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Abstract

This research aimed to develop a causal relationship model of fundamental factors, perceived
value, and economic experiences of tourists at local food festivals in Phuket and to examine the
causal relationship model of perceived value fundamentals affecting the economic experience of
tourists towards local food festivals in Phuket. The survey was conducted using an online
questionnaire with a confidence value of Cronbach alpha (X = 0.932). The population was tourists
who had traveled to local food festivals in Phuket. The sample size was determined based on the
structural equation analysis of 550 samples. The data were analyzed using statistical techniques
such as (1) descriptive statistics, (2) Pearson correlation, and (3) hypothetical structural equations
model (SEM). The results of the research found that (1) the fundamental factors of tourists' perception
of the value of local food festivals in Phuket were at the highest level (X= 4.432 S.D = .452) and
the factors creating a good experience economy for the participants of the local food festival in
Phuket were at the level of strongly agreed (X= 4.221 SD = .436) and (2) an analysis of the positive
influence perception of value affecting the tourist experience economy of local food festivals in
Phuket. The correlation coefficient (r) of 55 pairs was moderate at the statistical significance level of
0.01, and the structural equation model analysis result was appropriate and harmonious with the

empirical data consistent with the established research hypothesis's consistent empirical data.
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3) SusraunsainIaanMIRAN o (Escapist Phase) ey nafi@ansanetnaudeiiluniassns
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ANSURRTELADdIRNA A1 9UsTRUNsHIUULNATRs TunsuAa T AUt saiTisnauls Basnauanmng
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4) ﬁguﬁ‘imum‘iiﬁquuw% (Esthetics phase) sianels mvwsRnuasiinnasifigeamamnaiiananan
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Ao TanALlsznEUANNIIHAINsnaBLNE TATEn AN STuueRLafUA NG AN e iBafisug
fenne5ug femannen Tnsasatsznauamasss i AnniamaniisaiBeaimisane i eag ey
Uszaunisoiastiisiiasnenienisiadentne aoiiiue niinls ensuaiuazlszaunisoifiuianda
Aendulazaunisnidoaadslarasinnadien agslafni anniemunanddufisaduiresgia
UszaUnT904 (Experience Economy: EE) §949% 31 tmAad 3 mifiuansldade Lﬂiwgﬁ@ﬂﬁz@mmﬁzﬁﬁ 4 guuny
Usznaumag

ﬁguﬂﬁi:ﬂun’]‘jiﬁﬂy’mﬂms\lﬁmﬁﬂ (Entertainment Phase) ﬂzluﬂ‘j:NUﬂﬁiiﬁmyﬁuﬂﬁﬁﬂEﬁ (Education
Phase)
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#15199 2 wanalady 4Es LATgRaLsraUNI90d (Experience Economy: EE)

wATe/DTRRNN * 2 3 4
1. Thanh & Kirova (2018) * * * B
2. Sotiriadis (2017) * * * *
3. Ali, Ryu & Hussain (2016) * *
4. Zhang, Song & Park (2016) * * * *
5. Radder & Han (2015) * * % %
6. Song et al. (2015) * * * *
7. Ali, Hussain & Ragavan (2014) * * * *
8. Loureiro (2014) * * * %
9. Manthiou et al. (2014) * * * %
10. Chen (2013) * * % %
11. Falk et al. (2012) % % % %
12. Kang & Gretzel (2012) * *
13. Quadri (2012) * * * *
14. Song, Choi & Lee (2011) * * * *
15. Mehmetoglu & Engen (2011) * * * *
16. Santinia, Cavicchib & Canavaric (2011) * * * *
17. Gelter (2010) % *
18. Park, Oh & Park (2010) * * * *
19. Jurowski (2009) * * * %
20. Atwal & Williams (2009) * * * *
21. Oh, Fiore & Jeoung (2007) * * * *
22. Williams (2006) * * * *
23. Poulsson & Kale (2004) * * * *
24. Ali-Knight & Carlsen (2003) * * * *
25. Stamboulis & Skayannis (2003) * * * *
26. Holbrook (2000) * * * %
27. Zarem (2000) * * * %
28. Schmitt (1999) * * * *
29. Pine & Gilmore (1998) * * * *
30. Pine & Gilmore (1999) * * * %
31. Arnould & Price (1993) * * * %

