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Abstract

This research aimed to study 1) the level of Thai consumers’ decision-making on using
services at a bakery shop in Bangkok, 2) the relationship between personal information and Thai
consumers’ decision-making on using services at a bakery shop in Bangkok, and 3) the marketing
mix affecting Thai consumers’ decision—-making on using services at a bakery shop in Bangkok. The
quantitative research sample size was 384 Thai consumers using services at a bakery shop in
Bangkok. Since the population number is unknown, Cochran's (1977) sample size formula is applied.
The instrument for collecting data was a questionnaire. Statistics used included mean, standard
deviation, chi-square, and multiple regression. The research results were as follows: 1) The overall
level of Thai consumers’ decision-making when using services at bakery shops in Bangkok is high.
Regarding an individual component, the purchasing decision comes first, followed by alternative
evaluation, post-purchase behavior, problem recognition, and information search, respectively. 2)
The Thai consumers’ personal information, including age, education, and average monthly income,
relates to decision-making on using services at a bakery shop in Bangkok at the 0.05 statistical
significance level, and 3) The marketing mix, including product, place, promotion, and physical
evidence, relates to decision-making on using service at a bakery shop in Bangkok at the 0.05
statistical significance level.
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Figure 1 lllustrating research conceptual framework
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Table 1 Demonstrating mean and standard deviation of the level of Thai consumers’ decision making on using services at bakery

shop in Bangkok.

mfiﬁ'ﬂﬁu?%méu%‘[ﬂﬂﬁmfmﬂ°1 X SD LA
mﬁ%/ufgﬂmﬂiywﬁ (Problem awareness) 3.81 0.78 NN (Very)
ﬂﬁ?LLN’N‘Wﬁ“ﬂyﬂﬁdﬂ (Information) 3.40 0.99 UUNAS (Moderate)
NM19USLRURNENNLEEN (Evaluation of alternatives) 3.88 1.10 Hn (Very)
miﬁmﬁu{’f@"%ﬂ (Purchase decision) 4.07 0.64 HN (Very)
Wqﬁﬂ‘iimmﬂﬂﬁdmi%ﬂ (Post-purchase behavior) 3.85 0.74 HN (Very)
59N (Total) 3.80 0.70 {If (Very)
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Table 2 Testing a relationship between personal information and Thai consumers’ decision making on using services at bakery shop

in Bangkok.
nssinaulatenstausnisy
. . Masug 119 n19 n19 NEANTTN  AINTIN
2BYANINYAAR . . .
zasfymn  umaewn  Usuilfiuwa  dnAule AUNRAY
2BYA NNLRDN a n15%a
xZ 23.615 28.387 30.231 30.627 23.504 67.203
LA (Sex)
Sig. 0.051 0.019* 0.017* 0.001* 0.036* 0.107
x2 55.504 93.337 69.706 37.362 64.501 254.210
21¢ (Age)
Sig. 0.079 0.000* 0.022* 0.167 0.006* 0.000*
x2 108.172 85.257 51.557 73177 52.260 242.635
A7%W (Occupation)
Sig. 0.002* 0.196 0.994 0.018* 0.873 0.883
B xZ 55.145 51.778 57.052 48.003 53.438 172.190
TYAUNT9ANYT (Education)
Sig. 0.002* 0.008* 0.004* 0.000* 0.001* 0.000*
nelmadsnefian x2 69.178 97.528 69.019 37.956 82.251  207.231
(Average monthly income) Sig. 0.005* 0.000* 0.025* 0.151 0.000* 0.009*

* fhianAtynnataissAy 0.05

WA LA ATHATNTIN (X 2= 67.203, Sig = 0.107) Tufanuduiusiunissaanlatunislausnig
snuninedvasyusTnama e luangammammas WeRa1sonseamnuaT AR AEdNius TN
LEIVNTBYR (X 2= 28.387, Sig = 0.019) ngUadunaniden (X2= 30.231, Sig = 0.017) masnanlade
(%= 30.627, Sig = 0.001) UATNANTINAENAINTEE (X 2= 25.504, Sig = 0.056) peiiadAnynieadn
flazu 0.05

87 WL AMHAINTIN (X2 = 254.210, Sig = 0.000) HAradriusiunisinanlatunislainng
smuunadresyUalnara e luannganmaniuas illafanannaeaiunuen engiaauduiusdunis
LAINTaYR (X 2= 95.337, Sig = 0.000) FUszluNavnaiRen (X 2= 69.706, Sig = 0.022) WazHgAnTsH
MEVaINIde (X %= 64.501, Sig = 0.006) @éq\aﬁﬁﬂﬁﬁﬁmmmﬁ@ﬁizﬁu 0.05

