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Abstract

The purposes of this research were to : 1) study the condition
and needs of information system for counseling to undergraduate students
of private universities in Thailand, 2) develop the electronic advisor
model, and 3) evaluate the appropriateness and the feasibility of the
electronic advisor model. The stratified random sampling was employed
for selecting samples for the study of context and needs of information
technology system through the use of ratio 12:1 for choosing six institutes
for 258sets of questionnaires. There also was the group interview of
15 people. The results revealed that : 1) the condition of counseling of
supervisor on subjects was reported in the first rank. While the needs of
information system for counseling was in the high level. The opinions of
supervisor in the higher education level were different to the supervisor
in institutional level. The needs of information system for counseling of
the institute that created the counseling hand book with the institute
that had no counseling handbook were not different, 2) the electronics
supervisor model consisted of four elements including : 1) and using
the ratio of 12 : 1 for the selection of 6 sample universities for 258
sets of questionnaires. The draft of model was examined using a group
discussion of 15 persons. The research results showed that : 1) the
context of universities, (2) information technology system for counseling,
(3) relationship building program, and 4) the evaluation of relationship
management, and 3) the results of the evaluation of the appropriateness
and the feasibility of the model obtained from 30 experts showed that
the overall satisfaction of the developed model was in the high level.
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anugauAnwienvulasiuuuiiasufiesunldlunside Weawnanuuy
1804 DEAR (fie9) Hurfuuunfnduresmsudmsgniduiiusvie Customer
Relationship Marketing (CRM) ftfinainUseinaansgousnitunausuneissy
1980 nuurAaluiEinsnanassduius (Relationship Management)
WHuuwRafiugiures CRM nagnsnisusmsgnindusiusdunaegndlunisiaun
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wazanynsoadswenmeuasilslussozenluvaigsialifeyauazannsonay
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aruazmInanesom s siimdusunn weluledlddunaiudefefiug
n13esainliduedad maluladvitlinisadnwnnsgiu awnsandndu
waglsiu3manng 4 iilensuaussmufesnsvesyuduniu lnefidevindy
ogsBesUuuuiiau s usuuu e tugau@nyienyuthlUu§on
wagiiunadugvldaTiuinguszasd



NINTIINMTUNTNMWAUT U INodonwaug

26 79 4 2800 1 UNTIAY - WBIBU 2560

IQUIZAIAVDINTITY
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awdifeafugniieglugrudeya wleliuTtmanunsaquanazadifsgrugnin
YosUTIN wasianadnsvesszuude “anunelauazauinivesgni’ G
gyhliusgmanunsadnwigndAlinaznsedugnamiignindududuazusnig
Inglusunsunisasiannuing (CRM) agiduairsnnuduiuslvinsegiugnm

VANNTUSINIQNAFURUS

n1shiaudfgyiuauA1vesgnan Arlsdanuiianelanisasie

v W

WNUSAMBEN101IS 2 Usenis Ae (Kotler, 2003) 1. auevluaen1gnen



NIANTIIMIUNTNMWAUT WrIInNedomwaus

9 4 20U0 1 UNTIAY - IWBIPU 2560 27
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TunanszuIunIsUIMIsgNATduNUS (DEAR Model)
TAanszuIUNTUIMINAENTUS 1130 DEAR Model (Dantumrong
Wittaya, & Udorn Pipop, 2006) Usgnaumig 4 asaUsznaude 1. n15asa
s1udeyagnAn (Database)MsuIMnsgnAdNTLS fie nsasregiudeyagnan
FlsiifisausiazsrunuesduszneuiaiuneaziBoavasgnin (Customer Profile)
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Foyagnén 2. mslfimaluladfmanzauionsAiinszinenuezgndn (Electronic)
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3. msimualdsunsuiiieainsanudusius (Action) egiudeyavesgnin
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mefianssusngg uag 4. M3snwgnal (Retention) NMssnwgndnlunisuszidu
HANTUSMITgNAFURUSHarn13nwIAMIALInvesAuduiusiugnen
Inquszasdiiioassmuuseilalunsidud uazadeduiusnniiafiugndd
Uagdu wuifnvesiidnual unaniing1331 AuNUYeINISWEIIgnATu
iy 6 wih veswuvulumsinugnduiuly uaznnnd 65% vesgndnd
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wnAnuaznguiiesfuguiuuies unAnferrumsiaungUuuy wnde
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Tulssmealneduunmudszamandunsfnuiuazaiioenansdivinm

