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Abstract

This research aimed to study the influence of personal norms, environmental knowledge,
perceived government policy, and attitudes towards products that affect the intention to purchase
circular fashion products of Generation Y (Millennials) in Bangkok. Quantitative research was applied
in this research. Data were collected using questionnaires from Generation Y (Millennials) consumers
in Bangkok. A sample size of 345 people was analyzed using descriptive statistics, and structural
equation modeling (SEM) was performed to test research hypotheses. The results found that 1) the
level of the personal norm, environmental knowledge, perceived government policy, attitude towards
products, and intention to purchase circular fashion products are at a high level; 2) the personal
norm, environmental knowledge, and perceived government policy have a positive influence on
attitude towards products; 3) attitude towards products has a positive influence on the intention to
purchase circular fashion products; 4) the factor that influences the intention to purchase circular
fashion products is an attitude towards products. It has a direct influence equal to 0.915, while the

highest indirect influence is perceived government policy equal to 0.296. 5) The structural equation
model is congruent with the empirical data. All passed the acceptance criteria () equal to 59.025,

df equal to 53, ¥ */df equal to 1.114, p-value equal to 0.265, RMSEA equal to 0.018, CFl equal to
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0.999, TLI equal to 0.995, and SRMR equal to 0.025), and 6) with the cooperation of both
government sectors, business sectors, and consumers, the research gained new knowledge on the
consumer model in the circular economy. It can promote the intention to purchase circular fashion
products by developing personal norms, environmental knowledge, perceived government policy,
and consumer attitudes toward products.
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V19959 MY 0.915 daudninantvaangefiga As n135u3ulauiesy wmaiv 0.296 5) Tuimaannis
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AHEHn a0 un1aue iR sssmATnY WassTULRANAWIARDNEWEUNARTomyaeY (Circular Mark)
L‘ﬁ@?ﬁ? LﬂuLﬂ%mﬁ@m’immm (Program Management Unit for Competitiveness [PMUC], 2022)

udmapaiess (Circular Foshion) innnsasnsnandomiazidnisfidufinsmadauanaestndugnan
Turamaaiufsiamsgaamnssnuniudiuln uaznisfuydsuanans (Koszewska, 2018) a9nAN
pszmindenisualnassnedsdu Mafinafnefeatusuuuunisudlaadernmiadenifissniu (Colasonte
& D'Adamo, 2021) FalaFUmaimmmanAnrsgAavsuden Tnsmiuayunslamineinsanaiiaes
Tuszuuman@nuazniaalng sufevinennaflmanmdudennes lnunslimesnsenunuazanan e
annafinsezunduuaznisaqgemsneinai ety unandnd onnTng uwanewmuigafauninluszuy
wisngianyuiamy fAnuii 3 AR Taun m'ﬁﬁﬁmqﬁumyﬁmmumiwﬁm nalasmHART N EenT uaznng
FannatuaszunduiAinds (Chonkhao, 2022) F9xElaLAEnsLlazdl IADFI9ARINNTIHUNTUAEEY LAz
938553HHIND% (Thairath Online, 2023)

wuslaAngs Generation Y (Milennials) Ao AnfiiAnTuastl a.e. 1981-1995 Taqiiuslany 28-42 1
g Taladufimeneauansndlan uasisaaifisafunanssnuresgaainnsssiifined swanaes s9umed
mwmwé’ffﬁumuﬁﬁuhyﬂ@hm ﬂﬁuwmmqﬁﬂL‘%mmi%’ﬂmﬁ'qLLf;myﬂN (Prachachat Online, 2021) st
mmﬁﬁﬂu%fﬂﬂﬂ@juf‘:@mﬁmmmijﬂ%mwﬁﬂLﬁ'mﬁuwﬁmﬁmﬁm%’umuﬁw Taamazmingiisaiilavialng
laladons-Rauanaey waz [UUGIA959 (MGR Online, 2020) ﬂ’]‘a‘ﬁﬂi&lﬁuﬂ%ﬂﬁufgﬁﬂWQHﬁWqﬁﬂﬁi&lWWN
wsntazgnalsunsAnEaauBmgAnssnensguiTnangudsnas (Aizen, 1991 angusTnaluszun
wwasgAanidsnlasmunsananag s TuumumensUs9ingaIsy AR (Stem et al, 1999) AMNZAM
RauanaDs (Zsoka et al., 2013) Na5uglenne3g (Zho et dl., 2014) sirmARmENARAM (Wang et dl., 2019)
LAZANNGA (AT HARA DT UNFmapaAEY (Kim et al., 2021)
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4) WruARABNAATOUN WAL 5) ANNAY A BDNARTMUNTL M FE

