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Evaluation of Labor Skill Development Projects

in the Eastern Economic Corridor (EEC) by Using CIPP Model

Sirat Jangruxsakul!” Kititichai Athikulrat®

Abstract

This project has objectives to study and analyze data of in the EEC area based on the
20-year National Strategy (2018-2037) and the 12th of National Economic and Social
Development Plan (2017-2021) by including labor skill development analysis. Insight data
acquired was passed the assessed criteria and standard curriculum from the Department of
Skill Development in enterprise sector by CIPP Model - standing for context, input, process,
and product. Data collection from the trained labor was implemented by 4 units under
Ministry of Labor, comprised with Chachoengsao Office for Skill Development, Chonburi 3
Academy for Skill Development, Rayong 17 Academy for Skill Development, Manufacturing
Automation and Robotics Academy. Accordingly, the training was initiated by these 4 units
with collecting data from 400 laborers who were trained for skills development. Data was
analyzed by 3 approaches; mean, standard deviation, and content analysis. The result
demonstrates that consistency and support analysis for the 20-year National Strategy can be
complied to individual performance and demand of labor market, which their work
correspond to the principles affecting values with improved productivity of the country. In
accordance with the 12th National Economic and Social Development Plan, the training
project followed by a curriculum can be used to leverage the labor skills. Apparently, it can
be applied to assists in strategy issue to prepare and enhance capability in all age range of the
workers complied with market demand. The worker who passed skill development training
and interviewed from the Department of Skill Development officer, can show efficient
outcome at the highest level, Also, benefits obtained from the target group can be validated

on achievement along with sustainability at the excellent degree.

Keywords: CIPP Model, Project Evaluation, Project of Labor Skills Development in EEC
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Tnsmsusziliunavesmsiinsei elilsdeyaniduusslovflunisdnduladenuuimaniis 9
4 a1u A n1sUszilluanInwIndeau (Context Evaluation) n1susziiiutadeiinga (Input
Evaluation) N15Usg18UN58UIUNTT (Process Evaluation) wagn15Usgiliunanan (Product
Evaluation) 31nuwiAnves adnilaty Tnenisusediudunssuiun1sveanisinseinaiife
sULUUNSUsEEIL CIPP Model manefs nszuaumslunisiuuaznisdndoyaiivsslowd e
Useiliunisandulaludeyasie 4 nsuseiulaeldsuuuunisuseidiu QPP Model 1Wunis
Uszifuiidannumnzaunazaunitssmssludeyavemdngns wieligiadula fums dimua
ulgurglusziuuins waggiifeatesvesesdngsing o (Tokmak, Baturay & Fadde, 2013)
Tumbgausing 9 Tranansavilusunsuldainnisiseuianseunazaudavessuuuunsussdu
a&viﬁlm PNUANUBY afviadn (2005 91989lu Akpur, Al & Karatas, 2015) n1sUseidiulay
T5unuunsUssdiu QPP Model azteifuddhlmAnnudladmiunisssiuuasdu
wwImslunsuuusamangns

1. uuaAan1sUsziulasanisiagly CIPP Model

Tuwna PP gnad1etulud 1960 Tag (Stufflebeam, 2003) Aaiduuuusiasudanis
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a a L=} ]
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N39N1TUIZHUUIUNTD9N1370 (Context Evaluation) wHUULAZNTNEINT (Input Evaluation)
AINTIUMTONIZUIUNIT (Process Evaluation) wasnadns (Product Evaluation)

2. nsUsEliuuIun (Context Evaluation)

msUssiliuuuntelumsussiiueudeanisuaslonanigluuiunmsoanmuandesd
Amuald (Stufflebeam & Shinkfield, 2007) TngUszasAvaIn1sUselivusunaen1sinug sey
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AudeIn1sTdesn1svselyl (Khuwaja, 2001), (Stufflebeam, 2000) 33m1sUszfiuuTUNUsELAT
714 9 MAWA 151593 MSNUNIWBNAIT NTHATIENTRYE WaznsdunIvel (Stufflebeam,
2003)

3. NMSUTSHULAUIULAZNSNEINS (Input Evaluation)
fnqusrassvasnsssdiudssinnifonsliteyaifiodmmuansnensifléifiolviuss
Winanegvedlasanis (Khuwaja, 2001) N$NEINTTINAMTNGINTIAT NTNYINTUARS NINEINT
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4. nM13UTEIUNINTTUNTBNTLUIUNTS (Process Evaluation)

n1sUsziiiunsrurunsdaduluinasinaueeddasinisuagnszuIunIsseus n1s
Aneusy msadunmsidutuneu Adadenisnangmihunldludnvausnivssdvsamieliussg

vy 9 s vy v a a A o

Whnaneiidesnis Inguszasd imaneveanails gussdiuazdseidiunssuiunisiiierinaiy
Wladn aadw/ddnanuiauiloussuvinuedels wasnszuiunislaniuiiaveuluns
aulinvusazshwinuamnsineusy Tussesilaziinisdnaulasilunis (Patil & Kalekar,
2014)

5. MsUsziunandn (Product Evaluation)

n1sUselunandn Wmanevewaninldldeginadugnsnianisiseuvesditisuns
Aneusy wiurinwe siauad Aus Nsseud wavauamsannInllasy Jadidnsunis
Hneusy avthllgludiniedeny gasavanevesant/dunauinuiiionssu A nsvinli
Arsunisiineusuivssavanaielvianansodundaludenula (Scriven, 1973)

AI9g19UId TN sUsElunanansiagldguuuun1suseiliu CIPP Model 119 4 9
Ag N1sUsEIUaNINLINRY (Context Evaluation) Usgnaulusie n1sUseiliuainudednis

o & v a 1% ° & e ow o w 1%

audndu dymagldvesdeuinden nsdrsrausevuluiuiliauddguasviaiy
' = o a Y a 1% o w A o v o a .
Sudlalumsaniiua guimslinnudrdgniesuinsaniiuau (Quinn, 1971; auNsa @nm,
2557; 9Ay 8ANUIINT, 2560) N15UsELUTIFeULT (Input Evaluation) Usenauluaienis
PNULaENagNSIUNSUSURMU N190519@aUNITNEINTAN 9 SUUTEUI KaTYARINTUBY
1AT9N15 N15UTUNTTINMHLU JuUssann ndngnsiineusy AuandRvedingns uag
nNIneInTatuany (Quinn, 1971; To, 2017; 958UIA UINTIUNS, 2555) N15UTLIUNTEUIUNNT
(Process Evaluation) Usgnausme n15dnnanssulunsufifenu msdadnliunisinausy n1si
! ! Y Y v Y Y [ L4 a 2/ 3 (Y s
drusinvesdidnsuniseusy uagnsligiseulugudnisiseus (To, 2017; a50usA WINTuns,
2555) uagn15Useiliunandn (Product Evaluation) Usgnauaig n1suseiliunan1sineauinly
WinAudnlaluAudeInsvemdnans wasinuinagnsnTauwnuasdmingnanin dndin
wazlldndauianalanenuwes lusuaiuianuainsalunisaou avuduguinisimun
aulatiazdn Ausntasuannisineusy leefdeuiauikalunsiSeuntsasy dn1s
wanaguiseuinievengran1saniucu wu lulsamgiuiaduasuaunindrvaluaniu
U38N0UNIAUNARAUNFUNIMNLATUNIIATIIRUA N UITAIMUA (To, 2017; 95587 AEN

WAZANY, 2553; BIOUIA UINTUNS, 2555; gAY DFNNNNT, 2560)

} 215615UIN55IND
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6. NSAULUIAANISIVY

WoRlasaundenisusziulasanisene q ndludmguiuazluwuiufiftunudn nns

=

Uszilluagviaulmnuaifnistuiaasulasanis/uleuisainvany 1agianie n15Na1sanas

NTZUIUNITANUTUADUNINDUANIUNIT TEUINNTEUIUNTHAENANATIFULATINAG BI8vIA
Q’L g9 0mTIURIENINMTT AT n51uANUAIMTvedlasanig suneliAnaudleasus

sgrissmanuniediinlasims suiaiilinsuisanuduiaresunassansenusing q 39

Y

mUszfiuralassnistuidunssuiunssiunudeyaneaiulasinmsunSeuiisuiunaeiue,

Y

andulalvnuAdeteayansalasanisaenas n1suseiivluaaldslaimuinseunuifng

ADAAADINULLINIINTIATIZNUSLANTANLALUTLANSHATDILATINT AININA 1

a a a = L s L ) s
LA TuN15UsEELAAM I NUSE LT UNAN I SWAILINNEE LTI LU ANRIUINLAYAIANS IUBaN (EEC)
e ) P r < Jsud
e aw - 0. fAdumadugns : Ussifiu
EY) "’mmiﬂgumm: U‘J%L&Iuﬂaﬂ'ﬁﬂ'\t‘uuiﬂi@ﬂ'ﬁ : CIPP Model [ v g i v ]
waduans nansznu Uaa. Audn
| J
Funlasenis Jadedudn ASTUIUNS I NaNAR ] NAANY WANTENU ]
(Context) — = o=
|| v¥wensillélu A2UIUATS NaNAATIRADIN Uszlowiitlaves Natﬂﬁwgﬂawmﬂ
) e o = falilo il
Tasens ANUUNULAL N1IALUUY nam{]'mma pospMuTILIN
vi o wazay
Jaduudin Aonssu /
(Input) < v \ /
L ] \/ \/ \/
4 N | - suuszana - fvuamdnaas - i¥in - Productivity - nsudeduld
ASZUIUNS - yrang - ? - wWhnane - Cost Reduce - USUNaLRES
(Process) i Lﬁ%ﬂﬂfﬂ P - mjmmﬁa - Wastes & Loss - s8lfusenu
- d0uARn T - ngudmang - Satisfaction - gdgsia 4.0
\. J - ens ¥ (LVIAUANLAZLTY
) EEEE— o - SUHNAT i n
- - vangns Vsana) AMUEI8U (Sustainability)
HANAR
(Product) - AUGNGBY - A2UHDNARDY - ATANTEY - Uszdndawm - A UANAT
N~ |-mwasufu - andeules - arududu - Usz@ndma - anandululg
A a a o
ATNN 1 ATBULUIARNITIVEY
= ad = o
ITLUYUIBTNIIIY

1 o 1

1. nMsAnuAUTEIINIUATNaNADE14

q
[V 7

Usgrnsildlunisfnunasail Usznausag
1.1 gidrfunsineausundngmsenseauilile 3ns1eaunan1suiiaudseint 2563

TASINISHAIUITNBEMAITINUYANAUINAYN 1AL IUDDN (NTUNMURTaLSI9Y, 2564) Tu

IS

AN FEAFUMSHNeUTHIIWIU 6,616 AU lagduunuangnsharIuIudidIsunIsinausy

Y

Lodsil 1) drdnauimuiiTenssnuasdansy 31w 20 nanans irsunisiineusy 2,003 Ay

2) ot irdousasu 3 vaus 91w 21 ndnges Wisunisineusy 1,123 au 3) aa1dy

’J'l'iﬁ']ill'i‘l’i’]'iﬁiﬂ’a)

<4 "\ 5 uwﬁawu'\aawu'[%
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WaunHilawsu 17 52899 39U 37 nangas 1W1Sun1siNeusy 2,193 Ay uay 4) aa1dy

Wauyaansavmalulagnisndnsnluifuaziugud (MARA) 91U 30 wanans 1W1sunis

9

Hnausy 1,292 Ay

=

1.2 L MUNNSUNAILR L w51 LU UL AR L AL AYNIANL T Ue 8N

De

naudeg1a Fuunlaneil

1. fuihsunisiineusunanansenseauilile launlaunisdudendisgiauuudng (Simple
Random Sampling) mmﬂmﬂﬁﬁﬂuammaﬂ Taro Yamane (Yamane, Taro., 1973) 59999 4
wirsaulidonndi 400 Au Tagduunanuksasnuisny fe d1nuiauiiiowsaay
22 TUNTT IWueg ey 100 AU an1duiauiHlansuna 3 ¥ays Iuiusd1edey 100
Au anduimuiyaaInsarvnalulagnisuandnludfvasyiueus (MARA) 31uiueg1atiey 100
AU kavanTuiRuIRTowsIY 17 szees 31uiueg1atiey 100 AY

2. WiwmthiinsuiaurEfonssulu ¢ ooy $1uau 10 au Ysgnause d1tinau
WALIRT0UTIURLLTUNTY T7UU 2 AL a1 TuiuRlanssIunIa 3 ¥aus 914U 3 A
andwiwuiyaansanvimalulagnisuandnludfvavyiueud (MARA) 3113U 2 AU Lagan 1ty
WAL NEDUT9Y 17 58893 91U 3 AU

2. i3asilafldlunnsinun Usznaudie

2.1 wFesdloflllunsAnwadsdidunuvasunudmivdidrunistinousy Tnous
sandu 6 nou Av

1. doyarnaukuuasun1Y Hanyusluud15339598M5 (Check list)

2. Yeyanisinausy Tanvazwuud1519518n13 (Check List)

3. mnuAniuAsfunsilvldnwemdngasiineusy Taefanmiduuuuinasd
Usziilue (Rating Scale) 5 529U

4. mwiAniuAfuanuilsilulisslevianudngasiineusy Tasmauduuuy
11951d@UUTEEUAN (Rating Scale) 5 sehU

5. mnuAniuAgIfUmINEaNYesesRUTENaUNTHneusH Tasdasnduluy
1M 3dUUTELIUAT (Rating Scale) 5 5¥AU

6. AvwAniuAEAuly guassauazdolausuuziensiiuny

2.2 wuuduneel dwdudmihinsiauiiioussauly 4 wihony

foyarilu vesFunisduniual, nsdavisudsuana (ndngnsenseduiliie), nsassm

wazAnEaNINeINsluNSHNOUTY, NM3INIMENENS, N13IAVIUNUNTHNBUTH NSUTEIFURUS

VANgnAs, NMIassmuazAnionfid1unsiineusy, NMsHneusy anuinisin, NMsussiiunants

15E1TUINTFIND
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Anausy MsUseliudng1ns MIUssilundnans, Msussilunauazinaiu gidnsunisineusy,
Uymuazguassalunisiavimangasuaznsinousy

3. M3aiusIuswdoys

AnzfAnwifvsiunudoyafidrdy Ysznousie nnsifusiunudeyasinienans
(Documentary Research) A 1onansm1a3vnnis asfiuninsans muddeiifeadesiuuuifn

'
[ a Y]

ngufNeiun1siuiiasusunnaluvedlasinsiauIinBesawIn R iA¥a1Ang Jusen

Y

o w d‘

(EEC) sautavandndsyinediunisusziiulasenisguiuu CIPP MODEL Usenausig n1suseiily

<
(%

HaduiiAgatesiia 4 fu leud 1) M3Usziiudmuuiun (Context Evaluation) 2) nMsUsziiiy
WHUIIULAZNSNEINT (Input Evaluation) 3) N15UTLAUAINTIUNTONTZUIUNIT (Process
Evaluation) uay 4) nsUseLdiudiunanan (Product Evaluation) uana1nil agdiiunigifi
sunudeyalasl¥insdunvalludnvauriliidunenisfensdunvaiwuuilasaaiis
(Unstructured Interview) 3anngusegnafilsidentiiitelideyanisdiuianssuvesanidu/
dfneuiauiionssnu veililedunmstusudoyailéanuuuaeumusaisuesasdaug
Wanfnnnaingusyasdiinunnaasvioumuduiusvestiadeidensesiusuiuy vie Model

4. nMsATIEVidaya

n133ATIgRTayaIINkUUaB YN Aen1TidlusunsudnSagudmsunisidenig
dipumrans (SPSs) ludrunisiiasgiiitoussifiuuiun (Context Evaluation) Usziiuilads
Joedu (Input Evaluation) UsgLiiunseuiauns (Process Evaluation) hagUseLiunNanan
(Product Evaluation) 1#a@i@ieud (Frequency) Atads (X) uazdrudssuuannsgiu (S.0.)
Junausinsudanauazinauslugunuunssaunsioll Tuvagiteaguuummanisdidunuyes
Waauiildn1siiasiziiiont (Content Analysis) waziauorduminuisaiieas o ud
nszvIumMssiunuvesdn/antuinnniileussnuiitnavesmsidsundasnnydeyaids
UszdnEiiunndsfugnisfiansanutaninumaunevesanudaiiuiiideninumunzas Ay
aenndes Mo sufvRinuarauAndiuistumsddulassmswaunfnueusaa

[y

waimiewnianziueen (EEC) IngldAnadenldannisinsendeyaulssuiisuiuseay

(%
)=

warALIINeTidsTouNanIsAne JeRmuILNINATRLUEs (Best, John W., 1977) #adl
Aad 4.51-5.00 NU185a SAUAAILAILLRNNYEL/AANNdenAd 0/AANY
wiou wazaufianeleegluseiuiniian
Aade 3.51-4.50 Nuede IAnuAniuALwLNraL/Alaudenad 09/alAd1u
w3y wazAuianelaagluseduuin
Aady 2.51-3.50 Nu185a SANUAAILAMLRNNYEL/AANNdenAd /AR

wieu uavawianelaegluseiuiiunans

{7y MIE5UINTIIND
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ALRAY 1.51-2.50 NUBS TAUAALAUAIMUMLIZAN/TAAINUADAAEDI/T AL
wiou wazAuianelasgluszautioy
ALaAY 1.00-1.50 NUB TAUAALAUAIMUMLIZAN/TAAINUADAAEDI/T A

w3y wazAuianelaegluseutosiian

NAN1539Y

1. #anmsAnwiaTgdayan1siauRdowssuluiuiwaimufiiewaiang fueen
= Y o ¢ a = ' v ¢ a a
Naepndesivulovieszuta ensenansyd 20 U wnuuwdunnigldgnsmansend ununsufsy
USene LasuiuiniuAsygRawasdinuwisnd atun 12

NNSANYIULEVIETTUIR enseansynd 20 U unuwlunneldenseansund wnuns

a

UR3UUsEma Laghruiu1ATYgNakasdnuwiseid adun 12 luuni 2 dudeyanisiimun

Y
=

Alousanuluiiufuniannfiaunieng Tusen aunsnasuinaeild ful Ysafuthmnousy
a3 auesgnsmansud 20 U ununduneugnsaaniun WU FUUTENALAZUN LTI
\ugRaLardanuuwiand atuil 12 Weauinuzussnuuaziindaanuamiselunisudadu
WU gUEmAnTeng 1 galiunsianvinurussnunaonedin sadlugasteiFeutiunng
fauinuzaruslinovaussteaudiosnsvesmamdundngnaninid eiludrutoussoy
yadunsiaurinuzisinuliaunsanevausinuiein1sresusznaunis dandslanse
Wndanuannsalunmsutsduresiussnouns sunsiismanneuLssny uiegslsinm
gVsAAASTULKUAIY 9 d1mSUUTZIIUNTTRIUINSHEINTUYEE YAtuNTiRIUINa0nATI9T3n
FausiTonssd Seidou Joussnu fogeony deiilumsimuinueduussny Taonsimuineg
yodulidulununinudenisvemaintssnu lngdoseutdaiundngnsuuuninid sening
anuAnwuazanulsznouians Jousanugatiumsiausinuemuvdngasfingsauai
ABINNTveanIUUIENBUAINTg
dwsunaianinugifeussrluiiuflweiafiauniang fusen satiunisiaun
¥inwzluu Demand Driven Education Faiflumsnwnuusjatiumsiamyinuyidenndoamnss
FUANLADINTVBIAMIAUTINY MULINIS EEC Model B4l 2 wdla liuA Type A uae (Type B)
ufméngasiinenseivililedadundngnsnansvesnsuimuildonssnu viendngnsvesaniy
Usgnauianis Wiewauyaansvesanusznouianis Tneflseanbendsd andoyanis
fuduauiedmuinurussdusiauiavaiangfueen wuimnidundngns EEC
Model fimnudenadasnugnsmanising 4 Adesnsiauiinvsusanuliaenndasiuai
Fesmsvesaniulsznevianis wiessvivlianiulszneunsldussnuiiinue nsaniunlim

ADINITATI WNBLANUSZANTAINAITALTUINUY WAUNANNINLTIIUVDIADIUUTENBUAINIS

} 215615UIN55IND
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[y

uenniuddmiuvdngasiinenssduitiledadundngranansnnsuimuiifonssnu faudfa
LiJuvdngnsdainannsitmuilaganiulszneuians uiaansaneuausseynsmans n3
Warninwenssnu 1o ReSkill, UpSkill, Newskill Tinussnulugniulsgnauianis unsgials
Aanudslsifimdngasifiefmuninvsusanudmivigels eneuaussdognsmansnisous

MABAYINBY AINNT 2

A 2 MsauRoussnulunuisimnivenians fuseniaenndesiuuleuiessua ensmansys

20 ¥ wnuusiunngldgnsenansond ununmsusulssmalazunuinnnassgiauardinuuvienid adui 12

dmdumsimuiinegifloussiluiiuiiefaunfiauniang fueen datunisiaun
¥inwzluU Demand Driven Education Faflumsnwnuusjatumsianniinuylridenndomss
FUAILFDINITVDINAIARINIY ATULLING EEC Model a3l 2 ¥ 1dun EEC Model Type A
WAz EEC Model (Type B) saufisndngnsonseiuilileddundngnsnarsesnsuiiaunilile
L5991 W3ondngnIvesanIuUsENoUNNS IiemuIyAaInsyesantulsznauns lasd

a2 o &
INYATLDYANRNIU

{7y MIETUIMITTIND
o/ MY v Anedioually
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A9 2 AUAEAARBITENING EEC Model Type A, EEC Model (Type B) uaENANgAIYNTEAU

Hile
W1 EEC Model Type A EEC Model (Type B) VANgATENTEAUNLD
VANgN lasuusaan laifivseyayn (Non laifiU3eyeyn (Non Degree)
(Degree) %39 Degree) %é’ﬂqmswzgu Reskill,
Usgmetleng ndngnIszeydy Upskill, Newskill
% (Uaw./Ua)  Reskill, Upskill,
Newskill
AuTiledu  dAnusiudleny fanusiuilediu VANGATNANVBINTUNRIUN
Auszneunts  guszneumslunis  fussneumslunis Hileusenu
WAUNANGAS WAUNANGAS NANGATVRIANY
Usznaunis
Whnang Wauyaanslu Wauyaanslu Wawyaanslu
szozem meulavg  enavnIsaLile gRavnITileUsuUge
QREMNTTY soefuwmaluladlvdl  UssAvSamuazndnnin

2. Nan1sNUlayakuLdeUNUARIUNISENBUTIENIEAURTe 400 Un

Tnemsilnonseduiiflosdunsfifusznouianisdadunedrsdeligninaldfineuss
AoussnuiianinluaieIniignirajifnusgnuund iielignanaldfinrmiauanisa
waginugluauiondniugetu Sedanistineusulaonsuimuiifioussnu wanaifiudeya

WUUdDUNY $1UU 418 Y9 wagduImsaniulszneuianis $auau 50 ga tudiuiunenmy

= a

wisaulanel 1) ddnnuimuifoussuazians $1uau 100 4o Anduiesas 23.9
2) @ uiuRiionsau 3 ¥ays 91udu 116 ya Anduiesay 17.8 3) anrUuiauiile
W39 17 5383 31U 100 9a Andudesay 23.9 4) aarduimuiyaainsaivimalulagnis

nanonluliRuazviusud (MARA) §1uau 102 9 Aniduseuas 24.4
a %4

3. Ingdifdunadugns n1siianusilaluldusslovilunisiiau wudt vdsendiu

U?\Id ¥

nsEnaUsHENTEAURIle AHunsHnausudAUIAMUNSITINGRAIW (Productivity) agluseau

e

ALN ARAEWIRU 4.50 AMuNTanAgydswarANglUan (Wastes & Loss) agluseau
Aunn Aadeiniy 4.51 druamn1w (Quality) agluszAuauin Aladewiiiu 4.57 A1uaiy
#analy (Satisfaction) agluszAuduin ALadeliniu 4.60 Lagaundniue (Product) aglu

SEAURLIN AMRAYWINAY 4.66

15E1TUINTFIND
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aa ¥

4. fIRFMUNTFUIUNNT AIUMIZANVDINTTHNOUTH WU Auvdnansegluseauauin

ARAEWINTY 4.53 Audssrduiuseglusedud Anadewiniy 4.26 ausvadaseglusedud
i a Y 1% - [ v oA ' H4 a X Y %

ARG 4.34 sunisdeasuszatunuegluseduaunn Atadeinduminny 4.68 A1y
a U o ' a W 1% a4 oA € o ' N W

anufieglusgauiuin Anadewiniu 4.59 muiniesile/gunsaiegluseAuauin Auadewmiiu

4.53 grumsiineusuegluseAuauin Anadewiniy 4.51 auinginstineusuegluseaumuin

% 29

ANRREMAY 4.70 wazaugRnausuegluseaufun Aladewiniy 4.57 nsussliuvanunsaagy

NANNIFYAIUKUUINADY CIPP Tanan 1w 3

o = v < = =
Uszidiumanisaniulasenis Uszifiunadugns nansenu Useansnm
Jadesintn ASTUIUNIT WNAKAR NAGNWS WNUNTENU
nSwensi| wa ASTUAUNS Wa WNaNAAN Wa Jselgvinla Wa Wa Wa
T4lu Uszudiy | andiueu Jsziliy | tAnann Uszidiy | ¥4 Uszidiu | Wasuulas | Useidiu
TAsenns wazfangsu 15 ngudmaneg MAnnoawlag
Aiueu B euIn
wazau
. 4.53 v oo . | 826 fowaz |nsium@nnIw | 4.50 Do | 436
NANgA —{Usgndunus Wnane — nsuUetula
UINNEA un 99.53 |(Productivity) | fn 4
4.59 4.34 4.69 [n15aaAU 4.51 4.36
geurdeuazanu
, WS99
4 v - .
fa1un 4 |3vduAs NWNaUTY < |daan - -
unAiga 1N unAiga funn  |warnes 7
(Wastes &
Loss)
i - 4.53 . 4.68 . 4.57 3.71
1A5093a/ AN5HOEIS - AUAMNIN Y
. y WNTgn . selduseu | U
gunsad wndign | Uszauenu (Quality) ANIN
nang
ensy | 4.51 . 4.58 AuNInela 460 |, . _ 4.71
_ —{nsElnausy — hgssha 4.0 -
Wnausu | unfign an (Satisfaction) fuIn €NNga
FAunNAnN T 4.55
(Product) fun
& Wa
ANYIBU (Sustainable) -
sz
cain ¥ ' a X 4.64
Uszleninldvasngaudmung (wagw) -
fun
naldsunlasiiinfallomagdsuanuas | 4.29
1B9au N

AN 3 agUanITITEULUUTIaes CIPP

y 215E15UINTGIND

oS MY v Anedenslly




15

U 5 aduil 1 WneuunsIAN-Siguieu 2566

dyuna

Padutindn (Input): niwensildlulassnis wuin Fundngas eglusziunindian
fuanud egluszfuniniign duiaiesile/ounsal egluszduainiian uazduineins
fflneusy egluszfuunniian

N3¥UIUNIT (Process): NTeUIUMIAMTUNULAEAINTTN WU suUsEmduiuseylu
szauNn fusvasing egluseduunn sunisdeasuszanuny egluszduinniian wazsunis
Hnausy agluszauuin

WaAAR (Output): HasARTIARINMSANTUNY 1UT Fudiineusy eelusedusnniiga

wadws : Usgloviitlduoengudmang wuin sunsifiundnaiw (Productivity) agflu
SEUALN ATUMTaRAINNGIIFELATANGLUAT (Wastes & Loss) aglusedufsnn Amunmnm
(Quality) aglusgdufun Aruanuianela (Satisfaction) egluseiufuinuazaiuniingd e
(Product) aglusgsiumuin

nanseny : nadsunlasiindeliosiadauanuazay wuin ifiarmainsaluntg
wdsdulsifuanuusznouianiseglussdivann wiinnudiileswesenisudnilensuaussainy

[ I

Aean1svesgnmegluseauun winnulinglaniiaduegluseduliunais wazaniulseneu

1 a LY

nan1snseuddssia 4.0 agluseauunn

'
o

ffdunadugns audadu (Sustainability) wuin anwadnsusleviiildues
nautimneilunmsueglussdufinnuaskanssnunaidsuulasiifndaiiomtadsuinuay
aulunmsaitegluszivann desalimnudsduegluszauann

fAUsEIY : Product (NANEH NAGNS NaNIENU)

anudululddemmumnzadlunsilassnsivvenesluituiiau (Transportability) wui

Y a

NNANTFUN YR USUNSADIUUTENBUNINISNI50LATINSHNBUSHENSEAUR L pa U

Y

wugdnseuinnd sinweildlunesanldiumitsnudusazliifanaduiafunuisau

£%
U =

Tngianziiludsvenlunisineusundnanluuiem uavssveansineusunelusyiugadu

aAUTIENa
lassnsAnmuLazUssluran siauinweussnuluaasygiafiayn1angiueen
(EEQ) Himguszasdiofnwiuaziinsizvidoyanisiauiileussuluiuniuniasugiafiiayaie
Y ¢ a = o a v A = a ¢ v
Ariueen ANYNsA1ansYIF 20 U dazinuiauiiasugiaaduil 12 soufensinsisvideya
UIEANTNINUAZNITHAUITINBEAAITINUTHIUNUNNITTARAE UTSTUNAAIULINTFIY
@ @ A a A )
nanansvaansuiauHileusinuluaniuusenauianisiiieidesiu 12 graimnssudmvung

sudeyausznauianisnguanawmnssuidimnglunuianasugiafivayniangueen lng

} 215615UIN55IND
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FNTUNITAUTIVTINTDUALHIUNSE N UTUTUAMUSURAYaUYDY 4 YUI89IUVBINTURRI YRS
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Factors Affecting the Intension of Entrepreneurs to use
the Electronic Tax Invoice System: a Case Study of a Corporate

Entrepreneur Registered for VAT in Phitsanulok Province

Satupon Damlaelib!”

Abstract

Objectives of this study are to study and compare intension of the VAT-registered
corporate entrepreneurs in Phitsanulok on using the electronic tax invoice system by
classifying data based on the business characteristics such as size and type of business. Then,
to study factors related to the technology adoption, system safety, operation speed, and
facilities affecting to intention of using the electronic tax invoice system. Data was collected
from 250 samples and applied with statistics to interpret including arithmetic mean,
percentage, standard deviation (S.D.), frequency, one-way ANOVA analysis, and multiple linear
regression analysis. The results show that the VAT entrepreneurs in Phitsanulok intended to
use the e-tax invoice. The most important factors are perceiving on technology adoption
factor, ease of use, technology usefulness, electronic tax invoice system security, operation
speed, and facilities in the electronic tax invoice system. Another outcome demonstrates that
business size categorized by employment of the corporate entrepreneurs registered for VAT
in Phitsanulok has a significant effect on intention of the entrepreneurs to use the electronic
tax invoice system in their businesses. The one-way analysis of variance (One-way ANOVA)
shows p-value of .000 at the statistical significance level of .05. In addition, the perceived
benefit technology acceptance factor reveals intention to use the electronic tax invoice
system of corporate entrepreneurs registered for VAT in Phitsanulok at a statistical significance

of .05.

