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ABSTRACT

The organizational management in responding to rapid changes in technology affected
the entire management procedures of employees’ dynamic capability enhancement. The
objective of this research was to investigate influence of Marketing Management and Research
and Development Management through Strategic Technology Implementation, Employees’
Organizational Structural Fit, and Employees’ Organizational Cultural Fit to Employees’ Dynamic
capabilities. The samples included 270 employees from private enterprises. The findings
suggested that Marketing Management had positive influences on the Strategic Technology
Implementation, Employees’ Organizational Structural Fit, and Employees’ Organizational
Cultural Fit. Furthermore, The Research and Development Management provided positive
influences on the Strategic Technology Implementation. Simultaneously, the Employees’
Organizational Structural Fit and Employees’ Organizational Cultural Fit illustrated positive

influences on Employees’ Dynamic Capability.

Keywords: Marketing Management, Research and Development Management, Strategic

Technology Implementation, Employees’ Dynamic Capabilities
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