[ _
@95@9/557)'@73)9@5’/
Rajapark Journal (ISSN: 1905-2243)
171 18 21Tu# 60 fueEN - ARIAN 2567 - TCI NANT 1 NuBaAIRTURENIANAEAS 1 2564 - 2567

1 1 v %4 v
ﬂ@@ﬂﬁﬁﬁw%wzvmm‘smmﬁu?@%@sﬂﬂumTwwqﬂﬂagu%Tﬂﬂ

?‘HL"&I Glﬂ?\‘lL‘i’lWN‘Vi’luﬂi
The Factors Affecting Electric Vehicle Purchase Decisions of Consumers

in Bangkok

U3gysy1 #vnag

Prarinya Sadthong
AMLAMAFIN FanTisERnNAs
Faculty of Business Administration, Rajapark Institute, Thailand

E-mail: prarinya3115@gmail.com

Received January 31, 2024; Revised April 21, 2024; Accepted May 30, 2024

Abstract

The research aimed to investigate the influence of marketing mix factors, information
awareness, and brand value on consumers' purchasing decisions regarding electric vehicles in
Bangkok. Data were collected from 400 consumers who have bought and have never bought an
electric car to drive in Bangkok through a questionnaire. Descriptive statistics, including percentages,
means, and standard deviations, were employed to analyze the data. Inferential statistics involved
multiple regression analysis. The results revealed that the majority of respondents were male
(67.25%), aged 31-40 (40.0%), with educational levels beyond a bachelor's degree (42.50%),
engaged in self-employment or private business (30.0%), had an average monthly income of
20,001-30,000 baht (33.0%), and were considering purchasing a car priced between 1,000,000~
2,000,000 baht. Hypothesis testing results indicated that, overall, the study of marketing mix factors
significantly influenced purchasing decisions. Specifically, the findings suggested that advertising
through various media had the greatest impact on purchasing decisions. The study of information
awareness factors had a significant overall influence on purchasing decisions, with the highest impact
observed in knowledge about electric vehicles, facilitating the decision-making process. Additionally,
the study of product brand value factors overall significantly influenced purchasing decisions, with

the highest impact observed when the brand of electric vehicles was recognized globally.
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Table 1 Shows the means and standard deviations of marketing mix factors that influence consumers’ decision to purchase electric

vehicles in Bangkok.

Nan1sUseLin

(Evaluation results)

@i@uﬂszﬂﬂ‘w’mﬂﬁ‘maﬁﬂ (Marketing mix) szAU
x S.D. nsdnAula
(Decision level)

1. NMABDNULLANEA N gULUUTVIEST 4.19 556 11N (high)
(The design of electric vehicles has a modern style.)
2. ﬁﬂﬂuéﬁwﬂqﬁﬂﬁzﬁw%mwmﬁﬁmﬁuzga 4.22 574 H11 (high)
(Electric cars are highly efficient.)
3. iﬂﬂuﬁfﬂﬁﬁﬁ@mﬂmﬁﬁﬁuﬁmﬁmuﬂ%u 423 616 H1n (high)
(Electric cars have all the basic features.)
4. 508 MrnslAansdaanse (Electric cars are safe.) 4.22 .591 {11 (high)
5. i’]ﬂﬂinﬂu&ﬁ‘lf\lﬂﬂLMN’I;’WNﬁU@MﬂWW 4.27 591 {10 (high)

(The price of electric cars is appropriate for the quality.)

6. Antranetuniatingednundannaumsnzas 4.28 657 1N (high)
(Maintenance costs are reasonable.)

7. guuuusnsus i budenrannuanegsan 4.27 642 11N (high)
(Electric vehicles come in a variety of price ranges.)

8. szznantunINENtns: manTanenEiarlauuds 84 Weu 4.24 656 N1 (high)
(The repayment period can be repaid in installments for up to 84 months.)

9. A isRsIIINesnun MW azAan WS FuN 4.33 629 H10 (high)
(Electric vehicle distribution centers are convenient for travel.)

10. FaMTTASANLTRE (MNNEaNE a1 4.27 631 H71 (high)

(There are many branches of electric vehicle distribution centers.)
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1. gauiidnsmnesnaws mnnifiasnsaiiieane 4.25 607 H71 (high)
(The electric car distribution center has sufficient parking space.)

12, goiaRs NEsaEuR reesfinaanndete 4.39 599 N0 (high)
(Electric vehicle distribution locations must be reliable.)

