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ABSTRACT

The objectives of the study were to: 1) analyze environment and potentials
of Thai romantic films; 2) study the influential factor levels of integrated marketing
communications in the romantic films; 3) study the influential factor levels of elements
of Thai romantic films; 4) study Thai romantic film watching behaviors of consumers in
Bangkok and vicinity provinces; and 5) analyze parameters influencing Thai romantic film
watching behaviors of consumers in Bangkok and vicinity provinces.

In the research process, the three film critics, three romantic filmmakers and
three romantic film directors were interview. At the same level, four hundred audiences
at the age of 15-40 years old who had been watching the romantic films at the cinemas
in Bangkok and vicinity provinces were asked to get the data through the questionnaire.

The statistical methods used in data analysis were frequency, percentage, mean,
standard deviation. The statistic used in hypothesis testing was Multiple Linear Regression
with the Enter technique.

The research findings were that: 1) the current environment and potentials of Thai
romantic films had strong points in a more positive direction because several elements
contributed to more effective production of Thai romantic films; 2) audiences who watched
Thai romantic films gave importance to elements of Thai romantic films in overall and
each aspect were at a high level; 3) audiences who watched Thai romantic films gave
importance to integrated marketing communications of Thai romantic films in overall and
each aspect at a high level; 4) audiences who had romantic film watching behaviors in

overall were at a high level and the reason to watch Thai romantic films was that of the
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popularity, and actors influencing consumer behaviors in watching Thai romantic films were

leading actors; and 5) personal factors such as sex, age and occupation could forecast

decision-making behaviors in watching Thai romantic films with a statistical significance of

0.05; elements of films such as directors, actors and screenplays could forecast decision-

making behaviors in watching Thai romantic films with a statistical significance of 0.05;

and integrated marketing commmunications such as advertisement, public relations, sales

promotion, direct marketing, merchandising and word of mouth could forecast decision-

making behaviors in watching Thai romantic films with a statistical significance of 0.05.

Keywords: film elements, integrated marketing, Thai films, romantic film
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M99 2 wanaRanTIeTgviaNanneenvaudatuduyAnasengAnsIUNTYUA NS UAS

UsELANSNIShUURN

Ua38n15828150159a1m Unstandardized

SE  Standardized t Sig.
(b) (B)

AA3Tl (Constant) 3731 168 22176 .00
e (X)) 358 062 266 5771 .00
91y (X) 166 069 303 2414% 02
FEAUNsAN®Y (X)) 024 .049 023 491 62
971Tw (X)) -.270 061 -556  -4.440% 00
selet (X) .003 023 .006 126 .90

R =.412 Adjusted R* = .159
R® =.169 SE = 613
*tydAgyn1sadanszau 0.05
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M99 3 LEAIHANITIATIETANannRe AU Te0IAUTENOUTBIN N UASHENGANTTY

s neunsineyszinninlsusuinues

BAaIANLUIUIIU SS df MS F Sig.
Regression 244976 5 48.995 195.384 .00
Residual 98.801 394 251

Total 343,777 399

PNMTNT 3 HaNTIASIEiANLaRaet
wiantaduesrusEne eI MEURSHoNg ANTIY
mMsaunmeuasineUseansnlsuuuRn e Sie.
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LAYAUUNANEUAT(X )

A1 Adjusted R Square (R?) SALMNAU
234 MneA NI sAUsENouTINNEURS

M15197 4 UaRIHaNITIATIEALanaeenanlITeIdUIENRUTRIN NEURS BN ANTTY

ANSTUNNEURTUTELANSALSUUURAN

Ja38n15808150159a1m Unstandardized

SE  Standardized t Sig.
(b) (®)

A1A3Tl (Constant) 1.647 328 5021 .00
WU (X)) 242 110 202 2.205¢ .03
HEWIBNNTET (X) 173 077 128 2256 .02
unuena (X)) 418 .099 295 4.215% .00
UNATNEUNS (X)) -.308 091 -.201 -3.391*% .00
WALANITNEGR (X,) .099 110 067 .898 37

R =.494 Adjusted R* = .234
R? =.244 SE = .588
*tyd1Agyn1sananszau 0.05
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woRnIIUNITIUNMEUASINEUsEIAMInlsULLAn Yo v

HraIANUIUIIU SS df MS F Sig.
Regression 56.929 8 7.116 22.528 .00
Residual 123.509 391 316
Total 180.437 399
*lpdAyn1satAnszau 0.05
A15197 6 NaNTIATIEH
ﬂa%’ams%msmsmam Unstandardized SE Standardized t Sig.
(b) (R)
AnAafl (Constant) 906 503 1.804 .07
Aunslawan (X ) 340 199 195 1.711 .09
AunsUsEduiug (X ) 572 189 345 3.030* .00
ANUNITALESUNITUNE (Xls) -.014 .083 -.011 -.167 .87
Aumsnaaliafanssuy (X ) -017 075 -.009 -222 .83
AIUNNTAANANIIAT (Xw) -.100 071 -.070 -1.397 16
anunslindndasiluge (X ) -108 063 -084  -1.701 .09
AumsaaialindeUin (X ) 193 075 145 2.586* .01
AunIsIAALUUAIUNIY (X ) -.068 065 -.046 -1.054 .29
R = .562 Adjusted R* = .301
R? =.316 SE = .562
*TlpdAynsatanszau 0.05
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