Keywords: E-tax invoice, E-tax invoice System, Intention to use electronic document,

VAT Entrepreneurs
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adlaldanuszuuluimiunmgdidnnsedndvesiuszneunisiiunaasansidoundyanialy

Jandnfiwaylan

WRAIAMULUTUTIUY SS df  MS F P-value
$ruunsiussuseausdlaldsyu 4264 2 2132 17.933 000"
JENINNAY
nelungy 29.367 247 119
334 33.631
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M19197 5 HaN153LASIERAMULUTUTIUNINAIVBIAIIULANA A IUTLIATDIAINISHEAIL
adlaldonuszuulumiumddidnnsedndvesiuszneunisiifiunaasanzidounidyannialy

Jandafiwaylan (do)

LaIAMULUTUTIUY SS df MS F P-value
Srndunindanssonnuslaldszuu 354 2 7T 1312 271
JENINaNAY
Aeglungy 33.278 247 135
Bty 33,631 249

*

e - Iduddgyneadiinseeu .05

A15°99 6 wanamsivTeuiisuanuuandradunedseninanuaslaldaulussuuluitung

Srannsaindiuiladudnuaeianits AUIUINYEININIT NANTANIINNTITITTIU

mﬁUﬁj Mean . 95% Confidence Interval

ﬂ&jmu’lma&ﬁﬁ]mi Difference ta- frror - 5ig Lower Bound  Upper Bound
WAl UIALAN -1.19875" 20056 .000" -1.5938 -.8037
WANAN -1.20213" 20533 .000" -1.6066 - 7977

WILAN IR e 1.19875 20056 .000" 8037 1.5938
YUINNAN -.00338 05589 952 -1135 1067

PUINNAW WA Y 1.20213 20533 .000" 7977 1.6066
YUIALAN 00338 05589 952 -.1067 1135

* v

RUBLUG : ffedndnmadafisesu .05

NANT197 5 efiansanansamsiiaTein UL sUTIumaie (ANOVA) wuiwuia
109A9N191 o a15191NNTIIIuTiaNRANAIeTY B8 pvalue Windu 000 Tiszéy
FodAgmeada .05 Maduanauufignui 2 Wofinnsaunainnisdisusasu Fsufuas Ho 39
yneANIN fvuaRansvesuszneunsiyarafiaanzoundyadfisluimindivalan
farmuansnafu fusenounis asfinnuidaldolussuuluifun8bidnnsedndunnsafiu
defansaundusegnuinguszneunisiifiyanafiaansidouniSyanifinludminfivalan
Aamsiidaunelugfiauddalunisissuuluisunmdsidnmsednduldlufanisunnsneain
AamsdvuIAna LAz IUIRLAN

(% &

ag13l3fin1n nan1sfnwinudn auinvesianisiliefiansaaInyam dunsnganas

v v o W

UAAINANITIATIZIAUULUTUTIUNGLAED (ANOVA) i p-value iy 271 Niszautiodl

2
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V9adif .05 wandllefinsananuIudunindnnds faddnaslvuaunnsieiu Alavinla
Auszneumsiiiyaranaanzieunsyarniiuluiminfivalaniianuadanazihssuuluiiiy
a#didnnselindunldlufanis Awuainauuigiud 2 Weiarsanainyaridunindaias

NS H,

5. guuAgaun 3 Yadeaunissuitennudglunisidinalulad Uadeaunissusna
Uszlovdlunisldmalulad Jaduauainulasndsvesszuu Jadediunriusimsalunis
Ry wazladusuddiuneniuasain dauduiusludsuinaeaiunslaldanulussuy

Tumdun#diannsetindvesiszneunsiifiyananaamedounByarniisludminfivalan

A9 7 LERIURAININNLTInARLUS DA TR AT ALUSNdINarnanuRdlalgaulussuu

Tufmdun#diannsetindvesiszneunsiifiyananaamedouniByarniisludminfivalan
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nmsfuianudte nsfuite Analaeads AINTINLT? deeuae
Uszlovdd ANUELAIN
sUwuwvesszuuly  Ywan Hegliions  elinisdamh Al
nuhe lgeen  alddglums  nushwienans  ludduni8ieny @wnse
Fudou Sofaviuazms Aduszuull saSaAy RNl
Jafivluindu - 91ge agwne NALIAWN
My a0l
AENIGHRER Hwannsrly  Heldawnse eldimsdduindy - awnsaldld
Sguuasiany msdawten Amuens MEldgnAsgs v
wWhlanisldenuan  enanslv dnisfoyouay  u @y Emall  eeufines
diolddhenuies  nsuassvng  Awuadns visauaUnALATY) wazgUnsalii
Al nansile
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a ¥ o ANy Yo 1 U a I (Y A 1 3 14
A15199 7 wanstaAnuildinadainusdassunasiinlsiamwanondiuaslaldauluszuu

luidunigddnnselindvesgusznaunisiifiyraaiaanzidouniByanniivludminfivalan

(n®)
Uae/auls9asy
nssuiAay QUERITHON AuUasnny ATUTIALS? AesuasAY
i Uszlevil dzaan
AUsENOUNS P8y 18d319AY Pwanduneuly Ty
aunsodaiin  Uszandamlu  Uasasdelnu nmsdaviiluiiiu  Bumesidn
lumiuand i Joya an miuazmsthds  AsouAquitu
ey Tuifumduas  defiawana uaz  mdyadiiu Tunsvianu
mMsdaiiseny  ms$ilva
N9
Haglvaunse fyrise
nsrvaeulaeeng JURUUYRY
gnAeduazi szuuiiviliin
aundede ANETAINLY
N139AYIN
Tumdung

a v v 6 o a 1 & v o w aAa & a s
715199 8 wansanuduiusvesladendwmananuaslalraulusyuulumdunddiannseting

YoUsEnouNsiyananannzileundyaniiiuluiminfiivalan

o oa. P Unstandardized = Standardized
Javgndsmananussbabtaulussuu

T SumEsEnmsating Coefficients Coefficients t P-value
B Std. Error Beta

1 (Constant) 2.657 .287 9.262 .000

Uaduaun1siuinennudng 058 053 076 1.107 269

Uaduaunissuinauselew 193 067 244 2878  .004°

Uadsaunulasnievedszul 057 068 066 832 406

Jaduaumnusiaiialuns 030 061 038 491 624
Ui UReu

Sudes .067 .069 074 975 .330

YFUAUAIDIUIYAINEZAIN

* o

e - Iduddgyneaiinseeu .05

(7Y 11381503353
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A15°97 9 uansmNELNsaTRIRILUsBasElun T ueALU I

Model Summary

Std. The error in the
Model R R Square Adjusted R Square Estimate
1 .402 162 .145 .33988

a

M157199 10 LanINAN13H0gTIV0INTIATIERAUNTaABEMUUNYAN (Multiple Regression

Y

Analysis)
ANOVA
Model Sum of Squares df Mean Square F P-value
1 Regression 5.444 5 1.089  9.424 .000
Residual 28.188 244 116
Total 33.631 249

31NA15199 8 LHBNITUIAINHANITIATIBAAUNITANDBEULUUNYAM e p-value

v @& o

Winfiu .000 Aisgautedrdgmieaia .05 wudn Yadeaunisiuinalselevdlunisldmalulagd

a

anuduiusdeaduaslaldanulussuuluindunigdidnnselindvesuszneunisifiuanaiian

o w

neidgundyarniidludminivalan lnefiarsanainet p-value Wiy .004 Nszautiddsy

o

PN19@0R .05 TasUsdasTaINNsavinunevseasutemuUsnule Sevay 16.20

dsduazanusiena

1. :nmsfinwsgauanufniuresUszneunsifyananiaaveieunsyaaiuly
Jwiafivadanifidenrundtaldanulussuulumiunigdidnnsetind wuduszneunisaanan
a =3 1 gj ) o [ aa & a 4 a [y Ql'
finuiudaauaslalunisiissuuluiduagdiannsetindunldlufanisluseduunniign
laua Jadedrunissuitennudglunisldmalulad daduaunissuinausslovilunisly
walulad Jadudumnuvasnsivvasszuvluiidunigdiannsetind Jadoauanusiasilunis
UfdRnuluszuvlumdun@diannseing uazdadudiudssuiearuazainlunisldauly
szuulufitun188idnnseiind

mnUseneun1slifyarafisanglsuniByadisludminfivalaniiiissuuluiiu

aa & a a [} 1 a v | Y7 a [

am#diannsetindluldlufanis wazsvuudsnanfiguwuumsidaudte lddudeu aunsaseus
wazvimdlalunisldnuaingielaing drglvnisdainlumiduaiddedu (eglaie
nIAZaNaY, 2560) BrsanaldanslunisdafiuinaznsdnAulufnun® au1sansisdauway
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fusznountaineusdlaluniniszuuluiiun@aidomsednduld esadrenisiuivieddn
srvunanansdigliiinuseleviddenanis awnsaseuiianudilalunislidaulade
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Purchase Decision of Online Goods through E-Marketplace with 7C
components: A Case Study of The Undergraduate Students
Ubon Ratchathani University

Chanchai Supaartagornl*

Abstract

This research has objectives to study personal characteristics and consumers
behavior in online-goods purchasing through E-Marketplace, to study 7C components’
satisfaction, and to compare of purchase decision of online goods through E-marketplace
classified by gender, faculty, and frequency of online purchases. This is quantitative research.
Data was collected by using questionnaire with 390 samples who are the undergraduate
student at Ubon Ratchathani University between 2019 and 2022 by using a stratified random
sampling method. Cronbach’s Alpha reliability was found at 0.987. The findings reveal that;
1) Most of the respondents were female, study in faculty of Liberal Arts and Business School
in 4th year. They purchased online goods 2-4 times per month through Facebook by using
a mobile phone, fashion items are on the top rank. 2) The 7C components’ satisfaction level
was in ‘strongly agree’ level at 4.28 and the standard deviation was 0.59. 3) The different
gender does not have effect on purchase decision of online goods through E-Marketplace.
4) Different faculty affects to purchase decision of online goods through E-Marketplace. In
addition, it was found that buyers studying in the faculty of Liberal Arts have more
satisfaction in purchase decision of online goods through E-Marketplaces than who studying
in other faculties. 5) Different frequency of online purchase does not have effect on purchase

decision of online goods through E-Marketplace.

Keywords: E-Marketplace, The Purchase Decision of Online Goods, 7C components

! Lecturer of Information and communication technology, Faculty of Science, Ubon Ratchathani University.

{0y 213815035539

WS My avnAnendanalld




a8

U 5 atun 1 Weuuns1Au-Tquiey 2566

umin

ﬂwﬁ'umﬁga—éuwﬁuﬁwaaulaﬂ@uimaEJ"N'ﬁ'mL%’J duidlownannsiaurdumesidn
wazmsvenslasiadsiiugusanmeluladidusduindoundnlunsfiuyadnisto-vedudn
gaulategrnigu lagannisdisiaves nany (@rulnnuaunssunsianisnseaedes fams
InsvimivazAanisinsauuauwianid) Wl 2563 syyin aulvelddunesiiingsds 50.09 druau
Anilu 75.68% vosUsznsinesianun uazandeyaves drinulouisuazgnsaiansnisin

a ¢ av vo ° Y a Y] a v
ATENIIINIUTEY Wiﬂaqijﬂﬂizﬁﬁqﬂu%ququ 7,499 ﬂum'ﬁﬂﬁgL‘V]ﬂLﬂEJ'JﬂUWQG]ﬂii@Jﬂ']iiGU'ﬂ']EJ

%
a i

oaulaudluLlAou UNSIAN-TUIAN 2564 WU U1 TVUNTOAUAINIUTDIN190UlauTlI1UIU

vindu Antdusesas 68.97 wazeananisidsnedusesulatiiuasiuseunad 75,000 a1UUIMAD

Y

¥

ew Fannninfiedrsaludiaiieungadnieu 2563 fe¥evay 45.05 lun1sge-v18dud
oouladffonazfnzaniiuganssurunnanaianansdidnnsednd (E-Marketplace) Fadu
nannuudumesidnaiousiefiudosulatnnuisamnsanugtndadasiuazdniunis
wanUdsududiudousnasle (Inayatulloh & Sriwardiningsih, 2021) uanmmﬁmamnaw
Sidnnsefindasdiszuuiamsduidmiuiuneuarszuunenimstissiiudmividelnenain

a & a & Y Y a v A a I3
NANDLANNIBDUNFALIIUIIUITUAN LLagaUﬂWIUWaWﬂ‘ViaqﬁJﬂigLﬂw‘l}ﬂumlﬂﬁ"]ﬂu 919U UY

mnanyussianauanelisgnatnnu aunsodidelanasn 24 vy, dnsdndedusaniuaily

D

IS o

sgnAndied Inrsviiniseane msldslum msnawugsia wezAuddaasugsiaiiounseune
8nsae Benldidvinsuuuasuisasiinznoulandlifuguns Tasludagiu natanans
didnvnsefindflnninevatsuwanedu Jeudazunanwosufegildnvaurauiuansisiu a1
Uizl 2564 vesdiineuiasnseidnnseind doyadietsutoaudoonla
uniign 5 duusn oA 1) Shopee (89.7%) 2) Lazada (74.0%) 3) Facebook (61.2%) 4) Line

(38.5%) waz 5) Instagram (29.1%) (@tinauimungsnssunnedianvsedind, 2565) uonainiiu

Y U a

TayangAnssunisdeduieaulatlul 2565 wulmgnangnamdeduladedudooulall diu

Y

Ingjaziiendains1s1Agn (63.10%) ANUMAINAIEYeIdU (58.73%) unanvlesuldiudine

I =) =)

(45.81%) N153ALUTIUTY (44.39%) UazA1dndagnusonT (34.10%) (@1HnURRUIgINTTUNIY

Y

BLlaNNIaNNg, 2565) ara N8V Park & Kim (2003) wuin s1asazaudnelunisidau

[
Y v =)

I ey v Y] o A | Yy o U a ! = & a L=’ ¢ &
Aulgdsuandutatendnisieliduslaadadulaiasdengeduituniely daiulsdidu

1 [y

| = v a 1w P a v oo & Aa o [

druusniignAnazanunsadadeidiuiiiaidendu suiludiunfadeduildnunaziduaiiy
Usgriulanisusnlunsdedudtuseludn lnevivlednilisuniseenuuuiialdifisausiaiuasng
AnuRslalunseedudiudy widimaauaulannguilaaladniiy FeinliAanisasieananui

walaliugnen wasilunisingsalganuasindnfvesgnalunsdedudsiely

{7y MIE5UINTIIND

Ay avnfinedanalldy



a9

U 5 aduil 1 WneuunsIAN-Siguieu 2566

nuiniandenldlunsiiulszdniammsiniivleduesnainnasdiannseding fe
wisuidsnasAusznovveaiuled 7C ¥89 Rayport & Jaworski (2003) Imewnsuiisnilazinendas
fudiusoUsya (nterface) vasgnAnivssuunieluuazsenineesdng Balmnudnduegneded
gmeiinseanuuulviinudssiivlanazazaensvuluasusn saudadeguandiunniely
3 ¢ v £ [ £% 0 o Y < ! a v acs
Aleduay deganigluiivavdesanunsaadvayunisviauvesildlandusgnediae tsuisn
aaAUsznevvenIulyd 7C laun

=

1) 9UUIUN (Context) A JUKUUNTIAIN9BIAUTENBUATY 9 TagAdlafanduaieany
Snwaiznsvnnutazauidn dnsuendmvesmiienasidudiu 9 eavainlunisdum
Toya wavannsadmgldludediusng o laegreaznin

2) Fruilevn (Content) e TwaziBanvonilon Wuiiteyaorlsfidasnisinaus
domdesdau Sanudussfovgndes fenumeny wasudagiu

3) sudans (Community) fio @ufilsiAsuduiusszninedld ies uisamazainlu
MsuansauARiuveuaniUasudeya

4) A1UN15U5ULAY (Customization) Aa AvuaunsatunsigldnuaunsauTuwss
uhlvdoyaldnasnan Tnedeseenuuuliing lemsuaussaudesnmsvoslday

5) funnsdeans (Communication) A druvesteyailifindedoarsszninediudn
oouladfuiliau wu fszuununeu szuulmn wazayaiBeu

6) sun1siTeulea (Connection) A @rufiiuiinindenlesludaivledviossuy
3u o meueniieadedly

7) un15¥ing3nsss (Commerce) Ao 15095UN5¥N§3NT3V0I9NAT 11U d2UVDINT

¥
a

o Nzdosdinseduietunsunisidnuegiulutunuy wazeduisedrstnuluynianssy

Z%

Va v A

a & av Yy ° v = = v aa '
GU']ﬂi']EJagLaﬂ@%ﬂﬁuﬂﬂl@ﬂaqquﬁl WWIWNU‘UHNﬂ?WNaU&LQ‘W‘Ugﬂﬂﬂqﬂﬂﬂﬂﬂumaﬂaﬂqi

Y

Y

a2 d’lj a 1% ¢ 1 a s a ¢ Y L3 = v = 1Y
anaulageduaseulatirunannarsdidnnselindsigesAuseney 7C nsdlfinw Unfnwisedu
USyay19s umInendeauasnesill iesainnisvisduaiesulatludagiuaiuisaiilade
azadnauie wazidnfsguslaaliednesinga Yszneudumalulagnimuiduegiaun vl

a v |

pwaniifusaudesulatinniudes 4 uenindu luduveangusedidlunuiteddongu
tindnwszdudigand esan dndnwiszduuiyaniariodnunguauluga Gen Z d9
nunefaauAnudsannd w.e. 2538 1nga1nn15d1529909d N URAUIGINTTUNS
didnvsednd Tud 2564 AlsiAuteyafungusinegisdua 44,545 au wui1 nga Gen Z (818
tiownin 22 ¥) Wunguilldnudumesideuniian wasfuay 12 $2lus 5 unil sesaundengy
Gen Y (91 21-40 ¥) Tdudumedidadetuas 11 $2lus 52 unit @dnauiaunginssums

diinunsetind, 2564) uazlud 2565 AldiAudeyaiungudieg19sd1uiu 46,348 Au WU Ny

15E1TUINTFIND

oF IMJ T v Anedanally




50

U 5 atun 1 Weuuns1Au-Tquiey 2566

Gen Y Wunguildaudumesidnunniign wisiuaz 8 9319 55 w1l sesawnfengy Gen Z 14
Nudumesilawdsiuay 8 49lue 24 il waslleinsanaue@nnudeyalninurauladmsu

nqu Gen Z flenquiiniseu/dnAnwndudunquitldaudumesiinedeadisiuas 8 49lus 57

< o w £ a

UMN (ﬁ’]‘lJﬂQ’]u‘W@JU’]ﬁqiﬂiiiJVl’N@

1%
v a g a Y

faaulageduaieaulatiiunaInnaedldannsafindmesrusznau 7C NSMANYT TnANwSEeU

@ a s Ya v = [ 3 o w =
WANSBUNE, 2565) cpfwmLaqmummmmﬁumsﬂﬂmms

Uy umingdeauasivstll ieligusznaunisuiedumeeulail atunsatideyaly

] )

USuugsnninveinisviigsiaseulal Mununagnslunisingsialdegnumungaussly

WQUszaeA

1. iieRnwidnvurdiuyana uagnginssunistedudieeulatvesuslantiiunain
nansdidnnseiind

2. iiteAnwauftielassiusenou 7C Addenisinduladeduiosuladiunainnans
ddannseiingd

3. ie3suflsunsinduladeduiesulatiunainnarsdidnnsedndsuunmune

A a P & & v ¢
ﬂmg‘wLiEJuLLa3ﬂ3W3JQIUﬂ'ﬁ“UBaUﬂ']@@u‘Lau

NUNIUITIUNTTY

1. anwazdIUYAAA

Fuslnausazauazdmnuuandefuludusing q dedinaunananuunnsturesdnuas
MeNEAIMLAZANMUIAdaNTatusazyaaa vlinnsdnaulatedudlundazyaaadianiig
wansnei nsAnwdnvarUssrnseansiludsdfy Weswnaruuandiswestszansluus
azfuasiliiinsdinaulatoduiuasuinsiuaneiu Sius aregissaRs (2559) Idag
wAn nuivszrnsmansliin dnuvazdszrinsmand Jeuszneulusng e 01y aniunw
98l ondn msnwdunueifldulsdmuszaumensnans feuszvnaidusiuusiannse
wWhdadmaneldegeiussdnina B3390 L@35ml uasAng @330 (2546) leinanindnuaeau
Uszynsmans Usenoudie e 01y sedunisine s1eld iunasifdealdlunsudsdn

nann InadudnwurdrAgnvisiruanaindinung NLUIRANIAIUUTEYINTAERITN9AY

N

[ a

FWelddendnwarlszansmansdmiuimuadudnyusdiuyanadmivanuised fe e

e

A v =2

warAMENANY WosnUseynsuasnguiiegsluiideil Ae dnAnwlusedudTyaies &

Frvo1gliuandeiuanntn dndnwdilifisnels wazdaliiiondn

y 5EI15UIMIGIND

oS MY v Anedenslly




51

U 5 aduil 1 WneuunsIAN-Siguieu 2566

2. waRnssuNsTedudreaulal

anﬂsiuﬂ'ﬁ%aﬁuﬁwaaulaﬂ JodungAnssuveauilan FaA NN TBING AN T
fuslan 1TiEna1n 1Y 1wy Yden H3umn (2553) na1nin wiAnssugfuslan wanefanssuiunsd
Aendestuyaraniendulunisdam nmsdenass msde nsld uaznsdanisniendenisuilan
wAndeivieuInig iemeuaussnudeinsvesiuilaalutianamils 4 waz 1@ quiady
(2559) nan1i1 wenssuduilan naneds AanssuiiAedulunssuiumsiiieadestunisuilan
1o 9 Waaswgenans luvaie 9 AT dunsAnunisindulededudesulat lenain
nRnssunsteduiesuladluFomwesauilunisteduiooulal fnasonisnevaueses
fuslna iwu auAdeves onsiemd susn (2558) ARnwnisdiiiugsiadmiieidernanmansly
wiotnedsauooulat Iitpazi Jafeviliiddviwadensinduladederndniasy fo S1umu
pdsfinguioghadrndudiedetnsdsaueoulat Tnssuuedsiidsudedtiuiaiadne
dsnueoulard wWindy 1 afedeu ashldalddrelunsdofindy 34,348 vin uazeIdeves

av 1

a = Al a X a v Y ¢ v Y]
2381 ﬁi%zﬂg (2564) V]ﬂﬂ‘@']Wﬁ]G\ﬂSillﬂ'ﬁ%@au@"lmqua@aﬂﬂmﬂaublau Iﬂﬁlﬂwaﬂqijﬂﬂﬁq ‘ﬂ%"ﬂﬂ

14 = v

Frumsaameeulainnduiauduiusfuamiuilunsdideduesulatotheddeddynis
G017

3. wlsus3snasAusznavvaaiuled 7C

psAUszneUveIvled vunefs indesilolunisesnuuuiivled Taedunisduiugsie
Tasendosvuudidnmsetindsinumiiivled Wielvaunsaneuaussieniudeanisvesilildesie
fnaunm wagthunldlumstuedeunmsimdvddidnnsednd fnquiiifisrdesiuesdiszney
vouSuledeguanennud il

3.1 a9AUsznauliulad 5C 999 Afuah & Tucci (2003) Laua A1un1sUszaIuaIy
(Coordination) $1uiilann (Content) fudany (Community) fun15deans (Communication)
WAZATUNIYINGINTSU (Commerce)

3.2 aeAUszneauliuled 7C voe Rayport & Jaworski (2003) A siruudun (Context)
Fruilen (Content) dudana (Community) #1unsU3ulsa (Customization) #1unisdeans
(Communication) #unsidieailes (Connection) LAEAIUNITYINGINTTU (Commerce)

3.3 pardsznauiules 8C vas Yang et al. (2008) ¢k F1uuSum (Context) fuitem
(Content) #1udsan (Community) §1un15U5ULAY (Customization) F1un 1538415
(Communication) sun1sideules (Connection) fMun15vingsnssa (Commerce) Lagiual
37uila (Collaboration)

Ya o

Mnvgufesdusznouiuleddnediu fITeanmnsoasule dail esrusznauiuled 5C €4
g = v

PnUszhuaIrUsEnauiulefNdf Ao euUSUN (Context) AuN1sUSULSS (Customization)

]

15E1TUINTFIND

oF IMJ T v Anedanally




52

U 5 atun 1 Weuuns1Au-Tquiey 2566

waza1UN1Saules (Connection) hazesrusenaulduled 8C FallUuszrAuaIUAINTINLD

(Collaboration) tiuANanaIrUsenauduled 7C Tagusziuninusiuile Ao nisiaiusiulu

[y

A1shanIAUAALTURaIUlYA 1wy N15TY9IN1anUAIUAIUAALAUTEUINHTDAUS LAY

Y

¥
av A vYa o A

HIdefinuiuindaugdouiusudsay (Community) dauluanideddidodonldngu]

e

sAUsznouLIuled 7C mulunAaYes Rayport & Jaworski (2003) ilasnidunguiiinseunqu
AsunnUszwukaratnsadiuTldlunsinszinsdnduladevesiuilang

4. nsanauladiedudtaaulall

dydl

TUN LA A DeIUAUNUEYRINSARAULATRAUAT LI a18VINUY F9Tl nua Taseiie (2558)

Y

fa o

wae UygnIal deuwnd waslingn wWAATUTaWI (2558) nd1131 nsdnduladedue Ao N3

v a

dindulatovesiuilnalumadondodudmieuinsiinnnmadssdunadonuasdoyasa
yosfrFuAudninauiawelalududndeusnstu q Schiffman & Kanuk (1994) nanain
Funounsdindulaidentovelduins (Decision Making of Consumers) #ifimaidonuinnia
aoan9tuly azfinnsandiuiiisadestuniseiildnisindula Ussnoudenginssusiu

ANUsANInAAVToA LNl wazngAnssuAUMeEnIn Mindulugiamids Aanssumeaiili

Y Y v

TAANNITToUATNYANTTUNITTRNINUAAADU I1NAIUNLNEYBIN1SARAULATRAUAIUI9AY

Feaunsaaguladn msdnduladedudesulal ssnuisfianisiiansumvsonuruiandedua
WIRUINIMRINUsEIlunIsdonuaninauiienela Tneefen1vingsnssurIunIaLAIeYiy

Suwasiiniuies

va o

PNAITNUMIUITIUNTIND1AY J1981ANTOURWIANNITIVEAIN T 1 Inedidudsau

Y

[ 1 a 1

fio dnunrdiuyana nfinssunistedudesulal wazaufiimelessiuszneu 7C ffauus

a

nu Ao nssnauladedudeeulatiiunainnarsdidnnsedng laefin1sasauuigiulunsidy
VIYUA 3 auuRgIY fail
a P o a v ¢ al | o o A X a v ¢
ANNAZIUN 1 (H1): iwAves@edumesuladilunndsiuiinisinduladedussauladl
FNUMAIANANBANNIaNNANLANAITUY
a P=] A a v a v & ] o A o a L a v
ANNAFIUN 2 (H2): AnigiliTouvesddedursaulatiunndaiuinisdnduladodum
paulatNIunaInNaBLENNIaNNANILANAITY
a A A L a v & ' o o a X a v
ANNAFIUN 3 (H3): AwdlunisPedudtoaulatiunndeduiinisdnduladedusn

poulaltunainnansdidnnsaindnuananaiy

’J'l'iﬁ']ill'i‘l’i’]'iﬁiﬂ’a)

o/ M] uwﬁawu'\aawu'[%




53

U 5 aduil 1 WneuunsIAN-Siguieu 2566

ausean audsay
ANBUEEIRLANR H1, H2
- N Ane
woanssumsdaaumoanlan 2
H3

miaasuladaiudraenlmitiu

- gunsafily
= UsrmiaumuazuInsnda anAnaBiaNMIaing

- anudlumsTadumaanlat

4

anuiawalsasdisznay 7C
- dmusun (Context)

- swiiemn (Content)

- dmdnn (Community)

- gwmsysuuds (Customization)
v 4 - . .

- smumssaas (Communication)

- ¢wumadeulss (Connection)

- dwmahyinssy (Commerce)

AN 1 NTBULUIAANISINE

sidguIoNsIY
1. Uszunnsuaznauidagig

2 =

Uszrnslunidell fie dnfAinwiseaudns uninerdeguasnesll Mdndnwlud
N3ANYT 2562 9UN15ANYY 2565 910 10 Auglay 1 e lagdeya o A1aseun 1 1
N13ANwY 2565 A3 15,132 au fIdelaldn1siivuaruinngudieg1961en13519 Taro

Yamane lAvunvaanguiiega e 390 Au

ad 1 1

2. Wdunguaiagng

9
n1stdenndudlege §3381938n15dunqusdleg1shuunyatu (Stratified Random

q 9

a [y

Sampling) Mladnwiungusiag1991nns 10 Aug wag 1 IMeNdy 518az188nfnn3199 1

M13797 1 IUIUUTEHINTUALIIUIUNGUAIBEN

AME/ANYaY UUUTEVINT (AY)  IWIUNGUA20E19 (AL)
INeEEnS 1,663 43
LNYASANANT 873 23
AINTIUAENT 2,374 61

MTEITUINTIND

My avinAnenasusdly




54

U 5 atun 1 Weuuns1Au-Tquiey 2566

A1379% 1 FIUIUUTEYINTUALIIUNGUFIBEN (9iD)

AME/ANeaY UUUTEVINT (AY)  IWIUNGUA20E19 (AL)

Aaumans 2,671 69
nduAans 502 13
UIN3FNENS 2,697 69
WYUIRANENS 426 11
INFHUNNEANFNTUALNITANTITUGY 839 22
AavzUszenduazanidnunssumans 240 6
URemans 1,337 34
SyAans 1,510 39

F2uTiavin 15,132 390

3. LA30439IY

sodioildlucuddei fie wuvaeuniiedsransinduladedumenulatiiunan
nanvBanvselind nsdfinw dnfnwiseiuUSyes univendeguaswsid wialu 3 dw fe

it 1 1funsaeunuieafuteyarhluvesinounuuasuniy dnunzvesLUUABUAN
Juuuu nsredeusens (Check list) laur e aas 910 aatanandidnnseiindiiveuldly
msteduonulay gunsaiifldlunisdhfimainnandidnnsetind Ussinnduduazuinisive
ooulat] uardouaddumsieduiesulaiunainnansdidnnseiind

daudl 2 \Hunisaeunudouassduszney 7C Afnarenisinaulatedudooulal
anwauzveswuugsumuluLuUIATIEINUTENNAT (Rating Scale) Tdinaus 5 syauvpdiAse
(Likert’s scale) #sl 5 manefs arufsnelavinilan 4 waneds anufianelaunn 3 nunefs

ANuianealaviunas 2 vaneds anuianelates uay 1 nueds auianeladesnign lne

(%
N Va v

wuvasunuiiIdelaiilunaaeddd (Try-out) Aunguussvinsnidnuugadvadaiunquiaeg

Anw lawn dnfAinwiseaudSyes nIne1deguavsll 91U 20 4R NEIIINTUAILINA

ada € 1

ALY BNUIBILUUEDUNIN LAATAINNLTBNUTBILUUEBUNY (Reliability) A18353LAT189AN

[

duuszansuean1veansauuia (Cronbach’s Alpha) Usingualarianudiadursaduiviniu

N

(%
[

0.987 Femduuszansuearvasnseuuiniiiiuinnin 0.70 wansuuvasuanslunuisoasl
feodlula

d1uit 3 [Wuderauenusuionuaadiuisrtunsinauladedudeeulainiunain
nansdiannsednd nydiAnen dnfinwiszAuSyges univedvauasnysid wuvasuaudy

mauUaeln neuwuuasun e uussengnay

(Y 5E15UIMTEIND

Ay avnfinedanalldy
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< v
4. N13NUIIVIIUVIUA

Va o ¥ o

fieldiAuToyasiuruionun 390 4aa N 10 Anguay 1 Inends museazdonly
M3 1 Tnefitindnuiamedousoulusedn 114320159 wdlugdianmsedng uazsein
1146111-63 ganssudidnnsaiind maeud 1 In1sfinw 2565 Frwasiuiivioyasewinetud
16 danau D 13 Augey 2565

5. N5AATIEVidoYya

Ansiteyalnonisléisnsadfsnelusunsy Spss iBuadesiietaslunsiiases
Yoya Tnefeanden dail

1. Yoyainluvesgmevuvvasuaiy thuriasgideyalaeldadimdenssaun
(Descriptive Statistics) AduaSenay

2. winssunstedudonular tunlinseiteyalagldadfbanssnu anud ua
Sovay

3. aufanelassdusznoy 7C fflarianisindulatedudooulatiiuaainnans
Sidnnsedind Iinsziteyalasldadfidmssaun Aads (Mean) wazAtdouuansgiy
(Standard Deviation)

4. avedevALLfgIUTaINSIUSBUBUA LA e sindulatedudeelan
Kunannaediannseind insieidoyalagldadAdenssau A1N1saaeUANLATIY ttest
NAADUAINLANANITENI AR YD INgUA 10814 2 nquiliTudasederu (Independent-
Sample t-test) LazAINITNAGBUANNAFIU F-test NABUANINUANANTENINIALRABYDINGN
fegaiifiudasydetuannnit 2 ngu uaznaaeumABLANAsUT BB uTuT B Af33nS

Wi uBsgoul vl (Scheffe’s Multiple Comparison)

NaN1SI8

1. Yayamluvasdnaunuusauniy

=2

Anauwuvasuauadulvgldunands (Fevay 65.10) augndnwdulngfenusday-
q

1%
o

AERS LazAuzUTINIAEans (Sovaz 17.69) dwuluaidnuilutuln 4 (Sevay 30.50) Twaziden

AIbUAIT19N 2

15E1TUINTFIND

oF IMJ T v Anedanally
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M13199 2 Yeyariluvesngudiegng

dayanly 31U (AY) Jouaz
Lel
%418 136 34.90
TN 254 65.10
394 390 100.00
A
AN 43 11.03
LNBATANERS 23 5.90
AMINTTUAIERNT 61 15.64
Aaumans 69 17.69
LndvAEnS 13 3.33
UIMTAENT 69 17.69
WY TUIAANENS 11 2.82
MYIFEUNNE AN LAZNTANTI TG 22 5.64
AavzUssenduazanidnunssumans 6 1.54
Ufrans 34 8.72
Sgenans 39 10.00
37U 390 100.00
A7
1 68 17.40
2 97 24.90
3 106 27.20
4 119 30.50
37U 390 100.00

