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Communicative Public Relations Model for

Organizational Image Promotion:

A Case Study of Phranakhon Rajabhat University

Thiti Rakchat”

Abstract

This study of the communicative public relations model for organizational image
promotion of Phranakhon Rajabhat University aimed to investigate perception, guidelines, and
communicative public relations model for organizational image promotion. The research
methodology incorporated the quantitative and qualitative methods. This research was divided
into three parts: Part One aimed to identify the communicative public relations of the
university. Content analysis was performed. Part Two was to analyze perception and issued
guidelines for communicative public relations for organizational image promotion. A survey
was carried out. The sample group was 400 people living in Bangkok who were derived
through a multi-stage random sampling. The data were analyzed by using SPSS. Part Three
was to examine the communicative public relations model for organizational image promotion.
The researcher conducted in-depth interviews with 12 experts who were derived through
a purposive sampling. The data were classified and described. The findings revealed
as follows: (1) The communicative public relations were aligned with the structural procedure
of communicative public relations for organizational image promotion in every aspect.
(2) The sample group perceived the university information at a middle level and had attitudes
towards guidelines for organizational image promotion at a high level. (3) All experts

suggested that the appropriate model for organizational image promotion was AMCI Model.

Keywords : Image, Communicative public relations model, Organizational image promotion
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