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Abstract

This research aimed to 1) study the level of digital integrated marketing communication
and image and the level of consumers’ purchase decisions of fitness services in Bangkok. 2) To
compare the consumers’ purchase decisions of fitness services in Bangkok classified according to
demographic characteristics. 3) To study digital integrated marketing communication that affects
consumers’ purchase decisions of fitness services in Bangkok. 4) To study image factors that aoffect
consumers’ purchases of fitness services in Bangkok. This was a quantitative study. The sample
consisted of 400 people. The sample used in this study was selected from consumers who had
used a fitness service in Bangkok, obtained by simple random sampling, and the research
instrument was a questionnaire. The reliability was 0.965. The statistical tools used to analyze the
data were mean, standard deviation, t-test, F-test, and Stepwise Multiple Regression. The

research results were found as follows: 1) The level of digitally integrated marketing
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communication overall is at a high level. The image factor level overall is high, and the level of
consumers’ purchase decisions for fitness services overall is high. 2) Consumers with different
statuses make different decisions to use fitness services. 3) Digital integrated marketing
communications that affect the consumers’ purchase decisions for fitness services in Bangkok,
significantly at the level of.05, explaining 46.7 percent of the variation. 4) Image affects
consumers’ purchase decisions for fitness services, explaining 43.6 percent of the variation.

Keywords: Digital Integrated marketing communications; Image; Purchase Decision
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v

Tnasanaglusziuann (X = 3.98) Wafiersmniusianm TnaEssanaefsainunnlUniues woan anu

nsnalnglaninemnudedana sglusziuann (X = 4.07) s89aen1au 115 R19uazU s TNiWEH Y

Aefaa aglusyiunin (X = 3.99) uaraiunislavnnniudedana agluszdunin (X = 3.93) aads
TLAUFNER

. Do C Y
A151971 2 uanspRdsuazadasunsgweestadun Aol Tnasan

Table 2 Show total average standard deviation and the level of Image

AWANE — STAUAHARALIY
X S.D.
(Image) (Opinion level)
AWAWANEBLENNS (Product or Service) 4.09 .621 #1171 (high)
AUATIENAN (Brand) 3.89 702 30 (high)
ﬁy’mmﬁﬂ‘i (Organization) 4.10 .649 H1n (high)
59N (Total) 4.04 .566 H1n (high)

A1A15197 2 WUAT WaN1FATEsTAUTadEnnanE s tnesan agtuseiunin (X =4.04) 1ile
~ v ~ ' A v ' v P I o -
farsmniusneniu TnaBesmuaeisainsiniUniues wua anuesans sgluszsiusnn (X = 4.10) uaz

AuATIARAT Bgluszaun (X = 3.89) fAnefasziusign
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Table 3 Shows total averthe of mean and standard deviation of the factors deciding to use fitness services for consumers in

Bangkok
mssaAulalau3nisa mummé’ufﬁnﬂ X ) S.D. SEAUAITHARMLIAK
(deciding to use fitness) (Opinion level)

ﬂ’]‘i%/ugﬁdﬂfy‘m (Problem recognition ) 4.08 812 {11 (high)
m‘nmzum\mqﬁ'mmi (Information search) 3.98 .680 H1N (high)
n15UszRUN9@an (Evaluation of alternatives) 413 625 H1n (high)
nesnAnladE (Purchase DeciSsion ) 3.90 729 {11 (high)
Wq@ﬂiiﬂﬂﬂﬂﬂﬁ\iﬂﬂi‘%ﬂ (Post Purchase Evaluation ) 4.10 677 H1n (high)

59 (Total) 4.03 .550 NN (high)

7 T = = LN LA T »
INA151 3 N@ﬂ’?‘a"lLﬂ‘ﬂ:ﬁ‘ﬂ‘j:ﬁ@Uﬂ/"V@ﬂﬂ’ﬁ@@auT"VTﬁU§ﬂ’ﬁﬂWL‘Nﬂ‘ﬂ@\?%ﬂﬁiﬂﬂ T@?—J‘é’JN @ﬁmmu
NN (X = 4.03) Lﬁﬂﬁm'ﬁmmﬁmwmu Tﬂ?—_lL%?NG’HN@WLﬂﬁﬂ@’]ﬂﬂ"lﬂfﬁ‘ﬂ’luﬂﬂ WL ATUNITUTLERUNAY