2. ngAnssun1sPeduAeaulay
naianatsdannsedndfgnevsuvasvatudiulngldlunisdedudiooulad e

Facebook Shopee uag Lazada (598ay 36.59, 30.54, 14.53 aruaisu) Tunisteduniooulal

=

drulngagldlnsdnviioto (Fovay 64.68) Usslnnauruazuinisidessulatuiunainnans

(3
a o a & 1 1
2aNNIBUNE mulmg

e AuFundu Fuaieguainiazauey wazvedldnigludiu (Geuas

(Y 5E15UIMTEIND

Tol My avwnAnendenalld
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26.68, 16.93, 14.68 nua1siu) gavine Audlunisdedudtesulatiiunainnarsdianvsedind

drulnegjazaoinuiu 2-4 afwalhou (Fovay 57.69) 18azdunadlun1s199 3

¥
A a ¥

A3 3 NeAnssunIsTeduAoulall

a 1'%

dayanginssunsyadudesulal 31U (AY) Souaz

pananansdannsetindnveuldlunisvadudieaulay (maulduinnii 1 49)

Shopee 353 30.54
Lazada 168 14.53
Facebook 423 36.59
Line a7 4.07
TikTok 69 597
Instagram 96 8.30
Bu 9 0 0.00
394U 1,156 100.00

gunsaildlunisidrsnananansdiannsedindiiadenteduduazusnis

(mauldu1nnin 1 U8)

AN ImEIUs oUAUTIDU 119 20.31
Insdnwidene 379 64.68
WULAR 85 14.51
Bu 3 0.51
394 586 100.00

Usznnauawazusnisndesauladiiunaianansdidnnsaiing (maulauinnin 1 1)

Audundy 309 26.68
gunsalled 156 13.47
Audiilogunmuaganuay 196 16.93
voslgnielutiu 170 14.68
JIRER! 76 6.56
duruslnala 139 12.00
YosAraNTS NI UILORIN 109 9.41
Bu 9 3 0.26
37U 1,158 100.00
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¥
A a ¥

A1919% 3 WeRingsuN1sTeFUABaulall (se)

foyanninssunistiedudioaulay 31U (AY) Souaz
anudlunsdedudesulatkitunaranansdidnnsading

1 Se/deu 75 19.23
2-4 pdy/iou 225 57.69
1nndn 4 pdyiou 90 23.08
34 390 100.00

3. A2nunanelassndsenau 7C Nilnasanisanduladandadudiosulaltiunana

nansdidnnsaiind

v a

sERUAMURNaNelavetesrUsEnau 7C Ninananisinauladanteduniasulatiniunain

A a

nadidnnsedndlaeninsimedluseduniniian Sanadewindu 4.28 drudesuuninggiu

9

A 4

wihiiu 0.59 Wiefirsaifusediunud 3 sduusniifanadsunndian fe Aun1suulss s
USUM aga1uNIYgINTsd daadewinnu 4.32, 4.31 uag 4.30 AuE1iU S18a8BunRIn1519

fia

a i = ] ~ I3
M99 4 V’nLQaEJLLaga'JUL‘USQL‘UUQJWWigunU@Q@\TﬂUigﬂaU 7C

. ARdy  diudeuuuinnsgiy  sEauAduNwela
a3AUsENau 7C

) (5.D.)
AuUTUTN (Context) 4.31 0.63 1nitgn
Fuilomn (Content) 4.25 0.71 wniian
Audsay (Community) 4.28 0.66 1nitgn
AuNsUTULs (Customization)  4.32 0.64 mm’ﬁqm
frunsdeans (Communication)  4.23 0.65 1nitgn
sum3iBienles (Connection) 4.27 0.66 1nitgn
AUN5Y1§IN558 (Commerce) 4.29 0.63 1nitgn
ATV IR 4.28 0.59 anilgn

4. N1INAFUANNAFIUVDINTITIUTEUTIBUAULANAT9YRINTAnF TG B RUAY

aaulakiunaianansdidnnsating

{7y MIE5UINTIIND

Ay avnfinedanalldy
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1%
A a 14

4.1 msdnduladiedudiesulaiiiunainnarsdidannsaindITnunauiwe

NANISILASILTDUALUS I UL UAINUBLANANIYDIANUNINE L luaIAUsENaU 7C NilMD

Y

a

N15PaAUA199UlAUNIUNAINNAIDLANNTIUNATILUNAILLNA WU InANWANA19AUlLTNaD

ANuRanalavesasrlsznau 7C Tun1sdedudiosulatiunainnatsdidnnseiing aenadl

Y

Hod1ANszau .05 Tvazdgalanslunised 5

A13991 5 NINAERUALNAFIMUTEULTEUANLLANGNYBIARREAUTINElIUBIRIAUTENBY

Aa

7C 9ilsan15TeAUA199ULAUILUNALLNA

a9AUsENaY 7C WAL LWAEYS t. p
X S.D. X S.D.
AIUUIUN (Context) 4.28 0.65 4.32 0.63 -0.67 0.49
é’ﬂuﬁam (Content) 4.28 0.70 4.23 0.71 0.55 0.58
Audsas (Community) 4.31 0.65 426 065 061 0.54
AIUN1ITUSULLSI (Customization) 4.31 0.66 432 062 -0.29 0.76
@ﬁumﬁaaw (Communication) 4.26 0.65 4.21 0.66 0.76 0.44
éfmmsv?iauim (Connection) 4.29 0.64 4.25 0.68 0.69 0.49
éj’lumﬁﬁ’lqmiim (Commerce) 4.29 0.64 4.30 0.63 -0.22 0.83
Tagsau 4.29 0.60 4.27 0.59 0.24 0.81

4.2 mssnauladindudisaulailtitunainnarsdidnnsainddunaiuansniseu

a ¢ v - = 1 P~ I A
WNeN137 LﬂﬁqgﬁmaaaLU?EJ‘UL‘VlEJ‘U?"I'J']iJLW]ﬂm']\ﬂJBQQQWNWQWQIQIUQQﬂﬂigﬂBU 7C NUPD

AN5FPAUADULAUITUNANUAUSTLSHU WU AL IUNLANGNNUTNARDANUNIND LAVD S

o o

psrUsEnau 7C Tunisdedumesulatiiunaianarsdidnnseiindedrslidedrfgynsyau .05 Tu

Y = A
NNRIU 378@3L88@LL3@Q1UG\']5'NV| 6

A1399 6 NINAABUALNAFIMUTBULTEUAILLANGIITBIANRREAIUNINDLIUBIBIAUTENBY

Aa

7C Piinan1stedunioauladinwunmuAe sy

asAUsznaU 7C F-Value P-Value
AUUTUN (Context) 4.77 0.00*
Fuilewn (Content) 4.65 0.00*
AudIAL (Community) 5.50 0.00%
AUNI5UTULAY (Customization) 5.37 0.00*

15E1TUINTFIND
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A1399 6 NINAABUALNAFIVUTBULTEUAILLANGITBIANRREAIUNINSIIUBIBIAUTENBY

A

7C PiRpN1590AUADBULANIIMUNAUANLS YUY (5D)

asaUsENaY 7C F-Value P-Value
funnsdeas (Communication) 5.57 0.00%
funsidenles (Connection) 5.82 0.00%
AUN15Y1gIN558 (Commerce) 4.06 0.00%
JGERRH 5.82 0.00*

N o o

nUBLg * Ardedn r:yﬂ?iiwu .05
~ = P ' | a = I3 A
PMNATT 6 NSIUTBUTIEUANLANANBIARAEANUINE laBsaIAUsENaU 7C 91
a X a v ¢ o A a I a ! Y] I AN o o a o
fron1sdedumesuladdmuunaniuaus NSy NUINUAIULANANNUBYIUULFANAYNTEAU .05

Tunneunazlagsiy JnvSeuisuidusioalunneiunazlnesiuvesassdseznay 7C 1o
q U q

v
(% v

NAN15I9Y A1

a = = i N i ! ¢ Y a Y] U a X A v
AN 7 LﬂiﬂUWl‘EJ‘Uﬂ']LQaﬂiqﬂﬂigﬁﬁqﬂaﬂﬂﬂigﬂ@‘U 7C @']UUﬁ‘UVlﬂUﬂ'ﬁmﬂa‘lﬂfﬂe?j@aUQ']

2oulaUILUNAUA LTS U

A AAINTIUAIENS  Rau- USuS INeae

ANEns  ANENS  LNNeANERTWAY

N19E5190UEY
X 4.18 4.64 4.17 3.33
AMINTTUAIERNT 4.18 - 0.46* 0.01 0.85
Aaurans 4.64 - 0.47* 1.31%
USINSANERS 4.17 - 0.84
IR UUNNYFNERT 3.33 -
WaENITENSITUEY

N o o

NUBLU) * AfydAniiszeu .05

7

1nAN3197 7 MsisuiiisuAiadesiedsevinaesduszney 7C fuuIundunis
snauladeduiesulatiduunnuaneiiGou wuih fPedudiBoulurusAatmans fanudia
nelalunsindulateduiooulatdinunaianarnsdidnnsedndinnniifiedudfieuluams
Amnssumans AuzUIMsmand uayinedounmemaniiaznisasisugy dedinadiseinds

WINAU 0.46, 0.47 wag 1.31 AUasu

{7y MIE5UINTIIND

MJ]  uavinAangasualll
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a = = i N i ! ¢ 9 & Y] v a X a v
M1919N 8 LﬂiﬂUWl‘EJ‘UV’nLaaﬂiqﬂﬂig‘m')qﬂ@ﬂﬂﬂigﬂa‘U 7C @']ULU'E]W']ﬂUﬂ'ﬁﬁﬂﬁTﬂf"ﬂ“ﬂ@ﬁUﬂ"l

2ouUlaUIUNAUA LTS U

ALY Aavrdans UM INYIAYUNNYANENS
ANENS WANITENSITUGY
X 4.67 4.08 3.41
Aaumans 4.67 - 0.59% 1.26*
USMSANERS 4.08 - 0.67
IR UUNNYFNERT 3.41 -
LAZNNTANSITNGY

nngivg* Tdudrfnyiisedu .05

d' a a i a i ! I Y & Y]
1NHITNN 8 ﬂ']iL‘UiEJ‘UL‘V]EJ‘UV’T]LQ@EJ?']EJQig‘quﬂaﬂﬂﬂigﬂ@‘U 7C AMULUBRIAUNIT

1% '
a Y A

AnaulagedumeaulauduunauaueNisey wud gedusiseulunnsfalaans daiuia
wolalunisdndulavedudresulatiiunaianansdidanusetindunnini@edudnieulunny
UIMIAENS UaEINGIREUNNEAIARTLAZN1TANSITEY TellnaneAnadewiniu 0.59 uag 1.26

AUAIAU

o = = i N i ! ¢ 9 o Y] v a X a v
M1919N 9 LﬂiﬂUWl‘EJ‘Uﬂ']LQaﬂiqﬂﬂigﬁﬁqﬂaﬂﬂﬂigﬂ@‘U 7C ﬂqanﬂNﬂUﬂqﬁm@aiﬂﬂgfj@aUW'}

2ouUlaUIILUNAUA LTS U

ALY Aavrdans UM INYIAYUNNYANENS
ANENS WANITENSITUGY
X 4.68 4.06 3.37
Aaumans 4.68 - 0.62* 1.31%
USMSANERS 4.06 - 0.69
WM UUNNYPFNERT 3.37 -
LAZNNTANSITNGY

a o o

e * deddyisedu .05

7

NAIT 9 MIUTeUTguALaReTEgsEnINedUsEney 7C Audmuiunsinduls
godumosuladduunauameey wul gredusnseulupuz@almans danuiwelaly

nsdnduladedudesulatiiunainnaisdidnnsetinduinningeeduimseuluaneuinis-
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ANENS LAZINEIFURNNEANAATLAZN1TAISITNAY Telnad19A1LRFEWINAY 0.62 wag 1.31

AUAIAU

a = = i a ! i I3 v Y] o v a &
M99 10 LTJTEJ‘UW]fJ‘Uﬂ']Lﬂaﬂiqﬂﬂizwqqﬁﬂﬁﬂﬂigﬂ@‘U 7C @']Uﬂ']i‘lJi‘ULLGNﬂ‘Uﬂ']iG]@ﬁusLGUGU@

AureauladdndunmuAzNSeuy

A AAINTIUAIENS  Aau- Us1s g8y

ANENs  ANEAT  LNNEANERNITLAY

N3E15150UE
X 4.25 4.72 4.16 3.50
AMINTIUAERNS 4.25 - 0.47* 0.09 0.75
Aaurans 4.72 - 0.56* 1.22%
USMNSANENS 4.16 - 0.66
IR UUNNYFNERT 3.50 -
WAENITEIS UL

e * ded uiiseiy 05

9NA51971 10 MISsuiisuAadsegsEItesAUsEney 7C fumsUTuusaiuns
sinauladeduiesulatiduunnuaneiiGou wuih fPedudiBuluausAatmans anudia
nelalunsindulateduioouladinunaianansdidnnsedndinnniidtedudfieuluams
Amnssumans AuzUIMmand uayinedounmemaniiaznisasisugy dedinasisainds

WINAU 0.47, 0.56 wag 1.22 Auansu

o = = i a ! i I3 v d' Y] U a & a v
199N 11 LTJTEJ‘UW]fJ‘Uﬂ']Lﬂaﬂiqﬂﬂizwqqﬁﬂﬁﬂﬂigﬂ@‘U 7C fﬂ']‘Uﬂ']ia@a'ﬁﬂUﬂqiﬁﬂauﬁ‘Lﬂ‘fI@aUﬂﬁl

¢ o A a
BQUIau‘UWLLUﬂG]WQJQMSVILSEJU

AR INYASANERNS Aadenans USWSANENS
X 3.95 4.64 4.05
INENIANARS 3.95 - 0.69* 0.10
Aaumans 4.64 - 0.59*
USRS 4.05 -

LY

nge * ddeddyisedu .05

(Y 5E15UIMTEIND

Ay avnfinedanalldy
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= = = ' a ' ' I3 % 2 9
NAN399 11 MsiIeuiiiguAadesedsenittesduseney 7C MumMsdeansiunis
AnaulagedumeaulauduunauaueNsey Ui gredunniteulunnsfadamans daud
welalunisdnduladedudiesulatdiiunainnaredidnnsednduinniif@edudnauey

s a s = o i ' N v o w
LNWRTAIARNT ASAUSUIUITANARNT GIUNARINANRA[YLNIAU 0.69 ey 0.59 auanu

a = = i a ! i I3 Y 44' o U a &
M19719N 12 LU?EJ‘UW]fJ‘Uﬂ']Lﬂaﬂiqﬂﬂizwqqﬁﬂﬁﬂﬂigﬂ@‘U 7C @']‘Uﬂ']iLSUBNIEJQﬂUﬂqim@aUIQ"UQ

adureaulatdunmauaAusis gy

AL Men NEAS  AANSSH Aad-  USKNS Y8y

Arans  Aans  AEns AEes @ans wnnedtansway

msmmsmq%
X 4.14 4.01 4.20 4.70 4.08 3.50
AN 4.14 - 0.13 0.06 0.56* 0.06 0.64
LNEATANERS 4.01 - 0.19 0.69* 0.07 0.51
AMINTIUAERNS 4.20 - 0.50* 0.12 0.70
Aaurans 4.70 - 0.61% 1.20*
USMSANERS 4.08 - 0.58

INFUENNSAIENS  3.50 -

LaZN1IABIIUY

a o o

e * deddtyisedu .05

7

d' = a ! a ' ! 2 v A Y]
INNFAITNN 12 ﬂ']iL‘UiEJ‘ULVlEJ‘Uﬂ']Lﬂaﬂi"lﬂﬂiz‘ﬁjﬁlﬂaﬂﬂﬂigﬂ@U 7C @']Uﬂ']iLSUE]NIENﬂ‘U

a

nsdnduladodudieeuladduunmuameiiiou nui fFodudiFeuluausAatamans
faudiawelalumsindulateduiesulatinunainnansdidnnsedndinnninfdodudiiten
lupeIng1mans AuzNYATAIENS AMLIAINTIUAIERNT ANLUTMITAIERNS wagineldy
LNEAIAATLAEN1TAN5150AY Tednan sALRABINAY 0.56, 0.69, 0.50, 0.61 uaz 1.20

ANUAINU
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a = = i a ! i I3 Y o o v a &
199N 13 LU?EJ‘UW]fJ‘Uﬂ']Lﬂaﬂiqﬂﬂizwqqﬁﬂﬁﬂﬂizﬂ@‘U 7C WWUﬂqimqﬁqiﬂisﬁJﬂ‘Uﬂqimﬂaiﬂﬁﬂ"ﬁ@

AumeauladdndunmuAzNSeuy

ABLY Aadrians  INeISEUNNEANEATLAZNITAISITIEY
X 4.64 3.37
Aauenans 4.64 - 1.27*
MeFUwNNYFNENT 3.37 -
AZN1TA5 TG

1Y

e * Tdeddgiiseevu .05

NAN5199 13 NMsiSeuliieuanadeTegsenintesausenay 7C MMunsvigInssuiu

a

n1sdndularedudiooulaudwunaiuaneisou wuil gredumnseulunusfadmans

fiaudisnalalunisdndulafeduimesulatiiunaiananddnmsedndunninf@edumnieu

TuAneduunemansuaznsasITEg JanadsReiemiy 1.27

o = = i a ! i I Y] v a & a v
M19190 14 LU?EJ‘UW]fJ‘Uﬂ']Lﬂaﬂiqﬂﬂizwqqﬁﬂﬁﬂﬂizﬂ@‘U 7C I@ﬂi?NﬂUﬂqiﬁﬂﬂustﬂ‘(j@ﬁUQq

2aulaUIUNAUA LIS U

A NWAS  AAINTTU fAad USMS  MEIAULNNYAENS

AEAS  ANEAT  AERS ANERS WAZNTANSITUEY

X 4.08 4.22 4.67 4.11 3.43
LNEATANERS 4.08 - 0.14 0.59% 0.03 0.65
AMINTINAERNS 4.22 - 0.45* 0.11 0.79
Aaurans 4.67 - 0.56* 1.24%
USMSANERS 4.11 - 0.68

ANYIRULNNYFAERNT 3.43 -

WAENNTENTITUAY

1Y

e * Ideddgiiseeu .05

MNANeT 14 msFeuiisuaadeegszrintsesduszney 7C Tassamfunsdinduls
FoAueoulatiuunnuanediGou nud fleduiiidouluansfamans fanufimelaly
nsfndulatodudiesulatdiiunainnatsdidnnselinduinnindiedudiidoulunms
NUATAIENT ANEIAINTTUAIENS ASUTIIAIANT LALINGIREUNNEAIEATLANITANTITUGY

FANAAIANRAYLYINNU 0.58, 0.45, 0.56 kay 1.24 mUaInu

{7y MIE5UINTIIND
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4.3 mssnauladindudisaulaikinunainnarsdidnnsainddwunniuadualunisee
a b4 ¢
AuAeaulay

HANTIATIERYayalUIs U UAULANA19vBIAuianelaluasdUsEnau 7C Nilse
nsFeaumesulatdunauAudlunsTaAuAIaaulall Ul AnudlunsTaAuA1eUlau?
wannaruldinadennufianelaveseduszneu 7C lun1svedudeouladiiunainnais

o QJ

Sidnnseindedaiitoddaiiseau .05 vavidunuandunisei 15

A15199 15 msmaauama%mm%uLﬁ&JUﬂ'nmmnGi’msummLaﬁaﬂ’;mﬁﬂwa%suamﬁﬂizﬂaU

Ao

7C vy amwaaumaaulaumLmemmmalumwaaumaaulau

29AUsENaY 7C F-Value P-Value

AIUUTUN (Context) 2.54 0.08
Fuiilomn (Content) 2.62 0.07
AudIAL (Community) 0.79 0.45
AUN5UTULES (Customization) 0.51 0.60
funsdeans (Communication) 2.30 0.10
funsidenles (Connection) 2.23 0.11
AUN5Y1§IN558 (Commerce) 1.51 0.22
Tagsau 1.82 0.16

v * Sfeddnyiisedu 05

dsduazanusiena

meauiIvimsnalulaglulagiudmaliguiuunsvevieduuazuinig s9umns
woAnssuveusnaasuwlatll anIaTInTsSuTe anuasanauglunsgeduiiiiuyy
MmgPeInNIsIvmiiennainvaty Jeilvidemisesuladaiuisansulandainunenises

[

fuslaeldifuognad MnauidelfideannsoasUuareiusenaisonumantsinuitls fil

3

1. sefupnufianelavesesduszneu 7C fifnadensdnduladontedudooulat Ty
amsmegluszduinn wuin 3 dduusniifidedanniian fe dunisuTuuds suuun uas
AUNNINGINTIY donAfeItUIITevaNaILley Wy, AfnTIa Tauluve) wavann nysTn
(2565) MAdnagnénisdearsnaineeulal 7C vouiulesd Noon.com wuin Tasa1nsauil
ANaBeinfu 4.70 Fosdrdu 3 drunsn Iud duien FunisuSuuss wazdunisii
3INTTU wazaanARINUNUITEVRY HanT audf (2560) fAfetadeiitinadonisindulatedud

1 a § & 1 [y a1 a [ a o w o w ¥ 1
NIUBDUNBTLURN NUIN IﬂUﬂWWi’JN@QﬂUiS@UNWﬂNﬂWLQﬁEJL“VI’]ﬂ‘U 3.90 L38981AU 4 a1AULIN IWLLﬂ

N 'iﬁ’li'U'iVﬂ'iﬁ'iﬂ‘il

Y| | uw’u'mu'lauu.aﬁﬁ




66

U 5 atun 1 Weuuns1Au-Tquiey 2566

AULHENY A1UN1TYINGINTTH AUUTUN LazaunsUTuuds laggideueein n1sasieium

saulatvzfsgagnalauin Ae MuieeulauiiaunsalignA1UTuuwiin1singsnssuvenuLes

Y Y

v =

19 Wy TszuuiuiinUseifsnensdeds J5sUUlanIanIUshars18aLduANITaI%we JTUADUNIT
Aaganielddudou 57uNIN159A1909RUsENaUYaIs1uA1eauladnldulade dnnswen

mnavgaumMuazUINsegetalaY

¥
a ¥

2. NaN1sVAADUANNAFIUNATRITodUAoulauTiuanaaiulinsAnduladadudn

Y

paulatnunaIAna1BldnnIalndNuana1aiy wuln wanwanssdulidnasanmsuLazse

v

fuauRanelaveseirusznau 7C Tunisdedusesulatiiunainnalsdiannsating aenall

HodANszau .05 donrasiuiuldeYes dans aulh (2560) Mdethduninanonisandula

¥

Fadusnuduwasiin lnguidelaidanfnuwissausznauvaaivled 7C AULUIARYDY
Rayport & Jaworski (2003) L4 ULAg2AU WU WwARLAna1 i uiin1sanduladeduairiu

Suwasitaliunnenaiuy

¥
a

3. nan1IVRdeUANNAgIUAME TS sUTIRToduAeaulatNuanAsTulnsAndulade

Y

dumeaulatiiunainnaledlannsaindNuane199u WUl AuEASsunLana19Tulinans

ANIIULALIEATUAIUNIND1Rv0909AUSENaU 7C Tun1stndurisaulatiiunainnaid

a a a ¢ I Ao o o A LY

duannseiind egradidedrAgisedu .05 Fdawseuiisuduseglunndiuuaslaesiuves

o
[

aeRUsEnou 7C lngasunudn gredumniseulupuzdaleans dnnuinelalunsdnaulage
AuA waaulaumummmmqmaﬂmauﬂamﬂmwezjaaummLiau"lumﬂﬂmﬂuwnmmaa Tae

%%}EJNBQ’J’]L‘MGJVIZJJVI Anwrlunue ﬂmJmamumwmauiwaaumaaulaumumamﬂa'm

\Enmsedndunnninidnuluauedu esn auzdaumansidumanifidnunieiiuaiug

. ®) X

Mluwagrinwedatyny Adunswaunau@auineiniseng q dangerilinisseuslusul

fenusiuasie SniaenindadleimTmanizau vievnurludranioufunmydy Favh
TifideulunnsAaUamansiamiufisnolaluosddsenou 7C denmsdodudooulay lnswesin
msPeaudeoulaiiummiuailunsvhssnssudidnmsedndlulangatiagiu

4. nansveaeuauRguauilunistedudeoulatfiunnsstulinisdadulatodudn
soulatrhunainnansdidnnsedndfiunndneiu wuin mnudlunisteduesulatiiunndneiy
Lifinadenmsinuarsnedunuiianelaveesdusyneu 7C Tunistedudosulatiunais

]

na1sdiannseiind ednsdidedrAgisyau .05 Feldaenrassiunuidevals q uiniuun lng

1 [

WeN0IIMARINE1I919 A HBNIINNGUUTEVINT WAL NGUeg1elRaTnAN W faegludy

q

e>Cp

Y @

a L 1 & a & a £ o d' P O 1 ®
LIUU LLﬁSENlﬂJlIi’]EJbLﬂ QQUU‘WQWﬂiillﬂ?i‘iﬁ@ﬁﬁﬂ?@@ﬂla‘lﬂ,uLi@\i“ﬂ@ﬂﬂ’ﬂﬂﬂiﬂﬂ’]i"ﬁ@ﬁ]ﬂSﬂllllmu

ovd

J A o CY = J 1 A & v o PPN 1% d' 1
AIUEANANNYALIUUN ‘ENG]N"U']ﬂﬂEjSJ‘Ui%‘U’]ﬂiV]L‘UU’JEJVHQTLJVINT]EJI@ NNAIYBNUINANTN

’J'l'iﬁ']ill'i‘l’i’]'iﬁiﬂ’a)

<4 "\ 5 uwﬁawu'\aawu'[%




67

U 5 aduil 1 WneuunsIAN-Siguieu 2566

VDLEAUDLUL
1. Yarauanuslun1suinaddeluly

93581909 nsenauladedusesulatt urainnalsdiannsetindmeassusenau 7C

a v

nsiAny UnAnwiseaudIgyias uniingrdeguasnysid gideliveiausuurlunisii
nam s3SI dall

1. 91nuansive auftewelassduseneu 7C finasdonisinauladendedudeeulall
KupaInnansdLannsefing seiuanufianeladiefiarsandusiesiunuii 3 drduusniidl

ANLRABUINTIARN AD ATUNITUTULAS AMUUTUN UagA1un15vngInssu Aty Tusunisusuus

¥

AusEnaunisgsivesulatasiiunisysulsessuuli@eanunsaUTuwAITsUURNAINABINTS

Y

IeFenues 1wy Snsdsunvildvainnaienien nsiissuufnmuaniuznisdede ludy
Usungusznaunisgsivesulatasidunisinisesruseneunglussuulvldanudty areey
fimsuenunangdualtriiglunisdum waglusmunisiginssy gusenaunisssiaesuladans
fisvuumsddeduiiianunsosndnnsdedoliing wiedsdudiiv/an tHedsaninuarsinss

2. NUANITIY MINAaBUANLFTIUAMNE NS BuvaTaduAosulatiunnseiuiinis

v a

fnaulazedurieaulatt unaInnaIdldnNIanndNLANA19 U WU TRENINTINBALIIUATUY

AMUNINB1AUD999AUTENBU 7C HONTISTRAUAID0ULAUTLUNAIUAE NS HY TANULANATIAY

1 =) o w

agniiduddy InedieRiasandusiegnuin feduanieulupusfalmans Jrmiufitela

a %4

lunsdnduladedudeeulaminunainnarsdidnnselinduinning@eduimioulunnamusly

WIMeNEY Al JUseneun1sgshveeulanalsitunsaseseuunstedudteeulatiiaiise

fegaauaulalifud@elunnngy wu nquideniseulunmeniveimanswazinaluladh

o [ 1

9 aa ) o a v 124 o ~ ) wa
913vradesvuunianuiuady dssvuuduiussenin@euasue dssuy chatbot dnludf
wialalunisaunun

2. Yarduanulunisitensenalld

93581999 nsdndaulazedusesulatiiunainnatdildnnsaiing nsdidnwn TnAnwn

v Y

seauUSeey s uninendeguasiwstil fideiivetausiuglunsinuideaswioly ful

ya"o v =
Y

1. Wesnanuideiinguiiedradudimdsd@nulussdudsyans vilvnansideazndu

q

T Y i 2/
Yad a ¥

lugunesvesgndaldiselaizedumeaulal delu Tunuiduaswely dideveiausliinide

Tngfvuanguussynsuaznaudiegiadulssvumiviegluteyiau sagvilildnaniside

Tudnyunils Faduyuvesawinuiazdsield Wesainaurnulisneldssidddeduduas
Usnsannndgnmaadine duasyilinan1sidunseunquungey
2. Weownnuideiiladnwesdusenay 7C Nilnasionisdndulatedudosulatiu

pamnadidnnseting ludnwalzvssmuianelalundazerusznauved 7C Nan1TIvevin i

} 215615UIN55IND

oA MY v Anedenalld




68

U 5 atun 1 Weuuns1Au-Tquiey 2566

nsuisanufnfiuvosieduiesulatiifidessdusznou 7 luudasdu wiazlinsiuds
ANNFNTUSSEnINauUTiunaemsIna1iufuUsna [Wuaninassdusznau 7C Inilnase
madinauladedudesulatrusaanardidnnsedindegsls fedu lumadoaduiely §iduve
Lauaiﬁv‘fﬁﬁaimmﬁumﬂﬁﬁaﬁﬁmﬁmiwﬁmmmaawmm (Multiple Regression Analysis)

WegANUdNTUSTEIaiMUsAuLarALUTANY

378N1387989

nua Taszinw. (2558). YaduAfonnararnuszaumnansnandidarenginssulunisdndula
Fondenszilnusudiunmesiudelovhauluwansammmiues. 115a50adndnY)
UM INYINYTIVANAING TN, 2(2), 123-136.

361 Fi3930y. (2564). noAnssunstedudiudedsueeulat. 1753793 siesEaUINON,
7(2), 1-13.

welog 1y, adnssas Jaunluve) uazawm wuzdn. (2565). nagnsnsdoansnmsnainesulat
7C Mdaasionrmdniavesiules Noon.com. 115aslmaaeuyiay, 21(1),
137-150.

tignsnl souui uazding wdATiTaL. (2558). msfnuadediflaninademsdadulaly
nsdeduRmseusnisfianslavandutadedradunisnisvedtay (Line official
account) YBIUILAA. 2758795 UUAITAUYIARIUGIAT, 1(1), 43-58,

Uellen §3uan. (2553). woinssuguslaa. s55uans.

fnsiles aneanssnis. (2559). Yadeiidviwasonisdadulateidernandudluedode
welpuazduaniunsy. [MsAnwAuAIdase USyausmsgsnaumdadial.
UINYIRLTITUAENS.

fians1 autfi. (2560). Hadeiifnadentsdadulatodudriudumedidn. [msfnmduaidasy
U3y sesnauymyaudin]. W Ineaequasysiil.

Al auiasey. (2559). wgdnssuguslan. 3 W lewuasniui.

o)

A3ysves L3Sl uavens w@3¥nil. (2546). N15UTITNITAAIRYAINA. SITUATS.
drtinauimungsnssumediannsedng. (2564). 789 mUsedId anse. w.A. 2564. NTENTI
AL NaLATWgRALavdIAY. https,//www.etda.or.th/th/Useful-Resource/

publications/ETDA-Annual-Report-2021.aspx

25E1TUINTFIND

My avinAnenasualld




69

U 5 aduil 1 WneuunsIAN-Siguieu 2566

drdinanuimungsnssumedidnnsetind. (2565). ETDA e Gen Y n39Uaa [9idnaingn oy
8 $aluasiaty Sagn g LIVE COMMERCE $h519m5-aun. $5 suzaemnandn Midafey
12 Flusrotu. dlnauiugsnssuvnediannseiind. https://www.etda.or.th/th/pr-
news/iub2022.aspx

pusInl Tuan. (2558). BviBwavesnisdeansmananaenisinauladeiderindniaguves
gnmansiunsetiedinuesulal: nsdfnwingunmuiuns. 295973585annselnan15
Seugnnlnaideudnnssy, 5(1), 76-90.

Afuah, A. & Tucdi, C. L. (2003). Internet Business Models and Strategies: Text and Cases.
McGraw-Hill.

Inayatulloh & Sriwardiningsih, E. (2021). Private E-Marketplace Model for SMEs. In The
International Conference on Information Management and Technology (pp. 481-
484). Kota Semarang: Indonesia. Binus University School of Information System.

Park, C. H., & Kim, Y. G. (2003) Identifying key factors affecting consumer purchase
behavior in an online shopping context. International Journal of retail and
Distribution Management, 31, 16-29.

