnIeiseudieiues iddgyfe daoudeudnlaveusuilinduAndiu wazile

Tomaliigiseuliuanseanagrafiud ieadumsimudnenmmivauss wevinuenszuIunsAnty

geluni1sfin Twasedt duasied wavmunasy swdnisiludssendldliiinussleviognad

UsgdvBnnvissienuiesuaziduludeng
wAlANSIANTSSeusiuasiau iR (Active Learning) ansnsaadaliAnaulansly
Vo TeularuanyBuseu IUsEEnsaldlaiulniSsunnTeauTy Y9NSISUSUUUTIEYAAR LUY

vaa °

nqudn waznuungulng lnegluuuresianssunsseuindeuuildlunisinauenisdnianssy
m‘iL'%EJuiLLU‘U Active Learning Ao (Kathleen McKinney, S. E. (2008-07-10).

1) miu,aﬂLﬂﬁlﬂummﬁmwdwﬁﬁau (Think-Pair-Share)

2) mssaufetuvhaudungu (Collaborative Learning Group)

3) MnumuuniSeulagisey (Student-Led Review Sessions)

4) NMsUNNUIIYININT (Games)

5) NMTIATILAMIDLERIAINUARRDTIALE (Analysis or Reactions to Videos)

6) N3l§9 (Student Debates)

7) Msafauuunassundsiildizoud (Student Generated Exam Questions)

8) N533evaLauen3alATINg (Mini-Research Proposals or Project) Nsisguskuu
1A5997U (Project-Based Learning) 3@ ﬂ’liL%EJuiLLUUWﬂfgmLﬂug’lu (Problem-Based Learning)

9) NMFUATILINTEUANYT (Analyze Case Studies)

10) NM53AUUNN YTOWEUTBIT WRN15alAe (Keeping Journals or Logs)

11) NS ULALHANAN U891 (Write and Produce a Newsletter)



awmﬁ!ﬂﬁw?mnsmﬂ%mmﬁ 89

Journal of Buddhist Innovation Review, Vol. 2 No. 3 (October-December 2021)

12) N1508NKUULAURIALAR L aULaueANAnTIVEEA (Concept Mapping)
@0MWS WOMAING. 4 NUAIWUS W.A. 2559. N15IANITLIBUNITABULUY Active Learning [eoulatl].
Waafian: httpsy//km.buu.ac.th/article/frontend/article_detail/141. (Fuiidudu 9 fueneu 2564)
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videuvstiusituiaiovnedsnuet1saineassd maweusisssugsiudedsauosulay iWunsmeud
sssuzuUUTesn Wumshnsedieasuuy 2 ma egjaeunasiiSeuaansalimeusulsiuiinuy Real-
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Growth Mindset

NSMELNETTHEE AT LU BUN1Tae 5 3ULUY Ad 1) Online 2) On-Demand 3)
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