13, finnslayonduaruiesi q 4.47 570 {11 (high)
(product advertising is done through various media.)

14. finnssasBunisenefimanle ww nsanuanuanuas, 33nnsEnezEu 4.42 591 H10 (high)
(There are interesting promotions such as discounts, free gifts, and payment

methods.

15. Wﬁﬂmumﬂﬁmmﬁmmﬁﬂmmﬂ@ﬂ?ﬁu‘%mi 4.22 .627 {11 (high)
(The sales staff are knowledgeable and ready to serve you.)

16. fiN195ULTLIUT0ENA WATNITUBNITWAINITINY 4.20 .628 NN (high)

(There in a car warranty and after-sales service.)

594 (Total) 4.28 .235 &1 (high)

NANITALATIZANINLT L AN NNIIAAIAT BN ENAAEN1TH AR A EDTOLWA (W28 @u“ﬁm Tiae

NUINHIUAT WU FaRlszaRnenIsaaalaninananisdafulaay tusziunnn (X=4.28, S.D.=.235)

WaRe1sosndingeae wuan muﬂﬁmumam‘jmf]@mﬂﬁﬁﬁw%wﬂmm‘iﬁmﬁuﬁf@%mﬂﬂuﬂwmmﬂﬁqm An
28 13 Annslzwanduninuiens 7 ddninananissnanlenytusziunnn (X=4.47, S.D.=.507) 38959

Aip 19 14 Anssaasnn1seeiiviauls ww nsaauan uanuaw, 3an19EnarEu favinanenisindulesg

o

s AUNIN (X=4.42, S.D.=.591) 718 12 FO1UATAs1IIIETnLNa WNIaesT AL Eada davinananis

dnanulangtuszisnn (X=4.39, $.0.=.599)

auvafisaulsrann1saaneefifisninanenssinaulagesneun M uesfign Ae 28 1113

'
a

o ! v { o o a Y ! o =
penuUUInENARaNyAAasyUL MW fUuuniiaTy fansnananisdndnlanyluseiunnn (X=4.19,
S.D.=.556)

mgUsraend 2 ieAnuniasugeamsiiianswananissinduladasasun Mnneesuilnaluen

TPNNHNNTRAT
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Table 2 Shows the mean and standard deviation of the information perception that influences the decision to purchase electric

vehicles of consumers in Bangkok.

@ Y o ¥ v
ﬂ"l‘i‘i‘lJg‘il”I’JN"I‘ETH‘FI”I‘SD'Iﬂau?@%@‘iﬂﬂuﬁ?ﬂﬂﬁ

(Information awareness in electric vehicle purchase decision)

NANITUSZLAY

(Evaluation results)

x|

S.D.

LAY
nshnaula

(Decision level)

a

1. fVirunRTARDInLUA AN

(Have a positive attitude towards electric vehicles.)

2. fianuanladeaiusoaun g

(Interested in electric cars.)

3. flLLi\i’ZGT’WT‘L‘Lﬂﬂiﬁﬂiﬁﬂ”ﬂg’ﬂﬁﬂiﬂﬂuéfwviﬂ

(Motivation to study electric vehicles.)

4. T%ﬁi::ﬂ‘i.lﬂ’]iﬂffuﬂﬁmsfuﬂ”ﬁﬁLﬁﬁﬂzﬁ%ﬂﬂuﬂ\mv&lﬁ

(Use past experience to analyze electrical data.)

5. anlalulrmasvdetayasnuus annnanaadomasinnai ¢ vn
%'NL'Jmﬁy'uiaﬂué\fwﬁ%ﬂuﬁwﬁﬁq

(Interested in EV ads or information more than other types of products if EVs
are being talked about at that time.)

6. ﬂusf@"fufwmm‘%ﬂ{mdzwmiﬂﬂuﬁﬁwﬁqﬁﬁuﬂﬂﬁuﬁ@"mﬁmimué
MINNAHARTUEY 9 Mifeaiusneuiiew nantumguaTnELaYE
@qﬂﬂiiﬁinﬂuﬁ?

(They are more interested in EV ads or information at car dealerships than
other car-related products such as car care products or car accessories.)

7. fina A s UV IR AT UARE AT ALADELAND
(There is always a comparison of offers or discounts between each brand.)
8. ﬁmwﬁuﬁ“mmmmwvﬁwﬁq ﬁﬁﬁmﬁﬁﬂm{mjmaﬂuéﬁ«équqﬂm
szuurineetu

(Having knowledge about electric vehicles makes it easier to learn about
electric passenger cars.)