Rayport. J.F., & Jawarski. B. J. (2003). Introduction to E-commerce. McGraw-Hill Education.

Schiffman, L.G., & Kanuk, L. L. (1994). Consumer behavior (5th ed.). Prentice-Hall.

Yang, T. A, Kim, D. J., Dhalwani, V. & Vu, T.K. (2008). The 8C Framework as a Reference
Model for Collaborative Value Webs in the Context of Web 2.0. /n The
Proceedings of the 41st Annual Hawaii International Conference on System

Sciences (pp. 1-10). Waikoloa: U.S.A. University of Hawaii at Manoa.

15E1TUINTFIND

oF IMJ T v Anedanally




70

U 5 atun 1 Weuuns1Au-Tquiey 2566

viruafngInun1sanuludunindadva vasinamuduauasdung

Tuusewmalng

§a539% seumau!” 1nAT nilulsae?

Received: October 25, 2022
Revised: April 27, 2023
Accepted: May 18, 2023

UNANEYD

MATeiliTngUsrasd WieAnwviruaifeaiumsasu fusaindunindada funs

¥
o

amuULuANAT wagaunsineiils vesinamudisawestungludsemelng maddeiiduns
WedUsua nusuindeyasndasmuludunsndada 91uau 400 au lduuvasuniy
ooulatl Tinszsiteyare miosay Auade wazddsnvuinnsgu Mimdussansuean
ilemAnndesiuveniesile auisusinsouua (Cronbach) wagnsmasunasuuniy
srevelagldinaila Item-total Correlation Wan15338wudn dnasmudiulngldueundindu
Bitkub (29.00%) Feananisldueundiadusnainiiounusii (51.75%) szognaiadslunisidn
14 1-2 §2laa/$u (58.25%) yulunisaifiuau 14,000-19,000 UM (51.25%) LANANITAIYU

LINSIEABINTTHANBULNUTIAY (78.25%) LArunaItayaunaINN1siseusnIunLed (51.75%)

a

Han15Anwgdnnudndt Unasuludunindad ”aﬁﬁﬂuﬂaLﬁsnﬁ’umiammmﬂmﬁﬂmm’m

Q

aglusvdvun (X = 4.14) wagluudaziuagluseauunn laun Aunatndunsndadva (x =

12
=

4.17) gmunisasusiunae (X = 4.16) wazsnumsiieiils (X = 4.08) a3detuandliiiu
tnawudulvgivmuafifsrrunisamuludunindadvaindunisamuiianudasa s
annsavildnaen 24 dalus Taidennisamuszerdu inszaianiinisldnanouunuiinng
¥ unaneuunugsniinondeiuiinsuims sufadutuesuriofuasulusuianld fady
U%ﬁwmﬁu%mi%yaﬁuwﬁuw%’wéﬁ%ﬁa (Digital Asset Exchange) Astfiunsussyndumus W
uwannosulvalliftety ioasrslonialvl 4 lunsszauyuinlitnasmuiAnaudonisamu
TuduningAdvaifiunndsduluouanld

o v

ANENARY: NTAIU LWBLTTUY YiAuAR Aunswdadvia

¥ {Yiemansnansy as., a1vn s augn1sUnliuasnsinnts wininendeunansany
2 {gMans1anse as., a1vATEEANEans Anen U itarn1sdanis wingideimansay

* Corresponding author Email: phaiboon.rembs.msu.ac.th

’J'l'iﬁ']ill'i‘l’i’]'iﬁiﬂ’a)

<4 "\ 5 uwﬁawu'\aawu'[%




71

U 5 aduil 1 WneuunsIAN-Siguieu 2566

Investment Attitude in Digital Assets of The Y Generation Investors

in Thailand

Aukkarawit Robkob!" Kesinee Muenthaisong®

Abstract

This study aims to study attitude about digital asset market value-oriented
investment and speculation of Y Generation investors in Thailand. It was conducted by a
quantitative approach from 400 digital asset investors via online questionnaires. Statistics
used to analysis were Percentage, Mean, and Standard Deviation. Alpha coefficient was
used to find confidence of tool according to Cronbach's method and determination of
powers classified by item by item via total correlation technique. The results show that;
1) most of the investors use Bitkub application (29.00%), suggested by friends (51.75%),
average duration to access 1-2 hours/day (58.25%), operating capital at 14,000-19,000 baht
(51.25%), reason to invest is requiring high return (78.25%), and they study from self-
learning (51.75%). 2) Investors in digital assets have overall different opinions about
investment at a high level (4.14), each aspect at a high level including digital asset market
(4.17), value investment (4.16), and speculation (4.08). This research shows that investment
attitude in digital assets is nearly a safe investment at level 24 hours a day, by choosing
short-term investments to expect a quick return than bank deposits, and be a savings or
investment for the future. Therefore, digital asset trading companies (Digital Asset
Exchange) should increase their publicity to develop a new platform even better, to create
new opportunities for funds raising among the investors, and to increase the demand for

investment in digital assets in the future.

Keywords: Attitude, Digital Asset, Generation Y, Investment
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wils wazaudeanisludng duduanudesnisvesyanatsiiaziinudesnsedila aga
nils vievangagnandon q fu uay 2) nquiuuudiasnsiisamdnning (Capital Asset
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Ether WivhanudlusifislenuSeuladidimun anuannsadvinliifauiannsaiiuoundia
Fusine 1 TusnuuaieriBveiFey tliizuuuunisldeulivaniats dsaindanesidi
N3gINTTULNE0E 1AL

'
v A

3. 5Uas (XRP) Juanaiuniviangnimuilag usev Ripple neaslud 2013 lag
YRR a ] & Ay o Aa 1 oa ¢, a o9 vaA . )
Unimudnngunilsidesnisasiaseuuianil dnaeeil (Aunldiadn Open Coin) AssuUr9
SULUR3 aruanAeanszuLTes Unneel wavdweassunsimilussuuladalaninglulasnlan
¥ o a a 1 [5] 1 a ¢ @ a Ql'
aulaunyigsnssusanUasuanatiusenineiu uassuuves SUWes Wussuulaniauaulag
FUWes welileadlaen Jefivasssuuln Ao asvaeudinuvesiiisiulidiendt wasiiniy
Uaoasegandt aunsauseuianalaiiondt denu SuwWesdununzdmsunsldnussninsesdins
ey o @i aardunsiuvsesuas Wimienanaes sUles Asnsanaldanslunisloudu
a & ° v £ v ° a &
waztiuAuTInstunsvhgenssulvunnu menmsdunalulagedsuiensuindssendldly
NMINAILITEUUNNTENTERUSEIUsEImALUULSBalni (Realtime) ianunsaldinisnauauedan

syuvegiuiiulaliiusunasiazaniunistunilan (Ralph & Stefan, 2019)
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AvANliun133dY

1. U293 uaznguaiegig

Usgrnsildlunisidendsd 1hun damunduaueisduane fuinluraed we. 2523-
2543 fl91g58n319 18 09 38 U (nsuavnIndn, 2563) t435n15dusiag1euuudng (Simple
Random Sampling) AvuavwInvaIngufIee19laeldansves Cochran (1953) AMuATEAUAT

= o Ay U d‘ 14 1 1 U I v
AIMULYBUUNTBYAY 95 LALTLAUAIUARIALARDUIDYAL 5 1@%1@%%@@3@81@ (n) M1nu

VYa o = o

384.16 wsivitaunistesiudeiinnainainnsneuiuuasunuiienainly §idedaimunuin
veengusitegaluaseliuig 400 au Idelduuuasuntueaulat (Online Questionnaire)

Nas1aulaeweundndu Ineidenuwusesenilu 4 diu Useneudie neun 1 deyaiiluvey

v

a (Y faa o < . o v
amuluFunindfdva anyauzkuvapuauukUUATIIEBUIIENTT (Check list) 91U 6 U8

(% & % (%

moud 2 Jeyangriutadevesinuadifedtunisamuluduningdadva dnuazvesuuaouny

Junuunsa9aeusens (Check list) 91uau 6 U8 oud 3 viruafinsamuidmasetnasuly

Y]

FUNSngAIvia 1w 9 e dnvazuuugeunluLUUIInSI@INUsEANMAT (Rating Scale) ag

(% (% L3 Y

ATOUARUUBYALNEI UTaYaNT 3 su tauA AunaIndunSngadvia 91U 3 U AunITaLYY

WUAMAT 31U 3 19 #1UNISHAALS 31U 3 99 Laznaui 4 ToRAIULASLAUDLUZILAL

q

o

fdnwauzAnmUatein (Open Ended Question) Liteilalenalvigneuwuuaauniuiauaiue
a a g ¢ 1 a v 1 & a o a av o ¢ 1%
aamlulsslovineaidvegraludase wavasunansaiiiunisidelaedvuainue n1sli

o v dy )
ALHUUATINDUUBILUUFABUAIUAIU (U‘QJfUlI ASdED0, 2556)

syiuAIARLTLLNNTIEA VuAY 5 AzLUY
SEAUANUAAITILLN AAUALA 4 AZLUU
SEAUAMUARIUUILAANS MAUALA 3 AZLUY
SYAUANUARLIULDE MAUALA 2 AZLUY
sriunTwAnuTayian Mvualy 1 Avluy

[

S o a i d' ay v v ! d' &
"ﬂ']ﬂuu@']l,uu‘ﬂ'ﬁﬁ']ﬂ']LQ@EJ@%LL‘UU‘WI@ Iﬂﬂi%Lﬂm“ﬁLUﬂqiLLUaF"I'J']N‘ViiJ']EJ?J@Qﬂ']LQﬁ?J@QU

(Yaywy Fiazenn, 2556)

AadY 4.51-5.00 v fanuAniuegluszduinniige
Atadey 3.51-4.50 vaneds TrnuAeiiueglusedivunn
Aady 2.51-3.50 vaneds IanuAnueglusgiuUunans
AadY 1.51-2.50 waneds Trnudeuiiueglussiulon
Aady 1.00-1.50 i fanuAniuegluszduiiosiign
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2. Mss¥uazaLAIasle

fAdensaaeumLATIIILEom (Content Validity) 91nfnssnandisiuam 3 viw fae
AfsdAINdRAAa e I0C (Item Objective Congruence Index) WUUNIATIAIUYTZUIUAT
(Rating Scale) InsuUsuuvanTdunsnia (Interval Scale) (3ua Asntius, 2557) Fanadnsi
¢dazuunlaishn1 0.5 azuuu wandlisiuhdermauiuanmsailUldlunsfutoyald ua
mnaauqmmwm%qﬁa shemsmeaandosiu (Reliability) fenisuuugdeuaulunaaes
14 (Try-out) Augfasyuludunindadviayaiililingusiedne maArd unaduunvesuuuasuaiy

[

< . . . Yaa (% % 4 1 ] = 6 o 1
vJus1eve (Discriminant Power)IWEJI“U'Jﬁﬂ‘WﬂEJW‘IJﬁE]EJW\NWEJLL‘U“UL‘INEJ?E{‘LJ 1AgN1INRIAN

Ly

ANNANTTUSTEnINIArLUNTI8tefiUAZLULTIN (Item Total Correlation) Feviruainisasuly
a v faaw o A Y o Ao o ° S = Y o |

Aunindadvia Aadanderinuiiimdiunadiuun (1) dus 0.02 duluusngitdediniusu
wnagntelagdA1811u193 N TENINN 0.275-0.439 5IUDIN1TNIAIAINULT DT UVDY

=

wuvdeuaudusiesu (Reliability Test) Tneyanduussansuear (Alpha Coefficient) #1135

Y

92849 Cronbach (Cronbach & Lee J., 1990) GU’eNVlﬂ‘LJﬂG]LﬂEJ’Jﬂ‘Uﬂ’]ianuiuﬁUVli‘W oV GRGR

duusyansuean (Q) ogjsz1ing 0.499-0.615 B4 fagn Ndvdvawn (2557) Idlausidai
\desiuvesuuvasumu dArdulsyaniuearhiidndilng 1 foindamudeiuvesaiesiioly
sziuUunans Wemeiaz Ul lunsifusiusadeya

3. n1sAUTIUTINdaYE

n1slduuuasuniueaulall (Online Questionnaire) A4RNARBULUUADUNIUNIUNIS
Foan190aulatianning Bitcoin Crypto Thailand 414 Bitcoin Crypto wu$i389513A5UTR 119
Bitkub Bitcoin ALTcoin News waginaliasisnwizegyasule Mu nas [y B 9 wuuns 9 3alg
ougnalineunsuvuasunuld TnsFukeudfuil 10-21 nuaius 2565 auldsuuuuasuniu
poUNduTUILTIAY 496 atfu Feyaauysal 405 aty llawysel 41 atfu FshanTias1edt 400
atu Anfufevay 100 veadrurunguUsEvINTUAZNGUA I8 TInTgiteyatisausiliain
wuvasuaselUsunsuRenimesdniagy Tinsevideyariruaiiferiunisamuluduning
Advia MupaInAUNINRTTA AunsamULtuguaT tazaun1snmls leeldisnisuszanana
NWAANADALTINTTUUN (Descriptive Statistics) mﬁuauamws'sﬂmm'smmvwmmmqa ] %ﬂ
Usgnausng Alade (Mean) LLazmummwummgm (Standard Deviation) Inginauatoyaly

SULUUATNAIUATUMSUTIENE (Taen Milvddnye, 2561)

NaN15I8

Y

Naﬂﬂiﬂﬂ‘lﬂ’]lﬁ@ﬂ VlﬁUﬂG]LﬂEJ’Jﬂ‘UﬂﬂiaﬁVlusL‘Nﬁ‘u% Swemvia ‘U@ﬂﬁﬂﬁﬁnu%ﬁl’J\iLﬂLuaLi“ﬁu’J’]ﬂ

Y

Tudsemalng dvudeyavhluvesfamuluduningadia anmnlumies 3 drduusn wui

’J'l'iﬁ']ill'i‘l’i’]'iﬁiﬂ’a)
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drulvgilumeane (Favay 51.00) fiogsening 23-27 U ($osar 39.50) 509a31191g 18-22 U
(Sovay 35.80) wareny 28-32 U (Seway 15.50) AsvhunisAnwdrulvgjedluserulsayayind
(fovay 63.80) sosasnsziunsAnuUigyiln Fovay 17.50) uazsninUTayaned (Fovas
16.30) aianuregluniangiusanilsunile (Feuay 40.30) osawnniAnziueen (Souay
19.50) wazn1Anas (Fewaz 17.50) Usznavsinninauensy (Sesay 34.50) yeasuniy
fdn/indAnwn (Fooay 29.00) wariusvnns/Ssiamie (Fevay 29.50) Ineldledssieifion
14,000-16,000 U (Seear 33.30) $1¢ld 16,001-18,000 UM (Fear 23.00) waysieled 18,001-
20,000 U (§awae 18.80) LAY

Foyamluifeunsasmuludunindadiia Bosdrduanunnlumidos 3 ey wui
drulnguoundiaduildlunisasyuie Bitkuo (Fosay 29.00) 59983118 Binance (Fosay
13.25) ua Bitazza (fovay 10.00) wouwdiadulilunisawusnaniiounusi1 (esay 51.75)
sesaunfe adinsiausasies (Gevas 29.00) uaslawan (Gevar 14.75) szuzianadslums
i ldweunaiadu 1-2 47l (Fovay 58.25) sesawn 3-4 Halus (Fowas 24.75) uay teunin 1
Falus Fowaz 12.00) yulunisaiiiuau 14,000-19,000 un ($egay 51.25) 594a311 30,000
v 3ulU Govay 20.50) uay 19,001-29,000 U1 (Feway 17.50) wiRalun1sidonadnuae
HanauLvy (Fauay 78.25) sesadfe damuasainaute (Sesas 15.75) wasanudielunisldau
(Foway 6.00) Uszifiugavnedie unasdeyaidnwiierdudunsndadvaldainisouimenuies
(Yoway 51.75) sesasunfe eukuzth (Fovaz 22.50) uavasnoiaou (Gevay 21.25) audiu

LazNMsAnwIimARAg I TUNMsasUluAuNNIATTa nan1sAnwdsnanaNtsa
osuelilunsed 1

[y

A1379% 1 firupdnefunsamuludunsndadvialag s wagsenu

viruadRgafunsasuluduningadia X S.D. FZAUAUAALAY
AUNRIAAUNTNEFTVA 4.17 0.50 ly
AUNTAINULLUAAN 4.16 0.50 UN
fumsiiails 4.08 0.51 1N
RS 4.14 0.39 ly

31915197 1 WU gasuludunindditatisaiuestuneludssinalng dvieund
Weafiunisasulaesiu agluseduinn (X = 4.14) defansanlusiesm eglussduunnms 3
s %

A lawn Arusaindunsngdidvia (X = 4.17) sunisaauitugua (X = 4.16) uasaunisiia
fils (X = 4.08)
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A15799 2 WAUARNEITUNITAMU PURAIARUNSNGRITA 1Wus1eTe

v a o/ fdaa —_ (Y a <
ATUAAINEUNINYAING X S.D. ITAUAIUAALKUY

1. iuanansodeviouasleudunindasials Tnedl  4.24 0.72 170
lailudanans
2. Tagtussmalveiingvunsinunaiuay 4.04 0.70 1N
Aunsndadvia ielasuadienuidede
3. viquanunsadeviedunindaavalanasn 24 4.4 0.65 10
la
Tagsu 4.17 0.50 10

1NA15197 2 WU Unamuludunswdfdiatirnaiuaistunslulssinalneg viruad

q

faa o |

WNeuMsamu suraeduningadvia egluseauinn (x = 4.17) lngiSesdwiuanadsanuin
lunntley 3 drdu el vinuanunsateueuazleulalagiilainiudinans (X = 4.24) vinuanansode
elanaon 24 TIlua (X = 4.24) waztagiulsewmalnelinguunediuiaiuay Lielasuasng

ANUTede (X = 4.04)

M13199 3 FiruaRineaiunIsasyu Mmumsasmuiuguandusede

AUNTTBIULEUANAI X SD.  S¥AUAUAALAY
1. viuaspuhdunindidvaieiudutuesuie 414 0.66 1N
Ruaaulusuian
2. iuawpiludgunindddamngindunsamui 412 0.74 1N
fianuaensdy
3. Mmyawuludunindfdvalasunanouwnuaindn  4.22 0.64 1N

AoNLUERUNINGUIANT

SRR 4.16 0.50 1110

faa o 1

91915299 3 WU Unasuludunsndadvatisaiuastunelulsemalng dviaund
WNeafiun1samu Aunsamuiiuaue agluszduinn (X = 4.16) lngisesduaiaggainuin
lumtdey 3 a1du fadl MsaaulasuranauunuganImenleotudinsuing (X = 4.22) viu

« [ < a L) a =] | a [ faa o
amuiaiuilutuesunsaduamulusuian (X = 4.14) wazviruasmuludunsndainag

wsginlunisamuiniinnuvasade (X = 4.12)
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a o a a LY £4 @ o 13 v
M990 4 NAUAALNYINUNITAINU (ﬂﬁuﬂ’]iLﬂﬁﬂ’]‘liLUUT]EJGU@

Aun1sAenls X S.D. FZLAUANUAALIL
1. MIRFURANBULNUIINNTTAYL 4.11 0.63 1N
2. viuanunsaadienilsannnisasnuly 399 0.83 1N
sepandudy
3. dgunsndavviataninadadlunisamu 4.14 0.66 ly
lpgsau 4.08 0.50 0

v fa

1NM15199 4 WU Hamuludunsndfianaviwasusistuislulseindlng Jveuad

Y 9

< o

Weafiunsamnu sunsiiemls egluseiuinn (x = 4.08) lagiSgadduanadeainuinlum

faa v A

oy 3 i fell Funsndfdviatianinadeslunisamu (X = 4.14) M3lasuranauwnuaNIg

AU (X = 4.11) wagyiuanunsaasailsanmsamulussesaidudu (X = 3.99)

d5Una wazaiusena

CY 1

HANTIALLS0 ViruARNgItuNTamuludunsngadiva vosdnamuyitauastuely
Uszinalnelunsall anunsaefusenanuingussasalaesesdnulanmaluil

1. YayavadEnauLuuaaUnl

o

1.1 MnMsAnwdeyadiuyanavedamuludunindadvatisauasduielulseima

e wud daulngiJunaeie (Gevaz 51.00) wazinAnds (Sovag 49.00) @onARDINUNUITY

'
1 Y

Y99 0fdn FaeAnaIne (2559) Inudn thawmululssmalnenanangazinayig T91uuly

a aa o Y a

safunlunisidenidanaiusdia dnasuiiengdiulngjeglugie 24-27 U (Seway 39.50) 30

Han1sAnwganudni Tnamuludsemalnediuniniengeglutag 20-40 U wdenldanaiiu

Adva “Unpoeu” ArunisAnwidnasudiulngiinnsfnuisedudsynins (Fevay 63.80) &
piidnwunegluniangiusendeanile (Sesaz 40.30) ondwluninauensu (Sevaz 34.50)
Y (% = a v A ! (Y o A
donAdeeiunan1IAnYITee (88n1 ANLYA, 2562) inudn Uservuievihaunaulanisasuly
wangunnuniuasdIulng Todwmduninauusenienvuy uasaonadosiunan1sAnuivas

insa Wunay (2561) inuan Ysssnsarulngusznavon@nntnauuisventu uenani 69

(% =

donndeIiyu NERA dadnes (2562) wudn dnasuluansammuniuasiil eny seaun1sing

a Y PN

918N uazelarafoudieiu dnasdensindulaaswuluanaduidvialagsiudieiu dnasyud

9

D

D

wiad19iy dunadenisandulaasuluanatuadvalaesiu ldd1edu suselauu dnasyud

q

=

sneloadsnaLiau 14,000-16,000 U (5888% 33.30) @8ARABINUNANISANWYIVDY BAEN 55¢

Anmmey (2559) inud 5eldiadesieiieudiulvaegsening 15,000 At 30,000 U NS
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Gonldanaiuiivia “Onaoetl” uilunuddoves edn fuwm (2562) wuin Uszvvudovinaud
aulansasulunnsammumuasdiulngfseliuinndt 50,000 vin Faduauwandiaiy
Fhenguiegnsuasiufifldlunsfnwentazdwmalivanisivounnsefuld

1.2 Tudvesoyarmunisamuvesdamuludunindadvadinauestuneludsene
ng :nmsfnuinuit dndvglasidsndnyldueundiedu Bitkub (Gosag 29.00) Tunsasu
unfian Munvestesmiansldueundiadusnainiiieunusih (fesas 51.75) ssugnanadlu
msnldueunaindu 1-2 4alue/5u (Govay 58.25) yulun1sAniiuai 14,000-19,000 um (Se
ag 51.25) WrnalumsidenawuineienisnansuLnudigs (fevay 78.25) uavuvasteyai
AnuiReiuauningadramannsidousnenules (Fevas 51.75)

2. ﬁﬂuﬂatﬁmﬁ'umiawu

Fasuludunindadva vraamestunslulsenalng Sanwaaiufeafuinuad
Lﬁmﬂumsawuimaiwu,aziw auegluszauin lawn

2.1 AURAINFUNTNIATYIA WU wﬂuﬂmLﬂEnmJmiawumaquﬂawﬂuaumw Aana
fnnuAniiusedidangiioatu auaiunsadevisuazleuldlaedliiiuiinats Feveld
naen 24 Falus uaziagtulssmalnedingyunodunauaudunindaava ioeiuaieanu
Undofie Feaonndesfiunanisdnwives nete yumndum (2561) inuin Buasranandnuia
Uszansamuesnalnsng q Tuszuunisiu uiesulmpodisudduiissuusnmauasadoann
nsUuNNIA1YeIN15YIngsnssy (Trusted Timestamp) Selésumnualannndety

2.2 fumsasyuitiuga wui iruafRdfunisasmuvestnamuluduningadva 1

s 1

AanuAaiumsdulugiisafunisidenamuludunindadiamszlasunansuunugenin

Y

faa o

nanaiurnsunans Wistiuldukuseunseduawulusuian wazamuludunsndaiia

] Aa L = £4 LY = aa v -
wszdndunisamuniainulaensdy Feaenndeeiulan1sAnwves nEae dednys (2562)
wu3 TueanasUlnpesisudasidu it iinuineyarununesdn din1sUsziiuganens
91989 ndneuseninayalagiuremesiilusyuu Wisumeuiuasulnaesisudinazauniu
uvesnsUlneessud uardiaenndesiunanisAnyivet aula Wesdied uay nunssas Juns

W3Ry de (2562) Inudn Yadeauainudedu wazauiiruad Uiludniseeusuinalulagnia

v

3R v ldenusdndulasazyasadeniniy daluuiluunisgeususazdndulaldauuniy

2.3 WWUﬂ’]iLﬂ\‘]ﬂ’ﬂ,i WU wﬂuﬂmmmmJmsawumaaunawﬂuaumw JRavia dAau

caa

ﬁmﬁumamﬂmgmmm aumwamﬁamamwmaﬂumﬁamu ”Lmumamammummmaamu

v A

LLasmmma%’wﬁwlimﬂmiawﬂmwznmﬁué’u FeaonndeeiuauIToues nERA FaENYS

L4 Y o Y

(2562) finuin Jasesunisifaniilsvealszrnaulunsidaunsndfana srunatndunsndnava

Y

fuselovy srunainaunsndadvainnnudes arudnsnanedeny a1uanulasnde @1uda

’J'l'iﬁ']ill'i‘l’i’]'iﬁiﬂ’a)
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Y]

9IUUAUAEAIN LL’duﬂ?Uﬂ’NNi llNﬁﬁ]@ﬂ’]ﬁ@]ﬂﬁﬂi‘ﬂﬁﬂﬂﬂiﬂﬁﬂﬂiw 153 GGUQQQJGQV!UIUL“UG]

[

nyuyNITIUAT WaeStaonadestuauidves fums iWosn (2561) fwudn Uservuiinisiug

Y

a

WNenfvanaluadvadaneei Tususainnissuianudeglunislday LLﬁuﬁ’J’]@JL?{EN’e]EJI‘LﬁuﬂU

a

W fingAnssusiensidanatuadvialnaeedeglusedun laglangluduaiug anudilasg

aa v a

lusgaudunn waziimsldanatuadviadnaeetegluszauuin muimui%maau‘iumiawmwa
WAarls Tuduaudadiuieatutasesninen o AunIsasTiunuA dnasdonsanduloadu

Tuaunswanavaunenu

VBLEUDLUL

1. Yarduanuzlunisiinanisivgluldusslevd

aa

1.1 imuaRiAeadu sunandunindadvia vesdnamudinaueistunglusamndlne

fausfzianmg anudile Aerfunsledadaunsndadvaiionsamusuunanwesui

v a v

gNAOININNAVNNERglUTEAUNUINAAIL W Qﬁmdwéﬁumiawmﬁuﬂmm wagsunIsLiaiils

Y
o ¥
v v caa 1

MUY Uswﬁiﬁu%mﬁ%aﬁmaﬁum%’wa“‘% fanuLwanasy ﬂ?'iiﬁﬂ']’]llﬂ']ﬂmLﬂEJ'JﬂUﬂ’]i

Uszndunius uuni videiiflsdtuieaiumsladgdifionisamu dumsldanuunanilosily
= o

N5YgINTIUNIMSHIUAgNARY Uaendy

Y

1.2 yimuaNedfu Munsamutunuel Yasinamuyisauestuslulsenalng

Y [ a L4

fedlaa1us arudnla tierduiasesiielunisasunienisiiuaigdunsndadviasgiasy

¥ C%

fadusedmiluvsznalne uazliannsafiagviudnamulu

a

iesnanmsamuludunindad
nsasmuUszanidld dadu masgasUszanduiug Tenusiunsamuludunindgada widn
amuvidefasuiegeselnl yufseanngmne ngszdeuiisafunmsamuiiiuadie 51015
dioaseausfunauaraiuanuidosiuliundamuliundsduluauan

1.3 Virafiieaiu funisifeils vesinamutinameisiunelulsandlnedu &
mnu mudlafefunisaimaiilsannisasmuegifes TnsAninazldnaneuunuiigenin
msasulunindauussnndy uenani uitnansezdeansmadsuriudananliiulinaau
vionanldngu iededyaradiifiuin U%ﬁwﬁuuﬂﬁuﬁ%asﬂiiamLLazﬁmmmmsﬂiumﬁ

wistuluszezeny Gaazdmafsenisdnvduyuresussvlueuansioly

2. YoLdUBULLTIUTEUIY

Y

2.1 UTlUINsteneAunindatviaiuumanledu ileliaunsaitiendugnéndd

auaulalumsuaniuAsudunindadviaiuunamiesuiigndesnungrineg wagldfunsiifu

Y

AuandunNuUAMEnsTIMIMAUNaIMSNdwazaatandnning (n.a.m) Arstiauddgluges

QﬁiﬁﬁiUiﬂﬂiﬁiﬂQ
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mslfruumanrlefalumsvinganssumanisiuiivaeadslunnduneu asmnauis san5 seuy
fiannuiaties Wuseaniunisel aevaussaudeinislunislden dieadrdlomalud 4 Tunis
seasmuiuinasulviAnanudesnsamuludunindadviadiuinndduluouas

2.2 N3ENTNNIIARI sUIASWIAUTEMALNG aaranannsnduralsemelng d1dnau
AznsIIMsIAUndInINduazaaandnning (n.a.0.) samfensuasining dadumieamiil
unuwienaaduningadvia msiiunmiuguaiesmsuimisanuidss Tiewdlunisasmu

9 =

uAgawuEEdes snsefuANLdeuaSuAnEnmaaInnL Taeiuniseennguine ngsedou
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Adaptation Strategies of SMEs Entrepreneurs in Northern Part of Thailand

for Business Survival Under the Coronavirus Disease (COVID-19) Situation

Ladda Pinta®

Abstract

This research aims to investigate the adaptation strategies for business survival during
the Coronavirus disease (COVID-19) pandemic of Small and Medium-sized Enterprises (SMEs)
entrepreneurs in the northern part of Thailand. Based on a stratified random sampling method,
the samples were comprised 320 SMEs entrepreneurs from the northern part of Thailand.
Structural Equation Modeling (SEM) was used to test the research hypotheses. The results
reveal that the organizational factors affected the business survival through organizational
adaptation strategies and directly have influenced on business survival. The adaptation
strategy directly influenced business survival with a significance level at 0.01. The findings
indicate that the organizational factors were vital for survival during the COVID-19 crisis. If
entrepreneurs adjust their business to deal with changes in current situations, such as
reforming organizational structure appropriately, using cost leadership strategy, and applying
technology and innovation to assist in management; they would be able to adapt their

business strategy and survive eventually.

