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Mancha Khiri 's Eri Model

ABSTRACT

The construction of the Cap-Corner Stone (CCS) project aims to design
indicators for community enterprise organizations. And study the consistency of
established business organizations To promote the well-being of the villagers in
Mancha Khiri District Khon Kaen Province And the results of the project "Mancha Khiri's
Eri Model" Of students in the Executive Program for National Building The Czech
Republic, 8th generation, found that there are economic products, such as Erie silk
products That is outstanding Able to expand to the global market But with the limited
resources and knowledge of the villagers Therefore requires the cooperation of 3

business sectors (government, business and civil sectors)

Student group, Senior Executive Program For building a nation The Czech
Republic, 8th generation, therefore proposed an integrated development framework
By establishing a community enterprise organization Name of De Punja Company
Limited Driven Open up new markets to be known in the world teacher job. Connect
networks in the area and related parties. Along with proclaiming to be an important
day in the world Namely, Erie Day. In addition, a framework has been established to
provide guidance for business organizations to play an important part in building a
nation. Can be a prototype of an integrated business organization that can be

significantly organized

Keywords : Erie, Mancha Khiri, Collaboration, Community Enterprise, Nation Building
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Change Recognition

Strategisation

Optimization

Impact of Outcome
Rational Deliberation Impact of Ouido
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Adaptization Impact of Outbound
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Utilization
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