e =~ o .
WS 115815 W95 1ae Usna journal of mcu loei review

?Jﬁ 3 i!]:ﬁlﬁ 1 100U UNTINN-IHIEY 2565 Vol. 3 NO. 1 January — April 2022
N153ANTSLBINaENSAmTuguIusgsiagulva
Aaganudsang ededu

AT.YNT YYI1IINT

UNINYREUAS USELNFAdULAY
Received February 2, 2022, Revised March 11, 2022, Accepted March 6, 2022

UNANELD

ms%’mmu%maqwééfm%’uéfu%miqsﬁﬂjuiwaiﬁwaajﬂaﬂmﬁwL%ﬁ]@&hqé’qﬁu ANSUSUNS

aeAnsyalnd Juimsasniisnisietiglindnaunnaulisens wasinuinuedagiaus
a oA Y ax ° A P o faa o & aa

nsUgnilaunfniivenisaineseuy waglsmshonuiieilanadnsnalusyeze1 Jaluisnis
IpeeAnsgAlnnAsduUTulY lngisuduainnislininug dneusuiieasieinweivngay
awsuihluldnesennisvihnuluniumie wazlalonalindnaulann lodaue wazasile
lUsand fAedaes Andinisdenuluiug msimwiesdns Aenstlseulds wiedunis
Ugnilalvmdnaunaidn ndatu wazuarmnddluide iwen1siauniussansainunngadu
ASHAILNEIETY 21NA0UNITAINITUNISEUIAVRITalAIn-19 a5ranansenuliwndsaulne
gfa a [ = 2 [ o A v A U Aa a a A = <
eluniagsia wazluasiiau noaudessudniiesuiladuingdlain Mluunseieunly
szaeny Anganslilaadeiasesunanuindn wasuniseuliunyneg au suvsdatalenia
TwnguIvnsTulng lugsfanlasunansenulaenss aglaldideviamivesnuenfdviaasuiieusu
gsnavewnuliegsen

AEAY: N15TANISITINaENS, Husmsgsiagulug

~ 151~



e =~ o .
WS 115815 W95 1ae Usna journal of mcu loei review

?Jd' o A A JE . .
N3 AVUN 1 AU UNTIAN-NBIEY 2565 Vol. 3 NO. 1 January — April 2022

Strategic Management for Young Business

Executives to Sustainable Success

Dr.YUPHA CHAYACHIRAKIT
Magadh University, Bodh Gaya, Bihar, India

Abstract

Strategic Management for Young Business Executives to Sustainable Success
new era corporate management Management should find ways to help all employees
learn. And always develop yourself Cultivating ideas for building systems and how it
works to achieve good results in the long run. It is @ method of organizing a new era
that should be applied. starting with knowledge Organize training to build skills
suitable for use in various fields of work and siving employees the opportunity to
think, present, and take action on their own projects, rather than taking orders for days
organization development is the desire to learn In order to instill in employees the
courage to think, dare to ask and seek new things. For more efficient work sustainable
development from the epidemic situation of the COVID-19 virus create an impact on
Thai society, both in the business sector and in the household everyone has to adapt
to deal with the covid crisis. That fluttered in ripples this crisis has left both deep cuts
and scars. And lessons for everyone, as well as giving opportunities to new executives
in businesses that are directly affected will be able to use the vision of digital people

to cope with their business to survive
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