ﬂm_unlm;'mﬂsxmﬂﬂmzn@;uﬁ’the Fio c;u%‘[mmim Generation Y (Millennials) ﬁﬁmq‘zmdw
28-42 {1 Tuwmﬂqx‘iwlwwmuﬂi 911493 1,183,763 A (Administrative Strategy Division, 2022) &iyﬁﬁ/ﬂﬁﬁ‘mu@
PUIARIBEINNTAT BB RSN TR I AAENNNS IATIES (SEM) Tae Hair et dl. (2019) uwzsin
nmasheeTianzanaaaiiy 15 1 vesiaulsdanaln srnTunaaunislassaEnsmnannEgIinGan @
FauLlTANA AR $1149% 21 Faus AuiarIAfansavRIsiinneuay 21x15=315 A
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NUNIUIFIUNTIHN

NOUHNANTTHATHUNY

P uEWEANTIHATNUWNY (Theory of Plonned Behavior: TPB) &4(nsunnaimunsiainnguinianszyin
AAEIMAKG (Theory of Reasoned Action: TRA) AA1ARAD YARR (NENHNTAAILANNG ANTSHIBIFAIRI (AN IMRNG
Wenpenaifien nqugiiiunnsinmnenisnssivEongfnassaassyssinslsaaudols (ntention) iunom
Tunnsdinuanaznazividelunssimeinasnin feannadsladengfnssuiisznaulunaelads 3 dade
P 1) ﬁﬂuﬂﬁ@i@mﬁﬂi:ﬁqwq@ﬂﬁu (Attitude toward Behavior) 2) ﬂﬁiﬂgﬂﬂmﬁwﬂémgﬁ\‘iﬁﬂ (Subjective Norm)
uae 3) ﬂﬁi%’ﬂfﬂma\lmmiﬂiumimu@qu@ﬂ‘j‘m (Perceived behavioral control) (Ajzen & Fishbein, 1980)

T

AHsala (Intention) vsnefls nsusBayanainladonenssfiedn yanatuancusniiaslanans
wmmummﬁm?mLﬁ@ﬁ'%meﬂﬁfquﬁﬂﬁuﬁuaﬂﬂm (Ajzen, 1991) %@mﬁ%’ﬂﬁlﬁuwmmL%qwqﬁﬂiﬁu
ﬁ’l’mﬁ?‘i?@%@ﬁdﬁmﬁmﬁLLW%umﬂuﬁﬂu%m&ju?ﬂﬂﬁﬂzglu Generation Y (Millennials)

ViAWRA

i (Attitude) mnedly NsLlszAnnATENy ARRIINAINE BRIy ARATMIILAN -aL viEeLTunis
FaRnannIanazinnaeiug -Tud wiaaraiuayu-nanunianazyinii (Ajzen, 1991) arnnadnunlungsd
NOANTIHATHULLUNY WU AN AaziiAaRiAlnsd ey fuanadslalunisuaaseaniwg Aingas
uazvirunRvasualnafiazuansrerie reuAuaiudandudadmunanadislade Gennsaduudu
msfniEARRDHART DT Asa a3 lnANGH Generation Y (Millennidls) fisflannnnsnunemidde
FHIHNT WL TAUARABHANS DI EINARBAINSI 1988 (Aulina & Yuliati, 2017; Carranza et dl., 2023; Effendi
et al., 2015; Gaur et al., 2021; Leclercg—-Machado et al., 2022; Li et al., 2021)

