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Abstract

This quantitative survey research investigates the influence of personality traits and motivation on
entrepreneurial intention (El) of young entrepreneurs born between 1997 and 2012 (Generation Z). A cross-
sectional descriptive design was used to collect data by questionnaire from 400 Thai entrepreneurs aged 18 to
28. Data was descriptively analyzed by percentage, mean, and standard deviation. Inferential statistics included
one-way analysis of variance (ANOVA) and multiple linear regression.

Data were analyzed that most samples were females having earned bachelor’'s degrees who were in the
early stages of operating small-sized businesses. Overall, personality traits were at a high level, with the highest
mean score in extraversion, followed by empathy, openness to experience, conscientiousness, and emotional
stability. Entrepreneurial motivation was at the highest level, with extrinsic motivation having a higher mean score
than intrinsic motivation.

Additionally, gender, educational level, business size, and business longevity had no significant impact
on El. Personality traits, openness to experience and conscientiousness were found to significantly influence the
intrinsic motivation of Generation Z entrepreneurs, explaining 10.9% of the variance. And personality traits of
openness to experience, agreeableness, and conscientiousness were found to significantly influence extrinsic
motivation, which explained 52.9% of the variance. At the same time, the personality traits of openness to
experience, agreeableness, and conscientiousness were found to significantly influence El, explaining 9.0% of
the variance. Both intrinsic and extrinsic motivations influenced sample El, jointly explaining 49.3% of the variance

in entrepreneurial intention, with intrinsic motivation exerting a stronger influence than extrinsic motivation.
Keywords: Generation Z Entrepreneurs, Big Five Personality Traits, Motivation, Entrepreneurial Intention
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(Schawbel, 2014) nilgluannizABBALeLITY Z Ae ANa N0 lunTsIuane@dlnFaniuvsanGandn
“Multitasking” T9WANLANAINITDFRUITN N UNFanAulAMa a9 11w NsFaufainunasdeyaaaulaf
Tuanieivineululasanigsing o weenistndwinwelus - dauunannasuaanalunaiipeaiy (Seemiller & Grace,
2017) n1g@unsnviuate@lunanheaiuil doaldnaniantautinnguuazaiunsnlfudalanlu
NS AUAMNTNIEN N TNLAZ NS FIUS AN Y

2. wwaAaigafuyRAnansuziumMatiuglsznaunis
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A

yAANANEUzinasMlsznay (Five-Factor Model of Personality) #sainizanda Big Five Personality Traits

o
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TWENAN B9y AANAN BTNl sznaLAINLWIAAT9Y Goldberg (1992) UsznaulldaaypandnwmzAudung

N19a13u0d (Emotional Stability) ANUNTTLLALNEALLEY (Extraversion) é’mmatﬂmﬂ%aﬁi@ﬂa‘mumid(Openness

to Experience) Anuaauidnlagau (Agreeableness) wazmuilan szainszdd (Conscientiousness)
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2022) zﬁ'quqﬂaﬂﬁﬂwm:ﬁ’ﬂmﬂ‘ﬂ?xﬂﬂmm:wqﬁmwﬁmwﬂuc:iﬂ@:ﬂ@umiﬁu Branca et al. (2025), Judge et al.
(2002), Rauch and Frese (2007), Sabiu et al. (2018) W41 AANANHMUEH1a9ALsznauRaNTWANIILNFA
aruslalunisiflugisznaunis asnanalddaay @il Holland (1985), Bird (1988), Katz and Gartner (1988)

na1alddn yarasag o dnanlaendnnassiudneuzyadnnneedaues sansisduladuglsznaunisadnaiy

