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Abstract

The research aims to study personal factors, factors that influence innovation adoption, and
acceptance of online banking service innovations that affect acceptance of online banking service
innovations in the financial transactions of customers of Krung Thai Bank Public Company Limited.
The sample group was Krung Thai Bank Public Company Limited customers in Mueang District,
Nakhon Si Thammarat Province. The sample size was determined by W.G. Cochran's formula,
totaling 385 samples. Accidental sampling was used, and the statistics used were percentage,
mean, standard deviation, t-test, one-way analysis of variance, LSD pairwise test, and multiple
regression analysis. The research results found that 1) Most customers of Krung Thai Bank Public
Company Limited are female, aged between 41 and 60 years, have a bachelor's degree, work in
government service/state enterprises, and have an average monthly income of 20,001 and 30,000
baht. 2) Factors influencing the acceptance of online banking innovation, the aspect with the highest
average value was observability, and customers with different genders, ages, and average monthly
incomes had different factors influencing the acceptance of online banking innovation overall. 3)
Acceptance of online banking innovations, the aspect with the highest average value was perceived

ease of use, and customers of different genders had different overall acceptance of online banking
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innovations. 4) Factors influencing the acceptance of online banking innovation, observability,
increased benefits, complexity, and compatibility have a statistically significant relationship and
influence on the acceptance of online banking innovation at the 0.05 level.
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Table 1 Frequency and percentage values of personal factors of respondents.
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ﬂ’@é’ﬂdquqﬂﬂa I ANSBHAY
(Personal factors) (Number) (percentage value)
LA (Sex)
%18 (Male) 181 45.25
969 (Female) 219 54.75
594 (Total) 400 100.00
21¢ (Age)
#nnan 20 1 (Under 20 years) 60 15.00
20 — 40 1 (20-40 years) 220 55.00
41-60 1 (41-60 years) 62 15.50
61 334l (61 years and older) 58 14.50
59 (Total) 400 100.00

FLAUNISANENGIGR (Highest level of education)

UgzanFn® (Primary education) 14 3.50
STsuuAnEIRBUAW (Junior high school) 26 6.50
SsenAnEaeuUMeEBITiELW (High school o equivalent) 53 13.25
m;tﬂ%iyiym%‘lﬁmﬁﬂmv‘l’] (Associate's degree or equivalent) 48 12.00
13tyy193 (Bachelor's degree) 158 39.50
Q@ﬂdﬁﬂ'%iyiyﬁm’% (Postgraduate) 101 25.25
59 (Total) 400 100.00

AW (Occupation)

§Uﬁﬁ%ﬂﬁi/§§3ﬂﬁ%ﬁ@ (Government service/state enterprise) 138 34.50
WHNNIHUFEYILBNYW (Private company employees) 65 16.25
Syanavialy (General employee) 24 6.00
Ui:ﬂﬂu@ﬁﬁ%&’luﬁf}/g’]‘mﬂ (Running a personal business/trading) 26 6.50
INEA9NT (Farmer) 32 8.00
sdn@awsinfnen (Student) 99 24.75
B (913WBaE WL UNLW) (Other) 16 400
39 (Total) 400 100.00
iﬁﬂf@ﬁyLa’ﬁlﬂﬁ%ﬂLﬁﬂu (Average monthly income)
TsiLﬁu 10,000 w1 (Not more than 10,000 Baht) 109 27.25
10,001 - 20,000 u (10,001 — 20,000 Baht) 92 23.00
20,001 - 30,000 w1 (20,001 — 30,000 Baht) 147 36.75
30,001 el (30,001 baht or more) 52 13.30
39 (Total) 400 100.00

Rajapark Journal Vol. 19 No. 62 January - March 2025 % 536



DISTISSUELNIAE)

Rejapark . fJovenal

7 19 atiudt 62 uns1AN - HunaAn 2568 - TCI ﬂ'a;uﬁ 2 méuﬂmﬂm%uazﬁ'mumﬂmé i 2568 - 2572

9NAM997 1 wugnAsUIANans eda (e santrsiumemds Smau 219 a Anun
08AY 54.75 ATy d1uan 181 e Aniiusesas 45.25 fengsenang 20 - 40 9 damau 220 Ay Anduses
az 55 finsAnungegassAuUSyanns d1uu 158 au Aniusesay 39.50 dsznay sndnwiusnsnas/
sgiamiia Sauan 138 e Anudusasas 34.50 uazdistalmedsnaidon Tuifiu 10,000 1IN S5 109 A
Anifusanas 27.25 pwans

'
=

: ! ' ' ' 9 R , . - P v
n15199 2 ﬂqLﬁﬁﬂLLﬂzﬂquLﬁﬂﬂLUHNWWiﬁ’]uﬂ@’WﬂWﬁ’ﬂi’l‘ﬁ‘WZWI@ﬂ’]‘iﬂﬂﬁi‘iﬂu'}WﬂﬁiNUiﬂﬁﬁﬁuqﬂﬂiﬂﬂuT@uﬂﬂdqﬂﬂ’1

ﬁuﬁﬂﬁﬁﬂjﬂfmﬂ darim () Tnasan
Table 2 Mean and standard deviation of factors influencing the acceptance of online banking service innovations by customers of

