NINTIINMTUNTNMWAUT U INodonwaug

60 79 5 28U 1 ¥NTIAY - BB 2561

nagnsnsamauinsduiugsieudiiuios
Tunanziusenideanile

Marketing Strategies for Local Cloth Shop
Business in the Northeast

Seyyss A3 ITes!
Tanyatorn Sriwichien'

UNANED

v '
v Aao !

NMITeliiTngUssasdiioRauILasnTI9aUANATUTILATIATS
sendndlunaaunisiassaiieiuteyadieuseandueinagnsnisnainuinis
dnsugshaiiudiodumeansfusenidsanile nduitwine Tdun gnéndu
fhiudleslunanz fusenideavilo Mnnsduiiediwuude Seuas 30 veq
Jrinluniany Jusenideanile wdthanivualain 6 Jamia Jwinas 100 Ay
donwuuignnangiuesnideamilensuuuy 3 Jwia laun Ywingnssnd
Jaminveuuiu Ymindunil \dennany Tueenideanilonoudns 3 Ywia laun
Jminumarsay Janingsunsuazdminaiasiny nqudAleg1s 600 A
Tuuvaeuauduniesilenusmdeya adanlinsieneideya fo awd
Sovar uazulanalasnsusseneaiads uazdmideauunasgiuiieatnenagns
nsnandmsussiadnfiudies wans3de wui 1) frouwuuasuniudlg)
Duwandesfadu 47.90% 019521319 31-40 U 44.50% msfinwUSayans
83.20% @nuUNINENTA 60.50% B1ANFUTIVNT 89.70% F1eldegTEning
20,001-25,000 U 77.80% 2) ‘wqaﬂssmmﬂ%u’%mﬁ'mﬁwﬁmﬁm 1-5 pdy/
ou 81.50% dandlugunldusnsiwiiusiodluiuans Suenfing 81.50%
andnundudiuilesndiay 2-3 Au 84.00% wanafe veuLdunisdiush

! 919sdannUnd Az narnsinnig IuIeNasNmansAm

' Lecturer in Master of Science in Accounting Faculty of Accounting and Management
Mahasarakam University



NIANTIIMIUNTNMWAUT WrIInNedomwaus

79 5 aUuf 1 ¥NTIAY - B 2561 61

50.80% 3) AudAgUeINagnsnIsnaInuIn1sdmivgIiafiuinfiuies
wu gnenlianuddnniiannndade 4) iansingiesrusenaulegudy
fianuaenndasiudeyadausying

AR neRnssuEUsLaa nagnsnInaTa

Abstract

The objective of this research was to develop and validate the
structural congruence between the structural equation model and the
empirical data of service marketing strategies for the local textiles business
in the Northeast. The population consisted of the customers of Northeastern
local cloth shop by using random simple sampling for 30 percents of
provinces in the Northeast and purposive sampling for 600 customers
from 6 provinces (100 customers each) The researchinstrument used for
data collection was a questionnaire. The findings of the study were as
follows:1) Most respondents were female; 47.90 %. The age was between
31-40; 44.50 %. Education level in bachelor degree was 83.20 %. Marital
status in married was 60.50 %. Civil servants were 89.70 %. Their incomes
were between 20,001 - 25,000 baht; 77.80 %. 2) The findings of studying
behavior of local cloth shop service revealed that the customers had
serviced there in average 1-5 times per month, it was 81.50 %. And Most
of them visited there on Saturday and Sunday, it was 81.50 %. Actually,
most of the customers came to the local cloth shop for two or three
persons in each time, it was 84.00 %. Their reasons turned to use local
clothes because they personally loved it. 3) The importance of the
marketing strategy for a local business that provides customers the most
important factor of all. 4) The results of Confirmatory Factor Analysis is

consistent with empirical data; consumer behavior, marketing strategy.

Keywords: Consumer Behavior, Marketing Strategy
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