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Abstract

The objective of this research is to study the factor affecting the acceptance of financial
technology in the case of smartphone payment systems using NFC technology to buy consumer
products in Bangkok. The data is collected using a content validity questionnaire. Collecting data
from people who have the acceptance of financial technology in the case of 432 NFC payment
systems using smartphones Analyze data to find the frequency, percentage, mean, standard
deviation and confirmatory factor analysis, 2nd place.

The study indicated that the majority of the samples studied were female, aged 20-25
years, studying at the bachelor degree level. Work as a private company employee the average
monthly income is less than 15,000 baht and most of the technology channels are known. NFC
from the bank's public relations Elements of the intention of using financial technology in the case
of smartphone payment systems using NFC technology in the purchase of consumer products in
Bangkok Sorting the priority from the highest weight score, found that 1) The elements in
accepting the use of innovation for financial transaction services consist of 2 aspects, namely the
performance expectation from the use and the influence of society 2) The attitude component that

with the use of innovation for financial transaction services using NFC technology consisting of 2
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aspects, including awareness of benefits Usability and perceived ease of use, and 3) The elements
on the online behavior of users of financial services comprise two areas of continuity. And online
recognition the remaining variables are expectations of trying to use. Conditions of use, awareness
of emotional risk online entertainment and technology efficiency is a factor that is not a success
factor of the intention of using financial transaction services using NFC technology, so it was

extracted before entering the structural equation modeling.

Keywords: Intention to Use Service, Financial Transaction, NFC technology

L
unane e
Ao Lo < A o Ao ! v = a P
IATEERTRgUsravAeRnunTadefiinanan1snensumalulagnienis@u nadlfnenszuunig
o a ! 4 ¥ X . . v v '
Fr5z@unuansninuaaemalulag Near Field Communication (NFC) sausanaayalaslouuuasuansiingmg
NM13999988UANATIENHEYY IfusIusaNTayaanUszeruiiiiaaudslatsmalulagniinisdu
n5dlAnEN sruUnMTETERunaNa inuaemalulag Near Field Communication (NFC) 91493 432 A Iag
y C o A v . L C
TABnsgueznsany leafifinssamn vinnnsiiaszmeeyaiieniannnd seaaz Aedy sandeaunnnTgu
a < s s o o o A
WRENIRLATIENBIALTENEUIBSENEN AUFUTI 2
HANTSANEINLAN NANFeeNsiiAnE1 432 518 saulneyduneandgs fong 2025 3 nnsdnunle
sesuAeyayned Usznauandmiduninenudimenss e laefsnaidansiingn 15,000 U uazaauivey
yﬂ/ ! o/ o/ 4 o/ . ! o/
singemnasmalulad NFC amnnnsdszandminsansswias Tadefiinansvasniseansumalulagnig
3 a ! s ¥ . . . P
A198% NITANEITTUUNI9ETEIURNIUENTT INUAmATUIaE Near Field Communication (NFC) Tunnsde
AuanzeeyLi nalungamnamiuns Beesrduanuddyainazusudmingsgn wuen 1) Jadaaiunis
gansun1slandnnasnatumalulad Usznauaae 2 A Taun AEAARSIAIULSEANENINAINN9 12971
a a o/ o/ ¥ o/ IS o (d = ¥ ¥ ¥ ! o/ de
uardndnaresdean 2) Taduauniseansumaluladinsdmnilefie Uszneumaa 2 au Taun nnssusis
Uszlamalunisloems uaznisugie mnnenalunistrem uar 3) Tadaamnginssuyuslnaesulaneenis
Trazuunistnse@unuann s inuaemalulad Near Field Communication (NFC) U52nauaas 2 Aw (aun
Do e T s dode Tour (2 0 .
AHABLHEY UAzN135UgNeeulan daudaulswde laun AruAIAndslunITneneIN e FATNas
° v o v ! L3 L3 o A L3
S1u28AHAZAIN N3 TE9TH N19503E AHIERNesHBIMeeaulan AaHTHIaneesulal uay
Uazdvdnneasna ulatiduladeilulndadeiiinananiseansumaluladnienis@u nsdliAnunszuunis
g5z Runuanisninunaemalulad Near Field Communication (NFC) Tunns@aduaizasyudinalu