USSAgIUAINYAAR

UTTAgIHAIUYAAR (Personal Norm) manedly AHANKNRUMIRASITHANANNNTMEBIAIIUNTS

n9e¥NU9B819 (Schwartz, 1977) B9E8NENBEI9ITUTINAFIUNIARFITNATDNTEYNAUNARETTNITUS
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azvauiunisiugrausazyAraifisntuAgnaamsiasssdsaalugnaastunafiunanginasy
TangAnssunils (Ajzen, 1991) ihumadivmadosmuiiddafaniswasuaslugnaiinassiidsiu (Roos &
Hahn, 2017) finastadnanussingiuaayaraiiaususnfensmaianistunmesdnedennans b anios
yranam wazildelasaniziansstunvaaiunanidiimmnlaayaraiduanugfngnimsasssune
UszngfAneas (Setiawan, 2021) Ussingruaanyanagaimua i iiuasaandstumuengfnssud
SuRprpUADRILIARDN (Harland et dl., 2007) HARIINANTANE1IATERNIUNT WU UTTRgIUAIUL ARG
AINRABVFUARADNARNTDY (Chen & Chai, 2010; Fang et al., 2017; Fang et al., 2019; Gaur et al., 2021; Han &

Hansen, 2012; Xu et al., 2017)
ﬂ’J’INgﬂ’I%ﬁIGLLQﬂ@ﬂN
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mwgmuﬁmmmﬁy@m (Environmental Knowledge) 1isneila AonuiBeagneyauaeuInaes mmfg WAy
Teywndu T fifiungesans Lwiaxqﬂm (Chan & Lau, 2000) mmmwﬁﬂgﬁmﬁuﬂmmﬁ'qmey@mmmm
vmLLﬂ“TﬂﬁLﬁufﬂTc-ﬁyﬁm%’uﬂiymm@ﬁﬁ?u (Zs6ka et al., 2013) ‘LJﬂﬂ@ﬁﬁﬁ']"m‘g&%uﬁldLL’JﬂgﬂNﬁLLuQTJNﬁ'%LLNﬂQ
ﬁﬂumﬁL%qmﬂﬁiﬂwqﬁﬂﬁmmqﬁ'qLLqmyﬂuLmsw;ﬂu@ﬁ'wﬁqﬁ%ﬁ'qLﬁum‘j (Flamm, 2009) fiaaei19imu
mmmﬁm\ﬁmjw%ﬁmﬁmﬂﬁammfgﬂy@Lﬁ@@%wmpjuﬂﬂmﬁmﬁuﬁammy@m WY INTAHNANTENUD D
mm'gﬁLﬁ'm{mﬁumﬁﬂi:ﬁwmz;u’%fﬂﬂ (Tanner & Wolfing Kast, 2003) 719RanANsANEINIAS 87 N111
WUa7 mwgﬁyfmﬁ'aLLqugﬂumwm@ﬁ’ﬂuﬂ%@wﬁmﬁ’mﬁ (Effendi et al., 2015; Li et al., 2021; Taufique et al.,

2016)
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nssuguleunesy
n135ugulaunesg (Perceived Government Policy) innafis NM3&319AINATZNINT LAZ AN g

AT R AN ANiueniulanadngR A euanaan (Chen & Chai, 2010) wlaunsasssguiadauin

wHnU RN A esne N e A anaa s iuuuewrasians SgunadslanlauieadugaEuauialy
wraneUfiRuaziaousan unswfeuudasiu@inass (Moshood et dl., 2020) Sgunansaaaninnaiies
(vaanUslna) sansURdEN19ANs9EARee s8N (Zhao et dl., 2014) nangauRAruisaafgaiuszuuiog

o =

uAAHSURRTE LIRS FUNaRBN1sUgn A NI AN TN UBsuAzeRSIE Rsuanasw (Patwa et al., 2021)

a9
v

YHAINNMSANEIATANET Woan n1ssugulauiesgaenaneimuafnanAnsioen (Bakar et al., 2020;
Gaur et al., 2021; Kurniawan et al., 2023; Wang et al., 2021)
AINNNINUNINITINNIIHEBN WA BT FunsaimuiunssuunaAalunisisouazinnum

