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ABSTRACT

This research aims to (1) study the problem of satisfaction with the customer
service quality of Women’s Career Development Enterprises and (2) improve satisfaction
on customer service quality of women’s career development enterprises. It measures
the satisfaction of 20 customers in 5 aspects: the concrete aspect of the service, reliability
(trust in the service), consumer response, providing confidence to service recipients,
and sympathy for service recipients. After that, training, follow-up, data collection,
and analysis of paired samples T-Test followed. The results showed that the mean level
of satisfaction with service quality between before and after training was higher
in 4 aspects: reliability (trust in service), consumer response, providing confidence
to service recipients, and sympathy for service recipients. The mean difference
was significant at QU = 0.05, but in the concrete aspect of the service, there was no
significant difference in mean at Ol = 0.05.
Keywords: Improving Satisfaction with Service Quality, Women’s Career Development

Enterprises, Eua Athon Community
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- o . R Auade  ALade Sig.
AUNINEAYDIGNAIFRAMAINAITUINIS , . .
NBUAUTN %AYBUSY  (2-tailed)

suputdede Blalunisusnns 3.22 3.68 0.005*
- Ianunsenlunisliusnisnnenu 3.05 3.55 0.021*

- winaanusaudluywidiefindeinnann 3.25 3.65 0.042*

- wilnnusnwdeyavesgnalaiiuessd 3.35 3.85 0.014*
AuNsReUaUearUIlAA 3.27 3.67 0.044*
- yineuliusnnsed1esInsiuseANNABINS 3.15 3.70 0.004*

- ftumaunslsiuinislalgsendudon 3.65 4.05 0.017*

- fiwdnaulrusnsedaweiiies 3.00 3.25 0.096
srumslirrusiulanngsuuing 3.55 4.05 0.010*
_ fieuthderiulutodosuazanuiuag 4.05 4.45 0.008*

- ninauidanugnIn Seuiey wavdsedun 3.40 3.95 0.012*

- winauilanus ANNEINTaRAEANNTIWIYY 3.20 3.75 0.008*
aupineniuladFuuInIg 3.25 3.73 0.005*
- fdumuazusnsiiidenldvainvane 3.10 3.65 0.004*

- wilnnuliiResiuaglianuddysognan 3.25 3.70 0.016*

- wiinnulranuaulawazienlalalunsliusnig 3.40 3.85 0.004*
394 3.37 3.81 0.000*

* w1y dAAuLanae1ellszauteddAgi oL = 0.05
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