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Healthy Food Consumer Behavior in Hat Yai, Songkhla

Thanyaluk Thawonjit!

Abstract

The study of healthy food consumer behavior in Hat Yai, Songkhla aims to (1)
investigate relationship between demographic factors and healthy food consumer behavior and
(2) discover relationship between marketing mix factors (7Ps) and healthy food consumer
behavior. This study is quantitative research using questionnaire and data collected from
385 customers of healthy food restaurant in Hat Yai. The statistic used for data analysis is
percentage, mean, standard deviation and hypothesis is tested by Chi-Square. The result
found that relationship testing between demographic factors and healthy food consumer
behavior showing gender, age, education level, occupation, and average income per month
have relationship with healthy food consumer behavior at statistical significance 0.05.
Furthermore, result of relationship testing between marketing mix factors and healthy
food consumer behavior showing product, price, place, promotion, people, process,
and physical evidence have relationship with healthy food consumer behavior at

statistical significance 0.05.

Keywords: Consumer Behavior, Healthy Food, Service Marketing Mix
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