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Abstract

The objectives of this research were 1) to study the online marketing management of
choosing a law tutoring institute in Thailand. 2) to find the relationship between online marketing
management and the decision to choose a law tutoring institute in Thailand. 3) to find out about
marketing management that affects the decision to choose a legal tutoring institute in Thailand. It is
quantitative research. The population and sample consisted of 441 law students in Thailand. The
data collection tool was a statistical questionnaire for analyzing data such as frequency, hundred,
mean, and standard deviation. The t-Test, one-way ANOVA (One Way Analysis of Variance),
Pearson Correlation and Multiple Regression statistical analysis were used. The study found that (1)
The overall online marketing management of the selection of legal tutoring institutes in Thailand was
at a high level. The mean value was 3.94. (2) The relationship between online marketing
management and the decision to choose a legal tutoring institute in Thailand. It was found that there
was a correlation in all aspects (R =.750). (3) Online marketing management affects the decision to
choose a legal tutoring institute in Thailand, namely market analysis. Marketing planning

Implementation of marketing plans and marketing control, R2 =.572
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(Multiple Regression) HAN3ANEANLAI (1) M3dANIsnIIAanenulanzasnIaidanaaniufiangmaialy
Uszmalnaningasegiuaziunnn Saneiemidu 3.94 (2) Anudniuanisdanianisnaneaulaniiunis
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ANNANTIUESZMI N3 ANTNsRaInaaulanuaznsiinduladanaaniufianguneil Sethabutr
v v < va
(1998) Taasuielian N1sUsNITNITARIA MNEde N19TATIER N1999UKE NISUTRINLATATLAN
Tusunsunisnann fezinandenauitanslaannisuanuasuiupaiamuneg W atiussgealszasnnns
V3Emdisaln Femunaniuauaussnanmnesniszesnanl mangiiuazaesifinaaunatanay Tnanis
fiNMuAIIAT N19ARANT LAZNITIAT UL NHLSEAYTAMNABUENNATT LATABLAUBIANTHABINITYEY
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. v L e _ . L
Serirat et al. (2019) lananalaan nMsmaneBumesiin (Internet marketing) \unsfeanslneirdauis
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' [YAEY) ' o ! o v LN ~ P2 . v
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annasdalnnaen 24 Falne (2) mslrveyagnaamnsaneyaieSauIfisunenTuIIAIR BN INLAS
AENTRA 7 eayHARataseln (3) amnsadiulabimmnzantiunisnaiainesnasania (4) auusi
(5) ATNANHANAUTEUANLNAT (6) 1271899 TUIENTADEIUANIZIINZAY FINUNITAATANNATIFIADY
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v v ¥ L e .. e
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nsmameanlan (Online marketing) vianedls nslynagnsnisnatanudumasiidn Tnalniulen
2. < : PN A ax < & 0¥
289058 Nslamnneaulan NIEEENNIIIa1n N1IRa1RaiNa 35 leeeulan uazuden Wwnisnaaiily
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(3) Display Ads (4) BLHa (Email)
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Dharma (2009) Tnagunelaan nszuanntsinanledenasruilnm (Consumer Purchase Decision
Process) melangiinssnnisdevesyuilna uenseguilnaetafinluasesiunisnssinane Udaiunis
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Tngradranmifgaiun1sdnnisn1saatneenlaniy Wwionwuusiasiaaulsyanmni (Rating

o A I~¢ = @ ¥ = = @ ¥ = @ ¥
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Variance) NT153LASIZUNAFBUTA NI5FATITHRUL NN NN WS LN YSFYW (Pearson Correlation) WRZATS3LASIEN

DANBe (Regression Analysis)
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3. AN TUIRRNUNLN1TRATA 414 0.62 WinaaeNIn
4. ATUNITATUANNTNNITARIA 3.96 0.77 WinAaEHIn
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AT 2 AHANRUENITIANTITNITARIABEU [ ARAUNITAARWTS

ASSANTS nsanaulatunisiiansaiuionguanatulssinalng
v
sARIA ATENUNE NTARNT nsuseLin . N WERANTTNNAI I
Tasn v B snAulaidan .
BBULAM Ty 2BYA aLaan nsiaan
v r=.502" r=.434" r=.558" r=.548" r=.550" r=.613"
ANUATT
_ . Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000
AATIENARTA a o o 7 a o o 7 P o o 7 a o o 7 = o o 7 a o o
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M15199 2 (AB)

ASSANTS nsanAulatunisifansaniudanguunatulsznalne
13ARTA ATENUNEY NISAUNT n1susiin . . NEHNTIHWAI R
Tarn ” " daRulaidan y
BUaN Uy ADYA VIN9LAen 5A8nN
ATHANT r=.547 r=.499" r=.627 r=.575" r=.631 r=.682"
U Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000
NIARA @ANHENANE) (@A Na ) FRudeing)  (@endaius)  @lanedning)  (Baeuaniues)
AL r=.560" r= 555 r= 644" r=.612" r=.625 r=.710
ATHUNINTT Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000
FAA @AANNANANE)  FANANANE)  (BANANANE)  (anaius)  @RnauRuen)  (FRonnakRus)
A5 r= 466" r= 512" r=.596" r= 578 r= 552 r=.639"
AIUANYIN Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000
N1IANA @AANNANANE)  FANANANE)  (BANANANE)  (Handnius)  @RnuauRuen)  (Fronndkius)
r=.587" r=.568" r=.689" r=.657" r=.669" r=.750"
o Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000 Sig = 0.000
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Aangrangtulszmalne

fauis B SE Beta t Sig.
Amaft 0.934 0.137 6.799 0.000
AUNTALATIERAGN 0.096 0.045 0.103 2.111 0.035
ATUANTIUNHNITARIA 0.233 0.048 0.261 4.865 0.000
ﬁyﬁumﬁﬂgjﬁ@mmmumﬁmmm 0.304 0.059 0.303 5.183 0.000
gﬁumﬁmuawwmwmm 0.146 0.040 0.182 3.637 0.000

R?= 572, F = 145.821, Sig of F = .000
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