9. Susnmaaifeariusaeun i mmnasyad ln3uinhbuuamasen
fuANAANIL

(Listen to news about electric cars if the information you receive is in line
with your thoughts.)

10. AasugTayATNEsIInNEnIINY detanAeuuasntadaanlae
Foanuun wnzamnila

(Getting information from a salesperson can change your decision to buy an

electric car.)

4.25

4.30

4.29

4.25

4.22

4.34

4.31

4.35

4.22

4.27

.564

537

.617

.623

.603

.593

615

.546

.643

.651

111 (high)

H1N (high)

#1n (high)

H1N (high)

171 (high)

H1n (high)

171 (high)

171 (high)

171 (high)

1N (high)
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‘A

11. L’&@ﬂ‘i’l@vu’ﬂﬂC‘I’ﬂﬂm’NNUWWﬂﬂﬂﬂiﬂﬂuﬁWﬁﬂTﬁﬁ/véﬁu 4.32 .646 {11 (high)
(Choose to share the good features of electric cars with others.)

12. Nﬂwyw‘ﬂy@Lﬁﬂmwmmiﬂﬂuﬂwm mﬂiﬂﬂuﬁ?ﬁwquqmmmmu 4.31 582 {11 (high)
TWWﬁNﬂmﬂmﬁﬁﬁmumwmum@\m’ﬁ

(Overlook some of the disadvantages of electric cars if your electric

passenger car has all the good features you need.)

59 (Total) 4.29 .248 {11 (high)

HANT93LATITNN195 U3 B985 REnEwanani1sinduladosnoun Wvnaasyuilan Tuam

NINNATHAT WU N135UFETIAeTan HnBnananisdnaulasgusyiusin (X=4.29, S.D.=.248)

'
ada o

. v Lo y v . v . y
\deRansuiiugiers woen nasugenaasteiifiavenananiainanladesnuun rnsnniige Ao 10 8 &
o 4 o v o o . o .
AaHg A BrassaEun i vinintsAnuneyasaeun ey favananenisinanlangtussiusnn
= ~ ¥ o Y i ¥ A o ! i
(X=4.35, S.D.=.546) 3098311 Ain 28 6 aulalulanoiniarayareanaun W Tusauiismuiesasun
! o e [ o ¢ ! ~ o < < < ¢ m A [ o
NINNNAASTUNEN o Mifieaiusneusinn nandamguasaeunrsagUnInnaws Javinananisdndula
oy luaeAusnn (X=4.54, $.D.=.595) 99 11 ifanfiazuannenuasiiffifesssass induyds $8nsna

nannasinaulanglusziuann (X=4.32, S.D.=.646)
aeiinnssugrnanseeiifivsnaneniadnanlstesasun Mrinuesiign Ao 90 9 ax3usrnans
C . v vl . _ o . .
Wearusneua i mneeyafilasudulubusenadeaiuans@adiu Savnsnanenissnaulangusziu
_ v - v PA v i - o s dl
NN (X=4.22, S.D.=.643) uaz 79 5 aulalulauamideayasneua nsnnawaasamlsznnau q win

saanasasa rduiyads favsnanenisdndnlangtussiuann (X=4.22, S.0.=.603)

o

frquazavadl 3 RafAnnAnARTAUATIRanEnanamainaulatasnsun iiwneesuaTnatuan
ATINNHNIHAT

v
a

A5t 3 uansApdsuaraaiesunsgIitaiuananAuATiiEvEnaneansdaanTatasaemn Mnvasyu3lna
umngammwenIuas

Table 3 Shows the means and standard deviations of brand equity that influence consumers’ decision to purchase electric vehicle in

Bangkok.)
WAN19UlszLdu
(Evaluation results)
Qmémsﬂﬁu;ﬂ (Brand Value) SR
X S.D. mannauls
(Decision level)
1. ﬂ"l&l’ﬁﬂ’ﬂ%‘i_l’??:l'i@Léuﬂﬂ@miqﬁuﬁqiﬂﬂu&(ﬁi’]\i ‘TTV’T 4.27 .61 H1N (high)

(Can explain the highlights of various car brands.)
2. finsndunitan blasusuusn wnnuaz@asaems nn 419 623 110 (high)
(There is a brand that comes to mind first if you are going to buy and electric

car.)
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3. iﬂﬂu@ﬁwvi,ﬁ?um‘ﬂﬁugﬁﬁvi’m“‘#u“ﬁﬂuQﬂ@ﬂﬂLLUUN’]Tﬁ?%MHNz@Qﬂ 4.29 .599 {11 (high)
(Your favorite brand of electric car is designed for ease of use.)

