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Abstract

The objectives of this research are as follows: 1) to study marketing factors; 2) to study
the decision-making behavior regarding condominium purchases in Pattaya City; and 3) to study
the marketing mix factors affecting the decision to buy condominiums in Pattaya after the COVID-
19 crisis. A mixed-methods research approach was utilized, incorporating quantitative methods
with 400 questionnaires and qualitative methods with structured interviews. Statistical analysis
techniques included mean calculation, percentage distribution, standard deviation, and multiple
regression analysis. The research findings indicate that: 1) Marketing factors encompass product,
price, place, promotion, people, process, and physical evidence factors, with an overall perception
level rated as high (X = 4.15, SD = 0.072). 2) Condominium purchasing decision-making
behavior in Pattaya City includes problem awareness, data acquisition, evaluating alternatives,
making decisions, and evaluation after the decision, with the highest overall perception level (X =
4.23, SD = 0.288). 3) The marketing mix factors affecting the decision to buy condominiums in
Pattaya after the COVID-19 crisis include process, physical evidence, people, promotion, place,
and price, accounting for ©69.6% of the variance. Therefore, the research hypotheses are

accepted.
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Table 1 The results of the data analysis show the mean and standard deviation classified by the overall summary opinion level on

the marketing mix factors.

asaaaulsEaNInsARIn _ sEAUAHARALIAY

(Marketing mix factors) x >P (Perception level)
AWHART (Product Factors) 4.16 0.304 H1n (Very)
Gﬂv’m‘mm (Price Factors) 4.1 0.351 Hn (Very)
ﬁmﬁmu‘ﬁ (Place Factors) 4.18 0.376 Hn (Very)
ﬁﬁum‘sféaLzﬁmm‘mmm(Promotion Factors) 4.15 0.356 HN (Very)
ﬁy’nn_qlﬂﬂﬂ (People Factors) 4.14 0.366 HN (Very)
ﬁyﬁuﬂﬁzmumﬁﬁwm (Process Factors) 4.16 0.367 HN (Very)
ﬁyﬁuﬁﬂwm:m\imﬂmw (Environmental Factors Physical) 4.19 0.379 HN (Very)
59N (Total) 4.15 0.272 NN (Very)
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HIMTFIUMAAY 0.304 ATUNTZUIUNTYIN9N HANRRYTINWNY 4.16 Haudeauuninggiumaiu 0.364
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Table 2 The results of the data analysis show the mean and standard deviation classified by the level of overall opinions regarding

the decision to purchase a condominium in Pattaya.

wgAnssunsinauta x) (S.D.) sTAUANAMLTW
(Making decisions factors) (Perception level)
(;I/ﬁum‘i%/ugﬂiywﬁ (Problem Awareness) 4.26 0.357 N’mﬁ’gﬂ (The most)
(;I/ﬁum‘a‘ﬁvuwﬁ‘ﬂymd@ (Data Acquisition) 4.23 0.340 Mﬂﬁﬁm (The most)
AmnTUsTfunnaden (Evaluate dlternatives) 4.21 0.420 mﬂﬁqfﬂ (The most)
Annsiaauta (Making decision) 4.20 0.352 H1n (Very)
AHNNTUsT AU AN AsnNSARRTS (Evaluation after decision) 4.25 0.355 N’mﬁfop’l (The most)
59 (Total) 4.23 0.288 s nfigm (The most)
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Table 3 Marketing mix factors influence condominium purchase decision in Pattaya after the outbreak of COVID-19 using multiple

regression statistics

Coefficients

Unstandardized Standardized
Independent Coefficients Coefficients t Sig

B Std. Error Beta
ARl (Fixed Rate) 0.689 0.129 5.331 0.000**
ﬂ@ﬁﬂ&?ﬁuwﬁmﬁmeﬁ (Product Factors) 0.049 0.033 0.052 1.499 0.135
adam451A1 (Price Factors) 0.081 0.033 0.099 2.424 0.016*
adamuan i (Place Factors) 0.091 0.030 0.119 3.051 0.002%*
Tas8AunsasBan1IRa1n (Promotion Factors) 0.116 0.031 0.144 3.726 0.000%*
1ladaAmyAAR (People Factors) 0.145 0.030 0.184 4.898 0.000%*
a48AUNTZLMNNTY19T (Process Factors) 0.192 0.030 0.243 6.436 0.000%*
TadmuanEaEenIEnIn (Environmentdl Factors 0.178 0.029 0.235 6.156 0.000%*

Physical)

21NA1997 3 N9AAIIzTadEEINLsTaNNsRanREnENanenisinanlataneulafifene
siennendanismseinginisunsszunavesleialain-19 panansfigiuniside Taslsadifnisanaes
WA (Multiple Regression Analysis) FeddaudsBasy Ao Jaduaaudszannisnann Wusaulsfifianna
Tmiqwamwqﬁﬂiiumiﬁﬂﬁﬁwéﬁyﬂ%aLﬁuﬁmmimu Lﬁﬂ‘f‘;Lmﬁxﬁﬁyfmﬂﬁﬁmimmﬂwmm Tanasail

R? = 0.696 fiudsBassin 7 Usznaumay Taduaaulszann1snann (aun Jasuaunans o
ffadauaian Jadeamaani TadununiaaasEnnisnann faduauyana Tad8nunszUamun1aYieny
uaziTaduAudnEaEIInEnIw favenanassiunginssuniadnaulade dudusaulsna fsesas 69.6

F = 128.007, Sig of F = 0.000%* A1 P-Vdlue 289 F ATHaana1 0.05 wazdA1uenan 0.01
Tnng AN e aresaan1siiiiedidy Tneflisaulsdaszestmas 1 fauls Aaswanafaulsns
Lm:mmﬁﬂﬁqmL’ﬁﬂusﬁugﬂﬂmmm‘j@umﬁﬁ

Anfiansnazassaulsdassaafaulsan

Tadnunan TN Sig = 0.135 FafA111INN7 0.05 TadaaaulTEauN1IAAIAAIUWNAR T 4N
Tuasnanesziunissinanlads (Beta = 0.052) Andussaas 5.2

JadaA131A7 Sig = 0.016* eilAiasnan 0.05 JasaaIuLEaNNITAAIAATWITANENARDTZAL
nasnaulade (Beta = 0.099) Aniiuspaaz 9.9

Tadamuaand Sig = 0.002** Feflnmianan 0.01 TasaIulIraNMIARIARTUTO T RINARD

sysunadnanlade (Beta = 0.119) Amduspaay 11.9
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