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Abstract

This research aims to study the factors of knowledge exchange and marketing strategies
that influence the management potential of restaurant entrepreneurs. This research used
quantitative research. The questionnaire was used to collect data. The sample group consists of 347
restaurant entrepreneurs in Bangkok. They were analyzed using frequency, percentage, influence
path analysis, and the structural equation model (SEM). The results found that the factors of
knowledge exchange and marketing strategies on the management potential of restaurant
entrepreneurs are consistent with the empirical data, including the Chi-square value (X?) of 53.247,
df = 41, p-value = 0.095, Chi-square/df = 1.299, CFI = 0.997, GFI = 0.974, AGFI = 0.951, RMSEA
= 0.029, RMR = 0.008, and NFI = 0.986. The results indicate that knowledge exchange positively
affected the management potential of restaurant entrepreneurs, with a path coefficient of 0.282.
Additionally, knowledge exchange positively aoffected the marketing strategy of restaurant
entrepreneurs, with a path coefficient of 0.861. The marketing strategy positively affected the
management potential of restaurant entrepreneurs, with a path coefficient of 0.733. Knowledge

exchange affected the management potential of restaurant entrepreneurs through a group of
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marketing strategy variables with a path coefficient of 0.913. Restaurant entrepreneurs should
prioritize knowledge exchange to obtain information supporting the management of their restaurants
and focus on marketing strategies that meet target customers' needs to improve the quality of
restaurant management.

Keywords: knowledge exchange; marketing strategy; management; entrepreneur
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Figure 1 Research conceptual framework
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(2021), and Kaspa and Sirimongkol (2021) LANENINATWANTUEMSSAn13esins UsuTiann Torlak et al.
(2020), Chaiyasain (2021), and Peeraphatchara et al. (2019)

nMIMTI9EELAHIE 88 [A1BILLLAELNIN AaEANUTEANE ATERLIALEaNT (Cronbach's Alpha
Coefficient) NANNTYIARBLUWLN ¢TqLm‘mﬂﬁqﬁhqmwL%'@ﬁmwdw 0.7 — 1.0 TpgfulsAuAnEA AN LA
U?i‘iﬂ”]i@qv/ﬂﬂ’]‘j?lﬂd&;ﬂﬁ:ﬂﬂUﬂ"l‘jﬁﬁﬁ@;’mﬂq‘ﬂqﬁ flananadeiii 0.963 vaqLmﬁﬁymﬂﬁmmﬂﬁﬂumwg:ﬁﬂ'w
ALEBE 0.954 FautlsAunagnanisaain fatacuidasii 0.943 uansuuuRaunTuRs AT
pasHNEede (Hair et al., 2019)
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329919 46-55 9 T888z 28.82 FeAUNTITANEIUI Y3 3888z 57.64 flﬂ‘izﬂ‘l_lﬂ'ﬁ‘iﬂzﬂﬁ‘iL‘ljur};:ﬂﬁzﬂﬂ‘l_lﬂfl‘i
fqﬁﬁ@v;’mmmﬁ 5-10 11 sp8ay 41.21 uazsrezaIAnilugsne 5-10 4 Je8az 42.07 ?Jymjmﬁ'mﬁuqﬁﬁ@
%ummwmmﬁwﬁméw WA T INTAIR DTS NTNIS M 1-5 AW F8ay 40.35 Flazduan 1-5
Tnz sp8z 30.84
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U%iﬂﬂ‘jﬁ/ﬂﬂﬂ‘j‘;’lu@’?‘ﬁﬂﬁﬂ@\‘1P;Ilyﬂﬁ?.:ﬂﬂUﬂ"ﬁﬁﬁﬁ@‘;"lu@"Mﬁﬁ T mmz@yﬁﬁﬂTmyﬁﬂﬂﬁﬁme@urﬁhifmﬁfﬂ
p9ALTEnay (Factor Loading) m’mmﬂ@‘uﬂ’]’lmiﬂl,%@ﬁﬂvmx‘iimdﬂ’;ﬁ\i (Construct Reliability) n19naaauAITd
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FausdanalfiA1annngn 0.60 Nn@aRIAINDMARIAMA (Hair et al., 2010) a1xngassuielngn Tuaaniadn
vasdaulaudayndafdauladunealanfiaunsalrdnuunaeasiaudaureln luazdul nan1amagauas
widedenslaseasns Tnefiarsanannanduss@vsannuifiasszney (Composite Reliability: CR) Ar7ienn3y
T@Tfﬂg‘ixwﬁqq 0.7-0.9 Lﬁ'ﬂmwmumwgﬂﬁmmemmmmﬁ”@wmLmué’mmmmﬁmmgw WANT
naaUANIT g nsBaTan TnaRarsanannataEulsUsaseAeiaiala (Average Variance Extract:
AVE) §lmnnnnan 0.50 NNAILLS AANNOATITIR WA (Hair et al., 2010) uaas A tnunng unnsdasn
W9 NNTNAFBUANENUSZANE LOAN1BIATEHLNA (Cronbach's Alpha Coefficient) 229¥]nFuLs flanmnnnan
0.7 PsnETf WA (Hair et al.,2010) uamsivradasiulusziuiioensuln suavBuananisinaisi
Faudsuranisuaniagnaasg (KM) #a1 CR wnfu 0.863 uazda1 AVE mdy 0.611 dautlsurenagns
N19AR1A (MTS) §A1 CR 111U 0.904 WATAT AVE WU 0.701 fautlsusen1susnisdanias1uamngess

