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ABSTRACT

This research had two objectives: (1) to identify factors of branded content in two
reality television programs, namely, “STYLISTA” and “The Angel Season 2”, and (2) to
identify consumers’ attitudes to brands. The research employed a focus group discussion
with 30 people, who were divided into four groups. The first gsroup involved with people
who had watched “STYLISTA” or “The Angel”, aged 20 - 25 years old. The second group
involved with people who never watched “STYLISTA” and “The Angel”, aged 20 - 25 years
old. The third group involved with people who had watched “STYLISTA” or “The Angel”,
aged 26 — 30 years old. And, the forth group involved with people who never watched
“STYLISTA” and “The Angel”, aged 26 — 30 years old. The study found that (1) factors of
branded content in “STYLISTA” included brand communications were meaningful, there
was a connection with the plot, and brand characteristics were easily identifiable. And
factors of branded content in “The Angel Season 2”included brand communications
were visible and brand characteristics were ambiguous. And (2) people who had watched
branded content reality television programs had positive attitudes towards brands that
used branded content marketing communications, could perceive brand characteristics
from reality television program, and could recognize brands from reality television program
that influenced purchase intention. People who had never watched branded content

reality television programs had positive attitudes towards brands but no intention to buy.

Keywords: branded content, brands, television program, reality show, attitude
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