3
Y & o

nsiRenanTniielsznauianssusng o 1e9gUsTnaunis iwRaiy Zhao et al. (2010) TlWiiudn Yyadnanmoie
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ANUANNHAFRAZANNIZNATYE HAudNTusEeuIniungAnssun1sUsznaugsnaniannuduauaz ey
3. wwrAnuaznguineanuusaslalunintlugusznauns
NOENIINIMUARLLEY (Self-Determination Theory: SDT) @uiaualng Deci and Ryan (1985, 2000) 8511837

o

W AngsNLasNyEe Tnaian1zngAnssuni1an1stlszneunis (Entrepreneurial Behavior) gnduiAaanainusiqela
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anadmvan laun useaslanielu (Intrinsic Motivation) uazusqalanieuan (Extrinsic Motivation) fauseqelailunas
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A A v o

wraussduainianielunaznisuenaesyana aenseduliifianginssuniaaunsziesefunaraiunsninm
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Wqﬁmiuﬁu%’lmui:mmq (Daft, 2000) F4us9q3lanasusiazynnad AINdATyaenaEasangAnssnluni sy
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nsafeassauusAnlud o waznisaniunisainidunneglunisainegsnalud (Barba-Sanchez & Atienza-
Sahuquillo, 2017)

AINNIINUNIUITTUNTTH WU wseqalaluniadunduglsznaunisiu iluladadAnyndoananauli

a '

yanafndulauiugnauazaiugInaet19ieiias 19914398989 Baum and Locke (2004) Wud1 ua9qslaly

o o '

msiugisenaunistunumdnAtysianiaiuinaesianislud Tnaaruisaanuunaantaidy (1) useqelanielu

(Intrinsic Motivation) Huusadunuianausainisnislusesdlszneunises lWldauiusmeianiauaninemnss
1 a = % 1 o ¥ Y £% o [~ .

wetimannANNanalanazANTInIgdausa Tawn AnuANFadn1TA NEL5a (Need for Achievement)

AIUANNNABINI98 45 (Need for Autonomy) UATANUAYINABINIIAT19A39A (Need for Creativity) (2) ka9qdlanieuan

. . . . o a a a = QI dl 1 a Y v = %
(Extrinsic Motivation) WS HANTIAAAMNAIRaLUMWAToANq T laaneuenndadsn igUsenaunisasiieadauay
o a v v % . . [y Yo o . . . v Yo
Wanwngana laun ausals (Income Motivation) Ainunnslasiinsaansy (Recognition Motivation) wazanunslaai
neatiuayU (Support Motivation) iineniiul Hidayati et al. (2022) 1nudn flademniaiAsegna 1w acudisasluen

uwazlamalunisafwsels duissnansuddnndaalipuiululdndulanandunisnisdudilsznaunig
a o 3 dgl 1=K a o v & g’/ ¥ .
nsdsAslyeAnmyaananszinesAlsznay ussqala uazanuaslaugilszneunis (Entrepreneurial

Intention) 294EUsznaunis 1aiuaLsd Z Tnae1Aeni9ysnnnIsuuaAnNINEAINE 1L ARNAINLAEN Y ] w999 A

1
al ¥

Mnendes TeenungEyARNANErinedAtlsznaLued Goldberg (1992) LAANNINHENENAR BN ANITHUAZIINGILA

o o o 5o

193y AAa Inglanizn1ailasutlszaunisnd (Openness) warAYINEAUEaUABL (Conscientiousness) NANNUSAL

ANARATINATIA mm;{qu“u wazArsUAnTey Sudusnuozd nyresEilsznaunig luanizi Seff-Determination
Theory (Deci & Ryan, 2000) 85118191 k9439 lainainussdunalu (Intrinsic) 1 AauEase AINAINITD LAY
mmﬁmﬁuﬁﬁmﬁu wazussiunnauan (Extrinsic) u e lavianisaaniuniedinn Inauseqelanialutiunum
gndryrianisn s mnsuazARienalaluniadudlszneunis

uana il prniladaunansulaziladansnm Amitand Muller (1995) a5u1891 Yaasatatdgnisiiy

