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Abstract

Integrated  Marketing  Communication (IMC) Influencing Real Estate Buying
Decisions The benefits of promotion are substantial. in the preparation of sales
promotions that It stimulates sales of the business and introduces products to
customers. This also continues with good satisfaction of customers or consumers of
goods or services in consumption or consumption of goods In order to create a
competitive advantage in the market over competitors, it is possible for an
organization or company to produce a product or service. The consumer must choose
a product or service to consume or consume that product. IMC communication is a
marketing communication to various channels. that must be consistent with the
information communicated until able to build credibility in those communication
issues with customers Instead of using just one channel of communication, in other
words, IMC is marketing communication that uses marketing tools like Promotion,
which is part of the fundamentals of marketing.

Integrated Marketing  Communication (IMC) Influencing Real Estate Buying
Decisions The benefits of promotion are substantial. in the preparation of sales
promotions that It stimulates sales of the business and introduces products to
customers. This also continues with good satisfaction of customers or consumers of
goods or services in consumption or consumption of goods In order to create a
competitive advantage in the market over competitors, consumers must choose a
product or service to consume or consume that product. Continuously along with

product introductions based on Word-of-mouth or friend-to-friend channels.
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Flsifinsvhlsanfmiioutuinnliinssuandlunnaud
(3) Wnnslawaniiledeinisasimansenu (impact) 7idslugjdredie tasenis
thudnassmemasuiiingudmanedes wiiielilassnsiisnuddngieindunislavan
Tilinansenusissunindnual (image) waskanszny (impact) mMesnunawnaslunguandn
(8) fraudnDuiisdnfogudlidedliniuiiuau (Educated)  #oan1sen
FuteduA (Brand positioning) Agan1sasneAuLAnsng (Differentiation) gnAningAnssu
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filsifoaasurudnvesgndn Arasldnslaman wu uwsmduda vinndSsdens Tavanthu
s33ua auautRvlifuuaudelnl q warilidesdeulasadsanudnvesuilan
Taq Weau WiE9a319N1539n (Awareness)  haghansgnv1e (Selling point)duwntsndng o
(positioning) TitAiau
2. msvelagldniineu (Personal selling) iudsddunn Fsazldniinauwe

Tunsdl dolud

(1) \loAudiumnzaniunisuelaglintgnmu wu udUssinniianeni
{11 (Door to door selling) lii1azfunmsuseiudin wdedddlnih sudansosdrans

(2) ilednuaizAuidosdanuiifsatundndusi (Product Knowledge) 1ilu

NANA NN ANUARUT UL DUTLLAIN5T8HUFDLIATY (Mass media)ls AuAninilawn

LA30IRAEL LATEIINIUILDY 1ATEIINT TOBUA LATEIBUA AUAIRAAINNTINDUY Ted10THY

9 9

NINUVIETIBTUIY sz luaunsaldEelawanasuielavniau

1%
v Y

(3) mirsnunesnduseddlunsdliifudtudiosnisusnisia (Good sales
services) @esudurzdaddauliuinisusznounisviedudmiuge Taswinnuaneazndug
UimauusiAnfdeissainnuredunumadayania

3. nadalEunsne (Sale promotion) fiingUszasdvasnIT NN Foll

(1) mafsgnédlual (Attract new users) Mafiaxsgnénlvundedudiuazios
andnsndsannslidumlnilsituduilag nisan wan wan uow 1Huisvilsiazanauides
16 Hudsiazienauzaandes (nershier) v8smsaniUAsunlas

(2) ms¥nwigndmly (Hold current customen) Tunsdlfiguesinisonn
audlmignAensasiinmnuaulauariimiufnosinagnaaodddudlv duiuazdeudle
Taevinlilsiduluamanuaemung (Off set u3e dilute) Fafumsanmanduduasiuns
duasumsnegnndinnuadlaluduilmivddaliudleluannmyesdud Jansraudniily
suudlalunnmudinsduaiumsnanslunsdnig wWasuleazennuin

(3) msdaaiugnilutiagiuligedudluuiuiamin (Load present user)
nsdifionvarliiAeadostuguisiu uiiAntumseliudlaingné asnduandeduidnviolsl
i erdnsudefuslaaliuauds Biudlainenduinteduddnuiels Adfadullymi
siosuflalaevhoenlsgniSsasdeduluduiuunn wu igusayadi 15 v fuiiendns
eI 10 U Lieluiethedsumunaunasey

(@) M3uiinsnsnsldnansast (Increased product usage) Aaduiiedasnns
Tguslnaldaudnunntuninfuvieldegnadeiios foghs nsazaulud welilduinisain
aenstutusgedeiiies tnsnsineradmuaindilasléds 50,000 vimanslu 3 iou agld
YoenulagNITAYANATLU

