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Strategy for Development of Consumer’s confidence in Traditional drugstore* 
 

Prasoot Puangsombut  

Assoc.Prof.Dr Suchart Saengthong, Prof.Dr Direk Rerkrai, Asst.Prof.Dr Tawajchai Sukphuaram 
 

Abstract 

 This research were to: 1) study the problems of traditional drugstore, 2) search for level of 

consumer’s confidence in traditional drugstore, and 3) design the strategy for development of consumer’s 

confidence in traditional drugstore. The results revealed that traditional drugstores cannot be run 

successfully because consumers do not come to take services. The analysis showed that consumers had 

confidence in traditional drugstore on moderate level ( X  = 2.68). Then the development strategy was 

designed to lift up the consumer’s confidence level on traditional drugstores. The strategy consisted on 4 

development systems of consumer’s rational: 1) Product of Traditional medicines, 2) Packaging of 

products, 3) Service systems, and  4) image of drugstore. The research made it possible to anticipate that 

the traditional drugstores can be adjusted for improvement in terms of those four essential elements. That 

means knowledge development of traditional drug knowledge of the drugstore owners which should be 

integrative applied with other scientific fields. 
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