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Abstract

The objectives of this research were to: 1) Study the decision to buy products online via
the TikTok Shop platform of consumers in Bangkok. 2) Study the marketing mix factors in buying
products online via the TikTok Shop platform of consumers in Bangkok. 3) Study the marketing
mix factors that affect the decision to buy products online through the TikTok Shop platform of
consumers in Bangkok. This is a quantitative research conducted during March - September 2024.
The sample size is 400 people. Statistics using mean and standard deviation and MRA. The study
found that

1. The decision to buy products online via the TikTok Shop platform of consumers living
in Bangkok found that most of the respondents have a decision-making level in buying products
online. Through the TikTok Shop platform of consumers living in Bangkok, overall, it was at a high
level. When considering each aspect, it was found that the evaluation of alternatives was at a
high level followed by the search for information, and the item with the lowest average value
was after the order, respectively.

2. Marketing mix factors in online shopping via the TikTok Shop platform of consumers in
Bangkok, overall, were at a high level. When considering each aspect, it was found that the
distribution channel was at a high level followed by the physical characteristics, and the item
with the lowest average value was the personnel, respectively.

3. Marketing mix factors that influenced the decision to buy products online via the TikTok
Shop platform of consumers living in Bangkok, totaling 6 out of 7 factors process, physical

characteristics, price, product in terms of distribution channels, the statistical significance was 0.05.
Keywords: Marketing Mix Factors; Order Decision; TikTok Shop Platform; People Who Use Applications
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Uadwdaudszaunisnain X SD. nsudawa
3. UL NNNTINTINUNY 4.37 638 U
4. AUAILATUNTAAN 4.21 714 aan
5.AMUATEUIUNTT 4.26 667 1N
6.91UYAAINT 411 781  wn
7. AUANWAENINIYATN 4.31 657 1A
amsaade 4.24 593 w7n

2111919 WU anmiaddiutsraunianisnaia fdsasonisiaduladedudooulay
rruLnaswesi TikTok Shop vesfuslaeiienduegludmiangammumiuns Tnsamsmegluszduun
(X= .24, 5.D.= 593) lefasaunlunsasiu wuin Fudesmamsiadmiiediasnniign egluszsu
uInign (X= 437, S.D.= .638) 509881 ldun Audnwazmianeaimeyluszduuin (X= 4.31,
S.D.= .657) uazdeiidiAadeiosiian Ae Fuynainsegluseduann (X= 4.11, S.D.= .781) mud iy

fnquszasdd 3 nansidenudn Jadedulszaunismaneiidwanensinduladedudeoula
ruunanmlasa TikTok Shop vesuilaniiendoegludminnsammamuns
M319#t 3 MsinTeimnuduiusseninatafediuusraumenisnan Adwmasensdndulaiedudn

ooulard suumanesu TikTok Shop vestjuilnaiionduegludaminnsaummuvuas

(n = 400)
Un Standardized Standardized
Coefficients Coefficients t Sig.
B Std. Error  Beta (f8)
Al 087 114 768 443
1ANUNER ST 116 .038 122 3.044%* .002
2.91US1A" .159 .038 .168 4.143** .000
3.ANUYBININTTIA 114 .039 112 2.942%* .003
%Y
4. AUANETUNITHAN 075 .040 .083 1.877 061
5.AMUATEUIUATS 212 .049 219 4.331%* 000
6.AUYAAINT 086 032 104 2,648  .008
7.AuaNwENINIEAIIN 211 .043 215 4.951** .000
R R? Adjusted R>  Std Error of F Sig.
Estimate

.0888° .789 .785 29912 209.460 .000

*TudnANeadANTzAvu .05
**qJyd1Agynsananzau .01

1NNI5199 3 WU Uadedrulszaunianisnane faanananisinauladedunieaulal
H1uunanweasu TikTok Shop vasfusinafiondeegludwmianiunnuviuas 91w 6 Jadeain 7
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KA NI TR Usrasdd 1 nsdaduladedudieeulariiuunanslosy TikTok Shop
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vuunaavlesy aghdlsimudundnisdide Swnadugnseuiivomiamnfioainsauiiulawaziaduai
Uszaunsalidsuanungusinadie eaonndesiunuidevesfiaumst Wuduns uavudd wang
UsyAnd (2564) Finuirszdunisdaduladsdodudn inuneundinduseulal sefunisdaduladiuns
Usuidiumadennisdsiienniian aonadaaiu nquijves Kotler (1997) finanfies dunsuresuiina
e 1. AumsTuidam 2. sunisuandumdeya 3. sunsuseiiuniuden 4. Fumsiaduledede
5 suvdansdaie Alvduslnadaduladsdodudn

naINNTITe T Uszasdii2 Jadudiudsraunsnanalunisdedudroouladiuunanlasy
TikTok Shop vew{uslaaludaminngannumuasilagninsivegluseduinn ( X= 4.24, S.D.= .593)
iefinrsanluusazdunuifudesminisdasminedunniiga sosasanldun dudnuazmanionm
uavdeifidndetosiian Ao suynains mudiu 1lesn demnanisindmiefdndede azaan
90157 senndesiunginssuguilangatagiuiifesnmsausnds egndlsinm suynainsdadugad
s ieenszdunnufianelaliigedstu Seaenndostunuitovomised assm (2561) Jadudan
Usvaunsnanafiinasonisdstedudriussuesulativesauisvhauludmiauunys fwfuniian
flo Yosnen1sdindiviing sesaande Jadudunisduasunisnain uwarladeiuduiuasndndneidu
Suaniing uadsaenndesiuiasidy ndue uazassafn 15sdal (2567) dauiladediuuszanmg
nsnaneeulatiidauduiud T fusen funisdaaiuniseata Funisliuinisduyaaa
wazdunsinuaududiui aeandesiu ngufives Kotler (1997) indnds 7 Jadvdruusean
nsnana 1iuA 1. wdnfae 2. 5901 3. aauivEeromiensdndiming 5. yana 6. dnwarnisnienmn
7. nsxuaums Yasdvdunaunisnanamant Wudeidditezsliauduazuinisaansaneld

NaaNNTITeingUszasd 3 Jadudrulszaunianiinain fidsmadonisdnduladofudn
ooulayl shuunanslesy TikTok Shop vesuilaniiendeegludsiangaymuvnuas egnafidoddnma
afAfisesy 01 uay 05 e 6 Jadean 7 Jade lHun Aunseuiuns Audnuagnanienin fu
5171 frundadaet fudemnainisdadiing uazduyaanns fdwasonisdnauladedudieaulad
ruunanylasy TikTok Shop vesguilnaienfoegluiminnsammamuns egsdidodfyymaadnf 0.5
AanPRRIIUNUITBVRITNNN F08E (2562) NUTT ATUNTTUIUNTT WATAIUYDINNNITIATINU FHA
son1sindulad edudesulatniswoundiadu Facebook vasfuilaalulunnsaunnumuas uasss
AonARITUNUIILYDITUAITIM AUNA (2564) wud1 Yadenianinu Arusian aunandue AuyaaIng
fnaresziumainaulatedudmeeoulat vesfuilnaludmiauasugu
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