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SYAULIN

ANFNATY 1 N13FRAITNITNANARUUNANNAIY FIUUTZAUNIINITAN WUNE Tndu

ABSTRACT

The objective of this research was to study integrated marketing communication
and marketing mix affecting buying behavior of generation Y consumers at Watsons shops
in Bangkok metropolis and its vicinity. The samples in this research wer 400 respondents
who answered questionnaires used for data collection. Statistics used for data analysis
were percentage, arithmetic mean, standard deviation, T-test, one-way variance analysis,
and multiple-regression analysis.

The findings revealed that,

1. The majority of the consumers was female between 27-30 years old, single,
graduated with a bachelor’s degree, had an average monthly income between 20,001 -
30,000 baht, and worked in a private company.

2. The majority of the consumers selected shopping as their activity, travelling as
their interest, and expressed opinions about shopping in retail specialty stores because
of cheaper products.

3. The majority of the consumers placed importance of overall integrated marketing
communication and of individual aspects namely advertising, sales promotion by
employees, and billboard usage in high level.

4. The majority of the consumers placed importance of overall marketing mix and
of individual aspects namely produce, price, place of distribution, and promotion in high

level.

Keyword: Integrated Marketing Communication, Marketing mix, Y Generation, Watsons
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