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ABSTRACT

The purposes of this research were to 1) study of marketing mix affecting consumers decision
making when using the convenience store services of customers in Petrol stations, Bangkok
2) compare the consumers decision making when using the convenience store services of customers
in Petrol stations, Bangkok classified by personal factors. 3) study the marketing mix factors affecting
consumers decision making when using the convenience store services of customers in Petrol
stations, Bangkok. The study was considered as quantitative research. The sample was 400 persons
who used to purchase the products at the convenience stores located in the petrol stations of
Bangkok area. Their ages were 19 years old onwards. The sample was selected by using stratified
random sampling technique. Research instrument was questionnaire. Data were analyzed by using
basic statistics including frequency, arithmetic mean, and standard deviation. Inferential statistics
included multiple regression analysis.

After item analysis in each aspect, it showed that product, price, distribution channel,
marketing promotion, personnel, physical environment, and the process of providing service were at
high level. The outcomes of comparing the decision making for using the convenience stores at the
petrol stations in Bangkok classified by personal factors showed that the customers who had
differences in terms of gender, age, educational level, and average income decided to use the
services of the convenience stores located at the petrol stations in Bangkok with no differences. The
study of marketing mix factors affecting the decision of using the convenience stores at the petrol
stations in Bangkok revealed that the aspect of product, price, personnel or workers, presenting the
physical characteristics and process of providing service affected consumers decision making when
using the convenience store services of consumers in petrol stations of Bangkok at the statistical level

of 0.05

Keywords : Marketing Mix, Decision of Using Service, Convenience Stores in the Petrol Stations
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