Keywords: Adaptation Strategies, Business Survival, Organization Factor
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psrmsfiiawlfiusulumsudadusgiasioiles aunsnaguiulsnimegsenveagsia laun
Tademunistdu (FINN) 911503 siants (MANG) kagsuuu1avedgsia (SIZE)

3. Uad8A1ueeAn1s (Organization Factor)

Tadevdnlaesiuninasen1siauIre90IAnITuINTIgn Banintnusmsesdnsaisivi

Y

A

anuldlatadendniiialinisuimsesAnisiinuseansningsan fe 1) lasaadieiugiuves
aaAnTiugukuUsng 9 1w Sdueanuazaintunsvie maluladuazuinnssdlunisaiuy

5509 9184 2) NTEVIUMTUTINTIANTT LakA N15319uaU N133R8IANTS NsTILagNIsAIUAY

9

way 3) NsNINeINsUYYY (Human Resource) 1y n13AALERN NsHAILY n1ssnwinazly
Usglowtl a9 annsnumuassanssuldiindteldhmgul Mckinsey’s 75 wuustass 7-5 4
HunseunsfirsanuasnismausudiientsivunnagrslussdmslaenmsUszauesdusenautia 7
i TidenadosUszaunu éhLLiJiLwiazéhﬁmmé’wﬁzy&iaﬂ’riu%mﬁaqﬁmiﬁ'mé?msimiﬁ'mumﬂa

gNFRIANITAEIVRITUNITHATULATIET1989ANT WIMUN8T0989ANTT SPUUNTATNY

v

Winwenldlun19vian yaains suluunginssuveaninaulaziiminefideanis diu aniing

L3 a

0331591194 (2559) lananddadefinertestuesinislaonss Feazdealuladeiiosdnis

ansndmun auauliduluaufienisnagns vieuloursvesesdnisld Snvatladediu
psfnsazdonutiafeidesaunsauildluyunesvominauvesasdnisiundeniuaaiy
Fosmsveanatnusy Jadefuesdnis Uszneuluse Jeiduaueteadnis ausssuesAnis
AnunTImthluagnuLaznsiauIsIRnMsuardidmadoniseg senvesgsnanig dmsu 81ms

o

ungdl (2562) FlAiuintadeaiussanis Aetadesng g MAvadesivesinis Fslunisdnw

—

Sosll Usenaudiy nisatuanuvesuinis wsegdhalunisasianginssudeuinnssusas

} 215615UIN55IND

oA MY v Anedenalld
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UsseNIAR UL IRNIsUluesAnis Usenauluaie msatuayuvesusnisiuuinn sy useqdla
AneliAamgAnssuiiduuianssuuagussennaduninnssaluesdnig dmsunsfnudanun
JadenuesdAnisdwmarioninuegsenvesssnaduiu (¥ynn wiind § uazaue, 2560,
AUBISAY MaNBWIAY, 2556.; Adewale et.al,, 2011)

INNITNUMIUITIUNTTUEITEa50a3ULe71 Yadua1uesdnis (Organization Factor)
viefs nszuuNITesRansineliAnduiuazuinslasyana nionguauderiuiunszii
Aanssunegsna IneUsznaulume anuawsatunisimuaniuaunisusmsnulnduluni
#Fn19 nagns Wseuleungvetaddnisle dnsuiuusnuesdnig Usenauluaiy n1suing
ningINTUYwe (HRM) winnssuvesgsna (INNO) uagsyuulAseasneuesssna (STRU)

4. Uadunagnsnisuiusa (Adaptation Strategies)

ANuaLnsavesesrnslunsuufiiefudelfiuisumensudstusgianin uidmi
asausumlddulnununanlul o warlisndudesidsing q dWeanse “wnwiuuy
fusnlasnnon” wniausamamsnimaiasusUasuarlifunssunidesing q liduly
puununagnsn1suiui unsdsuwladunginssuidenagns Wediudsinszuiunis
wdsdunaziitelimnzautuaniunsal liflesdmslafianansavgaisldodsauysaiionasi

= I

U Astusgduvesnsuiud Msdsuwdas vsensusuusiuegdegmleussilogludily

msaduionts ednslsAnuseiuresnisusuifiiniy wasnadnivasnisudusail duudliud
zuaneeiuegannlumuidadenig 9 (Chakravarthy, 1982) IngaURLN8 WU AUEILTE
Tunsususudunisnszyiwesiuszneunisuaziinau Tunsuszananateyaidoudiann
an1muIndeuLazyiinsUullasueg195ni3s (McKee et al., 1989; Stoica & Schindehutte,

1999; Woo et al., 1990) dw5u Porter (1996) lalviAndeuliin n1sysnagnsvesiusenaunis

a

TAUSTINDIANNT UarNaLnSIzAUsIna (Business Strategy) unagnsfidvoulunainaunagns

[ o 1

sEAUaeANTS tnenaensilinnudAydunisudiduvesssialundazanaivnssy lnuguing

<

YoausazrguItIuNfINUAnNagns NazldnsnenIwarAIIUAINITOVRIDIANIT LS

Y 9

¥
3 v A

anuldiussulumsudsdumiledudsiunelugnannnssy Sanagnsszduiazgnizendt nagnd
n13utadu (Competitive Strategy) #ailudsznause 3 nagns Ao nagnsanudugiindu
AUYIL NAENTNITATINANNLANAN UaznagnsNIsHLtugnAanIzngy
dwsunsiiesgiiudsnagnsnisusudadu T8 Tun1sfne 019 Lind (2013) 16
asuladeiiAsnfunagninisuiudaly 2 Jade ldun dnvaziamzuesudsn wu anududeu
YDIUTHN warUsvinnvesrUsenaunts taun givds anvardiuyana wazinguizasntunis
ALlUgIAY Sakulpolphaisan & Lachavichien (2020) laduun nagnsnisusuivesgsiaudsla

3 paAUsENay loka AINEINTaluNITUSURY Nagnsn1sUsUiT wasseauiwviaslunsusudi

{7y MIE5UINTIIND

Ay avnfinedanalldy
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AU QA adsianing (2564) mMsidenldnagnsnisusud loun nagnsnisusuid 2 sedu
louA sgauasAnis Usenausme n1susuukumsaniuvnu Msuinisiasenis uazseaulasanis
Usgnaumig N13AHUN N159A10 N1SEULAZAIUATTIANIINSNEINTYAAR dIU IUITH
017373 waw Alsn Lawgndnwal (2558) nudh nagnsdviliAnmaasuuladudegsiatu 1z
dawaligsainnmensisundas wavannsosssegseluldluanmnefifnsudeduldaerily
Jagtuuazlusuinn lasldnagnsnianisnain druyseaun1anisnain 4P’s n15as19AY
WANFNY NMSaRaIAlRNIzdIL MIUIISAUETUSTUUSIna Mslianusuiaveudedinuuay
daunden UszgnduwifnunanuunAnvesnagninisuius nagndnisuiudiitiunldiens
Dusuuuuiiiusyavsnmgean esuiledusidnisssia smemsthionagndyanismainiinum
°U'3EJLﬁE)IﬁLﬁ@ﬂ’]iU%JUGT’JLﬁl@ﬂ’ﬂll’e)@:i’em (A335500 1a3301] wazAme, 2550.; YUNBY ANAT9TY,
2553.; niieins wavlavie wavinsngnyd a1guiwi, 2564, Hayat, 2014.; Gopaul, 2015,
Hodgson et al., 2017) wazlauinagnsnisusudiunld Useneuluime fun1suimsauy A

NINYINTYARD ATUNITHAIN WAEATUAMUTURATOUADFIAULAL AL INADY

vYa o

INNTNUNIUITIUNTTUEIToa1usaaguladn Yadenagnsnisusudd nuneds

Y 9
ANuansatunisiulleuwazasigiiauiuseaninuinaey Jyminiinduvesgsialugaiiing

q

v A

a a £ = o v X ! a v A A 1
Waguwuaanayy i’Jﬁ,fL‘Umﬂ’]iaiﬁﬂﬂiﬂaiwwugmmﬂ i maﬂﬁqiﬂﬂwagiaﬂ LWDNATIUNBRD

v
a =

anunsaluazanmdymniavulutagdu Yseneuluseduds nagnsnisyudugnaianie

¥ 4

naw (CUST) nagnsauluguiausunu (LEAD) nagnsni1sasneainuuansng (DIFFR) way
ANNaEnsaamAlulagvesgsia (TECH)
NNINUNILITIUNTINAUUTTIAINIUENTIMTUANTOULIIANNAR AINTT 1 uag

AuNAgIUAaL

AN 1 NTDULUIANUAATUNISINY

0y A13615UIN55IN9

uvinAneasuall
Ity of Musboess Adininist

stration, Macko University
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5. @UNAFIUNNTIY

'
a = a a

aunfignui 1 Jaderuesdnnsiavinalieuindeniney senvedgsnag

<3

a d'

auudgIun 2 Yadurnuasdnisiavsnaleuindenagnsn1suiuiinedgsia

<3

AUNAFIUN 3 NnagnSN15UTUMveISIRAtdSNALTeuINdeAILaYTORYRITITA

szlguIsnsive

1. Uszunsuaznauiaagng

U5891n3: NAUEUTENOUNITTIAIVUIANGIUALYUINEDY (SMES) Tulunniawmile 17
Jandalud 2562 91u7u 526,186 518 laskUanunguaamtionauuy 1 313U 165,715 518
naun1Amilonauuy 2 39U 155,705 518 nquaAwmitlenauad 1 91uiu 114,980 518 nay
AMAwmilenauad 2 311U 89,786 518 (F1inauduauIavAavuInna LAz UINgaY, 2563)

naufeg1e nuieg1elIznaun1sgsNavuIanaIsLasIuIngaululunaavile
11U 320 578 Westland (2010) fviuadn sundaegsdusinfineifiss dmsun1sidedlesn
wuvaNNslAssaie (Structural Equation Modeling: SEM) Lilenageuauudgu Ao 10 faegns
fo 1 $7UsT (Indicator) visetorany uilimsiesnit 200 $ro819 (Kline, 2011) dwsumside
fldmuvvaunslasiadronazisiuute srowsm 32 4o Suiudediedsdamstesnd 320
ABE 1 AUNIITRY Westland (2010) wag Kline (2011) dusuisn1sdusiiedna fie n1sduuuy
wletu (Stratified Random Sampling)

2. 10 elnAdY

fAfelduvvasunmuuuilasaains (Structured Questionnaire) Aldfd1andn (Close-
Ended Questions) filduasinuuuuusyg® (Nominal Scale) wazwuuuseifiuai (Rating or
Interval Scale) uin3esilaiiieiiusiusiudeyaniodig

3. nafraadesilaldluniside

nsafrauvuasunldfnuaniuidenamguifeadedasuuvasunmyszneuly
e 4 d laun

drwdl 1 deyavialuvesifusznaunisssia SMEs $1uau 9 e

dudl 2 deyailiierfunagnénsuiuiivesgsia SMEs Usznauluse nagnsnsyjaiti

¥ % I3

anfannay nagnsauTuinduiuL NaeNsSNISAIANNLANGIT WATAINANNITON

@

wAlulagvesgsna 91w 16 U8
| d‘ v v I3 1 a ) o I3 a'
duil 3 Yadeiuesdants Usenauluaig n1susnisdnnis suwuulaseasneesAnisi
WIHNZEN NSUTMNINTNeInsyAna 311U 15 U9

dui 4 TeyaiiiieIfiuauegIenuedgIna SMEs 311U 5 U8

{7y MIE5UINTIIND

Ay avnfinedanalldy
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v

o v o | = % Y wa o v ° | = Y

dwsumnuaiun 1 ldnsiauuuuudydd ddneuliiden Aaiudiui 2-3 dauuy
Usziliuan (rating) Iagldunasinuuudide 5 seaufie Wiuaeuniiagn wWiugaeun wiudieuu
naNa Wigieley uasiiiusietesiign

v

devimunuuuasunaudimsthluliimsanand Téud dnivns 1hide weeideiney
AIUUIMTTIND U 3 puaTIRaouATIRsRdLdovm i defauaenadosiuiulsiidoenis
Fauaznmnaoune weliuuvaeuamunsUszdiueunsadailon

a. msfansasdioya Tuneud 1 naapuAAnUnAvestoyafieIsnisuas Mahalanobis
Distance wui1 Foyafinrwfiaunfisiuau 10 Yoya arnviavun 330 Teya Liosaine pvalue
ffaendn 0.001 (P<0.001) feifu §Afedsindoyafiinunfeananyadaya (Beauchampa et al,
2005.; Vianello et al,, 2010.; Joo et al., 2012) %TNmﬁaﬁa;ﬁaiumﬁLﬂiwsﬁ%umauﬁalﬂ U
320 doya dwsutuneuil 2 wamnsaaeunisuanuaskuUUnAvesteyaemutuay Al
Aaleis wud Feyaiinisuanuaanuuund tilesanArduiinamd (Skew Index: SI) laitiu 2 fe
Toyaanunsviselifianudunn uwaveduiaiulag (Kurtosis Index: KI) Liviu 7 fe Jayaiinis

WINUAIWUUUNGA (West et al,, 1995) Feaursadinsizviteyaludunaunaluls 91u3u 320

e

AR WAzTUABUN 3 NANITNTIVABUANULTBITULATAIUTIEINTIVDILATIATIE TABLSHRINATT
Wukuvaeuauniseaulatdu 30 90 ensiadeunnuduysivuazaiuanysaivesde

Aau 91nMsviwuUasua1uiIIA1IA e TuYe LU Uda U NisYald 0.9 Judumid

a

gausule tesannArdudszansueanivesnssuuialitesnin 0.7 (Carmeli et al,, 2006.;

o =

Choudhary et al., 2013) Safldornnuiionsiinseiludunouselusiuiu 30 9o H3dele
ATITIRANUATUTILATIAS19A283TN1TIATIEReAUSE N ULT 18 ud U (Confirmatory Factor
Analysis) 1ngn599a0UAINATIMUUTINAUS (Convergent Validity) Han153tAs1eRdoyanuin
A109AUIENBUNINIF U (Standardized Factor Loading) wadusazsiuusdanaladiAiuinnin 0.5
auwUsUsIuTiaialsiade (Average Variance Extracted) vasusazsuusursiiarunnnd 0.5
wazArAuisndalasade (Construct Reliability) votuiazdiutsuedianunnnin 0.7 wuin
Toranuyndeiinuiisanseslasaing

5. N153ATIvtaya

=

MITeATel fideihdeyanilinnuuuasuniudiuiu 320 au Muanludainguitetiauag

Y YA I

Toyanlnannisaiiun1sesivaeuauanysaiveseyadeiligideulalidndeyainiinu

Y
[

Uszinanaludeyaiiianuanysal gnées wazegluguwuuifieaiuianue neuilazirdeyaly

Uszananauaziinseideyaneneuiiunesd lngldlusunsudnsaguuazdiuuulasaine Jeya

[

aa 1 e va o &
NWEHAANN ‘Vls[ﬂfllﬂ\iu

15E1TUINTFIND

oF IMJ T v Anedanally
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aa a

1. afABaNTINU (Descriptive Statistics) livaldlunisussenenudnuuy wazAuauda

o Y

93Usz1nT laun A13esay (Percentage) WazALaay (Mean)

a

2. affFeeyNIU (Inferential Statistics) 1ieldlun1snaaouanyigiu (Hypothesis

9 s

a

Testing) NaaavANLAzIUlAENTIATIHAlLAAALNSBNLATIAS19AITsannRe Md e Tian

UNEU (Partial Least Square: PLS-SEM)

NAN15IY

nansideadall f3deldnsaaeudeyannugnies Sefiuuuasunuiifienuauysaiuas
Yrulalunsinszdlesiuin 320 fretanavinadnsfiliundinsziuasUszanana Tnouus
mMsiawenan AT giteyasendu 2 du el

1 [

daudl 1 nquiiedvdlvailunands Jongagszning 20-30 T (Sesaz 70.80) lny

Y

a 14

drulvgidnsansfnulussduuSynns (Seeaz 55.00) wazUsznvvasgsna fie Iamnavun

a

gou (So8ay 78.12) Wunanisude (Sevay 47.70) %aﬁsamﬁuwaﬁialﬁauagﬁ 50,001-100,000 UM

(5p8az 31.30) AUNUAUAIFRBLABY 40,000-60,000 U (5888 39.60) 528 A tuN1SALRY

9

= 4

g3nafe Weenit 5 U (Feway 45.60) wazdnilngjerdegluwnnamilonauuy 1 Jwmiaedll
(Soay 31.25)

daufl 2 namFAlzisziuANIARiureIUsENaUNs SMEs wudn Tsithdadesing 4
wlglunisusugsia eglusedvannnniade laun duesdns dseduaudaiugan fe 4.45
so9a9 Mk ANBYTEAUBITIRa HsgduauAniiy 4.38 uaznagnsnisusudivesssia 4.36
ALEAY

n15Usiaiulunani1sdIn (Measurement Model Evaluation)

nMsUseliulimantsin awnsadaliannmsussdivauaennaedvetonid kagnis
Uspifiuaunsswesiauys (Memon & Rahman, 2013) TnsflseasiBen dail

nsUszifiuanudanndasvasdadionn Tnsfinnsunainnisiaussiduaidnin
asfUsenauntuen (Outer Loading) nuth nndasniudietminessuszneuneusninnniy
0.7 FrA LU sUTIufataldiade (Average Variance Extracted: AVE) Wu3n ynsaiususeiian
auUsUTILTiadaldiade (AVE) 11nnin 0.5 Arduuszansanudissuseneu (Composite
Reliability: CR) wavAnduuszansanundetieldvesnsouunn (Cronbach’s Alpha) wuin snnadn

0.7 ANAULNUNYDY Hair et al. (2014) ﬁqmswﬁ 1

{7y MIE5UINTIIND

Ay avnfinedanalldy
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M1399 1 NINTIVADUANNINLASDILBUALNANITIATIENAIUTIEN TUTITNUN

Convergent Validity Reliability rho_A

Loading T-stat  Average Cronbach's Composite

Variance Alpha Reliability

Extracted
(AVE)

nagnsn1suTusa (STRG) 0.689 0.775 0.869  0.779
nssaiugnAiame (CUST) 0816  39.497

Auudiidusiuvu (LEAD) 0.855  60.057

#319AUUANES (DIFF) 0.439 5.954

ANuamsaanalulag (TECH) 0819 38595

UadesinuasAns (ORGN) 0.686 0.770 0.868  0.773
MIUSMINTNeINTUYYE (HRM) 0779 27.746

UINNTINVRIGIND (INNO) 0.832  34.356

sUuuulAssaise sz 0871  60.743

(STRUC)

ANeEsaNTagsNa (SERV) 0.654 0.737 0.849  0.762
3L (FINN) 0.757  20.969

MUIMIIANT (MAGT) 0.768  28.103

YUWINYDIFINT (SIZE) 0.894  76.969

N1359AAIUATUTITIBUNVBITBAI010 (Discriminant Validity) lawiinisnadeu 2
svdu Tdun 1) msvadeuseauiuUsdanaldlagfiansananunsadesuundronasianimin
195 (Cross Loadings) 3awudn fadi3auesiautsuds findmiinesddseneuannningad iavesin
wUsweledu wazdldnunnndn 0.7 wag 2) N1sMAaeUTERUVaIFILUTUHIlAE RS AIUATILTS
$ruunsaBInaeives Fomnell-Larcker Criterion @awud1 A1A11uuUsUsIufianaldiadsiiag
innInmAdTugYe sy wlsu UL suRsaY 9 LanIiaTTrvanulsureiusinay

ASITITMUNNEINE (Hair et al,, 2014) AIA15197 2

A15°97 2 ATIINANATITIIILUN (Discriminant Validity)

(The Fornell-Larcker Criterion)

Construct Uadeinuesdn1s  Auegsenvesnstia  nagnsmsusu
(ORGN) (SERV) (STRG)

Uadyanuesdnis (ORGN) 0.828

AHBYTOATBITINT (SERV) 0.718 0.809

nagnsn1suUsus (STRG) 0.806 0.657 0.830

BTG andunusiasans : AVE AULLINUENL

} 215615UIN55IND

oA MY v Anedenalld
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A159AAIUNEINTIVRIALUUTUNINTIU (Goodness of Fit: GOF) 1Jun1sinly
AMNTINNINUA UG DININIIUNIAUNTIATIAS AL FUNITUINTIAINE Overall Fit Lieala 1ae

asaAaliaINgns Aanmi 2 dadl

A 2 ANPNULTEIRSIURIs Ik uUlUNNSd (Goodness of Fit: GOF)

INNITIATIZHNANITTAANULTIE 99T V0FIUUTLAMNTILNUTT AAaUTiesnsavaesi
wuulunnsau (GOP) Awinfu 0.399 Fefidunnia 0.303 Gsdiodvuinlve) (Henseler &
Sarstedt, 2013)

nsusztivlunaldelaseddne (Structural Model Assessment) lunsiasiginlana
L‘?NIﬂiﬁﬂ%’NLLUUﬁ’]é’Qamﬁaa?jﬂU’Nd’m (Partial Least Square SEM %39 PLS-SEM) agUszneau
TUshe 3 @ leun msdnzdmuduiusveslunaiddassadne adulssansnsinduls uaz
MIvpAevALLRgIuNIe TnefluaziBuadedelul

I a a

n153As1zRANFuNUS Yo luLAaL T lATIaE1e NUNEDINITRANTAUNINAIBNENE

a5 (Total Effect) Tawn A1dnSwavaeiiulsdassNilnasnosikussny tngfansu1nednsna

a £ v

N19m59 (Direct Effect) WansananA1duuseansidunng (Path Coefficient) wagdndnanisooy
(Indirect Effect) Inganunsafiansandvinadidnadesudsauiuinaindvsnanisdoumionn
Sviswananssilinnnninfu wazsilimsiuinlunsAnedudsaadunsanumiedendisugn
WUSAUNANNS 0AISTNNISANBIN19N IR 2L ZauLINNTT (IURS Wswena, 2553) Asanslu
AT 2 waransnei 1

Juuszansnisanaula (Coefficient of Determinant) %38 A1 RZ nun8ds n13¥n
ANuLuglunsuie Tunisieszvaidnsnaseninsandsauiazaiulsdase azeSuiela
ndndruesmnusUsusiuvesinusauiiduiudsulsnneluiiosugldsesulsdase
Taor R2 ansiiAnegsening 0-1 Bsdidndnlng 1 annwinlsBefioddienuutugrueamsviunege
wazdosdalisiingt 0.25 Fsazierduusdasslunudspaunsaeiuieanususiuludinds
aule (Hair et al, 2014) §991nnani1sitasishardudszansnisdndula (Coefficient of

Determinant) ¥50 Adjusted R? Wu31 nagnsn1susuiivesssna aunsaesuielanie Jady

Uy MIHITUINEING

MJ]  uviAnedeunalll

Lty of Business Adiministration, Maeks Usiversity
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A1UBIANTT ISosar 64.90 AUBYTEAYRITINT ausaesunelanly nagnsnsUsudLay
Uadenueednis lasevay 53.00 Fsfiodndaruudugrlunisvivuiegs (Hair et al, 2014)

AILEAILUMAITIN 3

A15199 3 duUszansnisdnaula

ADANCO
Coefficient of
Dependent Variable R Square .
determination (R Effect AUBE TN (SERV)
Adjusted
Square=R?)

DE 0.806

nagnslun1susus (STRG) 0. 650 0. 649 IE 0.000

Total 0.806

DE 0.540
YUaduaueeAnis (ORGN) 0. 533 0. 530 IE 0.178 (0.806*0.221)

Total 0.718

N1SNARBUANNRFIU V09n15398A8n15UssliuAduUszansiduna (B) wazszau
Hod Ay vosAdNUTzaNSIdUNINY tvalue way p-value 1ae3s Bootstrapping 4717U 5,000

A8 (Hair et al,, 2014) wui1 ynauuRgIulasunIseausy fanwi 3

HRM

INNO

STRUC Ml
0.768
0894+  SIZE
0757,

0.806 FINN
SERV
0.221

cusT

LEAD

TECH STRG

Al 3 namsleeidedeiilidvinasionisegsonvosgsia

’J'l'iﬁ']'iU‘in‘iﬁiﬂ'\]

o M] un’lqwunauuﬂiﬁ

ity of 1, ntration, Macks Usiv
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wuuUIaeENn1slATIETe

NnuvuIassaunslasiaine fideieseideyadaliinumeaifiidsassesiian
U9 (Partial Least Squares) iumsiianeideyaiiiefinneviosduszneuiBsdudu (CFA) 3s
Aerdostunsimuniiudsdanald (Manifest Variable) fusiuusurs (Latent Variable) uaz
\onpgeuaNAgnureanside Inouanudunuudasslasaine faliaszilaglilsunsy

<

d1593U HanTATgviAIANUTiEmTIuazAI el liveInTin MInsIvdeuLnTinlagly

[ a £

3 Yaauaennadesnislusiedulssansueani (Q-coefficient) vainsauuia (Cronbach) Lite
AnuARaE eI duUsEavEanduTUSALE wun AduUssanaueaih 0.900 FulU Fsdedn
fanidedelsgs

Tuns@ffulsnsIafiiinnsinseiuy reflective AndunInsIaaauaULTIEIns
WJawmilou (convergent validity) dinausin1siansan Aean loading az@asdianfuuin wagen
Indicator loading fiAN1NN31 0.708 wazdetadAgmieads (t21.96) NnaA1 wandladnunsin
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Potentiality of Entrepreneurship in Community-Based Tourism:

A Case Study of Donsak Subdistrict, Surat Thani Province
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Abstract

This study aims to investigate level of entrepreneurship competencies of the
community-based tourism entrepreneurs in Donsak Subdistrict, Surat Thani Province, and to
compare entrepreneurship competencies classified by personal factors and business factors.
Questionnaires were distributed to 76 community-based tourism businesses to be the
samples. Mean, percentage, standard deviation, independent-sample T-test, and One-way
ANOVA analysis of the variance were used for data analysis. The findings indicate that the
community-based tourism entrepreneurs had a high level of overall competence.
Entrepreneurial personality had a highest level of potential. For entrepreneurial attitude,
general tourism knowledge and service skills were at a high level. Business administration
understanding was at a moderate level. Mean value of entrepreneurial potential of the
community-based tourism entrepreneurs revealed that different training programs had
different effects on entrepreneurial potential in terms of general tourism knowledge, service
skills, entrepreneurial attitude, and entrepreneurial personality. The entrepreneurs who had
different age showing different entrepreneurial potentials in terms of knowledge about
business administration, different educational level demonstrating different service skills and
entrepreneurial attitudes, different experience revealing different entrepreneurial potentials in

terms of business management knowledge and service skills.

Keywords: Entrepreneurship in community-based tourism, Potentials, Surat Thani
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Anavngan (Nunnally, 1978) lnga1nnisusefiunmuninyeauvasunmiilunaaeuldiy
nguimaneffidnvazadieadeiunguinognadiuan 30 fegs nudwndedianuiiaiaan
\Besfuunnnin 0.80 LLazﬁ’m’J’lllL%@ﬁu%aﬂLLUUﬂBUmNVlzﬂMJJ@EJQJ:‘ﬂI 0.86 fetiu wuvapua Tl
mhdeiiouazmnzaniiozlilunsinvuaziudoyasseiunguesng

4. n15AATIEVidoya

mMsnzideyautseeniu 2 du fe adfidnssaun (Descriptive Statistic) wazadia

[

9oy (Inferential Statistics) Aadl

{7y MIE5UINTIIND

Ay avnfinedanalldy



123

U 5 aduil 1 WneuunsIAN-Siguieu 2566

4.1 @nfALTaNTIaUUN (Descriptive Statistic)

Idesureladedrnynnanazdadudiugsiavesngudiogns Tugduuunisuanuandnud

., 3
warldadflunsieseideyaresuidoaded Hun adfdiade Afesas wazadudouy
WMIFUY

dmSudneamiuszneunisvieaiioayuvu Tngfmuainasilunisulansmneliiodn
seAuazuuuedslusaziuussiudnenn anziseldinusianadslunisuanaainnng
fualaglignsmennunfesunsninduvesaiade suirdawii 0.8 neldauns

AUNTNYDIBUATAIATY = ( ATLUUFIFA-ATUUUAIEA ) + F1UIUTULazInaly

¥
v o v a

wasziveyalagldinueinisulanavesriafeseaudnenin ¢ail

o

ATLULIRGRY 4.51-5.00  vanee ddnena neglusiuunian

o I

ATLULAGY 3.51-4.50 vunetie AdnenwegluszAuuin

= A

ATIULRGRY 2.51-3.50 vuneile ddngnnegluszauUiunans

= A

ATLULRGY 1.51-2.50 vuneil fidngnnegluseautey
AzLUWAGY 1.00-1.50 vunedle ddnenwedluseautiasnan
4.2 sALg9aYaU (Inferential Statistics)

a 1 [

1. NsVAgBUAULANANTERIARAsaesnguldnimeaeum kv u i udaseraiu

[

(Independent-Sample t-test) tienaasuladediuyanan1aniun1sinausuiudngnin

'
v o aa

fuszneumsvieaiienyuey munssiutiodfynisaiafisedy 0.05

2. MINAADUATIILANANTEVINALAABYRINGLF 19NN 2 N TagnTilas1est
ANULUTUTIU (One-Way ANOVA ) Tagld Post-Hoc test kaghanA3auang19518aaIe LSD
ioneaeuiadvdynnanariladudiugsfmeinueny sedunsine Uszaumsaimaiau
Msilneusy Usziamvesians uazsveznatlumsduiuiansfudnenmiuszneumsvieadion

YY) 1Y

guy fvuasgRutoddymsadfnsedu 0.05
NAN338
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1. wan1sdaszladediuynnauazladediugsiavasdnaunuusauniy
NMTIATIERdIdeduyanakarladudiugsiavesnauluuaaunIl WUl Enou
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Usgnauianisgsnaiiuems/insesdiy wazdiulngissegialunisdiiufianisssesiin

10 ¥ Fuld Fapnsneit 2

M15199 2 KANTIATIENUATLAIUUARANIATUTIUI LAY TDLALYDILADUKUUABUN Y

AMAN YL YA NBULUUFBUDTY I1U9Y Souay
Uadndauynna
91y
Gen Y (218581314 25-40 V) 21 27.63
Gen X (218581319 41-56 ) 27 35.53
Baby Boomer (2185¥1314 57-75 ) 28 36.84
FTAUNITANEI
Uszaufnw 26 34.21
IseuAnY 31 40.79
USeyes 19 25.00
Uszaun1saln1svingu
0-4 9 24 31.58
599 29 38.16
10 9 Fuld 23 30.26
n1sHnausy
Lalingaumsiinausy 30 39.47
W3 3NSHNBUTY a6 60.53
Uadedaugsne
UszLAnvaeananis
gafvsmineAudfiszan/ven 17 22.27
CENCEQULRVAE VLR 39 51.32
geRaTiin 17 22.37
gafvsafudevudyerien 3 3.95

szaziatlunsadunanisg

1-3 9 19 25

4-6 U 24 31.58
799 8 10.53
10 YRuly 25 32.89
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2. nansinseissAudnenmyssifsznaunisvieaiieayuvy diuaneudn

MsinsideyamAnadsuazdudonuuuinggiu wui deainweUszneunis
vioufleaguwy duaneudn famsamegluszduan aedswiidu 4.11 uagdrudeauy
1n3g I WAy 0.55 Teefidneniwieglussiuanndign Ao Aneainsuyadnaiwlunsidu
fusznouns dAediniu 4.61 wagdrudonuunasgiu windu 0.47 dnenmiteglusgeu
un fe susiruailumsiduguszneuns dAuedewiniy 4.18 wazdiudonuunnsg iy Wiy
0.50 Frummdvhluiferiunsvieniion Sanadewindu 4.14 wazdrudoauunsgiu winiu
0.47 wazsuinuglunisliuins Taedieadewiniu 4.12 wardrudsauuinnssu iy 0.56
wazdnenmiegluszduuiunans Ae Muanuiifsrtunisudmsgsne daiadewintu 3.49 uaz

1 dl 1 L2 o L L dl
FIULUEILVUNINGG U INNNY 0.75 MUAINU AIRITINN 3

M13199 3 KANTIATIERARGEYRITERUANEANEUsENB UM TR g1 asuluusasdnenn

Anen nvaLEusznaung X S.D. STAUANEAIN
supuiluifeafunisvieadion 4.14 047 1N
Frueudifeafumsuimsgsi 349 075 U1unan
aurinwelunisliuinig 412 0.56 1N
suviruaRlunsduluszneunis 418  0.50 11N
auyadnamlunisiduguszneunis 461 047 1niign
ANTW 411 055 uN

3. nan1sWSeulisuauuAnAIYe IR AR e VB IUsENBUNMSYiB B iB YN TY
auanaudn Iuunaudadediuynna

3.1 HamsSouliisudnenwvesussnounisvioailsryuey duaneudn Sauuna
Uaduduyena loun 81y seaun1sfinen Ussaunisalnisinau nisilneusy Ussinnvesiianis
warszeznatlumsiuiuians wuin fussneunsvieaiteyuulunmsiineusudifiennaunneing
fuarlidnenmgusznounmsvieaiisayusiluiuanadmlufeafunisvoniion dsinusly
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mM3Beuinamdas e53ansyiqunsiiagliuinisueundindu ALIST OPAC $1uau 385 au Tae

Tduuvaeunmiluesesdislunmsinunusudeya wszinmsanaeedanman (Multiple Linear
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Hodfun19adfinszau 0.05 Wususu 1 wavsusiu 2 auaisu

o

ArdIAgy: n1seeuiunaznisldinalulad Aunmuinisdidnnsetind Arwunslaldusnig

LMANYIFYAVAIUATUNS  WaUNELATU ALIST OPAC

! femansna1sd as., AMgINeINSIANTS, uninedeaaiuasuns

2 919158 A5., AULINGINITIANTT, UPAINPIFYAVAUATUNT

2 dnfnwvdngasuimsgsiaumdudie, AngINeIN15IANTT, InInedeasatuasuns
* Corresponding author Email: patitta.s@psu.ac.th

} 215615UIN55IND

MJ]  avinAansasulld




138

U 5 atun 1 Weuuns1Au-Tquiey 2566

Factors Impact to Intention to Use ALIST OPAC Application

Orraya Suwanno! Patitta Suksomboon?” Pitsacha Chaowutthikul®

Abstract

Objective of this research is to study the influence of technology acceptance factors
(UTAUT) and E-service quality factors impacting on intention to use ALIST OPAC application.
This is quantitative research conducted from 385 samples using ALIST OPAC application.
Data was analyzed by using multiple linear regression analysis. The result founds that there
are only two independent factors by privacy and facilitating conditions impacting on

intention to use ALIST OPAC application with statically significant level at 0.05 respectively.

