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ABSTRACT

The purposes of this research were to: 1) study the learning model via social media
based on integrated marketing communication concept to enhance perceptions participations
and innovation acceptance of Yasothon Community College’s students. 2) to develop social
media based on integrated marketing communication concept to enhance perceptions
participations and innovation acceptance of Yasothon Community College’s students, 3) to
compare the learning achievement between pre-test and post-test. The research sample were
21 students in the first year students at Yasothon Community College’s Students.The research
instruments were the 1)pre-test work sheet and post-test 2) Learning via Social Media
3) assessment of participation, recognition and acceptance of innovation.

The research findings revealed that 1) the learning model via social media based on
integrated marketing communication concept comprise that (1) Input step: comprise that the
elements of social media (instruction, interaction and internet). (2) Process step: comprise that
3 steps: analysis, design of activity and resources and instructional assessment. (3) Output
step: comprise that the assessment for learning through social media based marketing
communications integrated participation, acceptance and adoption innovation. 2) the results

of learning model via social media based on integrated marketing communication concept
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that the model was evaluated by the experts that at the highest level (X = 4.78) and 3) the
learning achievement scores after learning through learning model via social media based on
integrated marketing communication concept to enhance perceptions participations and
innovation acceptance was higher than pre-test (pre-test 51.75 and post-test 78.49) 4) the
results of perceptions, participations, and innovation acceptance of Yasothon Community
College students via social media based on integrated marketing communication concept that
at the highest level (X = 4.52) comprise that 3 areas: 1) the results of perceptions that the
students can use via social media but more advice from the teacher (X = 4.86) 2) the results
of participation that the students can follow the activities via social media (X =4.86) and 3) the

results of innovation acceptance that the students acceptance via social media (Y =5.00)

Keywords: the learning model via social media, integrated marketing communication concept,

perceptions, participations, innovation acceptance

o

fadsaula uaruaaInn1saAsIz SWOT

=b.

UNU

flaqiiulanutinisdnmlalaeunilas  dandnelass anie 9 dscifugnoans

ldatineanida nea¥emnind Auannisn Minaadesiudidy Ae dssiAugnoaiansin 5

LATWANLNANENNIDIAY TuAa N19lElanTa
Vo o v ¥ o o
wngGaunnaulddlaniaiud nyuaug
LAazUsZaUN190] FARAAWNNUIANLNINIBS
wsinzAulAlANnRgainnazinlgd annsau
LAYLWANIIUAIAN NI BATIENTITNNITNNT
=2 dl Y o a o dl &
gaNAnEINlANIN19998T0 gy NEA AR S
= al v 1
ganAnlunfsiAFaNAINnTang 19y
Usvaranandaulull w.A. 2558 neeneag
= a =3 val o‘d‘
Anwsnsasl AUl auaTENoANaRSiNeNNg
ﬂi?"‘ur;‘TfJLﬁﬁ@jﬂ@mmuml,%w,l,@zﬂ@:mﬂui@ﬂ
Tas19ulaunanitamruniganslunigitly
d o4 oA e . v
LATRINDLNAATNANENINLAZAITHNEAHNLNE
Wngilszmanand@an WatnLuaAAUANNIg
WU NATBIINYVRE NI NI NWINALNUIRE

AW ARgAIANLINNTFaUE AR TN LAY
o PRpR P @ e
TauassNLlssnainany uaztlszifugnornans
dl o aAa ¥ o A
7 6 anszdunninIndie Tnaldnagns As
asnafleanianianisAnenetnavinieuay
WanurAuAInnsAnE il dnimnsgiuuas
ABAARBINLAIINADINITUBIAATALIIY
Tnafsiusnia Ao Wanw AWl AN N ADUEI TN
= S Y e o
Jgan1nzia aninwandanatANlaende
[ aHa = Y o
N19A199T36 Nsdsznauatdnnarlidnn
dinuds Siflhdseasd Aa Uszansynnguany
TasuTananenisAnatneineiuEAnN W
= M v v o
n1sAne i lANIRsgIunNITULA AAREL
ARIHABINITIDIAAIALINY LATHENLNG
RPN ELEAANISTIN Ussinalimusssy



7 13 217U7 1 (UN9AN - WU 2561)

AR (Human Resources Management
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