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Image Creation for Pilgrimage Attractions with the Sense of Place concept”
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Abstract

The objectives of this study were 1) to examine the characteristics of sense of place from the perspectives of
tourists. 2) to propose guidelines for image creation for pilgrimage attractions. A qualitative study used the
snowball sampling technique and thematic analysis to categorize thoughts and attitudes from in-depth interviews
with 52 tourists who had visited religious and spiritual sites in Thailand.

The results showed that 1) there are two primary characteristics of the sense of place: the sense of
therapeutics that helps tourists feel healed. And the sense of theoplacity in the way that tourists perceived the
site’s authenticity as the compilation of cultures and teachings. 2) The guidelines for Destination Marketing
Organization (DMO) and stakeholders to develop a destination image or marketing communication may be
developed in accordance with any of the five themes; the image of calmness, the image of holiness, the image of

uniqueness, the image of cultural heritage, and the image of spiritual wellness-promoting and transformation.

Keywords: Pilgrimage Tourism, Sense of Place, Pilgrimage Tourist, Destination Image
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