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Health Consciousness and Attitude Affecting Intention to Purchase Health

Insurance of Consumers in Bangkok

Saranyapong Thiangtam'”

Abstract

This research aims to study the influence of health consciousness and attitude
towards health insurance on intention to purchase health insurance of consumers in
Bangkok by analyzing gender as the moderating variable. Research population are Bangkok
consumers who purchased or interested in health insurance policies. Convenience sampling
is applied to select 200 samples, Questionnaire is applied for both validity and reliability,
with Cronbach reliability alpha ranged at .75-.78, was used as the tool in collecting data.
Descriptive statistics and multiple regression analysis (MRA) are utilized in data analysis and
hypothesis testing at .05 significance level. The results find that the samples are men equal
to women, aged 36 — 45 with bachelor's degree, working as employees in private organization
and earning the average monthly personal income of 45,001 baht or above. Health
consciousness and attitude towards health insurance of the respondents are likely high, The
intention to purchase health insurance is high. The results of hypothesis testing indicate that
health consciousness and attitude towards health insurance mutually explain 12 percent of
variance of consumer intention to purchase health insurance. Gender moderates the
relationship between two independent variables and purchase intention by increasing both
beta coefficients and multiple determination coefficient values. Specific target market
selection and marketing communication strategies to health-consciousness are

recommmended.

Keywords: Attitude towards health insurance, Health consciousness, Intention to

purchase
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#un Fruensuaianuddndedsiu dudeyavesdsiunioanuderodoyavesdsiunarnis
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165U 1Bauandeuinisuaranuuiinveuvetesdnsfiiauendndud Wodeolinddudauinde
mhsnuiidunsesiazaitsauiusis

ﬂml/ﬁ?g\?z%ﬂg@ (intention to purchase %38 purchase intention) Huaaudalaids
weRnssu (behavioral intention) Aagdeiitelflésuaudviousns Tasarussladunis
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A15199 1 ADATINTTEUUN

U Jouay
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A0TUN WAL lan 75 375
agiuunu/ausn/atin 57 28.5
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A15199 1 @DATaNTIEUUN (FD)
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26 -351 37 18.5
36 - 45 U 46 23.0
46 - 55 U 38 19.0
56 - 65 U 29 14.5
66 Taulu 19 9.5
FZAUNITANY AnIUSaes 9 4.5
USeyeyes 133 66.5
ganinUSyns 58 29.0
GRET aNd1909ANTLENYY 52 26.0
Us¥nougsnadIudy/
D a1 20.5
19719839ANT/AY
Fusrvmy/wilnauessy/
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wilnausgliamng
UnLSYW/InNANY 24 12.0
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I TNDaTE: unng
AUALNTE WeUIa 22 11.0
UnURT an1ulin s
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11997U/08 581950911 2 1.0
seldidusadedodion st 15,000 v 8 4.0
15,001-25,000 un 31 15.5
25,001-35,000 U 23 11.5
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45,001 ULl 9 47.0
39U 200 100.0
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a £ v v &

Useiugunn uagiiruaddeUseiuguainanunslageuseiuguain dendudssansanduius

Youilesdu .10, .29 uay .19 agluszauduin liflAlageds .75 Nuanadndaudsdasyluaunis

anneeilAuduiusiuesgs wasdiwusdasensassliinuduiusivedlidvd1Any (Sig)

Jsaguladnainisaldnisimstginisannesdanylailiosannlaunun1issaudun s wdany

(multicollinearity) (Kumari, 2008) SR SRR 2

M990 2 NSIATITEUUSEANSadUNUSVR L ETEU

Health Purchase
Attitude
Consciousness Intention
Pearson wx
1.00 .10 .29
Health Correlation
Consciousness Sig.
- .00 00
(2-tailed)
Pearson o
.10 1.00 .19
Correlation
Attitude
Sig.
.16 - .01
(2-tailed)
Pearson - o
.29 .19 1.00
Purchase Correlation
Intention Sig.
.00 .01 -
(2-tailed)

naN1TIATIEENI S0 dmyiiadudsnaluaunisoanesfoanudaladey sy
FUNN fiszduiTedfaynieadffisesu .05 liAn R2 = .12, F-Value =8.48, pvalue .00 (<.05)
wuin Sudssasyluaunisannesegneiies 1 fiidwasofudsaufonnuddadeusyiu
qun1w waziudsdaseiaaes liun anunsznindesguniwvesiuslnauasfruafsou sy iy
qeuﬂflwé'mﬁ’ua%maﬂ’muLLUiU'ﬁ'guﬁuaqmmﬁu'ﬂﬁ]%aﬂisﬁuqﬁumwlﬁ Sovaz 12 luswaziden