(5) MsduasuMsgilguslaninnsensediu (Trade up) Tnelsgodudnd
fiyarngedu fvwalvgiu viefinuamidu degis Wifuslaathsnsudlalemguisulad
Iduandesnsudiulval
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(6) mMstasuussn1lawanluns1dum (Reinforce brand  advertising) e
Tawaluudrmslinsdaaiuniseain wu Wawes Tuune thowviu wiuiy Tuds duned
yold (Shelf talken) iflefuslaaiusinufazyaneiuguslna Wunsfiun1s$dn (ncreased
awareness)  Lazd$19f5uT11a13 (Audience ship)  AnAnalAUTBULUTUINg (Shelf
advantage) a13130RI9AANALIAYRIEUILAA

4. nsULazn1sUsEdunus (Publicity and public relation) 14nsdl
soluil

(1) mslinuazszandusiusiieairanmdnwal (Image) nniloninguas
FennuantAdu 9 lianansnadilsivioninguds anantdsng 4 veawdnsasivinfeuiugud
amdnvalanfudsdeafiavaieauuanislundndusilad Weddumwintunun amdnwal
Jududaderiindeogiieldlunsdedls TagldiTossnuazdmnu Fadudsigudeduas
Aeukuuiulaginuin degiedu TP agvhyulilinaandfiong 9 wihaeiudiausd naaiu
AN AHENNTOLUNTYINU UaganauTRsing 9 Ia witzveninfivseiRdusiuumilou
avTuudgenvilila

(2) nslinuasdsendiusalfidedesnslvinnuifuyana dudunsin
wvsraunnudnsald Weaufinuilunsdudduiioseiuefinuantiiierfuaud
anuAiieidalnudednafunsnindesssun Wedulusssunisneidlanduas 200 v
deanszeusniveilansuay 350 v elniuweAlaniuuy 420 v lunsddasdedli
anudluanautvoadelniuinu liwdedlddnadia fuslnasdesaufurvoaiolniuin
wvoNT Ll

(3) Weiideyatnanssiuiuanniiazaiiayadiiu (Values added) Ty

a ¥ (3

wanSasiavdntanstulianinsavssgdlvlunslavanld msgaslavandnanfios 30
Fufiindu defuddddeyadlululavanunng ldldasld PR unilunsdfifitosaunnuned
Hugeduniududieu Wulssnuilngfigaluieioonniug (Brand  Knowledge) #4013
Tawaulionaazasounquld wivasAoiiulasanmaiausoadeyarufisliiududn
5. N19Aa1an19nse (Direct  marketing)  vwnedis n1snatanising

(Telemarketing) N15¥18N1auARIGDN (Catalogue sales) nsdegomslusudld (Mail order)
nsmaneaneass Tnsdieng il (leslon ToRerus, namsnswiu: www.simandson.com)

(1) lefigrudeya (Database) Arwslunsdiifwmaningudwnodulasoy
Alvuazfunsuszndaniinslidedinguitimuned 8,000 au Auanudauas 2.50 U 2y
Wiudrenlda1e 20,000 v Fegandfisagluadludedsfinsifisnnigafisuszanas 700,000
UM

(2) dlofpanisadranisnarnfifiaanududiuda (Personalized  marketing)
fosmslinguidmneifinanuidnindunsnarauuvdrusideduslaalssuanmnoudias
SEnindugnidrdidugnéivsesiuuiemidn shiliAnausdnda uarniagiladnaudy
yananilsildsudenifunguiivang deehs iunguitmsnevesaeulafifleuyad 20 d1u
uw iunguithmnevesdasiasindu
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(3) T%Lﬁmﬂuﬂaqméammma (Follow up strategy) @NuURlATINIG
odmFumindidussivneulafifondeuunidon 200 auwdirfiauiaulaiinnnudeans 20
AU daudn 180 Autuwdunduiiiieniisenazgludeu \Hunquitesfesfinnusoly feuseu
aesenalusndudedlavmitudoinasuviededsfiun udldnisnarnniemsauny Taeld
anmnedeulugsn180 auty iunsiouriunssuazmsisesanisiadile