ANNAFIUNNTATY AN 1
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ussiaguduyRaa

(Personal Norm)

H2 Yo & o < -
pr s x e e aunaladondafnsiurldunyuisu
AMUFAURIMIARDN TauABAanE A ust H4 |

(Environmental Knowledge) (Circular Fashion

(Attitude towards Product)
Purchase Intention)

H3

msfufulounesy

(Perceived Government Policy)

mw*ﬁ 1 NFEULUIARANISITY

Figure 1 Research conceptual framework
ANNAFINVBINTTITY AT
HT: U99iRgUEIHARRRENENAN N UINAYIFUARADNART N UNT A
H2: ANHFAMURILIARBNABNENANIILINADYIFUARABN AR AT SN WA

o

o ¥ Aa A ! o 2! a o o 2
H3: ﬂ"li’iuguiil‘i_l’mﬁﬂfs\lﬂ%ﬁw@‘VIN‘LIQﬂG]@VIﬂuﬂmm@m@mﬂmmLLW%uﬂHuL%ﬂu
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o a ! a ‘A A X < { A o o 2
H4: V]V’T%V’]W@]@N@V’]ﬂmeﬂN@VIﬁW@WqQUQﬂW@ﬂquW\TT@%@N@Wﬂm%LLW%HWHuLQEu

FEANRUNTISIY

neAdaaSsiiiuntsAde@eUannm (Quontitative Research) éﬁﬁﬂf@?@%Lﬁuﬂqiﬁmﬂﬁmﬁmw‘%ﬂﬁﬁu
meAdelusmugnanniznssinansiTeluses inanendemaluladsnmsenansiusen naneia COA
No.040 RMUTTO REC No.047/2566 4uii5uand 6 summa 2566 TnufiAdsniunngide @il

\AdaeflafilatunnsAnun

MG muuuraunsiuedasiiotuntafinun i 6 aau il

g 1 iinrayavialuresngusanng fredansduuuudenseudnouifen

aauit 2-6 iugarianszRuANARTHAaRauls AreasiduuuusasUszaisan (Rating
Scale) 5 FEAL INAUTNNITAALUMUANLLL Likert Scale LATINMNNIFUURAMAMHNEARAE (Best, 1982) T
yaimianaUssingIuaIyAna 13Ul Fang et l. (2019) AangauAsuanaay UsuTaaan Efend
et al. (2015), and Leclercg-Machado et al. (2022) m‘ﬁ%/'l_l’guiﬂ‘l_l'm%/ﬁ ﬂ%’u?‘ﬁy@’m Gaur et al. (2021), and Bakar
et al. (2020) VirAuARRanART s LazANsleds USuTHen Carranza et al. (2023), and Leclercg-Machado
et al. (2022) ANATFY

NNTATITABLADNNEBIAE BT DAHAIHITI L ATIRTALH B (Content Validity) #e9utaBLANH
Tner B eamqdmon 3 nau TnAdriANEanAa 8491919 0.80-1.00 91NHHATITADUAIIHLE D1l
(Reliability) 91nNGNARALAIaLS §1195 40 A TAAEHLSTANELOANITBIATONLAA 5291979 0.835-0.915

