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Abstract

This research consists of 3 objectives: 1) analysis of market conditions and behaviors of
the consumers to Buddhist tourism in the main tourist cities, both national and international
level, 2) developing the public relation digital media to support Buddhist tourism in the main
tourist cities, 3) presenting the public relation digital media to support Buddhist tourism in the

main tourist cities. It was qualitative research including documentary survey, field work and
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action research. The key informants include 30 abbot/in charge, 45 tourists/meditators and
focus group of 5 participants. The research tools consisted of:1) In-depth interview, 2)
operation/activity set, and 3) observation form. Data analysis focused on the research objectives
or research questions as a quiding framework. Data analysis was done by identifying issues,

significance, grouping the types of obvious issues, and finding the relationship pattern.

The research result found that 1) market conditions and consumer’s behaviors indicated
that tourism is an industry bringing income to the country, the tourism industry has been greatly
affected due to number of tourists decreased from 2016 to 2019 more than 50 % because the
spread of COVID-19. At the end of 2022, the government has begun accepting tourists by
easing various barriers. It is expected to have income from the domestic market of 700 billion
and international market 500 billion. Tourism after COVID-19 will focus on qualitive tourism,
and the image at the national level has improved into high value 3 areas: (1) natural fertility,
(2) there are several famous Buddhist tourisms or Mutelu, (3) Thai culture links with Buddhism
and culture.

2) Development of the public relations digital media for promoting Buddhist tourism in
main cities is produced by determining the visitors’ purposes, audience, channels for
dissemination to match consumer behavior divided into 2 types: (1) tourist temples and (2)
meditation center, by using the media valuable to promote in the main channel.

3) The presentation of digital manuals for promoting Buddhist tourism at the main city
level showed that the presentation of the tourism video clip was organized into two temples
per province, including tourist temples and meditation practicing temples. Concisely, the clip
was not more than 4 minutes, which can represent important information for tourist landmarks,

interesting of both material and abstract, to create a new experience for the audience.

Keywords : Buddhist Tourism, Development, Public Relation Media, Manual of Digital Public
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AMaMeaLiien (tourism) WWUSINGNITOIMNIFIRAN TmUEITH UAZLATHTAS B9
nebniAaniaindeus e aulUssmmdeanuiiuenaninuanaenUnfuasnanian
Waamudvdaiiegsia® vinmAnaaugy uazsasayes lasuntsnnenduduanad
Argruaosnyuernd faoindiAynayans ABFIANLAZABIATHEAY HANTINNWANS
noufisadaiunisssnsnnuantaszanesyserd nabiianisuaniaeudmmesanma
5299 AR IHEN A LTI TR danatiiianunlasuRsz 19l A A NENAny
Fananantlszmnsndasladafiendimaandulunsnntszas asedt 21 e 2510 S
Aaneafisaaing 91 “naneadisadufanssuiugiuiisyusrfinesnisfiqe Ao
5qUNRIBIYNUTEMALAZHEENN AN SRR ETLaY nnaesiiaahuunazsmnad
TrsunisaiuayuaIEsnaIndguna uazlanateidugaannasan1sn e ga(tourism
industry)ﬁﬁq‘jmfhym‘i’ﬂLﬂwﬁzjﬂﬁzmﬂsfuﬁmwﬁzmﬂ Tuﬂ@ﬂﬁuﬂ‘jzmﬂT‘V]EIﬁﬁ’?%JT;@’mﬂ”ﬁ
noufisaiuselananuasrsugialne Taalull 2562 § dnganis 16% 209 6DP Taeniu
selnaniinvesiiieansm@il 10% 289 GDP eAnuiu 61%
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NOUA UL LT RTATURZ AT (Sport and Entertainment Tourism) (4) nnaneafigaienns
ﬂ‘j::%qll WRZFNNHW (Tourism for conferences and seminars) ﬂﬂlﬁqm‘wwﬂ’ﬁwlmLﬁm'ﬁjﬁuuﬁﬁiu
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2 gypnanesidigalan (World Tourism Organization : W.T.0). [@B1IAN]. wWRITINA:

https://www.unwto.org/glossary-tourism-terms. (15 $431AN 2565).
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LLVi’sﬂI\‘iﬁmz https://www.bangkokbiznews.com/business/1008489 (15 G1a1AN 2565)
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