& (g S . < <Y ;
NUNER: 1. UUITAUN1TIAUANNTUITY (Entertainment Phase) 2. 11U52@UNT904AIUAT9ANEA (Education Phase)

3. dTTaUN1TINIIARNNHRAN 9 (Escapist Phase) WaT 4. FULTEAUNITIANEUYE (Esthetics phase)

INNITNUNIUITINNTIN N B WaLIITeiNed2 IUNIAALAEN AT UN193UFAMA YD
o ' v o o ! 4 v a o o
WANaB1MN3NBau (Perception Value: PV) Taun (1) Tadanmn1mieensnel Usznaunas #ansTom e

WANTIR FIDNUIUANNAZAIN LATRIUIAADH UAZ(2) ﬁ@%ﬂ@iﬂﬂqﬂ"l‘ﬁ‘tﬁxﬂu 9znaunas Tﬂ‘ﬁLLﬂ‘ﬁNWIﬂﬂ"lﬂ

Rajapark Journal Vol. 16 No. 45 March — April 2022 % 304



[ —
@95@'975‘5?)‘@’73)91379
Rajapark Journal (ISSN: 18905-2243)
171 16 U 45 Juran — LB 2565 - TCl NaNTT 1 ayuaraAsuasdIANFans I 2564-2567
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nlngy deduauasosansiimanzaniis lnaduiaulsfidanala gadering Thump snlxlunisyin SEM
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Y o ° ! o ! & A o ¥ !
wianalun3lgsaiardiuauEin Wunsrznqadaess9awimaniisanen 100 azvinlnnisuszanmmn
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nagaLAHTiEsrssnataany BamyTman 3 v Welszifinnandaiiaainannaae (Index of ltem
Objective Congruence: 10C) WLA1AN I0C FEUARLIBANNTHABFAULISEAGIUA 0.5 — 1.00 UATNTMIATAITH
L%@ill’u (Reliability) @T’mﬁﬁﬁﬂﬂﬁtﬁ%éﬁ@ﬂﬁ‘ﬂ@@ﬂﬁ@%ﬂﬂﬂ (Cronbach’s Alpha Coefficient) Tagyinnisneaaeay (Try
out) funlszmnafisidnuosinaifedufungudaninisdds dmam 90 feens wuanATAAEDuE A7
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4 A

NFI9INN9FUTIVTINT DY AINUULFBLANDBUTAN (Questionnaire online) 1l aIWLAAAYTMTEA
paeviudngUszasan1sid gadelriunentunistinansrayadsl

1. MIARATEATAABINTION B%U'ﬁﬂwﬂ%ﬂﬂdﬂﬁuﬂﬂuﬂﬂﬁﬁﬂﬁﬂﬁL‘ﬁﬂ'ﬁ/ﬁﬂLﬁﬂumﬂﬂ”lﬂﬂ’]ﬁqiv;jﬂﬁﬁu
Tudaimdngiiia Uszmelng Taun NMsuanuesAsd (Frequency) AsBE@y (Percentage) Lmzﬁmzﬁuﬂﬂa@%ﬂ
nnslyafifaniads (Meon) uazaamiflesiuuninsgIu (Standard Deviation) N133ARAULISNARELAIAFTHIL
(Skewness) ARilA (Kurtosis) fiﬂl,mwmmﬂquéiﬂ‘%ﬂfﬁ AREREAVARDY Z (Z-test)

2. NMIAATIEVEARANAHLITEANE IAE LR eSE (Pearson’s Correlation Coefficient) Revasey
AN ANAHBIBIAA TR T MR AN UG Tz sl S

3. m‘sﬁmm:‘ﬂumem‘ﬁmmgw (Structural Equation Modeling: SEM) L‘ﬁlﬂm‘m@ﬂﬂurﬂmﬂ
NANNANIBSULLIIaRIN1TATETUTENABITEInY (Model Fit) TaenAdeninnisnanasauninnaennaased
TaipaiBatazany (Assessment of Model Fit) Tngsadifi ls lunn49n99980UANNAaAAR AN aNNA LY AR
(Measurement Model) fitiayaidaszdnt Usznaunas failan Chi-Square, X2 /df, CFI, GFI, AGFI, RMSEA uag
SRMR (i uinoun tuntsmsaagaumnsanaaasnasninasluaaiuaayaidelszdny (Har et dl., 2010;