funoud 3 nsauIFULULSEUUIANSE U nwIBIannseting
dmfvanrugaudnvienvulaglduuuirasuiesidunisidedmunin
(Qualitative Research) Ing35n133nn1saunuIngy (Focus Group Discussion)
Alvidoyaain 3 ngu lawn gnsenadidnumaluladansaume (nsnnnd
ﬁﬁﬂﬁvaumiaimﬁL‘fJuaﬂaﬁsiﬁﬂ%fﬂmﬁu’namﬁ’uﬂm%’ma“Laﬂszju AU
'gLﬂmmmauamﬂmiauwu’mam‘[mammLm%w,uam (Content Analysis)
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Lﬁammé’mﬂis?ﬂwémmaamé’awmuwﬂimﬁugﬂLLU‘U uay 3) Msusuidiu
nasULUUe1ATETUTnwBidnnsednddmivanitugaudnwienyulne
Tnelduvuitasafesialduuuussifiunaluunnsi@iuuszunuan (Rating
Scale) AngnseRadimunalulagasaume JUIMsITiUAME Lare1a15e
fitusraunsainnduenansdfivinulussdugaunuiianindguasientu
fiftusvaunsaimslsimuinufutindnudaud 5 Suly
fupoudl 5 asduagsteaunanisive 1) dasunanisusyiiu

wiouauARiuLArTelauaL UL TSN IIRUIEINTURBLT 5 WU
JULUUY 2) ajunalaztdlaueseuRanIsivg N1 FULUUe191Te
fiuznudidnnsednddmivaniugaudnvienvulaglduvuitaouiss ua
3) D LAUBLALIHELNINAUITY
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Usgnaume 1) uminendeienyu 2) Inendeenwy 3) aaduienyu 311
67 WA (Association of Private Higher Education Institutions of Thailand,
2015)
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1. nguieg @ mMSUNMSANYILUUABUNUANIN LagAINABINITTZUY
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2. nguegrsdmiuiildlunisdnaunuinguuuy Focus Group
Discussion ln8NsLaanngusiieg1ewuuLagas (Purposive Random Sampling)
(National Statistical Office, Ministry of Information and Communication
Technology, n.d.) §1uu 15 AU UszneumerindnsuasgiBonamssnand
aumnaluladansaumaiiuim 5 au

3. naumedndmiunisusuiiiuanumnzausazanudululdves
sUuUUessNUInwdiannselinddmivaniugandnwienvulagliuuy
Tnaeius Inen1siionngufiog1auUaIZal (Purposive Random Sampling)
Usgnaume 8191587USnwnaziuIns $1uau 30 Ay

3) MFATIEidteya

1 MFIATIZVLUUABUAINANTI LAEAIIUABINITTEUUANTAUNA
dmsunisliadinndmivandugaudnwiensulvelasnisiiassvideya
anud fovar Anedunazdrudosavuninigiu laeliaadfseuiiou
N153LAT13AULUTUTIUNIUAYY (One Way ANOVA) wazninwuingl
AnuuAnaeEsilfeddyn1eadaf 0.05 Jmaaouauuandiadusien
Fre3Tvaal (Scheff's Method) (Parker, 1971) usnaniiinIsiAsIEs
Foyailenunmainnsdunivaliddnaine1assivinulaeliisnsinses
L‘ﬁam (Content Analysis) (Khuantham, Anantachai., 2006) N13ATIIAUNIN
\3esileddy Aeuvuaeuniuaniny lngnismiguainiaiesiloidelng

APy 5 AuRan1sUsTunudn Adviiannuaenades (10C) (Rovinell,

v
@ '

& Hambleton, 1977) #@A1@9us 0.60-1.00 LaLAIAILT osTu IRty
vosuuuaeualdmduUszavsaudesiusiniu 0.84

