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Abstract

The purpose of this research is to study 1) the demographic characteristics and usage
behavior of entrepreneurs, 2) the acceptance of technology by entrepreneurs, and 3) compare the
acceptance of technology that affects the decision to buy advertising in Google Ads, classified by
demographic characteristics. This research is quantitative. The sample group used in the research
were online business operators in Bangkok, obtained by using W.G. Cochran's formula for
determining sampling size without using probability to select a specific sample group. The tool
used to collect data was a questionnaire. The data was analyzed using descriptive statistics such
as frequency, percentage, mean, and standard deviation. The statistical processing analysis uses
inferential statistics, including t-test values and F-test values (one-way ANOVA). The results of
the research found that1) Most entrepreneurs are female, aged 31-35 years, and have the
highest education: a bachelor's degree, an average monthly income of 20,001-30,000 baht, 3-4
years of experience selling products online, and mostly use YouTube ads or video ads to advertise
products. 2) Most entrepreneurs accept technology in terms of ease of perception the most,
followed by attitudes toward use. 3) Entrepreneurs with the highest gender, age, and educational
level. Having different average monthly incomes has a different effect on the decision to buy ads

in Google Ads to run an online sales business, with statistical significance at the 0.05 level.
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ﬂ’lwﬁ 1 DT\‘iLLuQﬁm"ﬂquwﬁmiﬂﬂmvumﬂTuT@@ (Technology Acceptance Model: TAM) (Davis et al., 1989)

Fig.1 Conceptual map of Technology Acceptance Theory (Technology Acceptance Model: TAM) (Davis et al., 1989)
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Table 1 Frequency and Percentage Values of Entrepreneurs Classified by Demographic Characteristics and Usage Behavior of

Entrepreneurs
ﬁ’ﬂﬂmxﬂix%’mimﬂm; Lmzwqﬁmﬁm‘;ﬂszﬂﬂuwﬁ TN é’ﬁ%ﬂﬂ@x
(Demographic Characteristics and Entrepreneurial Behavior) (Quantity) (Percentage Value)
LW (Sex)
%18 (Man) 208 43.50
el (Female) 270 56.50

59 (Total) 478 100.00
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Table 1 Frequency and Percentage Values of Entrepreneurs Classified by Demographic Characteristics and Usage Behavior of
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Anuaziszanseans LmzwqﬁﬂﬁuéﬂszﬂQUﬂﬁ TN é’l;'aﬂ@z

(Demographic Characteristics and Entrepreneurial Behavior) (Quantity) (Percentage Value)
21¢ (Age)
20-254 (20 - 25 Year) 78 16.30
26 - 30 1 (26 - 30 Year) 81 16.90
3135 1 (26 - 30 Year) 110 23.00
36 — 40 1 (36 — 40 Year) 81 16.90
41-45 4 (41 - 45 4 Year) 81 16.90
46 98Ty (46 years and up) 47 9.80

99N (Total) 478 100.00

TLAUN1IANEIFIGA (Highest Level of Education)

G‘%’mql'm?iiyﬁyﬁm% (Under Bachelor's Degree) 58 12.10
13tyey1913 (Bachelor's Degree) 240 50.20
U3eyeynln (Master's Degree) 137 28.70
13gyey1van (Doctoral Degree) 43 9.00
99N (Total) 478 100.00

alnRfanaifian (Average monthly income)

#1N31 10,000 U™ (Less than 10,000 Baht) 78 16.30
10,001 — 20,000 L™ (10,001 — 20,000 Baht) 115 24.10
20,001 — 30,000 U™ (20,001 — 30,000 Baht) 132 27.60
30,001 — 40,000 1% (30,001 — 40,000 Baht) 118 24.70
40,001 U wiaWly (40,001 baht or more) 35 7.30
593 (Total) 478 100.00

Useaun1IdnI5aNeauATaaulan (Online selling experience)

ﬁﬁﬂ’:ln 14 (Less than 1 Year) 83 17.40
1-21(1-2 Year) 129 27.00
3-41(3-4Year) 177 37.00
5§34l (5 years and up) 89 18.60

59N (Total) 478 100.00

Google Ads ﬁ?‘ﬁuﬂﬂﬁ“ﬂﬁﬂﬁu%ﬁ@'ﬂu\fﬂﬁ (Google Ads used to sell products online)

Search Ads 113 23.60
Display Ads 70 14.60
YouTube Ads’ #3® ‘Video Ads 173 36.20
Shopping Ads 50 10.50
App Ads’ 72 15.10
59 (Total) 478 100.00
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9nA151971 1 W97 guszneunnsaauiayiunemds Sauam 270 an Aauusasas 56.50 inFzne
dauan 208 e Anifiusasas 43.50 florgaznang 31— 35 1 dauan 110 au Anidiusesas 23.00 fnvsfnen
gogragTuazAulBnaaes S1uam 240 au Anuuspuas 50.20 uazaaningiiselnnianoidan 20,001 -
50,000 U 13w 132 Au Anidiuspsay 27.60 uazglsznaunissmingfussaunisoinisunsfuan
el 3-4 1 4 177 an Anidiusasas 57.00 uazly YouTube Ads 138 Video Ads Suau 175 A Anudi
3888 36.20

2. wan9ATmndRgUaraenil 2 naseniumaluladensaznaunisficanananiainaulads

Taiwo Google Ads Tungammamnuns

st !