Keywords: ALIST OPAC Application, E-service quality, Intention to Use,
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unin

wialulaBansawme (information Technology 3o IT) 1ududdglugsianieasdns
Tulaqdu (ﬂssmwﬁ%ﬁaLﬁamwgﬁml,azé’mu, 2563) NM5PRNLUULATAT YA A Taumna
ilansaumaivsslonivazldanuldogrininandasnsnssaeriudedumesidn dsldnany

o o v

wndudsdAgyluiinuszdniu dauerdedumesiladifuazldussloniandeyaansauneale

¢ o A

agvdzAIN 5957 TUszanSam lavniivniaan ynaunsal sullesunainmsiauiauaunse

[
Y

YasgUnsaldeansnnmviaseuaquMsIiuIN1seng o (Wag Aansuseiasy, 2563) maluladdeas

<9

¥aeamisigeiifudenivisligliuinsaunsadeasldvninnna wazluvaisleniauin
a7y (19 FuTiva9d, 2558) nsiauneenwuunislfuSAsaNTEUmARIg 9 Wuluuea
woUNALATY (Mobile Application) Uuqﬂﬂiai?iamiwmwLﬁamauauaﬂwqaﬂiiumﬂ%mu
Sumesiingalasumnuddasnng
wualtuveanislénuihuluvedueundnduiiiiuunniueg oo nas1nn1sdisaa
wuilud 2564 Yszansvinelddumesidaiieliuinisooulatuugunsaiamnlnuiiuiy
25% (We are social, 2021) denalifinisléeununeundadusis o iiensvaussionssuly
FinUszariu msliuinsmedidnnseding (Electronic Service) fatdunannisdifelunisasng
asftanelaliifudldon weliildauAnauidnifuazyserivlaluudnmsdilesy il
THoehsrariewtondumldnuiulsedn (Parasuraman et al., 2005)
szuutiosayadnlusAiiioanitugandnuilng (Automated Library System for Thai
Higher Education Institutes) 1130 ALIST WuwilslussuuvisaynsmlusiAfinszninsgaudnu

o

Werans Iewazuinnssy insaduayunielalasinisiauinsevievissayalulssnealng
(ThaiLIS) (FiinuinnssuAiviauasseuudaados uminenduasuatuaiund, 2564) lnat3ufnss
nslganuivingnemsing o aeladaiavesuyninerduawalunsuns wavatvayunisidauly
VosaynvuuInan Wy iesaunszaulsuiou vsevosaynuasantusing q 8ndne saudiuau 37
wis wagfinsiaunszuvetweiosnauitantu Gladnwal lvewau, 2562) dfnuinnssy
AITaLALIEUUTIRTEE UMNINYIGEEVAIUATUNS ANk UnAnTuveITEUURIaYn
Snlusii (ALIST OPAC) iflenauaussmsiusmsuugUnsaideansnnm Tasanansanoilvasmi
Tnglufianlgdne ’uszuuyjianisves i0S wagszuu Android (dtinuinnssuAdvialazssuy
daaTyr umMIngduasvaluasuns, 2559) uaundiadu ALIST OPAC lagninlultluviesaynves
uinendevonthenusi 1 luyndruninavestssmalne suiaddnnineinsnsiious
Aumdavas essansgiquns Jaduneauanasuesvninerdoasauniuns ueunaindu ALIST
OPAC Usenaudediunuszuugesiioau 6 Tuga léun dauaudanminginsarsaume dau

a

NUIATIIIENTAUAY drununTasuasdaiasisieilios duanuliuinistu-Au daunuggua
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v v
Y [

SPUU Lazauudusunsnensasauwmeniudu Tneldwussunalunisaidusuneduduky

1,435,000 U Lagis1uazldendus) Adanslunsed 1

M13797 1 LaAIT18ad8nU0LaUNaAYY ALIST OPAC ’Hugunsaldeansnnnived

UNINYIBYAVAIUATUNS

ERUGHRLL UUsTUUUHUANIS iOS UUsEUUU{UANIS Android
Sraumsemiivian 10,900 A 10,300 A
FuiiGalvinrilvan 10 NNYIAY 2556 11 NuAIRUG 2558
Fuiu$uuseanan 29 AR 2565 1 funAy 2565
nastullagiu 1.30 4.1

YA LHS 2.22 MB 81.6 MB

31 AINUIANTSURINALALTLUUDIRS UL UNMINYIFYAVAIUASUNS UMINYNSUFIVAUATUNS, (2565)

dninninensmsieuinumdaiat assansylauns dududaasuliglduinsiduinng

HuLeUNALATY ALIST OPAC dnvisdsliaudiAyiunistiuinisniuieunaindy Jsndudes

[

WIUNS IAUSNNSALUSLANS AN AsedunannIsusunsIanisaseluundasimuinsausn1shi

a

Wnuszlawd 1inAusIn) Yutulszdnsna Aunmueauinis dawmalinisanuisnelaves

o

UUINIT (Spechler, 1988) Feagavairsanulamuisuliiuniienunioosnnslunisinnig

e e

sumsliuimsiidesiinnusiaig anvazmnessliuing amnuusiudivesansaune dma
Tgldu3nsanansnandunouuazUsendanalunisléuinig wsizasiu anuddyesnis
THu3nssuseUndLadu ALIST OPAC #esfinundouiisdadodumealuladsuiedadodu
AN mUInsfiasaeligliuinssou funazAnaudslalduinisueunaiadu ALIST OPAC
ogeseiile
nsfnwdeiadsunssensumaluladiidwmalaensaenginssunnusdlaiiazld
U3nsH1uLeUNAIATY ALIST OPAC uaznnsAnuiiiadeidamarenunimvesuinsdidnnsetind
AgyilinsudanuAIanTevessuusns Ussdnsainuazyssdnsnavesn1siiuinisniu

woUnALATY ALIST OPAC 1ussgmudhmaneiiivualivseld

(%
0y

AeANdIAYInaIuIT1sAULAgIfUNITITUS N1 TE uLEUNALATY ALIST OPAC Hu

1%

Aidulauinseukuifnvesdaduauniseeuiukaznisldinalulad (UTAUT) uwazdadeniu

e

AunnuINsBlannseiing wswldlunisfinurnuideluasell Tnenan1sfinwivesiwided
svibinsudeladesiunseensunasnisldnaluladuazaunimuinisdidnvseind Ndawasie

AuFelaldusnig wagnsuisszauANdIAYIRIRILUTANN o wazanusslalunislguinig

(Y 5E15UIMTEIND
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woUNAAty ALIST OPAC w095lu3n15 Fsanunsaluldidunwamslunsusuuss wasiaun
waundiady ieduasunmslidauvuneunfiaduegralussaniam Iauisaneuausininy

Aoen1sveenliusmMsialy

TUTLEIANIIIY

WaAnwtadeNdinanamnumalalgusn1swaunaate ALIST OPAC

Uselowiiitlésu

1. detdunuimensimuaulouisvesfuimsddaninensmsisoudnundgvas
9330n5873quns WAnn1sldusnsuoundiatu ALIST OPAC aeneiiusednSan

2. viterduuselovdungiamnueundtadu ALIST OPAC Tnsanansatrdeyaildain
n1sfnwluldidusuimisdunisuiudsedssansaom Wauigduuunistdauresweundndu
dielvineuausatunudosmsveaglduinisinnd s

3. \ieiluysgleviunviienudy o Ansliunisweundedu ALIST OPAC awnsath
Han1sAnwluusgnaunsnrudLasunsideu nsussuduiusnisliuinsueuniinduy

ALIST OPAC Tusuias

nsMUNIUITsANSSUTigades

1. uunAnuazvgufiieaiunisseniunaznisldmalulad

Rogers (2003) Tilonunissansumalulad mneds msdnaulafiasimaluladduly
e asindl vnugil q513 nauuv (2562) ldnandviinisseniumalulad foszfuaiude
vosdryaradnIstdinelulaginidesdiuselon Seudhelaglidnludesddaiunersiuuin
MnAIsnednand1eiy asulddn msseuiumalulad el msdadulafiaztiunalulad
Uldnumesusazyana TnsideduneluladduannsarilfAndsslonivastodulssansnm

= a

sonslFenld Fanszuiunsvensumaluladiintu envasdiszeznaniuansaiuooniuluu
azyanalagldléimuanaifiuiueu Tnedidafedifertestuegfudyanauardnumsaes
waluladiu 1 wazideyanaudlaudriimaluladiuanmsolivssloviannsdutaniold
noasldudqiiy %Lﬁﬂmiaam%’uLLasﬁm?{uiﬂ‘é’fmﬂuiamuﬁqm Venkatesh et al,, (2003) 1a
UauanqufsiuveIn1suausukarn1sldimalulad lngwauiuuiniuAnu1n Ajzen &
Fishbein (1980) wuinil 4 Jadendniidwalnemssdonginssuannusslafiagldumnelulad

(Behavioral Intention) wazn1shiaumalulad (Use Behavior) tawn
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v

1) AuAIanislulszansnin (Performance Expectancy) A9 52AUAILAIBNITIUS

Y

Uszlomlvasusazyanainnisldmalulad aunsaviliiianauselovd wazussauadnsa
2) anuaanislumnuneey (Effort Expectancy) fie seaunsiuiaudievadusiay
yaranstimalulaguuldsaddanuneemgdunmsldnu

1Y

3) BvBwansdann (Sodial Influence) Ao sedunsiinlavesusazyanaianuddni
wdeimsldmaluladli 9 lumsihou lnefussgslannyanansedinndifidvsnaseudig

4) an A IEANAEAIN (Facilitating Condition) fie szAUAMLTovBIYARATIAS
S1uneaNazmnvidegUnsaimameluladfiflegildiuaztisaivayulianeudielunislda
4ona il Venkatesh et al. (2003) SanuirngAnssuaruaslafiozldinalulad (Behavioral
Intention) dixalnensssianginssunisldaumalulag (Use Behavior) dmsusmiuwlsiasuuaszai
AuLUSTTIIU 4 fauds laun e 91g Ussaunsaluasanuadinglalunisldan

2. uurRauaznquieafuguamuInsBiannsaiind

Gronroos (1982) #deuamnmmsuimsdidnnsetndliindusdinsedunsliuing
fidseuliuigndn Tsaenadosriuaudiesnnsvesgnan vaedl Parasuraman et al. (2005) 1%
A auamesuinsBidnnsednd unsliuinsvesdliuimsidunniwienss
AINANABINITVBIESTUUTNTT nalaeazuladn aunnueausn1sdidnnsednd (E-Service

Quality) vanefis msUszidiuanuannsalumsliuimsvesglviuinsifsodsuuinmsluguuuy
dinnseiindinduluaumiumanivesisuuinnield lnedesdiauagainsimsilunis
While uagn1slduinisuussuuesetnedumnesite UssdninnuasUseansnassgnusziiiuniu
A MUINsRUsIgadmnefidvualy (Parasuraman et al, 2005) lddnw1 senuuy way
faunedesielunsssidiununimmsuinisdidnnsetindtu Ussneudeiafevdniiaduayy
Tivanemhsnuusvauaudisalunsuing dei

1) puniidedie (Credibility) vanefis amideshiwesdliuinislunisindeuinig uay
\Wumsafeanusiulafeduuinmsdidnnsetindldesagniios

2) MINDUAUDIAIINADINTT (Responsiveness) Nu18de AmaImIsatunisviteulile
pumneinnadly iuivledniessuunsliuing

3) avududiusa (Privacy) nunefis seauanudasadeuaznisunlestoyanginssy
nsldauveslduinis

4) 3u18an1slRuENT (Accessibility) e gldeuaiunsadrdaivledvsessuy

Y a 1 <
NS LAUSNITBE195IALST Uiﬂﬂ%ﬂﬂ@ﬂﬁiiﬂ

{7y MIE5UINTIIND

Ay avnfinedanalldy



143

U 5 aduil 1 WneuunsIAN-Siguieu 2566

3. wuAaLazngEfneiuaunlaldeu
Ajzen & Fishbein (1975) na1111 anuaslaldey v anunseunseanudululs

vosyaRafiazianngAnssueanu wasimgAnssutsdiyanatulinumensy Ay
awuanangAnssuiilddaly (Fitzsimons & Morwitz, 1996) a1nenamanedsiu agulddn aanu
Felaldon iannsuanseenmiangiinssuvessiyana dndauduiusiauai audedy
wssgslavesyanaty Tnglfidunumdunssanisainginssuvesyaratuluouian wedsnan
uazlomafivnzan mnuaratlauanaginssusanindeislantnuind yaradufiasuans
anﬂiiuﬁﬁﬂaﬁuaaﬂm Feannsaesureanualaliuimsluuiunnuidoaded deatuaanu
silaldusnisuoundindu ALIST OPAC tu Sudungfinssuiinanseonunaindalandonanuu
wilumsoeniunslduing waznnaunuiiezldodusaideddusuinn aoandosiuulovisuas
wunsi LU sissadliingldau weundindu ALIST OPAC eghsseiiles Liled uagainy
agmnlunsiirfminensasaumavemeayn Jniiudeyadiusivesldon aumurslanile
Whldanuiesaynnamdanas wavaedldznoudildusnis

4. yAdeiiieades

Chang (2013) W wguin1seeusuwmalulad UTAUT NaunaIusiauiungefadnumangay
sguI19uLaznalulad (Task-Technology Fit: TTF) wagnudn Jadenisveusuinalulad

AINa17 dsmaniauaniuanuaslaldauiounfindurieddynueauning1dy tagnuiininy

a o A

mandalulszansninuazanuatanisluanunetsny Wuladendnidiadonisuaniniy
falaldfan AnAdnd aangqudna (2557) Anwdes Jadeiidmaremnudislalunsldusundindy
BU Mobile wu11 dalmuTeuidauseuiigulunisldeu amdnwal anuiivsglevilunisldnu
wazauazmntunsldiey dealumauandeanuitlalunisldueundindu BU Mobile aghad
tfuddny drusuidsuaznguiiifeidosfsatugaunimnisuinisdidnnseindiuuiunes
wedayn wul1 msUszfiunanimuinisdiannsedindvesnisliiuinig asvibimsiuarufianela
vosglduing iWemnuflewslasnnniwideninduaudfianelafinnaniafvdwaligldun s
ausslanaznaunuldusnisedtedeiiodluouinn (Parasuraman et al, 2005 81984l
15 mssal ofnnzlun uazAing Wdalnaadsd, 2560) 43R neunisal (2557) Anwies Bndwa
Y8IAUAIMNITIAUTNIT N5ldeu auiianela deuselevidandvesdldanuieundindulunis
JpdlsausuvestinAnwuvninendeiensu Tunjuvmuviues wuii geeuiuuasunudlved
nssuiamunmnsiiuinis nslden anufianelasieusylovignivesldanuneundndulunis

Y v dl

Jadlsausueglusevas dwsuannmmsliuinig adddudala duanuweiiolingd du

1 Yo

AusILsluNIsRaUaues funssulseiu dunisienlalddsuusnisiduseyana Ndawna

Y

PNUINABATITNULDUNALATULUN1TIDIL T
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nAMsAnwUITeLasnuifiisdedluefin wuirtadevesnnud UTAUT anunse
ihanldesuewginssuanundlalunsldnuyaas Wunguiawnsodundszendlddnuly
USunvesiesayn bawn Jadeanumenialulss@nsam anuaianisluaiuneieny wazdiu
AN MASILILANATAIN damaeiammé?ﬂ%asiwﬁﬁaﬁﬁ@y (Chang, 2013) uenv1nt 21
mAToLazvguiiiAntoufefugunmnsuinsBidnvsedndfuuiunvesviesayn wu
mMsvszdiuaunnuinsddnvsedndveansliuins asvinlinsuanuianelavesyglduinig
doanufimelaunnniwtewintuanufisnelafieravisfardwalviglduinistanuditlauas
Nuwulduinisedsreioslusuian (Parasuraman et al., 2005 8fislu 15 msse afdnglun
warAsng adlnanaied, 2560)
fadudidedsldiiemnuisuvesnisseniuuaznisldinalulad (Unified Theory of
Acceptance and Use of Technology %38 UTAUT) Fadndulag (Venkatesh et al., 2003) m‘utj
fungufaaninuinisdidnnseling (Parasuraman et al,, 2005) undusiunuulunis@nun3ve
AANTOULLIANAR Fanndi 1

faUsAu ALUsANY

Uadwarun1seausutaznisidmalulad

O ANUAAWIIUUTEENT AW

ANAIAWISIUAINN YL

I

dNSnan1dany

o O O

ANTNAIDIUIBANUFLAIN anusnalalgusais

LaUNALAYY ALIST OPAC
[ a a & a
Jadeauaan1nuin1sdidnnsatingd

O ANUUWTBID :>
O MSABUAUBIAIUABINTG
o anududIusn
O MSINNITIAUSANS
AN 1 NSDULUIANNITIVY
AR UUN15IY

nuiTeilidunisfnedadefidimadaninuslaldusnisueundiatu ALIST OPAC
nselfnw drdnmineinsmsseuiaumvgras 835ansEIaUNs WnIngdeaauasuns aely

ANSIILBIUSU8 (Quantitative Research)
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1. Uszonsuaznguniegng

Uszgnsfildlunsinuaded 1dud glduinisvesddnninensnisouiaumdoag
9330N5¥IqUNT A Inenduasatuniun’ Inenvavialug Sslinsudnulsransiuiuen
Fefufitedetvunngudaegialasaunsoduanldaingashinsvauingiogisves
W.G.Cochran Tnginuunszduaiauidodu fosas 95 uagsefumiunainAdouiesay 5
(faen Malvd Uy, 2549) fuzléfwmmjméhaéﬁaﬁiﬂuﬂﬂiﬁﬂwﬁ%ﬂ%ﬁ FIUIU 385 AU LY
nsgudegwuulildainuiiasdu (Non-probability Sampling) fe3sn1sidennausietig
WUULANZS (Purposive Sampling) ImaaaummawwﬁﬁLﬂﬂi%’qmchuuaﬂwam%’u ALIST OPAC
YOIFTINNTNYINTNMITLUIANNYIVIAL BTTIANTEIAUNT UNINFUAIVAIUATUNS

2. \A304ila

n13fnu191uI¥e189U3u 1w (Quantitative Research) adsiilduuvasuniy
(Questionnaire) tJuta3esilofildlunisifusiusindoyanngudedns Tnedaudasmiain

a v

NeLlNaLAeaU HANTSILASIZTAINUDNABILALLNEINTIVBIL LN

Y

WUUADUNINAINUITEN
A3EAY I0C INETLIVIY U 3 YU HAN1TATIABUNUINTAYTUBIAIUADAARDIAILS
0.67-1.00 waneiad1n utuiiaunsudsiloniaenndonuingUsesainan1side (dnimd
UATINA, 2560) 1MNUUTILUUADUNUTINAZD USRS USDELAY TUnAgaUnIAIAINL
Lol uYoILUUADUNY (Alpha Coefficient) A28lUswNINAIUINADH SPSS A1UA5N15U09
Cronbach’s Coefficient Inginunnasinudetuneausuls fdesdiruinnid 0.70 (Neshan)
= ! d' QIJ aa 1 (% 1 o U 1 ! 1
ASEY, 2552) HANISNAFBUMIAIAMUTDIUNINETAAINNGUAIBE19TIUI 30 FI0813 WuIIAT
duUszaANS Alpha Coefficient vasuuuaaUn1yl Ings1uv1iU 0.966 F9aanILAMININUAAT
Anugesiuneeusuld Fsaguliuuvasunullanunsasensulauasinnumuizay 3aien
dy Y & d' = a v [ o 6
wuugeunuilUlddutetlielumsidelasdnviuuvasuniulugUiuuresiuuasuniueaulall
(Google Form) NF¥ANULUUABUANNAIEAINLUVADUNIUNIUTDIN YT FURUSVRIA1IN
nineInINIsseusAunganas mawlyln (Facebook) latl (Line) wagdiua (Email) uaatfu
FIVTINWUUADUNNY T1UIU 385 AU LATATIIABUAIINYNADIAN YTV UUADUDIUTINLA
3. M3AATIvdeya
Wetiusiusiudeyailinsisaeuninugnieauasauauysalvesiuuaaua1unaty
wan ldldswadoyanuilaimual? antudwmseiaielusunsudnsagy SPSS for Windows
d! va v ¥ aa . . . QI U £ s L9 d' 1 1
FerIduldn1smaaeuadia Multiple Linear Regression lngisunageunuduiusladeidanasie
n1spansumaluladuazadanuninnisuinisdidnnseind Ndwaseausslalduinisued
WaLATW ALIST OPAC aaeisnsanduiusiiiesdu (Pearson’s Correlation) hal39itAsneiiady

MmemMIlaszvinsanaseanvas (Multiple Linear Regression) meiwaila Enter
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NANNTILATIEMAANAUNUS VDN SAU WAAIAIAISIN 2

M990 2 ANEVEUNUSYRINYSAU

Correlations

fauds Xy) (Xy) (X3) (X (Xs) (Xg) X)) (Xg) )
AMUAARITlY Correlation 1 0572%  0.554%  0.735%  0.683* 0.619%  0.644*  0.588**  0.496**
Usedngnm (X,)  Sig. (2-tailed) 0.000  0.000  0.000  0.000  0.000 0.000 0.000 0.000
AMUAARITlY Correlation 1 0.544** 0552 0.580**  0.653**  0.498**  0.477*  0.364*
ANUNEIEIU (X,)  Sig. (2-tailed) 0.000  0.000  0.000  0.000 0.000 0.000 0.000
ndwanedsan  Correlation 1 0.495%  0.592%*  0.653*  0.522%*  0.458%*  (0.394%*
(X5) Sig. (2-tailed) 0.000  0.000  0.000 0.000 0.000 0.000
anassung Correlation 1 0.676**  0.591**  0.690%  0.550%*  0.614**
AUNaEAIn (X,)  Sig. (2-tailed) 0.000  0.000 0.000 0.000 0.000
audetie Correlation 1 0.723* 0. 670% 0. 748  0.590*
(Xs) Sig. (2-tailed) 0.000 0.000 0.000 0.000
NISMDUAUDY Correlation 1 0.675*  0.532%  (.535%
ANABINTT (X))  Sig. (2-tailed) 0.000 0.000 0.000
AL dudiud Correlation 1 0. 584**  0.674**
(X7) Sig. (2-tailed) 0.000 0.000
NSNS Correlation 1 0.520**
Tudnng (Xy) Sig. (2-tailed) 0.000

ANUAILALT

Usns ()

Correlation

1

v @ o W

a

g dsgautydrAyvneadian 0.01

£

INAITNA 2 E1UITNDTUIYAMUFUNUSTENINAMUTAS 9 Auauaslalduinig

LAUNALATY ALIST OPAC 1971 91nN1SANUIAMANEUUSEANSandunusvo9Uad8n1uUn1s8ausy

waznsitmalulad lown Jadesuainuaiaunidluussansnin auanuaInrIsiuaNune ey

AudnSNandInL LazauanIndssiuieauazaan Jadesununinuinsdianvseiing

Town Ja38a1uANUUILTRTD AIUNITADUAUDIAIINABINIT AIUAMUTUAIUAY LazAIUNIS

L189nTIAUTNNT WUIHAMUFURUSTUNIIUIN g lided1AYNeadan 0.01 tazAuduRus

aglusyiuaunin 0.75 Fedadnldnulawm Multicollinearity nsafuusdasylufiauduiusiu

a3 JWulumudeuludewiu viliaunsadmsgiaunisonnesidauduiuuny (Multiple Linear

Regression) Aaly (Kumari, 2012)
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a a ¢ a v o ¢
A9 3 NAWATIEVAMULUTUTIUNUASIVDIANRAUNUT

Model Sum of Squares df Mean Square F Sie.
1 Regression 104.798 8 13.100 49.900  .000"
Residual 98.708 376 263
Total 203.506 384

MUEMA a. Dependent Variable: Avusslalduinisueunadiatu ALIST OPAC
* JodrAgyyneadanszau 0.05

** JudAynseianszau 0.01

NAN519 3 WU leanadanegeulo Windu 49.900 wagA Sig. ALY 0.000 T

2 =

PJagninseautedfy (00 = 0.01) 39asunelaintaduniunisyausukaznisitwmalulad way

>

Jaduinuamnimuinisdidnvsedind danuduiiusidadunssivanuadlalduinisueundndu

a o [y

ALIST OPAC agiltfuddgnieadfnnseau 0.01 auisatnluasraduaunisnensaldadunss

g1

A5199 4 ANAINNEILNTLUNITNYINT A

Adjusted R Std. Error of
Model R R Square
Square the Estimate

1 718 515 505 512

INANSNT 4 WU @1U15095UNEANURULUTUDIANUAILILTUS AT WaUNALATUW ALIST
OPAC la75a8ay 51.5 (R? = 0.515) @eiukUsNunuilenannsal Usenaunie A1aei (Constant)
Uaduaruniseausunaznisldinalulad wazdadeauquainuinisdidnnselind lned

ANuEuRusAuluszauln (R = 0.718)
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M1319% 5 Aduseansanneelnanvesladendwmaneninuaslaldusnisueundndu ALIST

OPAC

Unstandardized Standardized

Model Coefficients Coefficients 18
B Std. Error Beta t
1 (Constant) 1.007 209 4.823  .000"
ANAIRIsluUsEENS AN -.085 .069 -076  -1.231 219
m’mmmi’ﬂummwmmm -.069 .040 -.089 -1.754 .080
dnsnwandsau -014 .048 014 -.280 779
ANMASSIUIEAINETAIN 314 .065 302 4853  .000"
aundede 122 .070 114 1732 084
msmauaummmﬁmmi 103 .059 A11 1.749 .081
AL dudius 507 .087 500 5831  .000"
nsnaensliusng -119 074 -113  -1.616  .107

WM a. Dependent Variable: aAnusislalduinisuaundiadu ALIST OPAC

** JydAgneatanszau 0.01

PNATNT 5 WUIAIAIN FMUIATUANINEIDILNIEAUELAIN LazFuwUsanuanudu

] Y [y a Y

AU @115 LS UIEANURULUSUBIANUAILALTUS N SWaUNALATU ALIST OPAC laagns

aa

AN NERANIZAU 0.01 AIUUINWIIAIAIN FILUIATUAATWENSIUIBANUFZAIN LAZA7
2 < 1 LY} ¥ @ & a 1% o [ 1 Y}
LUSAUAMUTUAIUAT UAS1TUANNITNYINTAITLEUNTS tAgAwUTANULTUEIUAT 11150
adurgAunlalduinslaidudiduiinis (B=0.507) wazdulsanindes ulrgaiuazain
anansaesuiganuadlaldusnsiaiduddunass (B=0.314)
lagasunisimsiesndadenissousunaznisldmalulad wazdaduauainuinig
SaNnIatind nun Yaduauanududius wasaIUaNINEISIUIEANUASAIN AINARDAIY
Aalalgusnswaundaty ALIST OPAC Tagdnui1sasiunuasuiganuiukysvesnnunataly

ydly a v

UsNIsleNsesay 51.5 (R?=0.515) ag9idadAunI9a@nanseau 0.01 F9a1u150d5198UnS

o

PYNNTAUBTIEAUATT AIT

Y = 1.007 + 0.500 X1* + 0.302 xX2*
dle v = anusdlaldusnng
X1* = AL dudIu?
X2* = ANNAIBINYANEAZAIN
25E1TUINTFIND
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23u181971 FUIAIUANUTUAIUF LaTAUANINAISIUIEAMNAZAIN ANUITATINTY
25 UN8ANNAULUTVBIANUAILTTUSNITWBUNALATUY ALIST OPAC Na@NMA8 NISMANTIUYDIAINY
Wudiud hazan wdssuigauasain dwaliainuddaldusniseaunaeduiuduniuly

f8 FINUINANULTUAIUAIFINALINAINFNMEIBIUILANUALAIN

#3UNan15Y
INNANITIVY 1389 VAFLNAINARBAINUAILILTUS NSO UNAATY ALIST OPAC @11158
aUnavenauluvasUIULazaTUNan N TngUszasAnaalilanadl

1. 3INMTAATIERAIANULUTUTIUNLRED UazN1TIATIERNISanABE A WUl

€

JAUANINEIDNUIYANUALAIN FINARDAIUAILILTUSNITHOUNELATU ALIST OPAC 88143l

'
[ aaa LY

Soddanieadifiszdu 0.01 ndmie Anudilaldusnisueundndusniiivunndu Adesled
AN INEIBIUWIBAMUAZAINVBINITIIUS NS UUREUNBIAT U drwsuiadusuanuaianisly
Useaninm auanuatanisluaunensny wasdudninansdany lidsmadoaiuddaly
UIN1TUBUNELATU ALIST OPAC

2. PInMiessidatediuamunmuinisdidnnsedndfidmadenusdlaliuinig
WaUNALATY ALIST OPAC A18n153LAS1EMAIANULUSUTIUNILAYY LaEAITIATIERNITONNBE

Fanugas wudn Yadeenududiuss dawaseninusdlaldusnmsueundiadu ALIST OPAC ogns

aa [y

fedfyneadanseiu 0.01 ndfe mnusdlaldunmsueunaindusziiivanniy Arewled
anududiudivesnisliusnsuuseundindusie dnduiadediuanuundede sunis
AEUALBIAINLADINTT uazAuNsHdnsitusns lddwwardennudddaldusnsuoundindy
ALIST OPAC

2AUTIINANITIVY

nnsAnwdadesiunisseuiunaznisidimalulad fdwmaneniusdlaldusnig
UoUNGaLATU ALIST OPAC WU

FruanIndee1uleauEzaIn denaeniusdlaldusnisueUnaiadu ALIST OPAC
aenndosiUILIdBYes Guo et al. (2015) wui1 mansuinsiissuvatuayurdemaluladd
woutativayunsldouiuinniy srdwmalildnuisarufimelawasBuifasldnussuy
visawmeluladihnndau Sdlunidunisiianmdssinsnnuasanlunsldouds Tlenafios
Annsldeudefinanniy (Yeh and Tseng, 2017) uenniifiaenndasiuuisevns A
wasnd grssuAsAal (2559) fiwudh tadednuAsiuennuazmindsalndauindeanuidlaly

ANSIFNUUS NS RUUNSDULNE
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Frunnuaanislulszdudam lidsmaronudilalduinsueundiadu ALIST OPAC
lyiaenndasfiunsAnyives Chang (2013) Anwiarudslaluniseeusumaluladnisldau
wouwainduviosayslusminendevesindnunléniu Anudn Jadeanumanidulszansam
dwmasuandenisldio sadmsedldnuamanisiuussansnmnsldouiivsslniagtiel
nsdusumdeyaneluviesaynumiingide eraidesanludlagiiu ueundiadu ALIST OPAC
Fumsiauuagldaumiun Smishinuindinisionsousuussansaim glduinisidaiian
foaludesUszandnm deiddiomAfonuihmssuiusslonivssansnmmslinulailfdmasie
nsgeNsUTEUUNIABannsetinduuletievesfuslaarmiulazuade (nunnigyal tnawia
LaEAY, 2562)

Fruanuatanisluainuneieiy lidwmadeninudslalduinisueundiadu ALIST
OPAC aenndaafiunisinuiueanipumini Ssdensual (2560) finudn Jademasuanuaanis
Tumsldau lifinasion1ssousuuaundindu SCB EASY

Frudvswanisdeny lidssasonudidlalduinisuoundiadu ALIST OPAC Fsaanndas
AU9IUIT8U89 Chang (2013) WUINUATEA1UBNENAN ST ANEINALTI@UADNTITUTANS
waUnAintuluviosayauninendy

Mnmsdnwiadeduamnimnisuinisdidnnsedng fdwadeainudslalduinng
woUwAiatu ALIST OPAC nudn druarududiui dwadeanudslalduinsweuniiady
ALIST OPAC namfe flausmslimnuddgiuiuanududiudivenisidusnmsuuweuniie
#u @eAAdesfU Parasuraman et al. (2005) uag Pearson et al. (2012) inuinA1usiuas
Uaoasdedanalfeuandenssuianunimnisuinismadidnnseiing Snvadsaonadosfiuauide
yosdATay Uugy (2557) Anuinanmuinsdidnnsedndlusunsdudiusiinanennuiis
welalunsaesiinmeounsosuladrussuuueunainduvesldudnslunnsammamuns

uenaninansAnymuindadeduanuindede fumsmeuausinudednts uay
Frunsdidanisuing lddwmadennudslalduinisuoundiadu ALIST OPAC Tnganmisn
oRUTEnalFT

Fruaruindodio liidwmaremnusilalduinsuoundiadu ALIST OPAC lildanndas
ﬁuﬁﬁmﬁuiﬁaﬂmiﬁmi@Lﬁﬂ%iaﬁﬂﬁ (Dimensions of perceived electronic service) (Yoo &
Donthu, 2001; Parasuraman et al,, 2005) fnan291 mmu'ﬂL%aﬁamaﬁagammmiﬁum
niwensansaumaiiiiosme waznislidoyaifsrfuninensaumaliegrsgnies azdaelv
fauinisfinnusislalduinisunidu e1aidleanin ueundiadu ALIST OPAC lilduansteya
asaumeBuuennutidenuideiiundetie lleuwntduviedunilutosayauarlufuiis

T ARANLTELIN @DARADINU DIATEN LAUIIWIA (2565) INuINTeIn1edadinuaaulall 16 vl
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fflemameunsinvasy wilinui Snuazvosueundinduiivinesenisldiiindasy Jada
Adetiotules

Frunsaevsuasanudosnis lidsmaternudilalduinisueunaiadu ALIST OPAC
liaanndasiuiuIAnued Parasuraman et al. (2005) NE17971 NINBUAUBIAIINABINITAINITA
a51amssuiideuan wordwmaligldnwiaanuddlalunsuing aunseitauianislduinig
failunsinuitended iWunsAnmenudslalduinisueundinduresiosayn d1o1aas
AseUARNEIUIMIIneUaueIALBIMsldNUTeINGTeIEmBULUUABUN WEEUEN

Frunaidrdanisliuinag lidewasoauislalduinisueundiadu ALIST OPAC lal
donAneIiUNIANY VDY Pearson et al. (2012) wudAUNToUVBITFUUANAITIUINGBN1TTUS
A MMIUIMImeBidnnseding enadummgszuulimedgmnisiiuinnstunnauild au

Juititawels lufinsfosseunazaonndaadu fiseses 51ugn (2565) Magusn unannosunisg

o

aa v & v & Y o a Aa ¢ d' s aa v a o,
nINA L‘UUIﬂiﬁai'N‘WUE']u GH m@@ﬂqiﬂqLuu%ﬁmm@ﬁNHﬁﬂﬂ IWEJ‘VILLW@WW@iﬂJVl']QﬂQV]aNﬂ'J']NLTJU

a ¥ [d

wmsgu Jaduundlunisly Aglddndadusonns

YoLAUDUE

1. A18391n15 An1INeIduaaIuasuns AIstautnsgrutdadeniseausunasnisly
wielwlad Jadesununinuimsdiannsetindguuvudulimedldliinndnalulssinudina
vty wnazfiuanuiionelasaznisuenselianislduinty Trdususud 1 i
mufudiuivessuy warsusiu 2 iWidsunenuasmnvasuusmsliunngd ety

2. dvSurieaannvesan1unsAnuang 4 fazldueunaiadu ALIST OPAC Padunns
gousunazmsldmalulad Jadedununmuinisdidnnselind TrujuRnussuuund il
anududruiuaziiudsvisanuazaanlfuintuauddu azvhlfiienadnsalunisld
woUnAiatu ALIST OPAC Bty

3, MsmsnanviesassAliiingsld weundindu ALST OPAC 1nnTu masiiugnli
Wiudnszuufianududiui wazazldumsshueauasandueded dwdy o lifesily

Usgnduiususerinmseana saenuindusesund flienudusspulussuuguinluungd

318N13971989

nunmayatl naui, Tuagmed InSRped, uazein a3l (2562). Yadefidmwasioniseensu
Wsunsuuudiene. 275a759mMe1n1599075. 37(1), 163-186.

nsensRARvaLioLrsysRLardey. (2563). S8 uNanITaITIaNgAnsTug TaUMes TNy

o

Useimalnelull 2562, nsgnTisddviaiielasugianavdany.
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https://www.etda.or.th/th/Useful- Resource/ publications/Thailand-Internet-User-
Behavior-2019 Th.aspx?viewmode=0

n¥aum3ni Sedunsual. (2560). Pedeiilnasion seensuLaUWAATY SCB EASY n3dlfing
Hlausmssuimsinenalye. [msruaidassuSayaumdnga).

a [y

URINYIRYTITNAERS.

