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Abstract

This research was a survey research with the purposes for: (1) to study the level of marketing
mix factors on consumer’s perspectives (2) to study the level of trust (3) to study the level of decision
making of consumers and (4) to study marketing mix factors on consumer's perspectives and trust
that affect decision making of consumers in the parcel delivery. The population consisted of Thai
consumers who used the services in parcel delivery. The data were collected from a sample of 400
people using questionnaires which reliability was 0.762. The statistics used to analyze the data
were percentage, mean, standard deviation, and multiple regression analysis. The results of the
research were as follows: 1. The level of marketing mix factors on consumer’s perspectives in the
parcel delivery was at high. 2. The level of trust in the parcel delivery was at high. 3. The level of
decision making of consumers in the parcel delivery was at high level in overall. 4. Marketing mix
factors on consumer’s perspectives and trust which affects 14.70 percent of the decision making of

consumers in the parcel delivery.
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