BN WUIT ANHATNGAN (X 2= 242.635, Sig = 0.883) (N AN ENTINE TUn1snanTalunnsly
1ameamuinadeesyLalnar e huasnqumamiues ileRensanmenunuan an3ndaudiuadu
m'ﬁ%’ugﬂmﬁﬁym (%= 108.172, Sig = 0.002) uazn19FARNIaEE (X 2= 73.177, Sig = 0.018) Beniisfudifmy

NNFDRASzAL 0.05
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STAUNNSANEA WUAT AHAINTIN (X 2= 172.190, Sig = 0.000) AAnaNRusFuN15snanlatunng
Tﬂﬁyu%m‘a‘;mmmﬂ%'f'um;;u%‘[mmﬁmsfummmgqmwwmm a9 318a LT STAUNITANEN
fAaudniusiunisiugraslym (X2= 55.145, Sig = 0.002) NMIUFENMIEYA (X 2= 51.778, Sig = 0.008)
neUsTuwaniaden (X 2= 57.052, Sig = 0.004) nasnanlade (X 2= 48.003, Sig = 0.000) UazWgRnTTd
ANENEINNTTe (X 2= 53.438, Sig = 0.001) aeneiiadfamaGRTiszsiu 0.05

e lARAIABIRDI WL ANWANWTIN (X 2= 207.231, Sig = 0.009) AAuaniusiuntssnautale
miT%u%m'ﬁ;mmm@%ﬂm;;uﬁﬂmmﬂm?uwmqqmwumum dlafla1soasreamunLn T1elamisne
\Aaud Aanduius Tunissugreslama (02= 69.178, Sig = 0.005) NTUFIINT DY A (X 2= 97.528,

Sig = 0.000) Matlazifikaniadan (X2= 69.019, Sig = 0.025) uazwgAnTannEnAINITEe (X2 = 82.251,

|
aada o/

Sig = 0.000) agNiid Ay NaTRTISZIU 0.05

. » o Y - o
pnUTaNAl 3 NANITITENLIT FIUUTEANNNNITARIA TﬂLLﬂ ATHUNNAN TR mumwn\‘ffumﬁ@@

q

'
=

FIVUIY ATUNTTENLFITNNTITARIALAZATHAILIARDNNNATLATN 34m@1mm‘jﬁmﬁu?@?umﬁﬁu%miiqmu 3313

'
aaa

ZroanLalnara eluangemmanuaseensiidodAgnieatffiszdu 0.05 SanqusaulsBass i lyly
! o o 7 ! o . & e A v o o o

NINAFBU INEAHANTIWE1121911 (Durbin — Watson = 1.711) Bnvisngusiadassilmnuaniusiudious

AINABUYNE (R = 0.740) uazamlsrannnIsnaIainananisindulaunistauinissuuinesses

HUA Inarna e lueengammamuasfisziusesay 55.00 (R? = 0.547)

A151971 3 NMAsBUAINLsTaNNINNIAaIR T inanantsdnaulaunistyuinissuuinesvasy uilaanna natuee
NPINWHAWAT

Table 3 Testing Marketing mix affecting Thai consumers’ decision making on using services at bakery shop in Bangkok.

B Std. Error Beta t Sig.
AT (Constant) 0.387 0.195 1991 0,047
AmWERsToun (Product) (Xq) 0.162 0.064 0138 2550  0.011%
AvaAn (Price) (X3) 0026 0055  -0025 -0468  0.640
AMEaaNaTNNSTAdIMINe (Distribution Channels) X3) 0.260 0.050 0.260 5.163 0.000*
ANHNNTELEENNTHATA (Promotion) (X 4) 0.228 0.050 0261 4606  0.000*
AmuAaTng (Personnel) (Xs) 0.048 0.060 0051 0806 0421
AMUNTELAUNTA (Process) (Xg) 0.000 0.067 0000 0005  0.998
ANHRIUINRBNNNIEAIN (Physical environment) (X) 0.173 0.035 0215 4911 0000

Durbin — Watson = 1.711, R = 0.740, R? = 0.547, F = 64.906, Sig. of F = 0.000, *= 0.05

o
ANUSIYNR
a o o/ (dl ! o/ ¥ a ¥ dl ¥ a
N@’*V’?ﬂﬂ’]‘m@ﬂqmqﬂ‘jxﬂﬂﬂﬂ 1T NUQN m‘mmﬁuT@Tum‘aT%mmﬁmLuLﬂmﬁam@m‘[ﬂﬂmﬂm
Tupngammamnues ammnnsansg tuszdunnn sisilenadbunsnzyuslaamainey aszminfesimauan
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Figure 2 lllustrating new knowledge derived from this research.
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