[

fiagn 1Ty, (2549). FAFFIMTUIINITE (Furiased 2). drwdnfiuiuviegniansal

>

UNINAE.
AaRdnR angmswa. (2557). tadeiidmarieniuaslalunislduenndiaty BU Mobile.
[MsAuAIBaseUSeyaumddinl. A INg1aenTeng.
Aesian alqu. (2552). suisyisise Rurinded 2). Tssaninsosd,
il uas 1296, (2560). N13NTER AN T9T0AUA MY sUALL e E s 39I59A 5N T
Traudu. AnednusUSygumUudin). tmine s uawaiunIuns.
fivinssa grssudsAad. (2559). tadeiidmanoniseousuuaslgeruuinisuvunsoume

Y]

[M3AuATBaTUTe g umUudia). Ui INg18usITNAERS.

#59509 314G (2565) unanvloTuadna, 775?7’)5/‘7@\7UUW@/U7§@Uﬁ@@ﬂvﬂémﬁﬁ%\mﬁﬂi 1(2),
1-39.

fidg AansUseiass. (2563). M-Learning: unumlninisiSounisaeusuniasanissud 21.
35TITANSITIANT U1 IMEIaeAaUINg, 18(1), 90-105. Thai Journal Online.
https://s002.tci-thaijo.org/index.php/suedujournal/article/view/185206

dlinuInNITUATTaLAIEUUSIRTEY UM INIREAUAIUATUNS. (2559). @'ﬁf/"@fi’}'iﬁﬁm‘%uas?sz?
97U Application ALIST OPAC. dtinuinnisufdviauasssuusanses.
https://opac.psu.ac.th/Manual/User ALIST OPAC_Application_Manual.pdf

_(2562). szuusiosaynenludiiiioaaivuasufineglne audusvesssuuiasayn
(Wsuigadle wgwniau 2554). driinuimnssuiiviauasssuudanies.
https://alist.psu.ac.th/index.php?option=com_content&view=article&id=93&

. (2564). prundiusnveeszuuiasays. drinuinnssuAdvianarssuudanies.
https://alist.psu.ac.th/home/history
. (2565). wu’wv7uﬁ?ﬁssvvﬁadﬁy®a”ﬁ7fuﬂ’ﬁ ALIST. @1tinudanssufdvianazszu
9338z, https://alist.psu.ac.th/home/site-reference

a51a{ M. (2562). mswewsumaluladiiasionisinduledoausoaulavvageers.
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Abstract

The objective of this research was to present knowledge creation framework
through practicing based on a case study to increase income from local products in the
Phumuen Community, Mae Ai District, Chiang Mai Province. This mixed method research
collected qualitative data through in-depth interviews, a group discussion, a transferring
knowledge framework, a community of practices model, and an after-action review among
the researcher and community members. The quantitative method, a gap analysis was
conducted to compare the revenues and expenses of the original product versus the
proposed case-study, value-added product. The research was divided into three areas,
which are processing of local herbs, creating new packaging for the dried herbs, and
improving community enterprise management. The findings illustrated two main factors
for success of knowledge creation framework. The first success factor was the collaboration
between the academic sector, the community sector, and the private sector in community.
For the second success factor was tapping into the varied knowledge and experiences of
different generations combined to develop a better packaging product such as the young
contributed to the design using cultural characteristics of their traditional dress colors,
using online marketing while the older generation produced the packages using locally
sourced material that is bamboo. Moreover, the newly developed product increased the
net profit of the community enterprise by more than 34.7%. Everyone involved in the
case study, from researcher and lecturers to community members, were connected

through a knowledge management model for community sustainability.
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Introduction

Although local handicrafts and artworks represent a symbolic identity to the
culture and traditions of the local community there are still some challenging issues for
them to attract much of an interest with visitors who see them as redundant in value
consumption and foreign travelers who can easily get bored with the novelty that is
massed marketed everywhere in the tour destination regions (Finne & Sivonen, 2008).
Countless number of workshops provided by academic institutions have offered different
concepts to promote the local products but the leadership and management of resources
dealing with knowledge application, labor, capital, materials, energy, and information are
still a long way of being applied efficiently and effectively towards reaching the real
intentions of getting people to buy their items in large volume (Tidd & Bessant, 2020). The
advancement of digital communication and social media being linked to online
commercial websites were supposed to be the factoring tools to reach the targeted group
as it had with other products that catered to individuals with a certain lifestyle in fashion
and modern living (Dwivedi et al., 2021). However, there’s a lack of initiative on part of the
stakeholders involved in the network to procure the knowledge in strategy and system
that would enable potential buyers to see the value of purchasing the items. The local
mindset is fixated on selling a good quantity of their products to the customers in the
moment while being oblivious to the changing trends and contemporary issues, such as
working in a sound environment with people and their social surroundings, that have made
people more aware of what types of activities that could either support their values or go
against their beliefs (Andriof et al., 2017). Even in a production orientated community, the
ways of collaborating with key members on their know-how, expertise, experience, and
getting individuals to coordinate their insights is a must for the faction of people who share
the same interest to establish a strong competitive advantage in managing knowledge by
adding value to their goods over other commercial enterprises or local communities that
are in direct competition with them (Ghose & Pettygrove, 2014) not doing so will only
result in a cut throat competition within the community to look after their own interest
instead of being part of the whole to help each other thus resulting in a sustainable
economy.

The aim of this research is to determine on the best way in exchanging and

managing knowledge between the university researcher and a local community to
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enhance a sustainable economy. The Phumuen Community, Mae Ai District, Chiang Mai
Province has been used as a case study for acquiring the following research objectives:

1. Identifying the village environment, including getting to know the local
community and its requirements.

2. Using the SECI model, create knowledge among members of the local
community enterprise’s product development groups, namely to:

3. Discuss the efforts to create knowledge among the members engaged in a
project, based on the organization’s instructions.

4. Using a knowledge management framework, show how the members interact in
knowledge creation, storage, retrieval, transfer, and application in a product development

project.

Literature Reviews

1. Knowledge Management and Sustainable Economy in the Local
Community

A local community is comprised of stakeholders who are skilled in the operation
of the business process to achieve the desired outcomes. The idea of having knowledge
management established in the community is to design a systematic network that taps
into the intelligence, learning approach, and smart performance acting on accurate
information provides the foundation for the local community to anticipate for any
situations to capture the customers’ attention about the value of their products (Suran et
al., 2020). The interaction with buyers and non-buyers set up the data for the local
community members to capture, achieve, and access leading into the best practices of
applying that knowledge and how to gain more ideas to add more value to their product.

The Office of National Economic and Social Development Council Thailand’ s
Twelfth National Economic and Social Development Plan (2017-2021) had expressed its
concern with local Thais going through challenging times with regards to being faced with
persistent income inequality and lacking the knowledge, skills, qualities, and attitudes
needed to develop their potentials. Thailand itself still needs a better planning of
resources to create a human society that aims toward achieving well-being, quality of life,
and resilience across all age groups. Furthermore, Thailand still needs to improve its

policies and procedures of spreading economic and social opportunities that create a new
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economic and income-generating bases across the regions for the purpose of decreasing
social inequality and increase competitiveness within the local community for the people
to be beneficial. Consequently, national development during 2017-2021 had focused on
knowledge-based development using wisdom, skills, science, technology, research and
development, and innovation which is central in developing a proper knowledge creation
framework for the local community to find ways of adding value to their products being
marketed (Office of the National Economic and Social Development Board, 2017).

2. Knowledge Management Requirements for Developing Economically
Sustainable Communities in Thailand

Thailand’ s higher education institutes are required to transfer knowledge by
conducting research projects with local communities using the Sufficiency Economic
Philosophy, which is based on the fundamental principles of Thai culture, including
moderation, prudence, and social engagement. It uses knowledge and virtue as guidelines
for living, and requires intelligence and perseverance, which will lead to real happiness in
one’s life. Decisions and activities regarding sufficiency must also rely on 1) knowledge in
relevant fields and 2) prudence in bringing this knowledge to bear, including understanding
the relationships with the various fields. Moreover, virtue-or the awareness of honesty,
patience, perseverance, and intelligence-in leading a life of Sufficiency Economy should
be promoted and applied at all levels, branches, and sectors of the economy. This
philosophy is not limited to the agricultural or rural sectors alone, but can be applied to
even the financial, real estate, international trade, and investment sectors by emphasizing
similar principles of moderation in performance, reasonableness, and creating social
engagement for oneself and society (Buranapin & Ratthawatankul, 2015).

3. Exchanging and Managing Knowledge to Enhance a Sustainable Economy
amongst University Researchers and the Local Community

A sustainable economy addresses on being resilient and supporting the quality of
life for people but at the same time is aware on the issue of how resources are being
extracted, processed, and finally disposed of which puts a stress on the environment
(Oberle et al., 2019) The idea of having a sustainable economy has to get the interest and
action of other stakeholders involved to generate an outcome that benefits the wellbeing
of all, otherwise any attempt to go further will only be met with uncooperative behavior

to support the process and mistrust on the good intentions. Maintaining environmental
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stability through the idea of a sustainable economy requires a collective effort of agents
involved to share their knowledge which can be perceived as complex, extraordinary, and
abstract to fully comprehend (Lainez et al., 2018) when communicating with each other.
Knowledge demonstrating the know-how, anticipating for problems, offering sound
solutions, or promoting innovation and creativity in operating towards sustainable
economy is more effective when people are able to execute on it without any additional
burden experienced (Bolz et al., 2018). Isaksen et al. (2010) provided a framework that is
practically designed to assist the decision-making process for touching on areas of concern
such as calculating the resource budget and life cycle data that assists on refining the
design and improving methods to uphold the value of a sustainable economy. In a study
done by Fissi et al. (2021) on how a university can be a model for a sustainable economy
that promotes a green environment, it was mentioned that while workshops and research
activities are good for disseminating the information to the public there is much more
desire for a systematic coordination to get the relevant stakeholders involved in order to
produce accurate details in practices and to make people be held accountable when
falling short of meeting expectations. In theory, Harkavy & Puckett (2019) stated that
universities influence their local communities by presenting itself as models for
sustainability and playing a key role in making socio-economic contributions to their host
communities with their graduates being employed in the local region or creating living
laboratories in cooperation with stakeholders within their communities. Upon their
conclusion from the research idea on the role of higher institutions in sustainability at the
local level (Gane, 2007) asserted that resources/incentives and coordination were the
factors that need to be strongly considered in performing on for the sake of getting locals
to foster a cooperative attitude in support of any sustainable initiative.

4. Understanding the Local Community and its Requirements Based on the
Environment of the Village

Before applying any conceptual framework or idea that involves the local
community, it is best to review from the past events on how stakeholders within the
community have fared overall from other projects that had been participated in. From a
theoretical perspective done by Dasgupta & Beard (2007) that lead to the conclusion on
why locals prefer a greater autonomy in making their own decisions, dealing with issues

that only they know how to manage, and having the acumen on knowing which factors to
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start with that is within their capacity and capabilities to carry out, there is a need to
examine on the reasons why the local community rejected a top-down approach from
the beginning whenever they are part of a social project. The requirements of the local
community would help set the type of invitation space for participatory action with any
outsiders. In an invited space, the local community members are offered an opportunity
to partake in the decision-making process that allows the individuals or groups to be the
“makers and shapers” towards their own resolution and never given the feeling that they
been had as “users and choosers” from the beginning (Patel et al,, 2016). Fulfilling the
requirements based on the environment of the village has to take on the consideration of
the capacity and capabilities of the local community in being self-dependent in meeting
their aim and objectives of maintaining sustainability. A case study by Manaf et al. (2018)
pointed out to a tourism village based in Indonesia that has created strategies to deal with
other stakeholders’ interests within the village and have managed to do so due to the
local leaders’ capacity being supported from the external environment which gave them
the confidence and empowerment to succeed. Getting a united effort and coordination
towards a sustainable economy becomes a challenging task due to the hidden level of
interest or personal agenda that gets in the way of the process and procedures. Priatmoko
(2018) believes that academics should be aware of that there will be different opinions
from the local people in the community, and that there are authorized leaders as well as
informal leaders who have a strong influence of power that can shape the thinking and
actions of other people. It is suggested that academics be clear from the beginning on the
idea of promoting a sustainable economy and what they outcome looks life for all
stakeholders to agree upon in order to avoid any conflict or clash of interests.

5. Socialization, Externalization, Combination, Internalization (SECI) Model
Applied to the Local Community’s Enterprise Product Development

A strategic approach that involves two or more units participating in knowledge
sharing activities will require interactions that try to earn trust amongst group members
and to being committed to the cause which require a lot of time and patience to see the
outcome take its course (Ringel-Bickelmaier & Ringel, 2010). The SECI model is the source
for developing innovation or other ideas that are a practical benefit for achieving the aim

of an organization or community (Nonaka & Takeuchi, 1995) with show in Figure 1.
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Figure 1 SECI Model (Nonaka & Takeuchi, 1995).

The process features tacit knowledge, which resides in the human mind through
working experience that is difficult in transferring, and explicit knowledge, which is
considered to knowledge that is codified and digitized in different format that is convenient
to transfer. These two types of knowledge are transformed into organizational knowledge
and innovation, which features two stages for sharing knowledge, socialization (tacit to
tacit) and combination (explicit to explicit); socialization commonly needs participants to
make a face-to-face interaction in a community of practice (Bosworth et al.,, 2016).
Although the SECI model is proclaimed to be effective in application, there are not enough
study on developing tools that promote a collaborative effort amongst the academic
group and local community members to know if they have really achieved on establishing
a sustainable economy.

5.1 Efforts to Create Knowledge with Members Engaged in a Project

Getting the knowledge to be created has to be done without any pressure to do
so as the minds of people should be given space to reflect things over to see how things
came about. According to a study done by Lin et al. (2019) when there is pressure to
produce something in a rush it causes locals to make irrational decisions that are narrow
and not taking small but important details into consideration; eventually, the ideas of
others become ruled out in order to find a quick fixed solution. Stakeholders within the
local community have backgrounds that are different in income, age, education, skills and
abilities in using social media, and problem solving. Therefore, the activities that are either
tacit or explicit in nature will need to be tested and evaluated to determine which method

is more effective in getting members to utilize their knowledge that benefits everyone
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involved (Bandera et al., 2017). To get local community members to work together with
their key partners in the stakeholders’ network, there should be just one project for a
sustainable economy to focus on because if there are other hidden projects involved it
will interfere with the resources that are arranged for supporting the project and confusion
would be set about making people misguided and lacking focus on taking care of the
important things (Li et al., 2020).

5.2 Knowledge Interaction by Local Members for Creating, Storing, Retrieving,
Transferring, and Applying Product Development

Interacting amongst local members with outsiders in knowledge-based activities
will be determined on the availability of time for all to participate as well as the topic of
discussion which does not harm or damage the reputation of other members (Rutazibwa,
2014). It’s important to take into the notice the culture and customs that is valued within
the community and how people abide by them to maneuver around issues that still keep
people together respecting one another and working in harmony. The phases of creating,
storing, retrieving, transferring, and application of product development may not
necessarily be in those procedures, therefore outsiders facilitating the workshops may have
to allow for some flexibility along the process or determine if the results do contribute
towards the goal of what has been set out from the beginning (Kupika et al., 2019).
Sometimes individuals are reluctant to share what they know due to knowing that some
of the local members are their competitors in the market or they may have certain issues
that are too confidential for other people to know (Chapman & Schott, 2020). What’s most
critical is deciding on which information that has been provided is knowledge itself and
which one may need more verification to legitimize it to be a contributing factor in the
process Colombelli & Quatraro (2018). Nevertheless, it’s highly important to get the key
members within the local community to continuously be engaged with the knowledge

interaction process.

Methodology

1. Populations and Samples

1.1 The research area was selected at a case study through economic contribution,
social or cultural perspectives such as using their culture identify to apply new packaging

of local herb to increase value of product. Research populations were 200 people in
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Phumuen Community, Mae Ai District, Chiang Mai Province during September 2010 to
August 2011.

1.2 Samples of population were selected by purposive sampling (Etikan et al., 2016)
two community leaders that are the principal of the local school and the local leader,
and 20 community members.

2. Methodology

This is mixed methodology research, which used both qualitative and quantitative
methods.

2.1 The qualitative method involved in-depth interviews, group discussion,
community of practice, practicing dry of herbs and after action review because this
research illuminated the experience and interpretation of events by research samples with
widely differing stakes and roles (Maxwell, 2021).

2.2 The quantitative method assessed knowledge and satisfaction, comparing the
initial state with the case study results.

3. Research development

This research applied the SECI model (Nonaka & Takeuchi, 1995) as a guide to
create knowledge framework for sustainability. Moreover, the sufficiency economy
philosophy (Buranapin & Ratthawatankul, 2015) applied to be a guide of measurement a
sustainability.

3.1 The researcher collected data through first conducted in-depth interviews
among the stakeholders to know environment and requirements of research area.

3.2 Group discussion used the requirements and topic selection based on
knowledge management with knowledge creation theory

3.3 The research activities included three knowledge topics. The first was to transfer
knowledge in local herb processing. This was achieved through three meeting and included
an after-action review (AAR) between the researcher and community members. The
second topic was to develop a new packaging design for the processed herbs using
basketry with the traditional colors of Lahu dresses. This was achieved through four
meeting and included an after-action review (AAR) between the researcher and community
members. The third topic was how to manage the transfer of knowledge within the
community enterprise; this was achieved through two meeting, including an after-action

review (AAR) between the researcher and community members.
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3.4 A gap analysis was conducted via before and after of revenue, cost and profit.

This research collaboration between a government university and local community
followed the guidelines of the International Association for Public Participation, which is
composed of five parts: 1) information, including that the community must recognize the
purposes and objectives of the government, 2) opinions and suggestions given by
consultants, 3) involvement of the communities in decision making, 4) involvement of
communities in collaboration and partnership, and 5) empowerment of communities in
decision making.

4. Research analyst

4.1 The measurement of economic sustainability applied three dimensions of the
theory of sufficiency, namely

1) Economic indicator such as increasing revenue, decreasing expenditures

2) Social conditions such as working at family and friend at home

3) The environment such as using natural material

4.2 Using the triangulation research method of Johnston et al. (1999), a group
discussion among the researcher, community members, and local entrepreneurs was
facilitated to review the framework and approve the project’s indicators on knowledge
creation framework and sufficiency theory.

4.3 The research used content analysis (Stemler, 2000) to present results

Research Results

1. Identify the village environment

Phumuen Community in Mae Ai District, Chiang Mai Province, Thailand, has 200
people. They mostly farm tea and rice. For added income, they also collect and sell a
local herb called Jiaogulan. Its scientistic name is Gynostemma Penta phylum. It is a
dioeciously herbaceous climbing vine in the indigenous Cucurbitaceae family (Highland
Research and Development Institute, 2012). The Phumeun area produces more than 1,000
kilograms of this herb per year. The villagers, who sell fresh Jiagulan to merchants, want
to know how to calculate their cost basis with both the fresh Jiaogulan and after
processing. They also want to increase their income, as well as pass on their knowledge

of local herbs to the community’s younger generation.
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Apart from their primary jobs, the villagers collect non-timber forest products to
sell, albeit for little additional income. Although many valuable herbs grow in the vicinity
of the community, the villagers lack the knowledge of how to process them according to
food-safety standards.

The head of villager was represented of the villagers who said “In our forest, there
are many fresh Jiagulan herbs. They are good quality herbs. However, we sell fresh herbs
to middleman in low price. We would like to know how to increase value of our product.”

2. Using the SECI model, create knowledge framework for sustainability

2.1 Discuss the efforts to create knowledge framework

The community enterprise consisted of two groups—herb processing and basketry.
The villagers selected basketry because it offered an opportunity to incorporate aspects
of their cultural heritage of the Lahu ethnic group into the packaging design, use a locally
sourced material which is bamboo to create the new packaging, and apply their knowledge
to produce other bamboo products in the future. Each group consisted of a president, a
vice president, a treasurer, and members. The SECI model based on the framework of the
sufficiency economy philosophy was applied to both the herb processing and basketry.

Furthermore, the researcher presented and transferred knowledge related to the
new packaging. Table 1 illustrated a comparison of local fresh herb and herb processing

in Phumeun community to villagers and cooperative enterprise of Phumeun community.

Table 1 A comparison of local fresh herb and herb processing in Phumeun community

Case Current Situation (1) Estimated Situation (2)

Local herb (Jiaogulan) Fresh herb: 1,000 Weight loss when switching from fresh to
kilograms (kg) per year  dried herbs; Dried herb: 1,000 kg divided by
five times (209%) equals 200 ks.

Estimated sales per year THB 50,000 = 1000 kg x 1 kg = 1,000 grams (g)
THB 50 per kg (Dried herb: 200 kg x 1000 ¢ = 200,000 g
1 new dried herb package = 100 g
2,000 new packs (200,000 grams per 100
grams)
THB 500 for one new packing
THB 100,000 = 2,000 packs x THB 500
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Table 2 A comparison of local fresh herb and herb processing in Phumeun community

(Cont.)

Case Current Situation (1) Estimated Situation (2)
Estimated investment - THB 40,000; A processing machine's
cost of a processing estimated life is ten years.
machine
Estimated depreciation - THB 40,000 / 10 years = THB 4,000

= Cost of a processing

machine/lifetime

Estimated expenditures, THB 3,000 THB 2,000 x 12 months = THB 24,000
e.g., workforce, (THB 300 x 10 Days)

marketing, overhead,

and others

Total expenditures THB 3,000 THB 28,000

Net profit THB 47,000 (1) THB 72,000 (2)

Gap analysis (2) - (1) THB 72,000 — 47,000 = THB 25,000 per year

Remarks: This estimated revenue would be supplemental income for the Phumeun

community enterprise members; their primary income is farming.

Table 1 presents the economic output of the new product-the difference between
revenue and expenses among selling the fresh Jiaogulan local herb and processed herb.
Currently, people in the community sell approximately 1,000 kg of fresh herbs per year to
middlemen, estimated work force for 10 days equal THB 3,000: yielding an average of THB
47,000. The fresh herbs yield 20% dried herbs by weight. To produce the dried herb
requires labor, marketing, overhead, and other expenditures of approximately THB 24,000
per year. In addition, a processing machine, depreciated at THB 4,000 per year, is also
required, so total expenditures to dry the herbs are THB 28,000 per year. With estimated
sales of the dried product of THB 100,000 per year, that yields a profit of THB 72,000 for
a gain of THB 25,000 over the fresh product-a more than 34.7% gain.

The villagers calculated the revenues and expenses for the new products with
lecturers from the Faculty of Business Administration acting as mentors. Then, the Faculty
of Engineering lecturer transferred knowledge to the villagers on how to process the herbs

and maintain the machinery. The lecturer from the Faculty of Arts shared knowledge of
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packaging with the community members. In turn, the community members shared their
experience with the lecturers.

Increasing sources of income for the community, as with this herb processing and
packaging project, provides more opportunities for people to remain in the community
with their family. Teenagers can work and increase the value of the village’s resources.
They have also added value by creating a new style of packaging reflective of their cultural
heritage. Older adults can use local materials (bamboo) to produce the packaging. As a
natural material, the bamboo packages reduce the use of plastic bags, benefiting the
environment. Also, the researcher recommends branding for villagers with storytelling and
content marketing.

2.2 A Knowledge creation framework for sustainability

1) Open ideas; 2) Opportunity; Tacit knowledge > 1) Community requirements; 2)
3) Ongoing Creativity of researchers; 3)

| Communication

Community
qui and
knowledge of
Socialization researchers Externalization

Discussion/Quality producs

Villager agents based on Lahu identity

transferred their
knowledge to

—— other villagers l@ o)
CoPs/ Next ideas via
villager discussions

2BpamouY 18],

Villagers designed
their new products
under researchers
Internalization | acted as mentors | Combination

1) Teenagers; 2) Talents of 1) Economic with suitable costs; 2)
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Figure 2 A Knowledge Creation Framework for a Sustainable Economy at

Phumuen Community, Mae Ai District, Chiang Mai Province

Figure 2 shows the knowledge creation framework for the sustainable economy of
Phumuen Community, Mae Ai District, Chiang Mai Province. Following the arrows in the
diagram, the first step moved from socialization to externalization, with the lecturers and
community sharing knowledge, including the community conveying their requirements. In
the second step, externalization to combination, the lecturers published manuals and
working papers, providing explicit knowledge to the community. In the third step,

combination to internalization, the community members created the structure of their
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community enterprise based on the recommendations of the lecturer. This step included
a new basketry component using the newly designed local packaging derived from their
Lahu identity. In the fourth step, internalization to socialization, the community shared
their ideas for designing other new products and packaging from bamboo basketry.

As village teenagers have smartphones, the researcher shared knowledge with
them on how to effectively use social media to collect information and share their village’s
content. A digital knowledge center provided a tool to promote the community through
social networks, such as Facebook, Instagram, and Line. The community members must
do this themselves, as they maintain their own social media.

Three leading indicators were used to evaluate the success of this project:
1) economic indicator-community members who participated in this project increased
their income by THB 25,000 per year 2) social conditions-village teenagers and their
families engage in community enterprise at home, and 3) the environment-community

members used locally-sourced materials.

Conclusion and Discussion

1. Conclusion

Knowledge management was a fundamental principle of this research. The
university provided academic services and knowledge transfer. The Phumeun community
asked for assistance from the Rajaman gala University of Technology Lanna. The
community side included local leaders, entrepreneurs, and villagers with knowledge of
the local and traditional processing of herbs. However, they lacked the opportunities and
skills to add value through processing and packaging according to food-safety standards.
The academic side was represented by the Rajamangala University of Technology Lanna,
whose educators and researcher shared their experience in integrated knowledge with the
Phumeun villagers.

2. Discussion

The research focused on integrated knowledge management among community
members and the university researcher to collaborate, share, and transfer knowledge. The
framework focuses on the knowledge involved in processing local herbs. To achieve the
research objectives, knowledge was applied reflectively and carefully. The principle of

honesty and integrity is a way of life that is based on tolerance, persistence, carefulness,
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and intelligence; this is essential to creating balance and appropriately managing critical
challenges arising from large and rapid social, economic, environmental, and cultural
changes worldwide (Mongsawad, 2010).

The SECI model is the foundation for developing innovation or other ideas that are
a practical benefit for getting the aim of villagers, community enterprises, and university
staff. The achievement of research objectives should reflect research actions after-action
reviews (Bray et al.,, 2013). The knowledge management model showed the steps of
transferring knowledge from combination to internalization. Also, sharing explicit to explicit
knowledge will lead to more copyrights or patents, proving the success of the project.

This research has added value with internalization to socialization, or transferring
of tacit-to-tacit knowledge, which has confirmed that the project participants can continue
to create tacit knowledge in the future. The research has described strategies to implement
learning activities in organizations by using ideas drawn from the communities of practice
literature, as COPs promote learning and, at the same time, require its members to learn
new ways of behaving (Plaskoff, 2012). Furthermore, this research has engaged different
groups of community members as participants, which aligns with the change agent role
(Lunenburg, 2010). This research has focused on innovation for the community, which is
one of the dimensions in the spinner model that includes knowledge creation, knowledge
transfer, and innovation (Figueiredo & de Matos Ferreira, 2020). Therefore, in line with Thai
development goals, this research has focused on enhancing entrepreneurial skills,
improving the business environment, supporting business councils under various
cooperation frameworks, and providing Thai entrepreneurs with in-depth business

knowledge (Office of the National Economic and Social Development Board, 2020)

Research recommendation and implications

This research would like to provide the following recommendations based on the
findings of the research: promote the brand vigorously and increase brand recognition. As
a guideline for area development in the Phumuen Community, Mae Ai District, Chiang Mai
Province, a database on business activities, such as production processes, cost calculation,
setting selling prices, marketing, respectively., should exist. The present study was
undertaken with the Phumuen Community, Mae Ai District, Chiang Mai Province as its focal

point. The researcher would like to recommend that it would be advantageous to do a
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comparable study in a different area to establish the optimal method for exchanging and
managing knowledge between the university researcher and a local community in order
to promote a sustainable economy (Jakubik & Mudrsepp, 2021).

The research used a model of knowledge management that provides an example
of action research that can benefit other research projects. Research results can be
beneficial to

1) Community: Villagers and students learned how to create new packaging,
calculate production costs, and manage community funds. The main advantage of this
research was that it helped the villagers to form a new group-the basketry group-within
their community enterprise based on a new packaging design that drew from their cultural
heritage and locally-sourced materials.

2) Community Enterprise: The community enterprise benefited from a new value-
added product design, both with processing and packaging the herbs.

3) Lecturers: Lecturers transferred knowledge on product design, accounting,
business management, and dried tea production to the villagers.