Krung Thai Bank Public Company Limited as a whole

s uan15UseLAK (Evaluation results)

TaduffanEnanan1IsansUNIRNSSHLSNISEUIAITaa aY

” = =
(Factors influencing the adoption of online banking service innovations) X S.D. FEALRAITHAALI
(Opinion level)

1. pazlenifi [nsuiingu (Relative advantage) 4.32 406 {1 (High)
2. pmAnsEnmile (Compatibility) 428 415 10 (High)
3. AANAAUFUTEN (Complexity) 4.26 414 H1N (High)
4. pmmaviaaastala (Trial ability) 4.30 363 111 (High)
5. punaRanafiukaln (Observe doility) 4.32 360 111 (High)
59 (Total) 4.30 5314 1N (High)
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T9RIHTAD ALz lemif (RS uLRnT mmﬁmﬁmzﬁumﬂ (X=4.32, SD. = .406) LATAUNNTNARDSH (A
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Tﬂ?ﬁ’JN
Table 3 Mean and standard deviation of overall acceptance of online banking service innovations by Krung Thai Bank Public Company

Limited customers.

L. _ s WAN15U52LEM (Evaluation results)
ﬂqiﬂﬂNﬁUu"JWﬂiﬁ&luﬁﬂq’iﬁuq@qﬁ’ﬂﬂu\f@u

sEAUANMNAALAK
(Acceptance of innovation in online banking services) X S.D.
(Opinion level)
1. pudvEwaessann (Social influence) 434 385 11 (High)
2. @Tﬁumﬁugﬁmiﬂwﬁ (Perception of benefits) 4.33 421 NN (High)
3. Gﬁyﬁumﬁugmmimé@misﬁ% (Perceived ease of use) 4.37 387 H1N (High)
59 (Total) 4.35 .338 N1 (High)
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Table 4 Compare factors influencing the adoption of online banking service innovations. Classified according to personal factors

WPl a1 syAUNIANET bl sela
aduiifidnsnananisuansu (Sex) (Age) FIgA (Occupation) \wanmaLFon
ui’mﬂ‘s‘suu%msﬁmms@@ufaﬁ (Highest level (Average monthly
Factors influencing the adoption of of education) income)
online banking service innovations T F F F F
(Sig.) (Sig.) (Sig.) (Sig.) (Sig.)
1. amaglennifi [nsuiingy 2.471 1.656 416 1.048 2713
(Relative advantage) (.117) (.176) (.838) (.394) (.045)
2. AuAEETl 183 3.112% 733 1379 1157
(Compatibility) (.669) (.026) (.599) (.222) (.326)
3. ATUATHARLTUTD 1754 4.184* 1.202 1.449 2.095
(Complexity) (.186) (.006) (.266) (.195) (.100)
4. pmaneaesln 179 1678 3.276* 2.056 7.720*
(Trial ability) (.673) (.171) (.007) (.058) (.000)
5. punaFanaiuna o 465 1.028 4.754% 1.700 881
(Observe ability) (.496) (.380) (.000) (.120) (.451)
59 4.663* 3.357* .81 1.776 2.935*
(Total) (.031) (.019) (.543) (.103) (.033)
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winnIsnu3n1ssuimseenlan Tngsauuananeiu egeitleddynadffisysu 0.05
ao o A = P o o a L
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J9RIUYAAR AIATTNT 5
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Table 5 Compare acceptance of online banking service innovations Classified according to personal factors

Vel 21¢) STALNISANE AN -
NMFYBNSURINNIIHUINS (Sex) (Age) 950 (Occupation) IRALAaLAaY
SHIATBINTAN (Highest level of (Average monthly
(Acceptance of online banking education) income)
service innovations) T F F F F
(Sig.) (Sig.) (Sig.) (Sig.) (Sig.)
1. AUBvENAYBIF AN 33.904% .036 174 401 .306
(Social influence) (.000) (.991) (.972) (.878) (.821)
2. punnssugivatlen 22.856* 769 1753 1073 015
(Perception of benefits) (.000) (.512) (.122) (.378) (.998)
5. AMUNNAFUFANIERENISTE 1073 951 1.090 1.612 1196
(Perceived ease of use) (.301) (.416) (.365) (.142) (.311)
24.063* .168 433 917 .351
594 (Total)
(.000) (.918) (.826) (.482) (.788)
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Table 6 Factors influencing the acceptance of innovation that affect the acceptance of online banking service innovation in financial

transactions of customers of Krung Thai Bank Public Company Limited in Mueang District, Nakhon Si Thammarat Province.

Variation source value SS df MS F Sig.
Regression 24.376 4 6.094 113.944 .000
Residual 21.126 395 .053
Total 45.502 399
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Variable B SE Beta T Sig.
Constant 884 165 5.359 .000
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autaz Tyl [A5ULRNTY (Relative advantage) 249 037 300 6.728 .000
AMAHERLFUTEY (Complexity) 131 038 160 3.458 001
AAAHLENTTA (Compatibility) 104 044 128 2.395 018
R =.732 R Square = F = 5.689
Adjusted R Square = .531 536 Sig = .018
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Figure 1 Shows new knowledge from factors influencing the adoption of online banking service innovations

of Krung Thai Bank Public Company Limited
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