Anderson & Gerbing, 1988)

NANISIT8

IINHANITIATIENVDY AN U U BNV BT AN BT sl el AN1Iaa TN esiiuiy
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az 83.3 aanszaunisineey tusyAuAnnnes spaaz 64.2 auhiEaduindnun feseaas 41.5 2eyney
wusauainaautgariigisinendalungammamnasinniiududunis sesay 24.7 Tadiunag
! A P Y Ao & ¥ ‘[ a ¢ ' = Y
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HaMAATEIAgUa AT 1 AnuIRmUIFALULAMNE LS BIE R asTa e g N9 A0IAN
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seAuANAnTiuRaadunnssusTasinasiitaiuguAeunanaamaasiuludmiagiin Tanean
dinTadefiag lussdunnniign (X= 4432; SD. = 452; SK = -.216; KU = -1.029) iflafi91904197187 0477
WA SEALAINAATILNIE31IIADADIANMINIBNTHES (Emotional value) Be TuazAlsnniqn (X= 4.498; S.D. =
555; SK = ~.504; KU = —.814) U£nounae A uduA181115 (Festival product) ATWR 818 AIINEEAIN
(Convenient facility) wazAMEAMWIRGEN (Envionment) TagisziuAaAnfiunsU5nn ARl
(Functional value) agjlnazfunnndiqe (X= 4.440; SD. = 528; SK = -.093; KU = -1.268) U5znaunas a1y
Tusunsalusmumenia (Festival program) wazAIHLANT9983a (Informational service) TasAnidesitnsnpggw
yasladunissugeesinnendisadunnaisesmaniaeianasduludamingifin faiegtumne 0.528
0.845 Gaginnan 1 feufunamfivsnzas sayafinianszaensnasnzanias ufanuuanaeilnaianses
nnslnaosya nureaanan smeafisafysussfiuananefudnussnogmuainmunislasmntsbunenia
awnanasiuludmdaguie faudssatganuuuazanalaslngiu 0 Ansegsznang -0.921 & -
0.093 uazArnlavszians ~1.268 i 0.685 ATAMNIAARY 3.00 THankfinrmlasanas 10.00 LsEanTosa
yossausfianlasnisuanuasuutng (Kine, 2005, 2016)