won aglusziunnn (X = 4.13) 98989301 Ap ArungRnssunemainisdeny uasziunnn (X = 4.10) A

ms3ugtaym agtusziunnn (X = 4.08) uazamunssinaulate aglusydusnn (X = 3.90) fiawdsszsiy
Fgm

o

agUszaenedl 2 ewBaudiaunisdnaulalaudnisiinmaesyuilaalungamnamiuas Suun

ATNANH UV INUTLANIAITAT
» P

annAgnuead 1 yudlnafiddnumraulszensmansiinieiuiinisdnaulalyuinisiamaly

NIPUVNNNTUAT UANANA

A1519% 4 uamanantsisuifisunisdnanlalaudnisfinuasssyuslnalunsemnaniuns Sruunaindneaznis
U9sn1NIATENT
Table 4 Shows the results of comparing the decision to use fitness services for consumers in Bangkok. Classified by demographic

characteristics

ANYAFINNSIY t-test F-test  Sig  WANISNANBUANNAFIN

1. yualnafifnanneiuinsdnanlalaudnisfinme 3.132 189 UIEEANNAFIUNNTITE
Tungammamuas uananeriu
(Consumers in Bangkok different genders have different

decisions to use fitness services.)

2. yualnafiengmsiuinisdnaulalyudnisfinme 1028 380  Uflasannfignunisise
U q . . o

Tu NPNWHRUAT LANANITIY

(Consumers in Bangkok different ages have different decisions

to use fitness services)

3. yualnafiszdunsfinenansiudinissaaulalauingg 874 455  UDASANNAgIMNITIGY
Wmuﬂsfuﬂ‘gamwuwmm LANANAY
(Consumers in Bangkok different education level have different

decisions to use fitness services)
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4. widlnafigomnmmeenuiinissinaulalausnisfame ADNSUNNNAFIHNNTIY
U a9
o 6.975 .00
Tuﬂ‘g\imwsmmm UANANSTIN
(Consumers in Bangkok different status have different decisions

to use fitness services)

5. yualnaiisnelanisnaenaneiuiinsinanls 394 813 UIEEANNAFIUNNTITE
Tansfimma ungammaminns uananerii
(Consumers in Bangkok different revenue have different

decisions to use fitness services)

6. yu3lnafiednaemuinmasnaulalsudnisinmue U\ ABaNNATINNNTITY
U Col
o 2482 051
T ngawmamuAs wananarii
(Consumers in Bangkok different career have different

decisions to use fitness services)

91nA197991 4 NaN13AATIZA WU Ui lnaRdaauninuanateiudaaulalruinisfinmaly

'
aada

NFMNNMILAT WANASTTY pensfifedndyeadffiazdiu 0.05 aauyualnafl e a1y sedun1aAnE

selaiadenaiften uazeandn uanansiu snanlalasnnsfinse Tunnqommwamnas Tusnaneis
ﬁ’mqﬂ‘izmﬁm‘ﬁé’ﬂgﬂﬁ 3 Lﬁ'@ﬁﬂ‘mﬂﬁ@vé’ﬂ;ﬁumﬁﬁ@ﬂﬁmﬁmmmLmuuu‘jm’mfmhuﬁﬂﬁ@ﬁmﬁvm

Giﬂﬂ’ﬁﬁ@ﬁ%?@?%ﬂ%ﬂﬂﬁﬂWLuﬂ“ﬂﬂ\‘i&;‘LﬁTﬂﬂT‘uﬂ‘gﬂLVIWNMW‘LAV”]‘J‘

ﬂuu@gm%@ﬁ 2 ﬂ@ﬁ?ﬁ&Tmm'ﬁ?}@mam'ﬁmmmLLuug'ﬁmmﬂﬁ&huﬁﬂﬁ@ inasnananiainanlalainisiia

IEBIHLE [N A TN ImNEIUAS

: C o P C L ; Vg o .
n1519% 5 LLNﬂdﬂqﬂNﬂ‘izﬁﬂﬁﬂq‘iﬂﬂﬂﬂﬂLLNZWWN?IGW]C”INEIUH‘V“V?JC”I"I‘Hﬂ"ﬁﬁﬂﬂ’]‘iﬂ’?‘i@]ﬂ"lﬂLL‘LIU‘LIN‘im"lﬂ"l‘iw"luﬁﬂﬂﬂﬂﬂﬂﬂwﬂﬁm
miﬁﬂﬁuf@?ﬁu‘%miﬂmLuﬂsfuﬂgq WINHAHAS

