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Abstract

This research aims to study the differences in demographic behavior of drinking coffee that
influence the decision to buy coffee with green coffee cup packaging and to study the relationship
between marketing mix with the decision to buy the coffee with green coffee cup packaging. The
research found that: (1) Mainly in Watthana and Bangna females aged 31-40 years with a bachelor's
degree. The private companies or banks with monthly income 15,001-30,000 Baht and marital status,
(2) The mainly reasons to drink coffee include coffee can help relieve stress and make awake to work.
The consumers mostly drink coffee at their offices. A cup of coffee costs 41-8 0 Baht. The consumers
mostly make decision to buy coffee on their own at the amount of 1 cup per day, and they drink coffee
alone at the coffee shop, (3 ) Consumers rated the importance of the marketing mix influencing the
decision making to buy coffee with green packaging at moderate in overall. The place of distribution was
rated at high level, and the product, price, and promotion was rated at moderate level, (4) Consumers
made decision to buy coffee with green packaging at moderate level, (5) Consumers with different
locations, careers, and status influence the decision making to buy coffee with green packaging
differently, (6) Consumers with different buying reasons, frequency, and coffee places influence the
decision making to buy coffee with green packaging differently, and (7) The overall marketing mix and
income have the relationship with the decision making to buy coffee with green packaging.

Key word: Drinking coffee behavior, the marketing mix, the decision making to buy, green packaging
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