2. mansagUuuu esesdleuarisnsililumsifusiudeya
N3dUN¥RILUULNEEN (In-Depth Interview) NMsaunuIngy (Focus Group
Discussion) kagnsuszyuliaUfiinns (Workshop) lnegliideyausznausie
AVSInaAiTINIY 15 au laun gnsenandisunalulagansaung 31w
5 AU upginanadfiiszaumsninauannssivinuiianituniady

WalENTUIIMIL 7 AN MUITBIINIU 3 AU IATIEETeLAIINNTAUNUINGY
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laun1s3ATIeniiilent (Content Analysis) kagdnyngUuuue1158NUTNw

ddnvseinddmivaneaufnuienvulaglduuuinaenfesiieigvswmand
Meteslszliunumnzauwazauduldldsely
3. msUssliuanumuizaukazanudululivessuuuuenanse

D

= a

IUsnwdidnnseiinddmivaniugaudnvienvulagliuuuiiasnies lne
JuimsuazenansdiuInwdiuin 30 viwadanldlunisinsizideya
Tnsmeaniads (Mean) uazAndsauusnsgiu (Standard Deviation = S.D.)
nsudannumsnevesszduazuuuldulanassiuaufianelelagldaiade

YINAALLUULTURITTAN LA UTIUNNTIATIEY AULUIARYDILLUEY (Best,
1977)

Nan1sANW

HANSANWIANTNLALANLABINTSEUVATEUmAd S UNsTAIUSnw
wnunAnwszaudsyaesvesantugaudnyiensuluussmelng

1) wamsAnwianInnsliaUInwveseasdunindnyivesanidy
gauAnwLenvuienun 5 du lassauoglussduinn Seneds 3.73 dauidoauu
1msgiu 0.60 laedianmmslimuinudAnnsnnidudwuusn aade
3.95 dudsauunmsgiu 0.54 waruananidauhanudesnislisuinm
shuanssuegludiurnean Tanmlvinslimunwegluszduiiunaniade
3.39 dhudoauuanmsgiu 0.69 winfinrsandusesunuin (1) anwnnsls
mUin¥IresesdLiunAnyivesaaugaufinwienyusuivins sduusnan
fio nslsimusnwiAeatundngas wiumsine nsdanse se%RnAe
nslidUsnulunisameidouiou wavn1sidensiedv (2) anwnisii
AUSn¥IvetaInsduninfinwvesanidugaudnyiionyuaiudinuuas
nswwtdnAnen drduusnga Ae Tideya wavkuziiunasau anuiln
Uszaun1303v1inlaeenfedoyainunaiansauinem1eg 594a3u1fe
TAU3nwnuzah Readuendn leun mslvideya wu dnvazau anuimih
NIAUAIN WU TIUAIIUABINITVRIAAIANY LAZITIYIUTIAIVITN
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(3) anmnshiAUinwvesenastuitndnwivesanidugaufnuwiienyy
shuRanssu drduusnan Ae Irmsuugtifeniumairsufanssuestindn
aufimAnerdoimun sesaende linsUinwuAgtunisidisuianssy
funiisauneuenunINedy Wy Inenan nsesnde WDusiu (4) anmw
n1shiA1USnwvesenasduntindnwivesandugaufnyienyuiiuuinis
avafnig d1fuusnan Ao MIiALIAMSTINGTESTIN WU ANTednd
ANITSEE gnanve ANUSURAYEU . sevanfe irmUsnwuusiilunsaiinfnwm
uisnelsiFeuies viFelianuuszwa@fiindsieddu wag (5) anmansli
AMUEnwuesensduntnAnyivesanitugau@nuiontusudug dduusnga
fio fvuanailinAnvidmuiitevemuinwuusiegwmiiaue 50909
fAa asvduniusninuazaudnladufsenininfinen 091315dRAneY Las
UNINYINY

2) wansfnwIANABINITITULUATaumAdImIuNsiiaIUInyIves
g1nsduninAnwivesanitugaufinw wudn msiueglussAunnnnussiau
Anadoitiu 3.90 dwuideivunasguiniu 0.85 Tage1ansdiuinwil
AURBINIsTEUUasaumadniunsiisUsnwsArnsuduaiduusn
seelann ssuvasauwmedmsunsatvayunisindulavesennsduay
AUSYINS dhussuuansaumnadmsunsaduanunsasenuduiusiugunases
agluddugnaring

