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ABSTRACT

The purposes of this research were 1) to study factors of relationship between buyer
(1% tier) and supplier (2™ tier), 2) to study impact of buyer (1* tier) and supplier (2™ tier)
relationship to purchasing performance of buyer (1* tier) firm. It was quantitative research
and used questionnaire to get data from 242 firms who were the 1™ tier manufacturers
of automotive parts industry. The research tool used in this research was a questionnaire
with confirmation factor analysis and structural equation modeling. The research results
found that the 6 factors, i.e., (trust, commitment, communication, cooperation, adaption
and atmosphere) of Buyer and supplier relationship were related by statistical significance.
The last purpose was confirmed by structural equation modeling statistic that the buyer
(1™ tier) and supplier (2™ tier) relationship had positive impact to purchasing performance

of buyer (1™ tier) firm with statistical significance.

Keywords : buyer and supplier relationship, purchasing performance, automotive parts

industry
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