Ailsznaunsannussnan (Push) i Aalaisiuas Ny wieanusamen e (Pull) 1y laniauazmuiomie Tnganiy

a

a a

AT Z TINANHOUTENUASTELFENIRNITN LAInALAzuq laRsiiavEnagesansindulaBufugsia

Aatiu YaAnanEUzinasAlsznauian

a

Bnasiauseqalalunisidudisznaunis uazuseqelaian

a

TNAGD

poaslauglsznaunig Inauseqelainndnndusiauilsdenau (Mediating Variable) 31979y ARNAN U UAL
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ANNAFIUVRINNGIAE
H1: fusznaunisiaiualsdu Z ‘ﬁﬁgﬁu NILANFIY @xfn%ﬂ@Lﬂ%ﬁiﬂﬁ‘tﬂ@ﬂﬂ’]ﬁ‘ﬁuﬁmﬁi’]\iﬁﬂ
H2: yaAnansnizinasAlsznay Havsnasaussqelalunisdsenaugsianesdilsznaunisiaiuaisdu z
H3: yARnANmRLTnesFlszna ﬁ%w’%wmrﬁifamm%ﬂ@Lﬂuﬁﬂi:ﬂfaumﬂmB:Iﬂi:ﬂfaurmtmu@mﬁ”u z

H4: useqsla Havsnasiapnusalatlugilsenaunisesdissnaunisaeisdu 7

Entrepreneurial Big Five Personality Traits Entrepreneurship Motivation
Background (Goldberg, 1992) (Baum & Locke, 2004)
1. Sex 1. Emotional Stability H2 Intrinsic Motivation
2. Education 2 Extraversion | 1. Need for Achievement
3. Business Size 3. Openness to experience 2. Need for Autonomy
4. Agreeableness 3. Need for Creativity
5. Conscientiousness Extrinsic Motivation
H1 1. Income Motivation
H3 2. Recognition Motivation

3. Support Motivation

Entrepreneurial Intention

(Lifan & Chen, 2009)

H4

U 1 NIRLUUIARIIUINE (Research framework)

] aaa o
TebUeIUIEIE

2
nnsadeiidunisaaedalTuans (Quantitative Research) laaldaannsaqauuug1a (Survey Research

k4 ]

Method) Tugtluuunisifivdesya s 49919a11Aaa11ile (Cross-sectional Design) Inelduuuasuniy
. . di A o <3 ¥ o a a o :’/ ndy 2] s ¥ a
(Questionnaire) LwAzasilananlunisiusmusndaya waznisaniiunisduadailliinunisiusessuasasssu
naRds TunysdaInAnznIsnisastsssuniTIde lunywe naldsialasinis IESA-HREC 002/2568 H3eazipan

o
ATl
UszaNTUAENYNAIDEN
TAENINUATUIAFIDENINIUNTTILATIZUNIAINIINARBLAIININ (A Priori Power Analysis) Aqaltlsunsu
1 v 1
G*Power N3xALTEAATY 0.05 WAZANAINIINARDY 0.80 HAATUINIIZYINTIUIARRRL T WA NN WaAS Uszanns

100 A wiigdeldase 400 Aw BN AN UNLE AT AN UNTA D URINANNTAATIEY (Faul et al., 2029) daaziily
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1 w.A. 2540-2550 ldann19gusinating Insaduuanlaldaainsinaziilu (Non-Probability Sampling) Lﬁmmnﬂziu
FRENaNANEUTIaNIT (Specific Group) A Hilsznaunisineagulusludosene 18-28 U wazldiansAniaanuiuy
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v ' ¥ v o a a9 o v o a a 'y . a [
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-

XK A I tﬂl A A dl a
etal., 2019) ANAIUATAINANANNINENATUTI IANAT NN AN

LA A A A Ao R o o ¥ o [y
2. NMIATIRAUAINNUNTANDAUAILATAINAIRE (Rel|ab|||ty) V@\‘]@qﬂLLmﬁlﬂ?Uﬂ%\iLLUU@@UQ’]NIMT@L@MLL@Q

o | o 1 o
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q
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< e & v = vy I~ ! = = g gma & o
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saamuled taalduuudauninaaulalnae Microsoft Forms hazlunsminnansaad1anlidazaanlunisnay

