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Abstract

This research aims to study about Online Marketing Strategy
Affecting Healthy Food Purchase Behavior of the Population in
Bangkok Metropolitan Region.The sample group is 385 Population in
Bangkok Metropolitan Region. The research tool is a questionnaire.
The researcher used the descriptive statistics to analyze the data
which are Percentage, Mean, and Standard Deviation, used the
inferential statistics for the Hypothesis Testing which is Multiple
Regression Analysis. The result has shown that Healthy Food Purchase
Behavior of the Population in Bangkok Metropolitan Region both are
considered as a Good level, Online Marketing Strategy Healthy Food
both are considered as a Good level and Online Marketing Strategy
Affecting Healthy Food Purchase Behavior of the Population in
Bangkok Metropolitan Region at the statistical significant level of .05.
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