WU AUATENINLTRNEUN YR UTINAdINAN NN TIMALIBIUININNTIgAsiaANAslag e U ey

a Q‘ a a o

guan lnefidudszansaruddndnadwiandumuinsgiu (B) wirdu .27 winniiviaunfiise

Useuguamdien B wiriu .19) uwasdsuduaunisanaeslidy

ANUATATEUTEAUAUAIN= 3.02 + .17 AUATEVINLTIEUAIN + .12 viAupRdeUseiu
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AUN1T0R00YBN 3 FLUT taln AlUsine (gender) MWUAAIAINBULNATIY =0 WA =1, i
wUsanumszminiEesguamlnedfifuusinadiiu (sender x health consciousness [HC) waz
AanUsiAuafreUseiuguainlaeddiuusinaninu (gender x attitude toward health

insurance [A]) udtduUsne 5 mldinsginisanaeadanieiseuiisuadudssdnsns

=

ANDEURIRILUTOATE LagAAnuLiug luNITHEINIAlNITannDY (R?) waruanUTyULigy

v Al ' U A

fuann1sannoenIaltedun luifUsindu wuaa R? nsainludisudsimadusudsinduilan

12 Tuvaugiian R? asalnddnusinedudndsiduiiananu .13 wWasull .01 ¥Selinduses

o ] PN

Ay 1.3 uay F-value NAALANTY 1.43 Aedndrunmulsliuaunisannseaunsaesunadulsny

1 '
\/L 1% = A a v 1 o

FUNTY haziilafasandulseansanuidnsnavesiinlsdaseiisassfiinadinusauAnuing

1 X aa 1 < U o w o A Y a o a
ANNINYY I@Uﬂim“l/llllllLWﬂL‘U‘UG]’JLLUiﬂ’]ﬂU ﬂ’)'mGﬁgifmﬂLi’e]ﬂ?jﬁﬂﬂﬁ‘wﬁﬂ’e)ﬂQ‘UﬂﬂﬂLLaS‘WﬂUﬂﬁﬂJ@Q

a

UslaasieUsziuguaimiidnsnanemnusasladausziuguainaiuaniuaininsgiuld (HC

ey

[y

Beta) .27 uay (A Beta) .16 Mud1siu (115199 4 Model 1) daulunsaifslsuusmediuifiu
ANALTUS AuaAIngIule (HC Beta) .39 uax (A Beta) .22 (1579 4 Model 2) auanau

NYALLDYAVDINANITNAADULEAIAINIT N 3 LATANTIN &

M15199 3 @3UNaNITIATIElIAANITARNBENYIAN

Adjusted R? F- F-
Model R R? SE Sig.
R2 Change Change Value
1 .34 12 .10 .43 12 8.48 8.48 .00
2 .38 13 A1 .43 .01 1.43 5.68 .00

a |

M15197 4 agunansiiesedulseansavsnasediulsnululuinanisannsenvan

Std.
Unstd. Coefficients
Model Coefficients t Sig
B Std. Error Beta
1 Constant 3.02 .26 11.74 .00
HC 17 .04 27 3.92 .00
A 12 .05 .16 2.37 .02
Gender .09 .06 .10 1.52 13
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M15197 4 ayunansiesevdulsEansavsnasedulsnululunanisanneenvau (se)

Unstd. Coefficients ot

Model Coefficients t Sig
B Std. Error Beta

2 Constant 2.59 .36 7.16 .00

HC 23 .06 .39 3.71 .00

A .16 .07 22 2.39 .02

Gender 93 51 1.03 1.84 .07

Gender x HC -12 .09 -.53 -1.32 .19

Gender x A -.09 .10 -.43 -0.94 .35

dl ! U a v d‘ = a 1
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Uszugunin AaTnsuazanuaulanadisdmanisuindennuddlateussfugunm dum
FoyariniAniisafuyseiuguain NauwuEesmsisziuguainnazazyiusziuguainly
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po3untn (Hoque, Alam, & Nahid, 2018; Nagaraj, 2021) waznsalomsilendu (Chen, 2011)
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