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ABSTRACT

This research aims to study an e-commerce distribution of community enterprise products to
design marketing strategy and to compare the efficiency of distribution channel through a developed
e-commerce system. A personal interview survey method was used to collect data in 2 groups;
150 community enterprise entrepreneurs and 50 consumers. Data of interview is created to design
marketing strategy and develop web application and social network (Facebook). The research
show that community enterprise entrepreneurs channel conduct 133 booths, 100 shops, 22 online
channels, 11 direct sales, and 10 consignment. From the survey of customer’s behaviors, it was
found that, they show interests in community enterprise product food, non-food herb, appliance/
home decoration, and garment/ornament, respectively. The result of marketing strategy analysis
reveals that the first priority is best price guaranteed strategy following by commodity strategy,
basket design strategy, product history strategy, and e-commerce strategy respectively. The result
of selling products through e-commerce system show that selling food gained most profit following
by drinks, non-food herb, appliance/home decoration,, and garment/ornament products respectively.
After comparing its efficiency with channel, it was found that the number of customers that access
products through facebook was more than the web application by 64.75%

Keywords: community enterprises products, e-commerce, online channel
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