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ABSTRACT

The objectives of this research were 1) to study the personal demographics, i.e.
gender, age, educational level, career, and monthly income that affected the behavior
of decision-making to purchase the online products, 2) to compare the relationship
between the personal demographics and the behavior of decision making that affected
purchasing the online products. The samples were 400 consumers who had been ordered
the online products. The online questionnaire was employed to collect the data as the
research instrument. Statistics used for analyzing the data were frequency, percentage,
and chi-square.

The results were that frequency of purchasing the goods by the internet was 2-3
times a month. The time of purchasing the goods by the internet was between 16.01-
24.00 p.m. The satisfaction with the quality of products was at high level. Type of goods
that used to be ordered through the internet was clothes in fashion. The purchasing cost
each time was 500 - 1,999 baht. The places where the consumers ordered the online
products were workplace, school, and university. Paying for the goods was through
transferring money to the account of the venders. The reason behind the decision making
ordering the online products was the convenience. The experience of the ones who used
to order the same online products affected the decision making to buy the products.
Finding information before making decision to buy the online products was occurred all

the time when purchased the products.

Keywords: Factor, Purchasing Behavior, Online products
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