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Abstract

This research aims to study 1) the environment and factors influencing the success of modern
service businesses in special economic zones. 2) to explore adaptation strategies for modern service
businesses in Thailand's special economic zones. The sample group for this research consists of 480
service business entrepreneurs and supervisors. The research tools used include a questionnaire
with an overall reliability of 0.96. The statistical methods employed for data analysis are mean,
standard deviation, Stepwise Multiple Regression Analysis, Canonical Correlation Analysis, and an
examination of the relationship between environmental factors and those influencing the success of
service businesses in special economic zones and adaptation strategies for modern service
businesses in Thailand's special economic zones. The research findings revealed that; 1) The
environment and factors influencing the success of modern service businesses in special economic
zones, which enhance Thailand's economic competitiveness, consist of five areas (1) Management
processes, (2) Human resources, (3) Technology, (4) Marketing, and (5) Location. 2) The adaptation
strategies for modern service businesses in Thailand's special economic zones include six key aspects
1) Embracing globalization, 2) Managing workforce diversity, 3) Strong entrepreneurship, 4) Quality

management, 5) Innovation and flexibility, and 6) Establishing electronic business models.
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Table 1 Results of Multiple Regression Analysis on Environmental and Success Factors of Modern Service Businesses in

Thailand’s Special Economic Zones Using a Stepwise Multiple Regression Approach Stepwise Multiple Regression Analysis)

ﬁ’;uﬁ ﬁ’QLLU‘JWEmﬂ‘mI (Predictor Variables) B Std. Error B t Sig
(Step) (b)
1 @?ﬁuﬂixmumiu%mi (Management Processes) 305 .063 272 4.785 .000
2 &?ﬁuw%’wmﬂﬁmgwﬁ (Human Resources) 185 .047 205 3.854 .000
3 anealulad (Technology) 372 068 387 5468 000
4 &;jﬁuﬂ’]‘im’aﬁﬂ (Marketing) 253 .056 224 4.337 .000
5 muan il (Location) 204 059 197 3726 000

*P< .05, a=-1063, R = .815, R2 = .667, SEest = .318, Adjust R2 = .657, F = 64.415

a ! ¥ o o ! o & A a ' 2
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Y, = -1.063 + 0.305 (ATWNTTUINNITLENTS) + 0.185 (@Tfmw%’wmﬂﬁwwﬁ) +0.372 (mumalulad)
+ 0.253 (AMUN3AATA) + 0.204 (AHaaT)

AHNTNEINTI U AZUHUNIATT T

7'y, = 0.272 (AIUNTTUMNNTLENNT) + 0.205 (AMuniHenngangsd) + 0.387 (Amumalulad) + 0.224
(ANIARIR) + 0.197 (AKFnILT)
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Table 2 Shows the correlation coefficient (Canonical) and the relationship between the environment and factors affecting the success
of modern service businesses in special economic zones and the adaptation guidelines for modern service businesses in special

economic zones.

Wuafifnun (Topics studied) ANUANIUE  AITHANAHE  ATTHENALS
1 a2 a5
(Relation (Relation (Relation
couple 1) couple 2) couple 3)
AM5AATIZARIHANINE (Canonical Coefficients) 0.856* 0.334* 0.175

v o O O
NATNUIARDN LLﬂxJ@“JﬂﬁﬂdN‘Z\]ﬁﬂﬂ@ﬁﬂﬁﬁlgﬁﬂﬂﬁﬁqiﬁﬁﬂ%ﬂqiig ﬂ?‘ﬁﬂ?‘ut’ﬂ ﬁllﬁ‘iﬁgﬁ@‘ﬁ LAfid

(Environment and factors affecting the success of modern service businesses in special economic zones)

1. @:ﬁuﬂ‘s:mum‘m%mi (Management Processes) 0.676* 1.490 -0.522
2. ﬁyﬁuw%wmﬂﬁwéwé (Human Resources) 0.253* -0.421 -1.413
3. pmalulad (Technology) 0.145* -1.326 -0.827
4. G;I’]uﬂ’ﬁﬁlf\]”lﬂ (Marketing) 0.253* -1.417 -1.362
5. Avanud (Location) 0.253* 1.415 1731

Ltmmem‘su%’uﬁ"zﬁw%’uqsﬁ@u‘%mszgﬂ?ﬂu?ummﬂwgﬁ@ﬁmﬁg (Adaptation for Modern Service Businesses)

1. @xn3nge93uaEinlantAdnm (Globalization) 0.024* 1.246 -0.444

2. fmzuﬂ‘iau%m‘smwwmﬂwmwwﬁymu‘mm (Workforce diversity) 0.146* -1.214 -0.956*

3. ﬂ’JﬁNLﬁuﬂ;ﬂ‘izﬂBUﬂﬁ‘mf—jN LL‘NﬂZ;"I (Entrepreneurship) 0.929* 0.202 0.304

4. m‘a‘f%“mm‘jl,%\i@mmw (Quality management) 0.005 -0.647* 1.023*

5. miﬁm%émmzmiﬁmw;u (Need for Innovation and Flexibility) 0.018 0.361 -0.521

6. m‘af-%“mgﬂmeﬁﬁ@ﬁﬁﬂm@ﬁﬂﬁ (E-Business) 0.271* -0.482* 1.071
P-value 0.05
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