4. s0e0m I Tuns AuA e Ui Ay st 4.27 510 {11 (high)
(The electric cars in your favorite brand are durable.)

5. s0emm N TR RNATIN 1@ TR A TARANATNNTY e 4.28 .595 {11 (high)
(Your favorite brand of electric car stands out in terms of performance.)

6. AaNANANYBITELA W LsUBn AR s graRaTay 4.26 585 11N (high)
(The brand of electric cars indicates luxury, class.)

7. asnduanasssneunmnduusunszsulan 4.40 592 {11 (high)
(Electric vehicle brands are global brands.)

8. Bufttlszmdiusrayaifisnduanes Wi i ananiividuey 4.37 617 11N (high)
Tumqﬁﬁgfﬁﬁuqmmﬁ'umm (We are always happy to promote information

about your favorite brand of electric vehicles in positive way to others.)

9. azluaenluTrsneun et ninsauus rnTuasnauanand 435 563 111 (high)

' '
vaaa

ABIANUANEINAT (I will not switch to another brand of electric car if another

brand of electric car has better features.)

10. winnwilasnduandinsdureutuleas nfles s dsstanmbidends 4.20 615 111 (high)
iﬂﬂuéﬁﬂﬁﬂﬁlﬁﬂﬁku jfﬁyﬁﬂ (If your have a favorite brand in mind, nothing

will change your mind and choose to buy another brand of electric car.)

11, anena Wnfiedasunesisasaonmvinbmsiidatunisde 4.25 646 1N (high)
(Electric cars come with quality certification marks, giving you confidence

in your purchase.)

12. anRuaindentinbvmaiuiieessu i 4.34 .637 H1N (high)
(The brand you choose makes you socially acceptable.)

13, UszAnBnmmavine nzesanews i tuasnduaniinudsseuyint 4.32 541 110 (high)
Vﬁusjvu%sfuﬂ”ﬁ%ﬂ (The performance of your favorite brand of electric car

gives you confidence in your purchase.)

594 (Total) 4.29 .278 H1n (high)

Ps ' v 1 o 1 Pa v v -
HANIFALATITNAMAIATIANAT AEnEnanonisinanlad asnaun Mr1zasuilng Tuan

NFUINHNIUAT WU ANATATIANAN IAgTaN HEnEnananiadndnleng lussdunin (X=4.29, S.D.=.278)
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v PA v P o a A | o 1 o _

asnAuA1reIsazwa Wduuusuaseaulan fansnanenisdndnlenyuszdunnn (X=4.40, $.0.=.592)

3B9RINT Ap 8 Bufilszendiinsreyaieatusasun W Tuas duainduseulunedid vy aasdu

e favdnananainaulasylusziusnn (X=4.37, S.0.=.617) 18 9 azluAsululssasun rndvedn

' ' '
7N

ynnsaeun i lunsaunBul guasiafifngn fansnananisinanlasytusdunin (X=4.35, $.D.=.563)

anefinuaaauangefiiavsnananisiinanlafososun russfige Ae e 2 fps1Auani

Anlatuladusiuusn vnmussdasasma v fansnanenissiaanlasytussdunin (X=4.19, $.D.=.623)
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N9RENTE (Paying taxes)

51A1 (Price)

ﬂ"l‘i_ol'ﬁ’u;\i‘%/ﬂ‘lsl’l (Maintenance cost)

Aa = ' e
NﬂVIﬁW@ﬂ@ﬂ’liﬁlﬂau?@

taensin (Save) ¥ v
‘ %’ﬂiﬂﬂ%ﬁﬁﬂﬂ’l
(Influences the decision to

‘gﬂLL‘LI‘LIﬂﬁ‘ﬁ”l‘;@TW (Charging pattern)

buy an electric car)

SrELIAINITETA W (Charging time)

’idf@%ﬂxfﬂﬂLLﬂTﬁ% (How far can you run)

A19fu5ageHn (Driving through water)

AHUaaAie (Safety)
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