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ABSTRACT

Entering the aging society is both a problem and an opportunity. The problems are the
increase of economic dependency, and the resources allocation of government to support
aging health care. From the opportunity view, this issue is knowledge retention- a soft asset of
the organization. Caring business for the elderly as the social enterprise context leads to enhance
the quality of life and society. The study conducts on the synthesis of the previously studied,
and then confirmatory analysis proves by using 150 elderly sample units in the “Sawangkanives”
project. The results show that the perception of sample on two factors: “Person Centered Care”
and “Standardization Care” have the perception value at a high level while the “Harmony Care”
is the moderate level. The study of causal factors in the synthesis conceptual model find that
the results show that “Standardization Care” has the most significant effect on “Healthy Aging”
with a value of 0.286, and the overall fit of adjusting the model based on standard indices are

mediocre fit.
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Chi-Square = 756.417, df= 391, Chi-Square/df= 1.935, p-value =.000
NFI= .851, CFI=.922, RMSEA = .079, RMR = .041

MNA 1 man13eed Tadendatiugu (CFA)

NANNINAAAL Chi-Square/df = 1.935
Normed Fit Index (NFI) = 0.851 Parsimony
Normed Fit Index (PNFI) = 0.887 Comparative
Fit Index (CFl) = 0.922 Root Mean Square
Residual (RMR) = 0.041, Root Mean Square
Error Average (RMSEA) = 0.079 Goodness of

Fit Index (GFI) = 0.927 Ap41ANNIANIZANT
Aouvulunisuaifadaag luszauntaann
faudsluusazaduilandiminluszduis
zﬁﬁﬁaalmeﬁmﬁwﬂﬂmmgm@;mdq 0.7 9N
218INT
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3.2 ﬂ’]ﬁ‘ﬂa‘/‘uﬁQLLUU@NﬂWﬁ‘IﬁN@%’NLﬁ’ﬂﬂ’)’mqutﬂwﬂﬂdﬁ')uum

Chi-Square = 984.602, df= 421, Chi-Square/df= 2.339, p-value =.000
NFI= .815, CFI=.884, RMSEA = .078, RMR = .048
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'

ANRFIU AdNLsEANE t-test LRIPT
STC-> ENG 0.588*** 3.466 STC ASNALTNUINGS ENG
PCC -> ENG 0.072 0.330 pcC ludanasa ENG
HAC -> ENG 0.286*** 4.909 HAC A9uaLauansie ENG
ENG -> HEA 0.388*** 4.484 ENG A90aLTaUINea HEA

WNWR: *p=.05, ** p=0.01, **p=0.001

ANA19199 2 agtlasian flade STC |

andnasa ENG tlads HAC Nananasa E

NG

uazilade ENG Haninasa HEA

ANS19N 3 ANFTRANNNANNAUUNIZANANNNITIATILTFLLLATNATALLUIAR

A A1 A1 Good Fit 21989

Chi Square 984.602 - -

Degree of 421 - -

Freedom

x2 /df 2.339 <=3.00 Good fit Wheaton et al., (1997)

RMSEA 0.078 <0.08 Mediocre it ~ MacCallum et al., (1996)

NFI 0.815 >0.90 Mediocre fit Bollen (1990); Hu & Bentler (1999)

CFl 0.884 >0.90 Mediocre it  Hu & Bentler (1999)

GFlI 0.831 >0.90 Mediocre it~ Sharma et al., (2005)

AGFI 0.804 >0.90 Mediocre it~ Sharma et al., (2005)

IFI 0.885 >0.90 Mediocre fit Miles & Shevlin (2007)

RFI 0.860 >0.90 Mediocre fit ~ Gerbing & Anderson (1993), Hu &
Bentler (1999), Marsh et al., (2004)

RMR 0.048 < 0.05 Good fit Byme (1998); Diamantopoulos &

Siguaw (2000)

naEme: N138798919n7 11189 Hooper, Coughlan & Mullen (2008)
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A aetlsznis AsANdFudauaFaLLL
(AU fImeean wazAaLkLle Construct)
LavaLnAfaagneTildlun s el aesia
A1 p-value > 0.05 asdnluldiulunissngu
(Schlermelleh-Engel et al. 2003; Vandenberg,
2006) F et HANTIATEFILLLN A UL AR
fadnAnumnzaNaginaineld

ANSI9N 4 ANTNANIIATI NINBANLAZBNENATIN (AnanAduLlsc@naunnigin)

PCC STC HAC ENG

ENG DE 0.063 0.691 0.324 NA
IE NA NA

TE 0.063 NA NA NA

0.691 0.324

HEA DE NA NA NA 0414
IE 0.026 0.286 0.134 NA

TE 0.020 0.266 0.134 0.414

ANAN9N7N 4 agilua ady STC | andsananisiay

aMENAIINGE HEA 2UIAGI4A AB 0.286 T4
n91 PCC D 11 w1 Tael ENG Faifluiladamu
nany Janinasu 0.414 NdadrAtysia HEA

o

JanAnda s=Ans anduiudaastiage ENG uay
HEA #ifin 0.665, 0.234 %ﬁm@fgﬁmgﬁumﬂ WAL
AU (Andutlse@naanduiugian 0 - 1 Tae
TnnuaTleiTiugat 0 0.19 finnn (very weak),
0.2 - 0.39 Ain (weak), 0.40 — 0.59 s¥silny
na (moderate), 0.6 —0.79 22ALINTN (strong)
Lay 0.8 — 1 izﬁumn‘ﬁqm (very strong)

(Stanton, 2001)

anmsAneiadenissaniaa 3 dade
ﬂ@ﬁﬂﬁl“uﬂmqﬁmmm@nﬁuu@zﬂﬁmmﬁ@
zwmwﬁﬁmm@qqma Wud1 aqeni13annnsg
sunisguataetinyanaiuguinany(Person
Centered Care: PCC) lunguinataiilaifina
Fia TAReIANNyNAL wileuduAdtausady
Whitaker (2014); Clive et al. (2018) Livingston
et al. (2019) wnazaruuanselungs
Uszannsfianenlaeemiddefindnasnilfnmi
e lulsanenung Gennsineusnldiinisly
HAvasnsiiudtadugudnatawarnisdn
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Aanssniidug o ugudnansdanas e
ANINTIR (Quality of life) AINNNUAINIG
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e 9918 uazflANAINI DT A ELUAS
v S A 5 o
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AArAe nsnteglunguisandaineniu i
AYNNFBIN1TAATEAU (Ronzina, 2010)
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b =)

flmmg’lu (Standardization Care) Nan1g
Anmngusnatnanudnifady STC Handwa
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A a Y o Ly A A
UTBLTNINNTUANIULAILFARBINAININAR
AANNIATgIUNAIUALBReul1R3991AT
WANFNSAY (Banabakova, 2013, p. 20) a4
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fladensdpnisgaiinepetladanisgua
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AaduAn (Armstrong & Kotler, 1996;
Kandampully & Suhartanto, 2000)
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wozilasemanildudouniinndendney  lunsdlresngugeengiiitngldnvitatunans
ardelulasanis saiensiindadodunans  frasiinsfnensauungsia (business model)
LI AINNENWUNNNESAN (Social Commitment) iz Lﬁﬂﬁqmmﬁﬁm”umjm;ﬁqq@qqﬁmmq
WaZAIHYNIUAINNNITEARBasY (Freedom  ludnmausiidandinisgualneaau (community
Commitment) tfganlunsdnm uananii care)
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