15197 2 mmﬁﬁLmeuLﬁmL‘Llummjmmﬁﬂﬂu%’ummTuTﬂﬂwuN@Wﬂmiﬁmﬁu?@%ﬂmmm Google Ads 2895 19NBUNTT
TunqammEnnas Tnesanuazsnanm
Table 2 Mean and standard deviation of technology adoption that affects entrepreneurs' decision to purchase Google Ads in

Bangkok Overall and each aspect

o - Fll’naﬁlf—_lme'mul,fllmmuuﬁﬂig'm ATSEAL
ﬂ’“l‘iﬁl’rJN‘i‘UWIﬂTHTﬂil

(Mean and Standard Deviation) (Elevation)

(Technology Acceptance) —

X S.D.

Aun35ugivLszlemd (Perceived Usefulness) 412 247 H1n (Very)
muﬂ’ﬁ%ugmﬁmw (Perceived ease of use) 417 161 Hn (Very)
ANUTALARABNNT (Attitude towards use) 415 .216 Hn (Very)
AaagsIH (Total Average) 4.15 138 NN (Very)

AINANTNTA 2 NANITATENLIT HUsznaunsunTmwERasEU g eensumalulaEliamans
masinanlagealamninly Google Ads Tnaninsanegluszdunin (X = 4.15, SD. = .138) Wafiersasniugg
. e R _

AN WU AuTisinNsEeNSuNINTign B ATWnasugANNens RannAnfiueglussiuaan (X = 4.17, SD.
= .161) 30983nAD AwirRARRENTSlEeN HaauAniiveyTusziuann (X = 4.15, SD. = .216) uazau

nafugtiedszlomd SraAadiuegiussiiuann (X = 4.12, S.D. = .247) auasiy

[ '
o/ =

(ldl =1 = o/ = o/ ¥
mqﬂﬁmm‘w 3 Nﬂﬂ’?‘jmii’:l‘i_lLVI?_IUﬂ’ﬁf—_I@N‘J‘ULW?‘IT%TNEWINGN@Glﬂﬂ’]‘i@]ﬂﬁusf@%ﬂi?\l‘iﬂmq Google Ads

Tunqemmamnuas SauunandnEzlsznsmans
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P a ¢ a ' ' T o o T T ada ! o T
AITWA 3 NANTTIATIEMIUTYURUAIMHLANATN TENINANE UL UT2a NI FRTNUNTEaNIUmA L aENHNaman19dnRule
%@T‘:‘H‘Hm’l Google Ads “ﬂﬂ\‘iaﬂ‘ixﬂ’m_lﬂ’ﬁ Tuﬂ'gamwumum Tﬂﬂﬂ’]W‘iQNLLﬂ:ﬁﬁﬂﬂ’m

Table 3 The results of the analysis compare the differences between demographic characteristics and technology acceptance that

affect entrepreneurs' decision to purchase Google Ads. in Bangkok Overall and each aspect

| a8l SEAUNTTANUIGIFA snelmafanaiian
. - (Sex) (Age) (Highest level of (Average monthly
mssansumalulad
education) income)
(Technology Acceptance)
T F F F
(Sig.) (Sig.) (Sig.) (Sig.)
Amun1asugitazlens (Perceived Usefulness)  0.999 10.554* 12,757+ 41.198*
(.318) (.000) (.000) (.000)
AMUN133UFANNE (Perceived ease of use) 0.006 15.243* 45.735* 7.105*
(.941) (.000) (.000) (.000)
AWTALARRABNNTY (Attitude towards use) 1615 10.289* 1.984* 10.029*
(.204) (.000) (.116) (.000)
13.551* 21.575% 9.427* 26.941*
39 (Total)
(.000) (.000) (.000) (.000)

NHEng ¢ sriudedAgyn1eaiffiazau 0.05

Note * Statistical significance level at 0.05 level

dl a ¢ ¥ =1 = ! ! o/ Y
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' '
adaa
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A = ! o A ! o ¥ ! o ! Ao o o
IREABDLABDU Gl’]\‘iﬂuNNﬂWﬂﬂq‘le@auT@%@T?Jqu Google Ads Tuﬂ‘g\amwumum UANANNRDENHBENTATY

a

NNFERTATEFU 0.05 waziiaRa15dLINg18AIN Wuan

1) wusznauntsfifnaasiufinansnissinduladalasnin Google Ads Tungemwaniums

aunnsugielarlenn auntsiuganaee uazawiruARnensly nuananeil

2) wisznaunisfifiengansiuinananissinaulagelawmn Google Ads Tungammaniums

v o Y T ¢ v o Y [ v o ! Tg/ ' o ' ~
ﬂ"luﬂ']iill:liﬂ\‘iﬂ‘jg YAU ATUNITIUFATHINY URTATUNAUAAADNTITLY ULANAWAUDYIWHN

526U 0.05
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U
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HedAYNNEDANTzAU 0.05
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Fig. 2 Show the use of product advertising with Google Ads and the acceptance of technology by entrepreneurs.
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