@) dunmaiieuanmssd (Remind) nsldmaranisnsuiiofnsedoasiu
nANgNAANLAT Y 9ANELTUSTR 19y deenglneans 1sans wilsdediut Welndvuneny
AUITNUA"

msdaaiunsugvesuigulunisiaue wWieligndninauaulafiazlivie
U3lnAnansSas viedumuinisiiluduiiisiyags Sanwauziamei w3salonisnisnatn
funansuriviedudiiloduadunisnannunanfusiniedud Weduasunisnainlaens
AaidenmsnBredud mMIeenuuY UsTasamveskdnfusaufriousmsuazAdeisUss ol
Taoedundn fTTameusia fesiatuiinudifseseldvesednsnseuidmiu
pgan dedumsimuasaduiFiuedibeiiasdesdinsinsanisdedenanedsenns
ARetes Tnslanzluzesvesdiunulidien q uaznssuusziuaudndundn Tngldmdn
mMsimuasindumnesgrumieutunndl funu nsdudseiy 1558105 IUVBA T84
mansiadmelaemaanzuarsgnéiiiniants faduninanzmanddnduniifves
Wﬁlﬂmu%’]&ﬂuﬂ'ﬁg\‘iLﬂ@@ﬂﬁ’]ﬁﬁ’m%ﬁl@ AATILNAIANUABINITVDIGNAT N1TTIMIGNAT NS
ULAUDNITVIY WAZNITAANIUNEINITVIY

GENL

Hadeiezilinsinismainednsunswdluaunisaivasd wasuulanfaali
fiuszavsam fle “grudeya” (Database) Fadaqtulinmsamuimungiudeyadmsugsio
odmunindlasiamy ioilmanelvg 4 3 Usznis Ae msadneldiiu, msandunu
ogailUszanBam waznisaienisiulnedsdsduliitugsin “msfigiudeyadinduinliiuy
sudfunueglsedsignanlsiveula viieliauls dslasenisedmiumindauisadnoonain
nsneasafiouszudaaldingls msdladuledilithuiiasiniseenuuusinaulanduas
mqﬁ’ummﬁaqrw’]ﬂaqqﬂﬁ'}mm%u”

wiifives IMC

1) Mﬁﬂmumﬁaﬂ@iaﬁwqmﬂa (Personal Connection: Personal Selling and
Direct Sales) yniinnagns IMC ¢iosnisazdeans uwasinserugninnguitmanedoynna
wd Agedld w3asdle IMC ASonin msmelnentinnuwe waznisuienss Wuedesdiondni
Pagvimihiidnsedeats 2 s wazdleiiuiy deyaludiuilavan wazuszunduiusl
anunsaussilomansgldnsudu aaenuvimihiidngs wasltudlagnénguidimane T
AemnAinssunisdedudlufias
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2) niitlunisdngedigndingudamunedunifiansun as1duduiniy
(Intensifying Consideration: Sales Promotion) Lﬁ'aa%fwms%“ui asenuidedio wagld
yanalunstngsla gnduds desdlensduaiunisuiefagyimihilunsdnas uaslivgua
TunsTdudildanéngudmneiusnfiansan asmdudu 4 ity esmnnsdaaiuns
veilnaantd lanzlunmsihdoiausiiay (Extra Value) Ansdumilliunnnit luvasiing
Audndulaid

3) nihilunsairsUszaunisafliungnéntiivineg (Experiential Contacts: Event,
Sponsorship and Customer Services) wseadle IMC fivhuifiadauszaunsalliiu ae
dudnfe n1sdnfanssumianisnatn msiudalivayy n1In1sraIALaNITUINITENAN

4) wihilunsinsefugn@uuURIRef (Direct  Marketing:  One-to-one
Connection) tletinnagms IMC fesmsinsedy gnuuusasios siietdunisdeansinenss
fugnémnefagldnsdearsnisnanlnonss iulesesilendnlunsindedeans fugni
Whnang

MsA0ANININATALIUATUITT (IMC) filiBvBnasansdnaulatoodmiuming
Usglevivesnsduaiunisuneaiduansedfny Tumsdmhnsdaasunisveduiiile Wuns
nIgfusonIBesRINT Lay MakurthAuigdand faidvduiilostu aruiavelaifves
anfudefuilnaduiivieuinig lunsuilaaviegulnadudi ilenisasrennuldiuiey
NMINSULsduNIINIsnana nllaguds (Weimid audalua: 2554) nsdaaSunisviefenis
afuayuNITATNTIAMAUANANIZIIIZA /N1TATNYAAINTIAUAT N1TATINGUGNAINNIT hay
msadenannatiaesionts  Taednnisnainaiunsaldiedesiiodinsizionn Google 1wy
Google Trends ydulwsnannsaiuniwunduuauiyieiaiznguidivanglug ¢ on4
{]quﬁgnﬁqummﬁ@am%ﬂuﬁm Covid-19

_ Jamideaiuituiinfvesneuledifoniilineulandaudosns

- Auaadumesidailiifeanesenis Work From Home

tadvAwndrtuandiiiuianudenisvesfuilaafiudsuly gnmslianuddy
fuuszaunseflunisli®inmntu Sswusudiiannsodearsidodimsnn azannsavusla
fuslnaldluiian Seviefianudn sensfiasifindutu Juegiulasenisinarusadnds uay
iilannusesnsvesiuslaaldunntdesudlu sudsaunsaldirdesiiomanisnaindiviald
agilvsEaAnsnwmIelyl
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