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Marketing Mix Factors for Making Decision on Accommodation of

Thai Tourists in Phuket=I=

Sutthikarn Khong-khai I anyatep Yatiwat®

Abstract

Tourism business in Thailand has grown and generated income to country constantly. As a result,
there is the growth in other relevant business areas, particularly accommodation business that is directly related
to tourists. Furthermore, number of Thai tourists and the income generated by them are likely to increase. This
is the good opportunity to make more income of the entrepreneurs of accommodation business by planning to
prepare products and services that respond to the need of service users or tourists. Therefore, the objective of
this research was to study marketing mix factors (8 P’s) that Thai tourists used for making decision on selecting
accommodation. Questionnaire was used to collect data from 400 Thai tourists in Phuket, who were selected
with accidental sampling method. Collected data was analyzed by descriptive statistics, percentage, mean and
standard deviation. Results showed that marketing mix factors (8 P’s) that Thai tourists mostly emphasized on
when choosing the accommodation was physical evidence, followed by productivity and quality. The least
factor that they considered when choosing accommodation was promotion. Findings could be applied as a
reference for the entrepreneurs of accommodation business in Phuket to set marketing strategy to be consistent
with the need and behavior of tourists that would lead to service quality development and resulted in profit.
Moreover, they would be the significant information for person who was interested in accommodation business

to make decision.

Keywords: Marketing mix, 8 P’s, Thai tourists, Tourist, Accommodation
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