KUTENaUNI3 (EP) {A1 CR wnfiu 0.908 wazA1 AVE wndiu 0.712 a9d{aan faudsudsunazdaulaasne
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Table 1 Results of Factor Loading, Construct Reliability and Convergent Validity

AiaTn A A A AR
awlwney  anUssAvE  awUstAve  awuseAve uilsilsan
Al suels v Factor Mg weanzes  Aardies Laﬁﬂﬁﬂﬁ'ﬂYg
Fulsdunala
Latent Loading Coefficient AFBRUIA Usenay Average
Observed Variables
Variables of (Cronbach’  (Composite Variance
Determinat s Alpha Reliability: Extract
ion (R?) Coefficient) CR) (AVE)
suanUREw 0.954 0.863 0.611
mw;:{ (KM)
ﬂ’ﬁﬁmummmmqmmwg 0.814 0.663 0.817
(KMI)
MsiEfananng (KMA) 0.741 0.548 0.914
nPAUANIA A (KNS) 0.753 0.567 0.865
msiarmg il (kmu) 0.813 0.661 0913
nAYNS 0.943 0.904 0.701
NISHAA
(MTS)
ANHABNANEYENALA A (NEED) 0.872 0.760 0.884
ALY A A (COST) 0.822 0.675 0.861
ATMPRINAEAANALNE (CONV) 0.845 0.714 0.872
ATUADENT (COMM) 0.833 0.694 0.796
ANYNTNANS 0.963 0.908 0.712
USR159ANTS
STNBMN52B
;;ﬂs:nﬂum‘i
(EP)
NILEII AN TENENNTYARR 0.840 0.705 0.893
(EPP)
NALAMIIANINTTRM (EPM) 0.819 0.671 0.918
AMLAMIIANNTIERUAY 0.843 0.711 0.911
qﬁﬂiiﬁ (EPT)
naLBmasAnaiall EPG) 0.844 0.713 0.930

