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Abstract

Smart tourism technology is implemented by the tourism industry as a new concept to
enhance the visitor experience, engagement, and behavioral intentions. However, research that
explores the relationship between smart tourism technology and these variables is still limited,
especially in the context of museums. Therefore, this article aims to study the influence of smart
tourism technology in museums on the experience, engagement, and behavioral intention of
museum visitors in Thailand. This research is quantitative research using a questionnaire as a tool.
Data was collected from Thai museum visitors aged 18 to 59 who have used smart tourism
technology in the museum, with a total of 400 samples. The frequency, percentage, and model fit
index for structural equation modeling are the statistics utilized in data analysis. The research findings
indicate that 1) smart tourism technology in museums positively influences visitor experiences and
engagement. 2) Visitor experience positively influences visitor engagement. 3 Visitor engagement
positively influences visitors” behavioral intentions. 4) Visitor engagement mediates the relationship
between smart tourism technology in museums and behavioral intentions. 5) Visitor experience and
engagement mediate the relationship between smart tourism technology in museums and behavioral

intentions.
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Figure 1 A causal relationship of smart tourism technology in museum, experience, engagement, and behavioral

intention of museum visitors in Thailand
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Table 1 Direct effect, indirect effect, and total effect

UseAUNTSMD ATTHK NN ANHAI AL TINGRANTIH
. gm@iﬂwu wmgmgéﬂmu mmgmtéﬂmu
[CB 1K
(VEX) (VEN) (VBI)
DE IE TE DE IE TE DE IE TE
winlulagsansey
NINMBaiEn 0.89** -  0.89**  034**  055%**  0.89** - 0.86**  0.86**
WRADToN (STM)
UsraUnN130n9
v - - - 0.61%* - 0.61%* - 0.59%*  0.59%*
i EanEn (VEX)
ANNNRLYE
- - - - - - 0.96%* - 0.96%*

K BENT (VEN)

WHEWe: ** P < 0.01, DE = nBwannemss, E = Bnswaneesy, TE = aninalansan

Note: ** P < 0.01, DE = Direct effect, IE = Indirect effect, TE = Total Effect

Rajapark Journal Vol. 18 No. 61 November - December 2024 % 153



[ =
@IS@ISSTaANING
Rajapark Journal (ISSN: 1905-2243)
171 18 21iu? 61 WARINEN - SWINAN 2567 - TCI NANT 1 NR¥EATEATUASRIANATERS T 2564 - 2567

a

5197 1 wuan TaaraduiusiBssunnrasmatladdanssrnisnimaadisn uRRes omi
AIHARDUITALNIT0L AYTNK N Lm:mmﬁgff@L%ewqﬁﬂﬁmm;;mL?‘J"ﬂuﬂrjuﬁﬁﬁﬁmﬂuﬂﬁzmﬂfm i
Fiun1aUsuun (Adust Model) fnnanasnduiurayaidelszdnyuszdiuiieensuln GeRiansonaindai
ATHNANNAW (Fit Index) 9%l (2 = 297.396, df = 118, , CMIN/Gf = 2.520, RMSEA = .062, RMR = 0.008, CF|
= 0.976, GFl = 0.923, AGFI = 0.889 FIANITNATUNANITNARBLANNATIUANINGUIEsAT093T Tads

a
AT

A19199 2 ATUNANITVIARBITHNFFIN

Table 2 Summary of Hypothesis Testing
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Anquzaent 1 1 STM = VEX 0.89%* - AR
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Fnquzaeaii 3 H4  VEN = VB 0.96%* - AU
Fnquzaent 4 H5 STM => VEN = VBI - 0.35** ANUAL
Fnquzaenii 5 H6 STM => VEX = VEN = VBI 0.53** ANUAL

VHTELNG: ** P <0.01

Note: ** P < 0.01
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