4) University: Students could practice their skills by participating in research
activities. Also, the university delivered on its mission to provide research and academic

services to the community.
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Abstract

Cultural tourism is the largest and most rapidly growing tourism segment in the
global tourism market. The objective of this study is to investigate the influences of cultural
tourism on value perception and travel motivation of Nakhon Phanom tourists in Thailand.
In addition, tourism promotion is hypothesized to become a moderating variable of this
research relationships. 400 Nakhon Phanom tourists in Thailand are the samples of the studly.
Both structural equation model analysis and multiple regression analysis are applied to test
the influences. The results indicate that cultural tourism has a significant positive influence
on value perception and travel motivation. Moreover, value perception has a significant
positive influence on travel motivation. It is also a mediator of the research relationships. In
addition, tourism promotion is a moderator of the research relationships. Thus, sustainable
cultural tourism is important and is becoming a major source of business and employment
in today’s economy. It could increase competitiveness, create employment opportunities,
curb rural migration, generate income for investment in cultural preservation, and nurture a

sense of pride and self-esteem of cultural communities.
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Introduction

Recently, tourism has become a successful and powerful tool for economic
development and particularly for economic growth, by generating value chains in various
sectors, with major implications for producing and enhancing business benefits and
national revenues globally (Anderson, 2015). It also creates jobs, strengthens the local
economy, contributes to local infrastructure development, conserves the natural
environment and cultural assets and traditions, reduces poverty and inequality, and
promotes international connections. It can offer great opportunities for emerging
economies and developing countries through creation of clear opportunities for local and
self-employment, supporting collaboration amongst public and private sectors, including
local actors and non-profit organizations, improving socio-cultural impacts of tourism,
allowing local access to services and infrastructure being provided for tourists, enabling
local population participation, and fostering continuous institutional capacity-building to
support locals’ active participation (Nkwanyana et al., 2016). Accordingly, tourism is the
world’s largest industry and the one significant peacetime factor moving around the world.
Therefore, sustainable tourism development has become a key driver for supporting,
promoting and encouraging the nation’s economic advantages, the business’s financial
and non-financial benefits, the destination’s image, reputation and branding, and the
people’s qualities of lives.

Interestingly, cultural tourism is one of the largest and fastest growing global
tourism sectors (Woyo & Woyo, 2019). It is a new trend among tourists that has grown to
become a global phenomenon. It is a generator of the resources necessary to preserve,
conserve and enhance cultural heritage. Then, cultural tourism has become one of the
major future growth activities of global tourism demand. Indeed, cultural tourism is the
largest and most rapidly growing tourism segment in the global tourism market. It is a
major generator of economic wealth and a source of funding for heritage conservation
(Kherbouche & Djedid, 2019). It offers new opportunities and prospects for the economic
revival of historic cities. It is associated with cultural attraction and consumption and a
desire for authentic immersive experiences. Next, cultural tourism has a direct impact on
standardized improvements of living and pride creation to the people. It has increased
competitiveness, created employment opportunities, curbed rural migration, generated

income for investment in cultural preservation, and nurtured a sense of pride and self-
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esteem of cultural communities (Liasidou, 2018). Accordingly, cultural tourism is
considered to be an important component which helps enhance value perception and it
is also the main motivation for tourists. Cultural tourists are attracted for travelling primarily
for pleasure of cultural assets through consuming a variety of culture-related services and
experiences. Therefore, cultural tourism become a main determinant of tourists’ value
perception and travel motivation.

Moreover, value perception refers to the consumer’s assessment of the net worth
of products or services by comparing the overall benefits received versus the perceived
sacrifices made, including objective cost-benefit analysis and subjective consumption
experience analysis (Lee & Phau, 2018). It has a significant influence on customer
satisfaction with, and intention to revisit and recommend, an experience or destination
with a focal product and service. In the context of tourism, tourists’ perceived values focus
on overall assessment of the utility of services based on perceptions of what are received
and what are given and an interactive relativistic consumption preference experience
(Hennigs et al., 2015). Accordingly, value perception is a major outcome of potential
cultural tourism and it plays an important role in enhancing travel motivation. Similarly,
travel motivation is defined as a state of mind that disposes one to travel while adequately
providing a valid explanation for this decision to travel (Adams et al., 2015). It reflects
perceived needs that direct decision processes. It is an internal factor that arouses, directs
and integrates a tourist’s behavior. Furthermore, travel motivation is also a main
determining factor for tourists to travel the world and come to a conclusion that they
want to fulfill their needs and wants (Allaberganov & Preko, 2022). It is a principal
antecedent in tourist decision making. It represents the intrinsic or extrinsic drivers which
helps explain why tourists engage in tourism and where they ultimately choose to
consume tourism offerings. Then, travel motivation is the integrating network of biological
and cultural forces that gives value and direction to travel choices, behavior and
experience about a particular tourism activity or travel opportunity.

To strengthen the research relationships, tourism promotion is a moderator of the
relationships. It is defined as a practical strategy that attracts outside interest in a region
and it has the potential to generate added value within the tourism industry (Huang et al,,
2017). It is a valuable strategy that helps improve a position of tourism in each area and

enhances economic advantages through the destination’s sustainable competitive
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advantage and future tourism economy. It derives its positive impact from the stimulating
effects of tourism marketing, tourist destination image, above-average value added,
employment, and growth effects in general and the relative locational security enjoyed
by tourism. In addition, tourism promotion has identified and utilized mix tools, including
branding, sales channels, publicity, advertisement, social media, digital and mobile
marketing, and among many others (Florido-Benitez, 2022). It aims at enhancing tourism
activities in various aspects, extending length of stay, motivating the consumption of
diverse products, influencing perceptions, and developing strategic partnerships with
demand generators. Accordingly, tourism promotion has a moderating effect on the
relationships among cultural tourism, value perception and travel motivation.

In this study, Nakhon Phanom in Thailand is a specific valuable destination for
tourists’ visits because it is a quiet, relaxing and friendly town located in the Northeast of
Thailand. Nakhon Phanom borders Laos and running along the Mekong river. It is a melting
pot of diverse ethnic cultures and traditions, particularly represented by the Laos, who
have lent a strong influence to the architectures, customs and cuisine of Nakhon Phanom.
In addition, the charm of Nakhon Phanom lies in the diverse culture of Tai tribe, which has
its own way of life. Moreover, It has good weather, beautiful scenery and classical
architecture with a long history, as well as tasty foods, which is worth visiting. There are
many popular attractions there, including Phra That Phanom, Paya Sri Satta Nakarat, Thai-
Vietnamese Friendship Village, Mekong River, Former Governor Residence Museum, Saint
Anna Nong Saeng Church, Ho Chi Minh’s House (Uncle Ho’s House), Wat Phra That Renu
Nakhon, Nakhon Phanom Walking Street, and Third Thai Nakhon Panom-Lao Friendship
Bridge, making it well worth a visit. Throughout the history of Nakhon Phanom, Laotians
and people from smaller ethnic minority groups migrated across the Mekong River making
Nakhon Phanom a modern province filled with a distinctive cultural fusion that is apparent
in the local language, customs and cuisine. Furthermore, every year, Nakhon Phanom
entices and motivates thousands of people who wish to visit and join its own ways of
living, ethnic cultures and traditions, and interesting attractions. These make the tourists
who come to visit Nakhon Phanom as the appropriate samples of the study.

This study attempts to examine the influences of cultural tourism on value
perception and travel motivation of Nakhon Phanom tourists in Thailand through a

moderating effect of tourism promotion. The key research question is how cultural tourism
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influences travel motivation. The specific research questions are: (1) How cultural tourism
influences value perception, (2) How value perception influences travel motivation, (3)
How value perception mediates the cultural tourism-travel motivation relationships, and
(4) How tourism promotion moderates the relationships among cultural tourism, value
perception and travel motivation.

The remainder of this study is structured as follows. First, a short review of cultural
tourism, value perception, tourism motivation, and travel motivation gaps serves as the
study’ conceptual model and context. Next follows a description of the research
methodology with regards to the study population, sampling, data collection, data
analysis, a research report, and discussion of the results is described. The next section
includes the value dimensions identified in the factor analysis, establishing and ranking the
identified factors in relation to the predictions of the aforementioned variables. In addition,
a conclusion, contributions and limitations of the study are suggested. Finally, suggestions

for further research are provided

Important Literature Review of Cultural Tourism and Hypotheses Development

Behavioral reasoning theory is applied to describe the influences of cultural tourism
on value perception and travel motivation through tourism promotion as the moderator.
It is a broad theory of behavior that can be used to explain the motives underlying
human behaviors (Westaby, 2005). It serves as important linkages between people's
beliefs, global motives (attitudes, subjective norms, and perceived control), intentions, and
behavior. In this study, cultural tourism becomes an important determinant of travel
motivation of Nakhon Phanom tourists in Thailand through attitudes, subjective norms and
perceived control. To link cultural tourism to travel motivation, value perception plays a
significant role in mediating these relationships. In addition, tourism promotion is a critical
moderator of the relationships among cultural tourism, value perception and travel
motivation. Accordingly, cultural tourism is an independent variable, value perception is a
mediating variable, tourism promotion is a moderating variable, and travel motivation is a
dependent variable of the study.

Figure 1 shows the conceptual model of the research relationships among cultural

tourism, value perception, tourism promotion, and travel motivation.
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Figure 1 A conceptual model of the cultural tourism-travel motivation relationships

1. Travel motivation

Interestingly, tourists’ travel motivations have become a valuable outcome of
successful cultural tourism. They are related to tourism activities and practices. Travel
motivation is defined as a mental or psychological drive and underlying intrinsic motive
that forces a tourist to look for leisure engagement (Seyitoglu & Davras, 2022). It is crucial
in identifying tourists’ expectations and needs which pave the way to provide the right
attributes or activities. It is associated with tourist preferences towards destinations and
tourism products. Moreover, travel motivation is a state of mind that disposes one to
travel while adequately providing a valid explanation for this decision and pattern to travel
(Adams et al.,2015). It refers to touristic travel in general, or to a specific choice in particular
and seeks to explain why a tourist has behaved or is about to behave in a certain way,
rather than how the event has happened or will take place (Mehmetoglu & Normann,
2013). It reflects the perceived needs that direct decision processes. It is an internal factor
that arouses, directs and integrates a tourist’s behavior for potential satisfaction. Then,
travel motivation is the integrating network of biological and cultural forces that gives
value and direction to travel choices, behavior and experience about a particular tourism
activity or travel opportunity.

Moreover, travel motivation is a main determining factor for tourists to travel the
world and come to a conclusion that they want to fulfill their needs and wants
(Allaberganov & Preko, 2022). It is derived from and influenced by tourists’ internal
personalities and psychographic characteristics as well as external social-cultural forces. It

is a principal antecedent in tourist decision making. It represents the intrinsic or extrinsic
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drivers for why tourists engage in tourism and where they ultimately choose to consume
tourism offerings. Next, the most common motivations for travel include knowledge
enhancement, sensation seeking, socializing, pleasure seeking, escape, and self-fulfillment
(Wong & Tang, 2016). Cultural tourists are pushed to engage in travel and tourism activity
through intrinsic psychological forces (knowledge and prestige; enhancement of social
relationships; rest and relaxation; and adventure and excitement) and are pulled to visit
specific destinations through extrinsic factors of the specific attractions, features and
attributes (modern image; natural environment and attractions; safety and cleanliness;
ease of tour arrangement; and shopping) (Song et al., 2016). Furthermore, travel motivation
is a critical factor and a driving force behind tourist behavior (Huang & Hsu, 2009). It
enhances an awareness of customer needs, offers more customized services, creates more
memorable customer experiences, and obtains more repeat business. Therefore, travel
motivation is a valuable result of prosperous cultural tourism.

2. Cultural tourism

Cultural tourism is one of the largest and fastest growing global tourism sectors
(Woyo & Woyo, 2019). It is a new trend among tourists that has grown to become a global
phenomenon. It is a new style of tourism that has in recent times become an aspect
influencing the performance of tourism industry. It is a generator of the resources necessary
to preserve, conserve and enhance cultural heritage. Then, cultural tourism has become
one of the major future growth activities of global tourism demand. Moreover, cultural
tourism is defined as visits by people from outside the host community, motivated either
entirely or to a certain degree by the cultural offerings and values of a particular
destination (Hausmann, 2007). It consists of (a) a form of special-interest tourism, (b) the
use of heritage sites and their offerings and value to visitors, (c) a various consumption of
culture-related services and experiences, (d) the preferences of the tourists themselves,
and (e) a motivation of tourists’ visits with cultural-focused learning, experiential or self-
exploration reasons. Indeed, cultural tourism is the largest and most rapidly growing
tourism segment in the global tourism market. It is a major generator of economic wealth
and a source of funding for heritage conservation (Kherbouche & Djedid, 2019). It offers
new opportunities and prospects for the economic revival of historic cities. It focuses on

an intangible asset important for generating unique tourism products and adds symbolic
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value to tourism destinations. It is associated with cultural attraction and consumption
and a desire for authentic immersive experiences.

In addition, cultural tourism refers to an activity that gives visitors the experience
to get a first-hand exposure to customs, traditions, physical environment or ideas, and
accesses to places of architectural, historical, archaeological or other types of cultural
value (Gali-Espelt, 2012). It is the movement of people towards cultural attractions,
motivations and activities of the destination such as study tours, performing arts and other
cultural tours, somewhere other than their habitual place of residence, in order to obtain
information and knowledge to fulfill their own cultural demands (Bunghez & Stefanescu,
2017). It has an important role in maintaining and promoting the specific values through
travelling to festivals and other cultural events, visiting to sites and monuments and
travelling to study nature, folklore, art or pilgrimages. It has utilized heritage sites and their
offerings and value to visitors. Cultural tourists are attracted for travelling primarily for
pleasure of cultural assets through consuming a variety of culture-related services and
experiences. Next, cultural tourism has a direct impact on standardized improvements of
living and pride creation to the people. It also markets cultural products to visitors as
cultural experiences. It increases competitiveness, creates employment opportunities,
curbs rural migration, generates income for investment in cultural preservation, and
nurtures a sense of pride and self-esteem of cultural communities (Liasidou, 2018).
Accordingly cultural tourism is a new and growing market that reflects a changing demand
on tourism style. It is considered an important element which enhances value perception,
and it is also the main motivation for tourists. It becomes a main determinant of tourists’
value perception and travel motivation. Therefore,

H1: Cultural tourism positively influences (a) value perception and (b) travel

motivation.

3. Value perception

Value perception is defined as the consumer’s assessment of the net worth of
products or services by comparing the overall benefits received versus the perceived
sacrifices made, including objective cost-benefit analysis and subjective consumption
experience analysis (Lee & Phau, 2018). It has a significant influence on customer
satisfaction with, and intention to revisit and recommend, and an experience or destination

with a focal product and service. It provides the best summary evaluation of the
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experience. Similarly, value perception refers to a subjective perception of the trade-off
between multiple benefits gained and sacrifices made relative to competition at the
exchange and outcome level (Komulainen et al., 2007). It consists of conspicuousness (an
ability of a product or service to display wealth and power), uniqueness (the scarcity and
exclusiveness of a product or service), social value (a desire to possess prestigious brands
to conform to a desired reference group and to distance oneself from less desirable
groups), hedonism (the emotional benefits of a product or service consumption such as
delight, satisfaction and pleasure), and quality value (the utility generated from the
superior performance of a product or service’s brand) (Yang & Mattila, 2016). It also
precedes attitudinal reactions like customer satisfaction. It focuses on increasing the
consumer perceived benefits and reducing the customer perceived sacrifices.

In the context of tourism, tourists’ perceived values focus on overall assessment
of the utility of services based on perceptions of what are received and what are given
and an interactive relativistic consumption preference experience (Hennigs et al., 2015).
Value perception is a foundation of tourism provision in today’s highly competitive and
dynamic markets. It represents tourists’ perceived preferences for an evaluation of those
cultural attractions and attributes, attribute performances, and consequences arising from
achieving cultural assets through their cultural offerings and values. The perceived value
of cultural assets can increase when tourists think subjectively that this culture owns major
significant culture attributes. It is formed as a result of the comparison of overall cultural
offerings and values and overall costs, times and other-related inputs (Rahikka et al., 2011).
Accordingly, value perception has an important effect on tourists’ travel style and
personality, and behaviors. It is a major outcome of potential cultural tourism which plays
a significant role in driving tourists’ travel motivation. It is intermediate in the causal
sequence relating to cultural tourism to travel motivation. Therefore,

H2: Value perception positively influences travel motivation.

H3: Value perception mediates the cultural tourism-travel motivation
relationships.

4. Tourism promotion

Tourism promotion has a significant effect on the strength and direction of the
relationships among cultural tourism, value perception and travel motivation. It positively

moderates the research relationships. In this study, tourism promotion is defined as a
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valuable strategy that helps improve the position of each destination and thus attracts
more tourism flows and enhances economic advantages (Pantano & Servidio, 2011). It has
become an important element in the development of the tourism industry, which in itself
is becoming a significant driver contributing to economic growth. It aims at enhancing
tourism activities in various aspects, extending length of stay, motivating the consumption
of diverse products, influencing perceptions, and developing strategic partnerships with
demand generators. Next, tourism promotion is of great importance to the image and
reputation of all tourist destinations (Mele et al., 2021). It is a basis for recommendations
disseminated to future visitor. A potential tourism promotion can become more beneficial
branding and create the image and reputation of a tourist destination. Tourist destination
with successful tourism promotion can create a unique and customized product and
service, enhance visitors’ experience and track their behaviors.

Similarly, tourism promotion refers to a practical strategy that attracts outside
interest in a region and it has the potential to generate added value within the tourism
industry (Huang et al.,, 2017). It is a valuable strategy that helps improve a position of
tourism in each area and enhances economic advantages through the destination’s
sustainable competitive advantage and future tourism economy. It is instrumental in
attracting tourists and boosting regional economies through the adequacy of tourism
resources and the integrity of the tourism supply chain at a destination. It derives its
positive impact from the stimulating effects of tourism marketing, tourist destination image,
above-average value added, employment, and growth effects in general and the relative
locational security enjoyed by tourism. Then, an effective tourism promotion can establish
a region’s positive reputation and brand recognition which are helpful in obtaining more
business opportunities and foreign direct investment. In addition, tourism promotion is a
global phenomenon in hospitality and tourism marketing. It has identified and utilized mix
tools, including branding, sales channels, publicity, advertisement, social media, digital and
mobile marketing, and among many others (Florido-Benitez, 2022). It is the systematic,
coherent and consistent effort that help develop, formulate and implement a tourism
strategy through a strategic plan, general and specific objectives and an economical
budget. In addition, it helps manage the resources of destinations efficiently. Accordingly,
tourism promotion has a moderating effect on the relationships among cultural tourism,

value perception and travel motivation. Therefore,
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H4: Tourism promotion positively moderates (a) the cultural tourism-value
perception relationships, (b) the cultural tourism-travel motivation

relationships and (c) the value perception-travel motivation relationships.

Research Methodology

1. Study population, sampling and data collection

Nakhon Phanom tourists in Thailand are the samples of the study. A convenience
sampling was used to select participants. According to Yamane (1967), 400 Nakhon
Phanom tourists in Thailand were contacted to answer a questionnaire because the
population of this study could not be counted. The minimum acceptable sample size of
200 was also required for structural equation model analysis (Xu, 2020). This study used
the questionnaire with dichotomous scales to collect data during January-February, 2023.
The questionnaire was distributed to these participants who come to visit and worship
Paya Sri Satta Nakarat as the Naga statue (mythical serpent-like being) that was situated
near the river bank of Mekong in Nakhon Phanom, Thailand. The Naga statue was the
attraction that draws millions of Thais to come to visit this city of Thailand. Moreover, the
participants with different characteristics such as gender, age and salary were the research
targets. They were asked to complete the questionnaire and return to the researcher. After
checking the accuracy and completeness of the returned questionnaires, all information
was ready to be used for verifying and proving the research hypotheses. This information
was presented as an overall opinion and result, but did not show each view of these
participants.

2. Measurements

The self-developed measurements of the constructs from existing literature were
employed as using a 5-point Likert scale (1=strongly disagree to 5=strongly agree), except
for control variables. Multiple items were for measuring each construct. Despite their
carefully defined constructs, the measurement was impossible for one to directly manifest
or observe the scale due to the abstract nature of the construct. The variables were
estimated scales derived from their definitions and were applied from important literature
reviews of cultural tourism, value perception, tourism promotion, and travel motivation.
Firstly, a thirteen-item scale was developed to gauge “cultural tourism” as how tourists

worthily and truly visit beautiful sceneries, classical architectures and popular attractions
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with a long history, as well as tasty foods. Secondly, a five-item scale was created to assess
“value perception” as how tourists perceive preferences for an evaluation of the cultural
attractions and attributes, attribute performances, and consequences arising from
achieving cultural assets through their cultural offerings and values. Thirdly, a five-item
scale was developed to evaluate “tourism promotion” as how tourists gain information
and tourist enhancement of tourism activities and events from tourism channels, publicity,
advertisement, social media, and digital and mobile marketing. Finally, a five-item scale
was introduced to measure “travel motivation” as how tourists furnished direct decision
and pattern processes that aroused, directed and integrated their travel choices, behavior
and experience for potential satisfaction. Thus, all variable measurements previously
mentioned were used in this study. Next, gender, age and salary are control variables of
the study. Gender was measured using a dummy variable suggesting that male = 0 and
female = 1. In addition, age was measured using a dummy variable indicating that below
35 years old = 0 and equal to or above 35 years old = 1. Next, salary was measured using
a dummy variable indicating that below 30,000 baht = 0 and equal to or above 30,000
baht = 1.

3. Tests of research instrument quality

For verifying and proving factorability, validity and reliability, all factor loadings,
item-total correlations and Cronbach alpha coefficients were tested (Hair et al,, 2010).
Firstly, the factor loadings of all items were greater than 0.60. Secondly, the item-total
correlations were greater than 0.30 indicating the achievement of the convergent validity.
Lastly, the Cronbach alpha coefficients as well as the composite reliability were achieved
with scoring greater than 0.70. Accordingly, all the indices could be accepted. Table 1
presents the results of measure validation through factorability, validity and reliability for

multiple-item scales used in this study

Table 1 Results of measure validation

ltems Factor Loadings  Item-total Correlation ~ Cronbach Alpha
Cultural tourism (CT) 0.62-0.75 0.60-0.73 0.89
Value perception (VP) 0.65-0.81 0.66-0.80 0.81
Tourism promotion (TP) 0.71-0.77 0.70-0.76 0.78
Travel motivation (TM) 0.62-0.74 0.63-0.74 0.74
(7) M5a1suIMIgIe
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4. Measurement model

The maximum likelihood estimation was used to assess the model fit in this study
(Awang, 2014). It consists of a method and the most important indies, such as comparative
fit index (CFI), the goodness of fit index (GFI), the incremental fit index (IFl), and root mean
square error of approximation (RMSEA). The measurement model was performed with all
constructs included. The model for indices is achieved (CFI=0.91, GFI=0.95, IFI=0.94, and
RMSEA=0.05). According to Hair et al. (2010), this study could continue further when at
least three of the indices met the threshold requirement. Thus, the initial test of the
measurement model results in the good fit to the data.

5. Statistical method for hypotheses testing and verifying

To investigate the direct and mediating influences of the study, structural equation
model analysis is applied to test (a) the cultural tourism-travel motivation relationships,
(b) the cultural tourism-value perception relationships and (c) the value perception-travel
motivation relationships (Quratulain et al., 2021). It is also utilized to examine the
mediating influences of value perception on the cultural tourism-travel motivation
relationships. In addition, multiple regression analysis is utilized to investigate the
moderating influences of tourism promotion on the relationships among cultural tourism,
value perception and travel motivation. The results of this study are presented in the next

section.

Results and Discussion

The descriptive statistics and correlation matrix for all variables are presented in
Table 2. Multicollinearity problem might occur when inter-correlation in each predict
variable is more than 0.80, which suggests a strong relationship (Hair et al., 2010). The
correlations range from 0.45 to 0.75 at the p<0.05 level, which suggests that the possible
relationships of the variables in the conceptual model could be tested. Thus, there are

no substantial multicollinearity problems encountered in this study.
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Table 2 Descriptive statistics and correlation matrix

Variables ™ cT VP TP
Mean 4.55 4.66 4.56 4.51
s.d. 0.42 0.35 0.43 0.43
™
cT 0.63%**
VP 0.69%** 0.54%%
TP 0.57%** 0.59%* 0.63%**

Note.***p<.01

Table 3 Results of path coefficients and hypotheses testing

Hypotheses Relationships Coefficients t-value Results
Hla CT > VP 0.59%*** 8.82 Supported
H1b CT>T™ 0.29%** 5.77 Supported
H2 VP 2> ™M 0.48*** 7.38 Supported
H3 CT-> VP 0.59*** 8.82 Supported

VP 2> ™™ 0.48*** 7.38

Note. ***p<.01, CFl = 0.91; GFI = 0.95; IFl = 0.94; RMSEA = 0.05

Table 3 presents the results of path coefficients and hypotheses testing of the
direct and mediating relationships. Figure 2 shows a summary of the cultural tourism-travel
motivation relationships. Interestingly, cultural tourism has a significant positive influence
on value perception (b=0.59, p<0.01) and travel motivation (b=0.29, p<0.01). In existing
literature, cultural tourism is an activity that provides visitors with the experience of
discovering other people’s ways of living and gives them the opportunity to get first-hand
exposure to customs, traditions, physical environment or ideas, and accesses to places of
architectural, historical, archaeological or other types of cultural value (Gali-Espelt, 2012).
It enhances visits by tourists from outside the host community, motivated either entirely
or to a certain degree by the cultural offerings and values of a particular destination
(Hausmann, 2007). It encourages, nurtures and maintains the specific values through
travelling to festivals and other cultural events, visiting to sites and monuments and

travelling to study nature, folklore, art or pilgrimages. It also utilizes heritage sites and their
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offerings and value to visitors. Accordingly, Cultural tourists are attracted for travelling
primarily for pleasure of cultural assets through consuming a variety of culture-related

services and experiences. Therefore, Hypotheses 1a-1b are supported.

0.59%** 0.48***

Cultural

0.29%**

Note. ***p<.01

Figure 2 A summary of the cultural tourism-travel motivation relationships

Indeed, value perception significantly and positively influences travel motivation
(b=0.48, p<0.01). It is formed as a result of the comparison of overall cultural offerings and
values and overall costs, times and other-related inputs (Rahikka et al., 2011). It represents
tourists’ perceived preferences for an evaluation of those cultural attractions and
attributes, attribute performances, and consequences arising from achieving cultural assets
through their cultural offerings and values. It can increase when tourists think subjectively
that this culture owns major significant culture attributes. Accordingly, value perception
plays an important role in critically driving, explaining and determining cultural tourists’
travel motivation. Therefore, Hypothesis 2 is supported. Similarly, value perception as
mentioned earlier is a main determinant of travel motivation. At the same time, it is also
a key outcome of cultural tourism. It is a go-between for cultural tourism and travel
motivation. It is intermediate in the causal sequence relating to cultural tourism to travel
motivation. Then, value perception can significantly mediate the influences of cultural

tourism on travel motivation. Therefore, Hypothesis 3 is supported.
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Table 4 Results of multiple regression analysis and hypotheses testing®

Independent Dependent Variables
Variables VP ™ ™
cT 0.28%*** 0.447%*
(0.06) (0.05)
VP 0.50%**
(0.05)
TP 0.49*** 0.30%** 0.20***
(0.05) (0.05) (0.05)
CT*TP 0.08* 0.01
(0.03) (0.03)
VP*TP 0.08**
(0.03)
Gender -0.07 -0.02 -0.03
(0.08) (0.08) (0.07)
Age 0.03 0.07 0.04
(0.05) (0.05) (0.05)
Salary -0.01 -0.05 -0.01
(0.05) (0.05) (0.04)
Adjusted R? 0.44 0.47 0.51

Note. *p<.10, **p<.05, ***p<.01, ® Beta coefficients with standard errors in parenthesis.

Table 4 presents the results of multiple regression analysis and hypotheses testing
for the moderating influences. Tourism promotion positively moderates the cultural
tourism-value perception relationships (b=0.08, p<0.10) and the value perception-travel
motivation relationships (b=0.08, p<0.05), but does not moderate the cultural tourism-
trave motivation relationships (b=0.01, p<0.82). It is a valuable strategy that improves the
position of each destination and thus attracts more tourism flows and enhances economic
advantages (Pantano & Servidio, 2011). It improves a position of tourism in each area and
enhances economic advantages through the destination’s sustainable competitive
advantage and future tourism economy. It is instrumental in attracting tourists and boosting

regional economies through the adequacy of tourism resources and the integrity of the
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tourism supply chain at a destination. In addition, tourism promotion can utilize mix tools,
including branding, sales channels, publicity, advertisement, social media, digital and
mobile marketing, and among many others (Florido-Benitez, 2022). In contrast, tourism
promotion is not a moderator of the cultural tourism-travel motivation relationships
because cultural tourism has a significant effect on value perception more than travel
motivation. As mentioned earlier, tourism promotion already moderates the cultural
tourism-value perception relationships. Thus, tourism promotion may moderate the
cultural tourism-travel motivation relationships less or may not moderate them.
Accordingly, tourism promotion is a partial moderator of the research relationships.

Therefore, Hypotheses 4a and 4c are supported, but Hypothesis 4b is not.

Conclusion

Cultural tourism is the largest and most rapidly growing tourism segment in the
global tourism market. It is one of the largest and fastest growing global tourism sectors.
This study aims at examining the influences of cultural tourism on value perception and
travel motivation of Nakhon Phanom tourists in Thailand. Both value perception and
tourism promotion mediate and moderate the research relationships respectively. 400
Nakhon Phanom tourists in Thailand are the samples of the study. Structural equation
model analysis is utilized to test the direct and mediating influences. Multiple regression
analysis is applied to test the moderating influences of the research relationships. The
results of this are as follows. Firstly, cultural tourism significantly and positively influences
value perception and travel motivation. Secondly, value perception has a significant
positive influence on travel motivation and it is a critical mediator of the cultural tourism-
travel motivation relationships. Finally, tourism promotion is an important positive
moderator of the cultural tourism-value perception relationships and the value
perception-travel motivation relationships, but does not moderate the cultural tourism-
travel motivation relationships. To verify and expand the current study, future research
may need to create and identify other dimensions and components of cultural tourism,
put more mediators of the research relationships, find a final consequence of cultural
tourists” behaviors, attention, patterns, and decisions, reconceptualize understandings,
definitions and components of tourism promotion, and collect data from different areas

and regions to verify the generalizability of the study. In summary, sovernment agencies
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and other related agencies of Nakhon Phanom in Thailand need to identify, create,
develop, and utilize significant valuable strategies, policies and techniques of cultural
tourism in order to promote, expand and improve the performance, success, growth,

survival, and sustainability of cultural tourist destination.

Contributions and Directions for Further Research

1. Theoretical contribution and directions for further research

This study verifies and confirms that behavioral reasoning theory is important and
it can be utilized to explain how cultural tourism influences value perception and travel
motivation. Cultural tourists’ reasonable motives from beliefs, attitudes, subjective norms,
perceived control, intentions, and behaviors through cultural offerings and values of a
particular destination attract and motivate them to visit Nakhon Phanom in Thailand. To
extend the current study of the relationships among cultural tourism, value perception,
tourism promotion, and travel motivation, future research may need to create and identify
other dimensions and components of cultural tourism in order to add beneficial outcomes
and enhance advantageous applications. Next, future research may need to put more
mediators of the research relationships according to existing literature with regard to
cultural tourism and other related aspects in order to increase the capability of linking
cultural tourism to travel motivation. In addition, future research may need to find a final
consequence of cultural tourists’ behaviors, attention, patterns, and decisions. Moreover,
tourism promotion has a tendency to play a significant role in moderating the research
relationships. Future research may need to reconceptualize understandings, definitions
and components of tourism promotion in order to obtain a strong support of the research
results. Furthermore, cultural tourists in Thailand from different areas and regions are also
important because there are several important cultural sites and attractions in Thailand.
Future research may need to collect data from different areas and regions by using a
comparative study in order to strengthen the generalizability of the study.

2. Managerial contribution

Cultural tourism is a new trend among tourists that has grown to become a global
phenomenon. It is one of the largest and fastest growing global tourism sectors and a new
style of tourism that has in recent times become an aspect influencing the performance

of tourism industry. Cultural tourist destination can generate the resources necessary to
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preserve, conserve and enhance cultural heritage. Accordingly, cultural tourism has
become one of the major future growth activities of global tourism demand. Therefore,
cultural tourism becomes valuable activities that attract and motivate tourists to visit and
discover other people’s ways of life. Moreover, it gives them the opportunity to get first-
hand exposure to customs, traditions, physical environment or ideas, and access to places
of architectural, historical, archaeological or other types of cultural assets through cultural
attractions, attributes and values. To enhance and encourage sustainable cultural tourism
in a long-term aspect, government agencies and other related agencies need to identify,
create, develop, and utilize significant valuable strategies, policies and techniques to
promote, expand and improve the performance, success, growth, survival, and
sustainability of cultural tourist destination. These valuable strategies, policies and
techniques consist of clear short-term, middle-term and long-term planning, appropriate
and ample budgeting assignment and allocation, and reasonable and valuable
preservation, conservation and maintenance of cultural assets through cultural heritages,
sites and attractions and people’s ways of lives. Successful cultural tourism management
can definitely generate economic wealth, provide a source of funding for heritage
conservation, offer new opportunities and prospects for the economic revival of historic

cities, create unique tourism products, and add symbolic value to tourism destinations.
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