q

wuuasunnesulal fadeaviaenldnisuanuuuaeuninuuusiasiess tneldszazinanluniaivdeya 5 hew
NSAATITUTBYS
mﬁLm"]w“*ﬁmgaslum?ﬁﬂmﬁﬂi:ﬂﬂuﬁf;ﬂ@ﬁﬁﬁqwaﬁmm (Descriptive Statistics) NeE LN NEOIL 0
fautls Téur n1suanuasAaud (Frequency Distributions) Anfeeas (Percentage) AnleatLaaAdla (Arithmetic
Mean) LmeuLﬁmLuummgm (Standard Deviation) waz#8154E98181% (Inferential Statistics) Al lunmagey
aunAgudde Inaldnisiipsizrinrinudsdsauniaimias (One-way ANOVA) AZN1T3LATIZUNITDANBEINI] A

(Multiple Linear Regression) TaainnunsyaLsitidnAlynwatanseau 0.05, 0.01 uaz 0.001 vl fidalansaaay
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FILLEN (X = 4.23, SD = 0.740) sa4aannpa wndusndulale i duazdndulalsznaugsianunlaipadndulalil
WAY (X = 4.20, SD = 0.760) uazipangnluilszinusuinynatnaialimiiludilsenaunns (X = 4.19, SD = 0.751)
Whunngresdupeniailuglsznaunig (X = 4.19, SD = 0.747) ludsziauduianasedslunnsfniazduringsia
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ANFINN 1 ﬂ'ﬁ‘ﬂlLﬂ?’wﬂﬂ'}’mLLﬂﬁ‘ﬂ?fJuﬂQ’]Nﬁl\ﬂ@Lﬂuaﬂﬁ‘:ﬁﬂ‘ﬂ‘i_lﬂ’]ﬁ‘ @”ILLuﬂWWNQNV@\‘IT@\‘]Hﬂ?Zﬂ@Uﬂ’]? (Analysis of

Variance (ANOVA) on entrepreneurial intention based on entrepreneurs background)

navasIasglsznaums (Sig.)
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AN9199 2 N@ﬂ’]ﬁm?ﬁzﬁmm%ﬂww@lm (The results of multiple regression analysis: MRA)
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WNELUR *p < .05, **p < 0.01, p***< 0.001
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A157199 3 m@mﬁmnﬁmmmmm (The results of multiple regression analysis: MRA)
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UHN1ELUR *p < .05, *p < 0.01, p***< 0.001
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m’l‘a‘ﬂ\‘lﬁ 4 N@mﬁm?’]?&ﬁﬂm@ﬂwu@m (The results of multiple regression analysis: MRA)
pawilsadss n =490
B SE B t p
(Constant) 2.499 421 5.929*** .000
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ANUANNN AR/ TR IT Y 238 .092 144 2.584* 010
R =.319/Adjusted R2 = .090/ F = 19.815***, p= .000

WNZLUA *p < .05, **p < 0.01, p***< 0.001
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A197199 5 N@ﬂ’]ﬁLﬂ’i"}:ﬁmmm@ﬂwu@m (The results of multiple regression analysis: MRA)

o a n =400
pauilsddse
B SE B t p
(Constant) 1.499 183 3.5477 .000
wpeqalanielu 224 084 198 2.653 .008
weqalaniauan 584 .083 524 7.041 .000
R =.704 / Adjusted R2 = .493 / F = 195.195"**, p=.000

NG *p < .05, *p < 0.01, p***< 0.001
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A1919% 6 m@mﬁmﬁwfmmmﬂwu@m (The results of multiple regression analysis: MRA)
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AN519N 7 m@ﬂf]ﬁtm']w’mm@ﬂwu@m (The results of multiple regression analysis: MRA)

v a n =400
Aalsadse
B SE B t p
(Constant) 735 75 4 199*** 000
pn1ael et 078 .093 527 843 .004
FNUNNT bFTLNTTHRN T 148 .089 144 1.658** .008
punIg AU satiuayu 564 071 123 7.944% .000
R =.715/ Adjusted R2 = .507 / F = 137.760***, p=.000

UHNTELUR *p < .05, *p < 0.01, p***< 0.001
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