2) ﬁfﬂviml.ﬁmﬁ‘izﬁumfmﬁmLﬁuﬁiﬂﬂ@@?ﬂﬂf]‘a‘ﬂ‘;ﬂqﬂﬁzﬂummim\ameﬁﬁ@ﬁﬁ ﬁLLﬁ;JL*ﬂyﬂéme’luﬂm
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= -.226; KU = -.144) iflaRa1901918AMAIANA 4 AT WL SUFERUNITOAANANNTIAY (Entertainment
phase) FuUsTAUNNITIIAIHNNSANEA (Education phase) TulsraUNITIINIsnANRR LA ° (Escapist phase)
uAzIaTAUNITINIMANGHS (Esthetic phose) Bt Tuszduannfigranadiy Tnsadeaumumnnsg s
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9 0.892 #sinn 1 feifunamiivanzas seyafinianszatsetnammnzanuas Ndanuuanaeilanau
189713 INIBY A MHIEANAT HnnaufigadlyanesfiuanaedudniesaelssaunisainIuAa N3
(Esthetic phase) mﬂTumﬂmﬂmmiﬁmﬁ'uéfu%mvmqLﬁ’m vaQLLﬁ‘jziquijﬁmwLuyLmewTéﬁﬂgﬁu 0
AINILDY 52119 —1.001 e —0.175 uazadmlnesznans —0.786 i 1.758 ArANILIARGS 3.00 THanid
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@mﬁwwwm‘imﬂ (Emotional value) 4.498 .555 mﬂ‘ﬁg@
(;I/quﬁuf;l/q@’m’]‘i (Festival product) 4.450 572 mﬂ‘ﬁg@
AWASETIEAHE AN (Convenient facility) 4.345 732 HINTign
ATURNINUINGEH (Environment) 4.472 577 nfign
@mhqﬁmm‘aﬁmu (Functional value) 4.440 .528 mﬂ‘ﬁg@
v;ﬁuTﬂiLm’iNTmmmrﬁfm@ (Festival program) 4.369 597 mﬂ‘ﬁg@
G;'ﬁu‘]_l%m‘iilymiﬂ (Informational service) 4.450 b76 mﬂﬁ’qm
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Uﬁ:ﬂ‘l_lﬂ’ﬁﬂzﬁilﬁum'muﬂ/ul,ﬁ\‘i (Entertainment phase) 4.346 559 N"lﬂﬁ’q&]
ﬂﬁzﬂum‘iiﬁﬁyﬁum‘iﬁﬂwﬁ (Education phase) 4.198 .662 HN
UszaunIsoinsnanmilfaas 9 (Escapist phase) 4.058 592 HIN
ﬂ‘smumﬁiﬁﬁ%uquuwfﬁ (Esthetic phase) 4.282 497 mﬂﬁ’qm
wamiﬂ;ﬁammumifﬁm\iLﬂiiﬂﬂfﬁ@ 4.221 436 mﬂﬁ’q{m
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(Informational Service: 119315 (G)) WAXN193U] (Festival Product: 119505 (B)) (r = 0.808) Alyp919 4
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ne3u3 (A) 1
93U (B) 486%% 1
n%3u3 (O 350%% 6171
n%3u3 (D) 489%*  B51F  705* 1
ne3u3 (E) 549%*  611**  B24**  665*% 1
ne3u3 (F) 620%%  53E** 53T B12%*  689%F 1
3303 (6) 518%* 808** .608** .667** .636** 5I7 1
Uszaunnsel (H) 522%% 662°F 746** 790** .653** .609** .700%* 1
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MNANINT 4 NaINTAIATIEITBY AR EADLI R USTRIAEINISANEY N9AAsIsIasAlaEND LY
@£ (Confirmatory Factor Analysis: CFA) lBA1% ASI9BL AMHINHILAHUAZGNABITETHIARANN151BS
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#1999 5 ANANUSEANDENENATDIRILLLANNANNEIBIA A 10999 8NN NN UIAMANTIAINARS UITALNTTMNY

A S Y le u o & o Yoo, v o <
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Index of item objective congruence/ Criteria  Before adjusting the model  After adjusting the model

Goodness of fit index Index Analysis results  Results  Analysis results  Results

1. Absolute Fit Index

X = 782.890 X’ = 21.268
1.1 Relative (, Y*df) or CMIN/DF <2.00 df =41 Fail df =19 Pass
CMIN/DF = 19.095 CMIN/DF = 1.119

1.2 P value of (% or P of CMIN P> 0.05 0.000 Fail 322 Pass
1.3 GFI (Goodness of Fit Index) > 0.90 787 Fail .993 Pass
1.4 AGFI (Adjusted Goodness of Fit Index) > 0.90 657 Fail 976 Pass
1.5 RMR (Root Mean Square Residual) < 0.05 .023 Pass .005 Pass
1.6 RMSEA (Root Mean Square Error of

< 0.05 182 Fail .015 Pass
Approximation)
2. Relative Fit Index
2.1 NFI (Normed Fit Index) >0.80 .823 Pass .995 Pass
2.2 RFI (Relative Fit Index) > 0.80 763 Fail .986 Pass
2.3 IFI (Incremental Fit Index) >0.80 .831 Pass .999 Pass
2.4 TLI (Tucker-Lewis Index) >0.80 772 Fail .998 Pass
2.5 CFI (Comparative Fit Index) >0.80 .830 Pass .999 Pass
3. Parsimony Fit Index
3.1 PRATIO (Parsimonious Ratio) >0.50 745 Pass 545 Pass
3.2 PNFI (Parsimony Normed Fit Index) >0.50 .614 Pass 544 Pass
3.3 PCFI (Parsimony Comparative Fit

> 0.50 .619 Pass 545 Pass
Index)
4. Sample size determination index
4.1 Hoelter >200 46 Fail 935 Pass
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Chi-Square = 21.268; df = 19; Relative Chi-Square = 1.119; p-value = .322
GFI = .993; NFI = .995; TLI = .998; CFl = .999; RMSEA = .015; RMR = .005
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