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Shopping Center Management Concepts for Customer Attractiveness
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Abstract

The academic article aimed at a concept for managing shopping centers that focuses on
creating engaging experiences that meet customer needs, emphasizing improvements in
convenience, comfort, diversity, entertainment, mall essence, and luxury. The study's findings reveal
that modern space design, a pleasant atmosphere, cleanliness, easy accessibility, diverse activities,
and technology to enhance service efficiency increase customer satisfaction and encourage repeat
visits.
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and Lévy-Mangin (2018) WL ATIHARINMATEYEHIBUATFANUIRGENA1E THEUENI5A1 Bemanedontsd
girmaelssavuazanunaeninalauasnige Waladendniinegagnan assfinnuazaanaiie
¥9muaanasHnaAs iNsanansEUnEeililddyRensAvgAgnAn FeARRBITL Xu et dl. (2022)
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msdafisnnan nnsdmvaunastuuazanwanaay Tnsfinisuasnauganfanuddgannign 80
SanLa5LEMEn (Anchor Tenants) lA9nudn ATl gn T anasnaeay B THAUINISAT IHT12H 19
MANFNNFARIgATIANIIA I Uaz IR ALENNITI TR gREnn SN uasiluvuandAry Tinnsaens
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Tnsnagnsnisnann 3P (Product, Price, Promotion) TAnaWaNHa1UyLE1 TagnisinauanAndamnignan
amangeuazaNAy vinigudnsanlasunaystlemigegn isfaiunisdisnauasnnsaeLaunsene
ANANADINIaHARS N AuATTUY AU U Kariya et ol. (2023) TaRnunsdaniaguanisauazlain
VDIAUBUULIN HAANNTEUENITANART Ty aEBAI eI unafnanladanygiensie i Tnaniadany
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yosraaeting nnelugninisanlndnace endrewguinisaussmaing i aeasnisines lanoy
auw waziunianan Mdduunassamiznais g (Anchor Tenants) Tiiuuusnanisidodes wisndiuiimnly
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gnadainRedndydmsuianeesianisguanisantunisimundszaunissinisretdeln o isfegala
gnanmesntugugnisn Tagarneddeees Ying and Aun (2020) wuan Jadewan 3 dsznis (aun nns
o v o v o s v v v
FARTINITN AHAZAININNTTLNE waTUTIENNIA FnsaivuaUsraunsnintsset s ualnauay
- Lo . ; v o v
nsidenguenisanle laafiTadeninusseiniaianinaniniigalunisisgaguilnatnundauss
NNFFINANA Humaira and Zaliza (2024) WUAT HAREBUARYENITAIIINNTITHANIAINNATHYDINARTUN
i Y A Ao "'Ey v oA o a T a a ¥
WATULTUARANTIAIIVATY AN MASUS (R wazdadennissulssniuensiiazaan iuaaiiies uazln
a o o i Y Aa = o ¥ Aaa <
LAHDUNIAANITTANNIANE RNz B9g U N19ATI a9 TenndusenTudfoessraunisaiuas
Tamsssunedeanfifmuagdimizesguenisataielng (1) ANEMERNIZe8IUENI1TATATBLARNNNT
BaNUULFORENTINUATNITNUHEA WA SefunumdrdgTunissslszaunismzesyuilnn deun
Tasessnsiivnanle TuautionisdnBaeiinfififlussansamm snmuwanaeniilifesunaiuamunisan unds
y . L v ooy v ey
N3TANDIINIAUATANNIFINTINYDIRHN THLENTT (2) AEVATNNANETBITIHAN IugUENTTANFTIWa ATy
ppeHINADAHITNENANEDBIEUENITAT WBnWIBaNTIWAIa(L BelagatngnanlsoanTuguanisa
HINTH AUENITANATHITONBLABIVINFIMTUNITNEUARTY ENFIBLN LE1W AHENITATBABUALIHN TIRANH ML
InIBIpNAsTiRnszanaLUUTUTeRTienafigalulan iunszeneflafiaudsienanyssmemensnd
171 600 U1K FenszanuIWfigefign geila 16 1A 1919 2.4 AT BeerauapiuunlaTIasenszangs
24 1093 Tamanaszmamueg3nuieInszen fnnBesasiunisauasuaslnaansuesgnauazinneiiien
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ATRAITINAZAIN (Convenience)
Ismail El-Adly (2007) wuanaanazaaniiunsseunisviningnannsulszaunisifiazaaniign
Y PN s ¥ a & = g Ao ¥ o a
Tunswnfeuazlrdnisnnaluguanisan waRefisonfsniseanuuuiuiimenzan n13danisn1siAunIg
uwazn1398n5n 33nfensiuansfineuanssauasInIsIegnaA neesaniauas sy Ansam aas
v - v s & 1 ra v - o ¥ o
azaanUsznaumay mafismgliesifinegnieluguanisan auazaantunsduneldmeassnanan
wazn1aidaguanisnillanieaniin Baker et al. (1992) Insziifiganuasinazaanzesguanisnt(afa n1s
11TeuazNSFANNG BennsepnuuuguEnisaf stz iaing Tnanisdnnisfieansaiiaemweuas
A2AN N19RNITINENEsITNe T e (af wazn1siuadsmunevEedydnsafitaeuiassiunig i
nslagang nMspsnuuUiWinIetl W N199A9IIMAuAz I IMMHNZANTUN S AWNINIBIgnAT N3
a3FRiinaea ez indugausuinly Wwelngnaassadmmnsildaninelnoswazaan uas
msmAnsfiilszansam TaebnuanisgnateanssanBauasiiuiing sanfensdanisfisnunsnnauauss
3 vy L o Y. . o
ANTNABINIT2BIGNATIABL9YINT Chotipanich and Issarasak (2017) {avinnnsfinennagnsnisdanisdesiuag
AaMAzA9N (Facity Management, FM) W1nn199 a3 santaidantunisdnaula nuargduuunisdnnisss
. do o o - g o A ¥t 2o o v -
SapANazaan (FM) e teliunnsinifinemsifliaanaifiensssneneialafiuauaeInIsuesnagnsni
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