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Abstract

The objective of this research was to study behavioral factors affecting selection. Factors
affecting the selection of mobile phone signal service on the 5G network and studying the market
mix (7P's) affecting the selection of 5G mobile phone service This was quantitative research. The
population used in the research was the general population of 397 people. The tool used was a
questionnaire to find the frequency, percentage, mean, and standard deviation by analyzing
Pearson's correlation coefficient by analyzing multiple regression equations, the results revealed that
behavioral factors affect the selection of mobile phone signal service for the 5G network. There are
a total of four factors: quality and signal service area, package service rate, and terms of service,

as well as the number of service centers and processes, all statistically significant at the .05 level.
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an519dt 1 FauuuiilaannisiiasznasnisannesiBamgm (Model Summary)

Model Summary

Model R R Adjusted Std. Error of
Square R Square the Estimate
1 0.367 0.135 0.119 0.819
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A19799 2 NANTTAATIENNITOANDYLTINYAUBIAILLL (ANOVA)

ANOVA
Model Sum of df Mean Square Std. Error of the F Sig.
Squares Estimate
1 Regression 40.452 7 0.819 8.613 0.000
Residual 261.000 389 5.779
Total 301.452 396 0.671
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Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 4.191 0.041 101.956 0.000
TadtanAmnNHUaE RTINS0 0.167 0.042 0.192 4.065 0.000
Neyeyod
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TasAmnEnTNNTUss B AR UE LA TR 0.071 0.041 0.801 1.716 0.087
TastenunszLINnIg 0.205 0.041 0.235 4.987 0.000
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