NPANHNTUAT FLTTINATAEDNNEUYT IHANNTULLSIAEN

Adndey: nspansuwAlulagnien1atu, svuunistnseRunuastaning, malulad NFC

Rajapark Journal Vol.14 No.32 January-February 2020 % 24



. _
PIS@ISSTGNINY
Rajapark Journal [ISSN: 1805-2243)

171 14 21U 32 NNFIAN-NNATAUE 2563 - TCI NANTT 2 NRBBAEATUAEAIANATEAS T 2563-2567

UNHI

aqiiumalulagaiunistoasfinisimussspaiies vinnnisdenneiniansdunediin
(Internet) Fsruialanansnsavinlnneuazsanidasnniuuasmabilad lnansnduaoumiihdanuaziriues
sz neynau sasianugsnasiniains Aufiduna st lmnedidnnsefindifinannis annveya
AMNIINNNTEN T RUneBiEnnsaiinaeasing (Electronic Payment System %38 e-Payment Systemn) 1H378:9734
sruUnnsF1arau 1 WA, 2553 - 2561 #edavinlagsunansunstaznding sqdmauindgnanfilaganss
98152 RN Internet banking Wag Mobile banking ileALASNERTINNTLIERA WUAT FmHIN1TI99A"3TE
walulad Tunnsvingansssnian1afisngnn Internet banking 314 Mobile banking ifiufianlanasdsantunis
¥199N95:119n13131 Internet banking fidRa1n15aEMsiarnTyEgnAtseund 2554-2561 #dm91n1
venedaunazdaauinegenyturng snsar 16-32 Tuil 2554 Snnqaenada sesay 16.65 wnlui 2560 N1
PEFgININEY F08AT 31.82 NMaEnefYEsUENInTIEn T RauIsRNaY Tl 2555 dRainnTenesa
sp8az 49.42 upluil 2558 AFnaIn19MAda 99842 1.15 ATUYAANYD991801S REATINTEENEFATIgIUR
pantnarHangandn TnnTull 2555 fdmainnsuenadagede sauay 60.75 Tuil 2557 fdnainisusnasagi
ieg saeay 4.87 aaulull 2560 AdRsnismadasasar 20.85 A Mobile banking iiuitalarasdsnngn
Aavia fdmanisasnadasountl 2554-2561 gannil tuamunsusnediuasiin@gnaindened sasay 97.90
nanafie T 2554 dnsniaasnadngasas 36.0 uaztui 2557 uaz 2558 A8msntaasnsdaingeinRiemy
Aeseuay 434.85 uay 125.42 TuamuBinomessnenisieisnet seuay 93.82 uassusi) 2554-2561 §aan
msrgedafune lingsivesnsne flasant 2554 aenedn sesay 25.54 1iusaeay 121.02 Tuamaa1es

snensndenel 588z 87.94 uaraunil 2554-2561 6m91 nMsrEneaRue lungsEneganifeann

2554 agnainspaay 70.0 Winsnaay 81.36 Tuil 2561 (A wnit 1)

AN 1 ﬁmqm‘mmﬂﬁwmqﬁﬂiiumam‘sﬁuﬁ?ﬁu‘%mimq Internet banking L&z Mobile banking

T8l ./ 2554 - 2561

—E— Swsnisvenudrveesurudydgn A ldFuinasnng  Internet banking
—— dnTinsvengaRuvaadIunusign1 e Internet banking
AT IN TV LAV IYARTITIHATTNNG Internet banking
5ﬁi’lﬂ’liﬂEJ’Iﬂﬁ’zﬂ‘aQﬁﬂuﬁuﬁ@ﬁ@ﬂaﬂmﬁﬂ%n’lw’lQ Mo bile banking
FasiNIsvagduaalEuausian1snie Mobile banking
FRTINITVLIUARVDIYAARTITIENTITNIG Mobile banking

47 5.00
37 5.00
27 5.00
175.00

T5.00
e e —il—

' 3 s N
b.a——u——ﬂ'—‘—zU:‘_m——"_F————m‘—'tﬂF—-csﬂ
-25.00
2554 2555 2556 2557 2558 2559 2560 2561

finn: ﬁu’]ﬂ’?‘iLL‘MGﬂ‘iﬁmﬂfﬂﬂ

https://www.bot.or.th/Thai/Statistics/PaymentSystems/Pages/StatPaymentTransactions.aspx
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