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Abstract

The purpose of this research has studied and analyzed for determinant factors which
generates hedonic benefits pending supermarket sales promotions display to consumers in Bangkok
Metropolitan Region with stratified random sampling technique was applied to select 412 consumers
to answer self-reported questionnaires. Data were analyzed by Structure Equations Model (SEM)
with 95% reliability of online questionnaire. Research finding show that an appearance structure
has harmoniously with empirical data which is divided by characteristic into four types of sales
promotions.Price Cut has had (chi-square) 384.1, (RMSEA) 0.077, (SRMR) 0.043, (CFl) 0.947, (TLI)
0.936 and (CD) 0.954, Free Products has had (chi-square) 328.2, (RMSEA) 0.076, (SRMR) 0.040,
(CFI) 0.961, (TLI) 0.953 and (CD) 0.974, Free Gifts has had (chi-square) 515.3, (RMSEA) 0.094,
(SRMR) 0.043, (CFl) 0.949, (TLI) 0.938 and (CD) 0.991 and Sweepstakes has had (chi-square)
648.4, (RMSEA) 0.112, (SRMR) 0.051, (CFI) 0.937, (TLI) 0.924 and (CD) 0.999. Results indicated
that Free Products has given the most hedonic benefits to the consumers at .98 then Price Cut at
.94, Sweepstakes at .90 and Free Gifts at .89, and besides the utilitarian benefits and the hedonic
benefits of the consumers have had relatedness significantly at 0.05.
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LARNADIAN (Value Expression) .28 sndndf ileiansaunanndninsaasnssaszlumisacananogunies

awuAANsAvBegTisyal .98 uamsbfiuandanndiuses g sy AuisdAynneadin 0.05

b37 || b38 b39 || b40 | b41 b43 || b44 b45 | b49 | b50 4|| b51 3|| b52 a9 b53 2|| b54 a9

Sl e e e

3. A9 TWEaILON (Free Gifts—FG) vai”m@Ui:fwﬁ@amiﬂﬂﬁﬂwﬁﬂﬂN:ﬁﬂ’ﬂﬁﬁﬁm A8 ANAZAIN
(Convenience) .98 AaNUTx1gm (Savings) UAZATATN (Quality) .89 LLﬂ:ﬂﬁ‘iLLﬂmdﬂmﬁ’l (Value Expression) .32
sy sandeinnatszlmiiBsgunissansnsfiiadiAny Ao AvsWAAWAY (Entertainment) .95 ATH
wianla (Exploration) .81 memmmm@ﬂm'ﬁ (Value Expression) .62 AMNATAL \aRansonAE NI4T 289
asanazlumirnsAuanneguyssonunadnlsanseyiissiu 89 uamsdmiinanfinanduiusasnegei

TeAUTEANATYNNEDR 0.05
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4. n58alwA (Sweepstakes-SW) nalselemiideessatsclurioseiioddty Ao Auauazaan

b71 b72
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(Convenience) .99 AtNIN (Quality) wazAIHLTEgn (Savings) .91 LLﬂﬁﬂq‘iLLﬂﬂ\‘lﬁlmﬁ;ﬂ (Value Expression) .42
sy sandsinnarssTumiBequnaasresnaiiisdidny Ao AvsWAAIWAY (Entertainment) 1.0 A1H
Llnﬂu% (Exploration) .74 LLN::m‘JLLﬂm@mrﬁﬁ (Value Expression) .56 AIMHAGL Lﬁﬂﬁ@ﬂ’ﬁmﬁmmﬁyﬁuﬁfﬂm
ﬂﬁﬁaﬂ‘iz‘[ﬂ%ﬁmaﬁuﬁﬂm'ﬂqu‘w‘%‘ﬂﬁﬂwudqéqﬁuﬂﬁxﬁw%{@%‘ﬁﬁzﬁu 90 uansiminanfiaudnius asnegei

FAUERIATYNINATR 0.05
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Taguszaeantsideaeil 2 Ainssresalsznau@eBuduneinduinaumiunisfiarsuinisdn
Aanssnlndugulesnufnlunisdanisaaadnniszisluniuaneg uaavitnisnaaesuatdedaleluns
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A3IVEDUAHIDAAABINANNANIBIULUI AasiUayaLEIlsydny Insuansanidy 4 a1 Taun n1san
591 (PC) N1UHUSHIDL (FP) n15Tnasanan (FG) uazn1sdalem (SW) wuan uuusnassiinainganaaes
naNNANTUYDYAIBIUTEINY (Aungsuchot, Wijitwanna & Pinyopanuwat, 2011) WAEFINAAIARENTNEA (Cook’s
D: CD) wuan tuuiuanmaiiunisrananz tuynauiianlaifiv 1 (Jaroonsawat, 2020) Tnedsnaazidumlsng

A
ATHATTNINN 1

: P v v
AT 1 LAAINANTITALATIZN ﬂ’J"INﬂ'ﬂﬂﬂﬂﬂ\‘lﬂNNﬂﬁu“ﬂﬂ\iﬂNﬂ"ﬁTﬂ‘Nﬂi’N

Auils PC FP FG SW
Chi-squared MS 3841 *x* 328.2 *** 515.3 *** 648.4 ***
RMSEA 0.077 0.076 0.094 0.112
SRMR 0.043 0.040 0.043 0.051
CFI 0.947 0.961 0.949 0.937
TLI 0.936 0.953 0.938 0.924
D 0.954 0.974 0.991 0.999

*Significant at 0.1, ** Significant at 0.05, *** Significant at 0.01
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1. n5an91AfianlA-auAas (Chi-square) 384.1 FaflannfigeszasniuaaiaafeniunisUssanonn
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0.954

2. mafinUsHIniANTA-aUAS (Chi-square) 328.2 Aufisnfiassrasadsaaialad aulunisg

1sza1a4nn (RMSEA) 0.076 faflsnaasrindssesiafnnsaniinie ugUnzuusnnsg s (SRMR) 0.040 il
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ada
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aaBHnarseasgLAlnaf lntnagfunisfne a1dn somnmansa wisnslausesnslnias
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pananlaueLsIn TnABINIHN UL sz nA TN ALV EYNIANHNNIAAIAAITADIANI TN Uszene Ty (a0
AudnuaszngAnsanensguslnafinsAneiees Fam et d. (2019) fiAnumeAnsssvosusTnafidugin

wANANSIUNLAT JUS InARaUARBIRENIITANITREENN192 e TuATuR N TUAnAsTueen (Un N anEe

ANNABINITTIAUT BNTNSIRBAAABITUNANITANEI2BY Sinha & Verma (2020) AINULATWERANTTHNYDY

'
a
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