LNANATLUUFDUAINEAINUNEaDe (Hair et al., 2019)
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st ngeaaaurananiasnun1eaifensnya Lz ATITRDLANNATIBITIULN (Discriminant
Validity) $im19291919 0.759-0.908 Tiszsiumansidasiie 95% Fesiaulsnamnafinanuananeiu il Ensouiusa
uiadu mﬂﬂ?u’fim'mzﬁmwmqL%@mfazﬁ’uﬁwgm (Construct Validity) aaeid8n19aiAgnziasAlaznaiBe
dugu (CrA) TngmaaagauaunTaB9g191 (Convergent Validity) KANAFALASIZATBHANLIT KINDITT
fiviun

g v

N1SINUSIUSINYBYR

msATeiliAd qusesnsuuyTrassnezin (Nonprobability Sampling) IABnfAeeILLAZAIN
(Convenience Sampling) @Wﬂrzju%iﬂﬂﬂfoiﬂ Generation Y (Millennials) mewgﬂmwwmm ﬁmﬂq’ﬁxwﬁw 28-42
1 vstluanuunaaunmean(udian 347 ga ansBedinanareunduRasanenAdaluefndutanuany
saladatuusunaanuafen (U et dl., 2021; Wang et al., 2019; Wang et al., 2021) Aa spaay 91.02 Waln
TnsuuunaaunmseUndusnidnnu 315 ga TnsaqlnneAdenssdlnuuursunandunifinainasysol
FMFUNTUATIZDNA ST 345 %0 Anudnsnianaundusasay 99.42

ms%mswzﬁﬁy@ﬁ@

wﬂm‘jmmﬂzﬁﬂymdﬂ LAZIIENINNA IAE N5 T E AR A LBINTT 0N (Descriptive Statistics) LAz aGRALLU
wyfiauts (Multivoriate Statistics) 9RN193LA 1M 1B ARDSABARARDTUTBANAILE B9AUEARYDT8YA
nansAAzTeyauLi 4 Suseu fe

) ﬂf]‘a“f‘;me]zﬁ‘ﬂyﬂHmywﬂﬁaL‘%\awﬁ‘imm Aia Aod TaeAy AIRAT meﬁmﬁmmummgm

2) NM9A999FAUDANGILD BIAWIADAYDIIBYA UsNaunfy FNHENIsuanuasLLULnFAYa
793a (Normality) 119m399@0UAMHNITMBNIUE189N19NF2978 (Homoscedasticity) LATNN9MTITFEL
AN BAUATITENINITAULERY WazFIULERTN (Linearity) F98T9RTITRBLATINATIBIF LN

5) M9AiaansnesalsznauBsduiianslinaniadaeesdoutsulunaziauls Wensiaaauay
paaidalassaang TnevinnsnaasauAsmnsadegun (Convergent Validity)

4) NMINAFDUNNNFFIUNTATY Tagnaminseslsinaasnislas9asns (SEM) ﬂ@mmymﬁuﬁmjm%
Uszdn Tngf9na091nin0mnnTgIu 6 1a Ae (1) A1lA-auAdsduvs aesfiamiannan 2.00 (Westiond,
2019) (2) AAHHIaziin (p-value) Aes N dndaymeadn Tnamesiiaininnan .05 (Wasserstein & Lazar,
2016) (3) AdaiAIAIEARIALAR DL IUNNTUTEN AN ALADT (RMSEA) AavdiaTuesnan .05 (Gao et dl.,
2020) (4) ArdrRTAAENaNnAWUFaUEy (CF) ABefAININNA 0.90 (Hair et al., 2019) (5) Adxl
inines.aaa (TL) AeedAI31nn2 0.90 (Bentler, 1990) uaz (6) AN9INTABIIDIANUAR HFNAIFEIADY

AR (SRMR) AasilAieanan .05 (Hair et al., 2019)

oo
HWANI3I9¢e

HaNFATENLAN TayaialUresngustetsanrayitunemds sasay 59.40 angszrang 33-57 1
3984z 64.90 FEAUNTITANYIUT Y93 3888z 74.50 D 1ENNINIILENTW T88Az 51.30 Melninanneiien
30,001-40,000 UM 5888 55.10 uaziiugfaupsemingidsaduidsrssgianyuidss 5oy 66.10

AINAAL
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Figure 2 Results of testing the research hypotheses using structural equation modeling (SEM)
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Figure 3 New knowledge, consumers model in the circular economy: intention to purchase circular fashion products from a

research conceptual framework developed based on theory and empirical data.
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