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Abstract

The purpose of this research was to study the causal factors of service quality, information
technology, and the aspect of creating joint value. It has a direct impact on relationship marketing
as a transmission variable that affects the loyalty of resort business customers in Thailand. To study
the influence of relationship marketing as a transmission variable affecting customer loyalty in resort
businesses in Thailand. and to create a model of causal factors and the role of relationship marketing
as a transmission variable affecting customer loyalty in resort businesses in Thailand. There were
440 people in the sample group who were Thai tourists and those traveling to resorts in Thailand.
The research instruments were questionnaires, analysis, mean, and standard deviation, and the
hypothesis was tested by analyzing the structural equation model using the Partial Least Square
method. The findings revealed that the service quality factor, information technology factor, creating
shared value factor, and overall levels are at a high level. For studying relationship marketing and
customer loyalty, the research elucidated the importance of understanding the influence and causal
relationship pattern of relationship marketing's role as a transmission factor affecting customer loyalty
for resort businesses in Thailand.
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Table 1 presents an analysis of the influence of service quality (SVQ), information technology (IFT), shared value creation (CSV),

relationship marketing (RMK), and customer loyalty (CTL).

A58 (Predictor variables)

SICETITATY
sva IFT csv RMK
(Dependent Variables)
TE IE DE TE IE DE TE IE DE TE IE DE
RMK 0.30 - 0.30 0.86 - 0.86 0.08 - 008 - - -
CTL 0.94 033 0.61 080 046 034 0.36 - 032 054 - 054
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Chi-square = 238.686, df = 180, Sig=.769, CMIN/df =1.326
CFI=.995, NFI = 982, GFI = 963, AGFI = .947, IFI = .996
RMSEA = .025, RMR = .014
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Tlszmalne
Figure 2 Presenting results of analysis of the influence of relationship marketing as a transmission variable affecting customer loyalty

in resort businesses in Thailand.
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4 papsEney A mwmﬁ’uﬁémﬁm (Affective Commitrment) wqﬁﬂ‘ﬁum‘mu:ﬁmﬂﬂﬁiﬂ/ﬂﬁﬁ%ﬂ (Behavioural
Loyalty) Vie@® (Attitudinal Loyalty) LL@‘?.:m’i’%’U’jy (Cognitive Commitment)
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Chi-square = 140.386, df = 76, Sig=702, CMIN/df =1.847
CFl = .989, NFI = .977, GFl = .963, AGFI = 934, IFl = .989
RMSEA = .044, RMR = .018
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Figure 3 Presenting the results of the analysis of the causal factor model that influence customer loyalty for hotel industry: the

mediating role of relationship marketing
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MODEL CUSTOMER LOYALTY IN RESORT BUSINESSES

AmuAIWAISUSATS: SQ A1sasivyanisou CV

(SERVICE QUALITY) (CREATING SHARED VALUE)
o as:uoumsiumisliusais » msUSuUsvwaaAurilku
« mslkanuidaulumsaau . > » msSuswaanaurn

duavdaanan » msSugaaia
« mis$dauazidnldanm
\/

inalulagaisauna: IT - a1saa1alivauwusniw: RM

(INFORMATION TECHNOLOGY) 4 (RELATIONSHIP MARKETING)
« nagnsmsdanudvau * [owivsuiavau
» nagnsiiamlsizaa CRM T ———— AmUgusIV

mo.iu-n I (CUSTOMER LOYALTY) ) mSI_aﬂaIa
* nagnsaisAWadvau * AI1sdaans

« A2IgAWURdaLiov

« wadnssumisuuzthuanda/nistis
* nAuAd

* mssus

AT 4 UUUSIRBITATBIBIR M AUATLINILNYBINITAAABI RN BN Mg AL s AN T s AaaNdnAraegnan
a Ld
gafednemniuszmalneg

Figure 4 Model Causal factors that influence customer loyalty for hotel industry: the mediating role of relationship marketing
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