3) maisuifisuaedssenitdnusussanantunisdnu iy
ANFBINTTTTULAITAUMATIMTUNITIA1US nw Al Anwinani193de
WURa5197 1
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msei 1 wUSeuisuANedesenInedinlsuseinnanidunisAneinu
AUguAUABINISSEULASAUNANTIAAUS N AtnAN W

df SS MS F p-value
FENINaNGH 2 7.782 3.891 7.636 <0.001*
nelungs 255 129.930 0.510

*p< .05

1AM15199 1 n1sidSeuLfisuatadeserinedawususeinnanidu
ANSANYINUAIIUABINITTEUUAISAUNANISIAA1US Ny wnTnAnwdl

ANuuansiued1ates 1 ¢ Nseduleddgynieadan .05 Iagtluduun
3186M835 Scheffe's AaRNT197 2

A1519% 2 N15USEUEUALRAESENINAILUSUSELANENTUNISANED
AUAILABINTTEUUATAUNANS MIAUS nwwAdnAnw lneld3s

Scheffe's
- X = 3.813) X = 3.556)
UsgAnaarufnen - o o
VRG] danvu
URINEFY
— 0.20 0.46*
(X =4.022)
Inede
— - 0.25
(X =3.813)
antu
(X = 3.556)

*p< .05

a | a < e v o
1NN 2 MU ANMUAALTIUYBI9197158NUS N RdenaUsELAN
UM INYIFURANUABINITTEUVANTAUNANT A US AW BAnsNaA Ui uan1uUY

o o a

msEnundnaUssLavan Ity egslitedAgnisadan .05 (p>.001)
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4) luvuesinUinwdiannsedinddmivanugaufnuienyuy
Inelagltuuuinaanies Jo9AUsENULALIIUALLDUARILEAILUNINT 1

Objective

- Structure

- Technology

e-Advisor

Student

- Academic IS

- Activities and
Services IS

-Dss

- System Evaluation
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4 93AUTENOUNAN LALARIUUSUNVBINMIING1Ge (Context) AIUTEUU
A15aUNAB131587USNw1 (Advice Information System) a1ulusunsy
A519ANENNUS (Relationship) WagaunsUsyidiunaau@NUS (Evaluation)
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TfUinunsgiunuihmihfivimsnussuueassiinunndlunay duves
wielulafansauma Usznouse gunsal weniuag uwagssuuiadetnefisesiu
sEUUDINTENUTNwBIEnnsednd 2. esdUTEneUMuUTTUUAITAUNA
91913673y AemsthsruuasaumadanatiuayunsliduInwun
thanwuiteliaunsoldnoutuin@nulinniinnnm Sunaluladidhnatuayu
eiwA (1) sruvaduayunsliduinufenisiissuudidnnseiinddiuntae
Tunsatfuayunisliduine Uszneusne 1. nsdafugiudeyadidndy
Tunsliddsnw Toun 1.1 yaraditisadesszuy Uszneudedeyaves
915w Wwhil funases wazifudms 1.2 deyamelunminede
fudvnis 1iun ndngns ngszifounazdotedy diloenarsdfivinw
Ufiunsfine sufanssukazuinis lauwn wenuluumnine sy uwiasmu
ey MIUInIsuazatain1s 1.3 doyan1euenumINeTdy an1niaTugng
wagdIny WAMUNIEUeN an1uUIENBUNTT UNEINTEUTIITIIN Wleuiy
nsAnuininsy 2. msfumdeyaiidesnisuuduled Wy deyasiein
Jeyaniisnuatvayy Jeyafanssuuazyusy Jeyaaafinisuaruinis
YoUNTIMERY wraauangluwaznieuen YoyaaaIuusznauns 3. M
19813 3.1 nsudsinansuindvled laun ansiesnisdaning UfAufanssu
AManufignamtes nsgauaunun wuulesuludifos 3.2 nsudeinens
aoulatl Téun Social Networking, Email wazn1sds SMS iewdagians
LazAINTIUVDIUNINETRE way 4. n1sWiAIUSn laun n1stuiinnisla
AUinw msddlumfesesulal/mseydiiludAesesula (2) ssuvativayy
msdindula Uszneuse ssuumsduainsa mslidmuugiduiedunsaden
amzfouluseivien madin-neuseiv msdenfnwireluseduuiygiln
nsdenanIuUsznounts (3) MIUsslulseananassuuaIsaumnaAenIngeg
fivsnw Tnelduuusianswes DeLone wag McLean (Delone, & McLean,
2003) U5¥N0UAIENITIA ANAINVDITEUUAMAINYDIATAUNA AATN
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2. Mm3dansanuduiusivdunases laun funasesanansansivaeuLazinnx
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ANuduRus Aonisafrunmeilunisiananisusmsauduiusivinfnw
¥ Shsnsndusndnsslussiuiigeiu wesnsdndmfanssuvesiudinn
nsussdiunanisasegvasindne léun Snanisaseguesindnududi 2
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Tngamsuilanufiawelasgluseduunn Anadowindu 4.09 Tagwin
finnsandusield wud gnsspandifinnnudiudie 0sAUsENoUAIUTEUY
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NEINE FIADAAADINUIIUIFIBYDY (Eimprakongsilaph, Teerawat., 2013)