m'ﬁmﬁﬁwLﬂumﬁw%waLL@?;TNmemmsTm\imwﬁmmmmﬁu%qﬂmmmmﬁ@?ﬂ WU N5

= g i Aaa
LL@ﬂLU@ﬁI%ﬂQ"INELL@Zﬂ@ﬂWﬁﬂ’]‘i@]@"l@‘VlNﬂVI

'
a

FNARBANENINAINNITUINITIANTSE9 USENaUN15g90

FIUBINIS Tmﬂﬂmm%’ﬂm?ﬁ NINTTATIAFDULHAR AL ATET AT 1 TATEAUAITHNANNARIDI HLAR

(Goodness-of Measures) IBNARDUANNADAARBIZDIFULLLANNAFIUNTATe LBy AIBIUTLINY ANETRAT
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TlunnsnsasauaamemanzensfaILBsss AU auLuNImgsE A1 p-Value masdliaddgmng
afif (Significant: Sig) Ae fATxIANI1 0.05 FeidansearpuuatIdIUBsETNETURULLNI g EE
ﬁmﬂﬂﬂ@mm;,mﬁ/uwfﬂﬁ (Boonthawee et al., 2020) LLﬂzﬂlﬁﬂﬁﬁm’mﬂ@ummﬂ@@mﬁy@d TGTLLﬂI Chi-squares,
X2/df, CFI, GFI, AGFI, RMSEA, RMR LA NFI HAFINN19TLATIEA AN NABAARDINANNAHIZAI LSRN

A o 2o ¥ o T o =
V]W@NuqﬂuﬂUﬂ@H@L%Qﬂﬁv‘VﬂE PNATNY 2

Chi-Square = 53.247 ; df =41
Chi-Square/df =1.299 ; p-value = .095
GFl =.974 ; AGFI = .950 ; TLI = .995 ; CFI = .997 ;NF| =.986
RMSEA =.029 ; RMR = .008

. . .
AT 2 HANTTALATIZN LHIARTNNS LATIHTT

Figure 2 Result of structural equation modeling

NN99999FBUAITHIBAARBITBIHLAA (Evaluation the data-model fit) WU THIARKNN D491 NS
Usnnlainn nansiiesisnaeys wualieaannislasssmasnissuaanaasstudeyaidesedng
Trefianla-aumas (X2) Sty 53.247 avrmaase (df) Saamady 41 ﬂéﬂ\ﬂﬁﬁﬂﬁﬁﬁmmmﬁﬁ (p-value)
fiawniiu 0.095 ANlA-AUANTENIMS (X2/df) fAMfL 1.200 AdaiinAEaBRARINANNAUBIRNINS
(CFI) RANWNiU 0.997 AFaTlTnsysiumINNaNNAY (GFI) §AMWNfiU 0.974 B nmnomdinimun asal
SasrAUAMHNANNARIUSULNLAY (AGF]) HANwnil 0.950 uazifieRansnnAAHaanAaDIaInNARLHsIN
faa9rnIARAAMHARTIALAABNIAUTE N0 (RMSEA) SlAnmnd 0.029 Andedsinfiansaasanadsings
ADIYBIEINAAD (RMR ) SiAmndy 0.008 uazAnsafl Normed Fit Index (NFI) A1mnfiu 0.986 daa1n1u
nounAifnue Sssaaglnan1sinsznasadaznendeindureslinandsnislsudoswauno

Ao Yo a
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Table 2 Results of the consistency of the model

ANEER/AT  LNe T L1 NS ASITREUATHNAAARBIABIRIULL AERTD NANTS
iy ﬁ'u{llmdm%wszé'ﬂﬁ Tusanassy  msvesay 81934
Statistics/ Criteria of the consistency of the model Statistics of the Results Reference
index model after
values adjustment
X3/df ANSARTA-auArIREBIAMANNTNERTE (X?) Chi-Square 1.299 NN Hair et al.
Jdf) WBENAN 2 AN (2010)
CFI AT ANH A ARRBINANNAWBIANIIS 0.997 MW Hair et al.
(Comparative Fit Index: CFl) pasfiandt 0.90 Ful (2006)
GFI AFi i nsEAUAINHNANNAY (Goodness of fit index: GFI) 0.974 HWNDAT Hair et al.
paafiANsINN9n 0.90 (2006)
AGFI AR TAsT LA NN AN NAWTILSULNUAY (Adjusted 0.950 KN OWT] Hair et al.
goodness of fit index: AGFI) miﬁ?ﬁmﬂﬂ'ﬁﬁ 0.90 (2006)
SMSEA AN TiaBIBIARALATHARIALARDM 0.029 MW Hooper et al.
Tratszano (Root Mean Square Error of Approximation: (2008)

