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ABSTRACT

In modern times, the rapid development of digital technology has modified radio
listening behavior of the audience. Not only they have the opportunity to switch from
one channel to another to listen to the Radio station they prefer, but they also have
alternative listening options, such as their personal computer, smart phones and tablet
screens. Moreover in the near future, digital radio will make its appearance and competition
will be higher than the past. Consequently, entrepreneurs in the radio business must
innovate and create radio programs related to the behavior of the audience in this digital
era. Therefore, entrepreneurs working in the Radio business who are looking to increase

their audience should focus on Integrated marketing commmunications and transmedia
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storytelling strategies. Media Convergence strategy in the new era is to target its audience

based on their lifestyle and habits.

Keywords: integrated marketing communications, radio digital, transmedia storytelling
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