3

FosnnanusIIUsTasrraelinAnwiRnnuLAuNUSNsEUnTnuYiFuEYeT

D

=>4

Ufuiaulsusuluangunmumuas wuin audnvugauLyudduRus
LazANsITNITEsTITANAIRYINNTgR (2) ANuFpINTTTEUATAUIA
Tunslidinumasiueglusziuann Aeds 3.90 dmdonvunnsgu
0.85 MNAATUNRIUTIEAIUNUTT  AINABINITIZUVANTAUNAGIAU 1 A
syuvansaunadniunsTiruinuduivints Jsaenndesiu d1iinau
AnznsIINIEANAn® ilirnudAfunslimyinuinmsseduliyged
TnglasinisdnvissuumsimuinenignnisseauUsyges andugaudnu
¥943§ (Bureau of Student Development, Office of the Higher Education
Commission, 2011) dfmqﬂixmﬁt,ﬁaiﬁﬁmmzmuﬂﬁawiaﬁamﬁwm
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uvingndeiuianindnw Welrdyinvuuzivnuivnsifeiundngns
dnuarneivnfiGeunindeniviFou msameaifouseu 3BnsFeunay
ns¥ana WadelilAniinAnwaunsaAnwaudisonsunumdngns udu
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an1tu agadiieddunieadai .05 druvedaufeInIssruLAISALINA
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FeanadesiuamAdoves (Khoyun, Sirion., Thoin Pasinee., & Sumatanurukagrun,
Weerakarn,, 2011) Bosszuuenansdiivinwmudaiuresindnuineiuia
Lazo1ssnUInuinendeneuiaususvsuignssid lnonansidenuin
fndnwriinnnuainnisdeunuimeransdfivinulaeuuazynsueglu
FZAVLIN WAZADAARBIAUIUVDY (Pumchalearm Suriya., & Piriyasurawong,
Pallop., 2013) l#idsuunarudvinisdessyuueransdivinudidnnsednd
vudedsnuesulativesantugandnuienvuluuszmelne lngnarinenanse
fvinurluanidugaudnwienvuiaudifydeiuindnw uninede
Asiinstssuuennsinuinwdidnnsedindundediaussulaidnuntae
Tunrsandunishanisliauinen waznisaruduius lngidenfanssunige
vudedsenoeulat auvulsraunan uazliauUssnamunnuimnya
YesusazAangsy 2) NamsiAgULUUeNNIERUIwBiEnvsedind= wui
sUkuudanaUsEneulliie 4 asrUsenoundn lakAmuuSUNTemmNINe &Y
FUsTUUATAUINADI915ENUT N Fulusunsuaienuduiug uazsunis
Uszillumannuduius way 3) manisussdiupnumansauuazanudulule
¥33UKUeINIENUIAwBIaAmsedinds Tneamsuianufiaweleoglu
szaiuann Inemniasanuseld wuin gnmssnandiianuiiusie saduseneu
suszuuansaumanslirinwegluddiuusnga Anadewinty 4.49
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