Table 5 Show the regression coefficients and statistics testing the factors of integrated marketing communications through digital

media affecting consumers' decision to use fitness services. In Bangkok

Fanenses . <
ANUszANENITaAnaY
(Predicative Variables) ﬁ t Sig.
B SE
(Constant) 1.355 146 9.249 .000
AN LEEHANTIN SN TR DRAYTA (X) 344 .042 397 8.105 .000
AUNNIARTAN AT NTHRDRAT A (Xs) 219 .040 .265 5.533 .000
AN RE DN AAYTA (Xy) 115 039 136 2.966 .003

R=0686 R?=0471 Adj.R*=0.467 F =117.586 Sig. = .000

Y

91NA13199 5 NAN19AATIEN WU Ta98N1THBAITNITARIALLLYIUINITHINADATTATING

'
aada o/

nan1sfnaulalsusnisiamarasyuslnalueangemnaniuas seeiiladdgynieadafiszdiu .05

v v ! ! : 2 . v P
U92nNaunlg AMUNITENINENNITINERIUAD AR A Tﬂ‘iﬂ'ﬂ@z 46.7 (AdJ.R2 = 0.467) LLﬂt\E@ﬂNﬂ"l’iﬂW‘i‘Wﬂqﬂ‘im
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ANNTNNTOAUTUATUMUAD Y = 1.355 + 0.115(X,) + 0.344(X5) + 0.219(Xs)
ANNINLINTOINFUATUNHNIATTIN Z = 0.136(X,) + 0.397(Xs) + 0.265(Xs)
TagUszasadl 4 nan1siasznladeamunindnssaananan1ssinaulalrusnisinusnaslne
Tumngammeniuas

annfgnradl 3 Jaduauninanuoiasnanan1siaaulalsuinisiiamarssyuslnalun

MPNNHNNTRAT

. CoL P C v o e . y v v
n1519% 6 LLZ\I@\?ﬂ"lﬂNﬂizﬁ‘VI‘ﬁﬂ’ﬁﬂmﬂﬂﬂLL'Z\IZW’WWOmwmﬂﬂuﬁ@@?;lm’luﬂ"mﬂmﬂmﬂ\iN@Wﬂﬂﬂimmﬁu%?‘ﬁlﬁﬂ’ﬁﬂmLuﬂ“ﬂﬂ\w‘l_ﬁiﬂfﬂ
TunqammEnLAs

Table 6 Show the regression coefficients and statistics testing the image factors affecting the decision to use fitness services by

consumers in Bangkok

FawenTns . P
ANUszANENITRAnaY
(Predicative Variables) ﬁ t Sig.
B SE
(Constant) 1.494 150 9.942 .000
AIUBIANT (X) 263 044 310 6.009 000
AUATIAWAN (X) 242 041 308 5.951 000
ATRWANEBLENT (Xo) 127 047 144 2.690 007

R =0.663 R2=0.440 Adj.R2 = 0.436 F =103.688 Sig. = .000

FINANTINT 6 NANITAATIEN WU TTAFUATHNTNANH AN HAABN1TAARY LA [BUSN1SAAUAA9

'
aad

Qu’%fm?ummguwwwmm At i@ A IaARTisiy 05 UstNauafY AUBIANT ATATIAKAN
LAZAMALAYERLANNS ﬂﬂﬁﬁ@ﬁu?@?‘g‘i_ﬁﬂﬁiﬂﬁlLuﬂﬂ@\‘wjﬂ‘ﬁﬂﬂ Twangammeniuns AAnTuaIN1T0
a3unelnnapTadaaun nanEoe 3 Tade (nsasay 43.6 (Adj.R? = 0.436) LA IAANNITNNTNINNTOL
ﬂm’u‘swmﬂmﬁugﬂmmuﬁu Y = 1.494 + 0.127(Xg) + 0.242(X;) + 0.263(Xs)

’NNﬂ’]‘jWElqﬂ‘iili{fugﬂﬁ&muﬂ’?@‘iﬂqu Z = 0.144(Xe) + 0.308(X;) + 0.310(Xs)
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Figure 1 The Contributions of the Study
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