RMSEA) A1vagnan 0.05 Axnn

AUAENIN 0.05-0.08 aansUln

RMR B LI ANt AR SR B NI AT QYRR VP 0.008 KN Hooper et dl.
(Root Mean Square Residudl: RMR) A1Wa#inan 0.08 (2008)
NFI AAseT Normed Fit Index (NFI) A258AT%1NN27 0.90 0.986 Knoen  Kaplan (2000)

NAN1TIATIENTATITIRUNATBIN1TUAN I REUANTUAZNAYNENITAAIATIHENENARBANEAIN
ATUNITUINITIANITVBIR UIENBUNI953A991UBIMNT WU HAuaeaAaeIiurayaidilssany 49

o a a ¢ ¥ a a o/ {
NITTUTUNTUBNANTINATDUNNNAFIUURIZNITUATIENTUNNENTNS AIRNT NN 3
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Table 3 Results of analysis the influence of variables

UNHATWURAIBNENS A ANAIN ARART WANTS
\ Path Diagram AnUseand  maneaAew  Critical Ratio NANay
ansnaszneduls ”
_ LERNINN TN (CR) Results
Influence between variables
path Standard
coefficient Error (S.E.)
taduBeamanausioulans HT: KM -> EP 0.282 0.080 4.338 Havndwaid
LL@ﬂLﬂﬁlﬂumm'gﬁ@wﬁwammwL%\i uan
LINABNNTLEMNTIANTTYDS
KUaENEUNNSgsAeT DI
tadudsaumangusaulanis H2: KM -> MTS 0.861 0.065 16.370 Haninaide
u,zmLﬁ?ﬁlﬂumwgﬁﬁw%mmamaL%a uan
LINABNAYYISNIFARIAYD
HUENBUN19E3A9T eI
taduBsaumangusiaulanagns H3: MTS -> EP 0.733 0.72 10.109 Havninwaid
namaAfEvENaVNIRTIBILanAe uan
MsUAIITANTsYBIRaTNeLNIS
ﬁﬁﬁ@;’?u’ﬂ’ﬁfi’ﬁ
tadudsaumangusaulanis H4: KM -> MTS -> EP 0.913 Haninaids
LLzmm?q‘ﬂumwfgﬁﬁwﬁwwwmaL%a uan

UINABNNTLENIFIANITUD
HU5ENUN19EINITIUBMNTHIUNGH
fUINAgNENITARIAYDY

ﬁﬂizﬂﬂUﬂ"li‘Qiﬁ@i”lu’ﬂ"m’ﬁ

Tagfl KM unw nnsuaniAeuensgeesyUszneuniagaiasuems
MTS Ui NAYNSANTAAIATEIHLSLNBLN1AETA9 DS
EP uwnt nstAMIsdannseadgsneun1sgsnias e
MHIBmE AN CR. > 2.58 uannArddnmenaRiissdu 01

A1 C.R. > 1.96 uansnilafAgyeatinniszdy .05

INANTNT 3 UWARINANITAATIRBENGTzaedauls afunslndiall 1) TaduBeanmngnaudauds
NTLANIUABNANN TENENANINATUBILINABANEATINATNNITUINITTANTT2R9, UTEnaUN19g37a
FIUDMNT WU BaNSUENNAgITsTIUTs AR eaiaT 0.01 TnafandnUsz@nsaunneminiu 0.282

2) Ja9e139mna na N UUIN1TUanNIUA auANg HENEWanN19R9EIUINABN AL NEN1TARIAYD

'
o aada

v v . » _ e o Co <
P;IlﬂﬁZﬂﬂUﬂ’]‘iﬁq‘jﬂ@‘i’]u’ﬂ’]‘lﬂﬁ‘j WU ﬂﬂmummﬁmﬁﬁmuuﬂmmymmmw 0.01 Tmﬁmﬂwﬂi:ﬁm

a

LRI 0.861 3) Ja98B9amAnaudaulsnagnsn1InaIARaninan19nsidiuanae ANENINAY

'
aada

NILEMNTANNTLBIRLITTNOUNNTINAIMDMNT WU eanSUaNNRgAszATdAynneadiif 0.01 Tag
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Figure 3 The knowledge exchange and marketing strategies that impact management potential of restaurant

entrepreneurs
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