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Abstract

This research aims to 1) study buying intention behavior and repurchase intention for
Food from Food Truck 2) study Lifestyles (Activities, Interests and Opinions) affectingon buying
intention and repurchase intention 3) study new marketing mix (4Es: Experience, Everyplace,
Exchange, and Evangelism) affecting buying intention and repurchase intention. This research
collected data from 400 respondents who used to buy food from Food Truck and analyzed
data by frequency, percentage, mean, standard deviation, and Stepwise Multiple Regression
Analysis.

Research findings revealed that respondents have both buying and repurchasing
intentions for Food from Food Truck at medium levels. Most of them purchased from tourist
places, favored types of food; hamburgers, pizza, tacos, and Hotdog, and favored
takeaway. Hypothesis testing found that both Lifestyle factors and new marketing mix (4Es)
affected buying and repurchase intentions. Research suggests that Food truck entrepreneurs
should emphasize on design of car style, creation of colorful food menus, seller’s dress,
atmosphere of music, unique & outstanding packaging, variety of prices, emphasis on
communication through social media, concernabout hygiene and healthy food, create various
menus of international cuisine, create their own identity and building the brands. The public
sector should provide parking places for the Food Trucks in tourist attractions and organize

Food Truck festivals for their selling opportunities.

Keywords: Food Truck / Lifestyles / new marketing mix (4Es) / buying and repurchasing

intentions
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a4 A
AMNINDTNTAADUN

A19197 3 dndszaunemseaaguuuulng Ndsadennuilationms Mnsaemsiadeun

fiauus b SE, B t p-value
(Constant) 0.354 | 0.123 2.878 0.004**
AUNTAIETUNUUNT 0347 | 0.048 | 0375 | 7.186 0.000%*
é’ﬂuﬂﬁﬁmuﬂﬁmﬁ@mm 0.324 | 0.054 | 0.298 6.036 0.000**
AMuUszaunsal 0.206 | 0.041 | 0209 | 4.997 0.000%*

SE.. = 0.442 ;R=0.789; R* = 0.623;F = 218.177 ; p-value = 0.000%*

** 5< 0.01
NPT 3 wud Feuusdlszaumenseatasuuuulddwin 3 @ darademnusalaie
279115 ANTneIMTATeUR TuseRuAeudgs tnesuemumduysyavoainuinlutes fie Yadensdians

Weung sedasunfe Jademunismuuasiamiaue uasladesmulszaunisel
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A19199 4 dulszaunmssmaguiuulvi Ndanadeanusilalunistetiomng a1nsaensiadeud

AUy b SE, B t p-value
(Constant) 0.345 0.143 2.418 0.016*
G”numiﬁmumﬁmﬁ'@mﬂ'w 0.337 0.065 0.297 5.156 0.000**
Aulszaunsel 0.255 0.048 0.248 5310 0.000**
AUNTAIENTUNUUNT 0.190 0.057 0.197 3.353 0.001**
fumsmeuauaslumni 0.097 | 0040 | 0.110 | 2434 0.015*

SE.=0512;R=0.732; R? = 0536 ;F = 114.051 ; p-value = 0.000*

** 5< 0.01,%p< 0.05

p919 4 wud SfudsduusranmamanaagUuuuluisiuin 4 ¢ dwatormudilalunsted
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Mnfusznoumsdaseiialy lusududfonduunisulesd dnwarnmsteRetendindulufud senuiidy
dmsussiuamuddlatouazenuislalunstesniy ndushegad seduamudilalumsie waranudslaly
mstetlusyfulunans

HafvdusraumamaaagUuuulnl fdswaiorudilatiosns nsomnaedeudid 3 fu
Rofudsansineuns fMumsimunseinnm uazsuuszaunsal daaeandosfumideves fae adoednd
uazAn (2562) iRnwideadadeiiianuduiusiunganssunislduinmsiuilansaFood Truck) vos
fuslarluadlesimen Smiaays Jawuhdwuszamemsnan3ng sunstiaus memeam 1
eonadaiusiuneR nssuMslEUTMsT wflemSa (Food Tud) uaeaenrd eafilaniideves damgm 13ey T
(2559) Anwizesiadeiidimadensidenlduimsiuonsussianiiansa (Food Truck) vesuilaslulyn
ngamuAs Banuhdadrnumzanvessian dsasemsidenliuinisiuemsussaniania
(Food Truck) warnstetn vesifuslaaluimnsamumes

tafvduusraumamaaagUuuulnl fdsadeamudslalumstiodnawns ansnenaiadoud

1%
g

13 4 g loun Mudszaunsal MUMIEESINERNS MUNSMUuATIAAANA Lassunsreuaussly

AN A9HARD N5TRTIDIMNT A1NTNDIMNSAREUN Nelonauliasannanudumaulalualndansankassaddu

9
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semsdnaulatouss aerudilanduantedn  Feaondostuanuideves Adn Gaugu #Hun ddnos uay
nws Suduns (2563) Anwides favda: Jafverlsiidmaliigninduindod 7 waddewuin Snvoy
03 Temses 91e uazemuaulaluflamiaddvinadauindensndusnio
Hadoguuuumssiiudin fdmarorudilalunisteens ansoownaedeud THud anuaula
Fruownsuazaua™ way mehRenssudumwuls fassétundu dedenadesnnemsfivnsuuse
ﬂw%’ﬂﬁ?u aeflanuvannane fenuduunnnd unssainensisulsemuli@insesiug st
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a i
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